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Publishers  Oppose  Code  Continuance 
Seeing  Many  Hardships,  Few  Benefits 

NRA  Is  Disastrous  Failure,  W.  R.  Hearst  Declares— Richberg  Won’t  Discuss 
Subject — Decision  May  Hinge  on  Interstate  Status 


DECIDKU  opiH)sition  to  continuance 
of  tlie  daily  newspaper  code  after 
it  expires  June  U)  was  expressed  this 
week  to  Kditor  &  Fcbi.isher  by  a 
poup  of  iuHuential  publishers. 

Several  expressed  opposition  to  oper¬ 
ating  under  any  kind  of  code,  saying 
that  experience  under  the  present  code 


invoked,  is  the  regulation  by  Interstate 
Commerce  Commission  of  freight 
tariffs  on  railroads  operating  wholly 
intrastate,  on  the  theory  that  thc.se 
operations  “affect"  interstate  commerce. 

If  the  analogy  of  the  railroad  cases 
is  followed  by  XRA  in  determining  the 
bounds  of  its  jurisdiction,  it  will  relin- 


papers,  but  had  this  to  say :  “Congress, 
of  necessity,  has  a  great  deal  of  control 
over  interstate  commerce.  There  has 
never  l)een  a  statement  of  law  that  Con¬ 
gress  has  no  power  over  intrastate  com¬ 
merce.” 

The  publishers  queried  by  Editor  & 
Plbi.isher  were  generally  inclined  not 


“The  old  one  was  a  disastrous  fail¬ 
ure. 

“It  died  a  dismal  death,  and  should 
be  buried  deep  and  allowed  to  lie  un¬ 
mourned,  unhonored  and  unsung,  and 
certainly  unresurrected. 

“If  this  meddling  government  of  ours 
would  only  mind  its  own  legitimate  af- 


Williani  R.  Hearst 

!b3  proved  the  plan  impracticable  for 
nwspapers.  Several  publishers  quali- 
Sed  their  opposition  to  a  code. 

William  Randolph  Hearst  bitterly  as- 
^Icd  the  government,  demanding  that 
4  “keep  its  interfering  and  infected 
Mger  out  of  the  eye  of  industry.” 

The  opinions  were  based  on  questions 
juhmitted  by  Editor  &  Pi  bi.isher  as 
follows :  “.Appreciate  your  opinion  as 
whether  newspapers  should  be 
ouped  under  codes  in  new  XR.\  set- 
Do  you  believe  the  decision  depends 
whether  newspaiier  publishing  is 
"tterstate  or  intrastate  commerce?” 

At  the  same  time  Editor  &  Pi  bi.ish- 
s  Washington  correspondent  reported 
Donald  Richberg.  director  of  the 
ffi'cnss.  at  present, 
vhether  ncws»i;t|)ers  are  interstate  or 
in  their  operations.  It  is  bc- 
that  whether  newspapers  are  to 
l^tinue  under  the  proposed  new  XR.A 
I^nds  largely  on  the  government's 
ong  on  this  <|uestion. 

The  President’s  Xo.  1  advisor  will 
the  presentation  of  specific  cases 
<tore  ruling.  This  is  taken  to  mean 
I'at  he  does  not  intend  to  apply  the 
"''astic  rule  that  any  business  which 
losses  a  state_  line  is  of  interstate 
•iracter  anil  might  even  mean  a  wliit- 
®g  down  of  the  code  to  cover  only 
metropolitan  publications  whose  circula- 
unquestionably  interstate.  Ap- 
“^mg  before  a  Senate  committee,  he 
pressed  himself  in  favor  of  making 
t  new  NRA  law  applicable  only  to 
erstate  business,  “or  operations  which 

J^e  ramifications  of  the  latter  are 
^rous.  Its  most  clearly  understood 
PPiicabon  and  the  one  most  frequently 


Col.  Robert  R.  McCormick 
quish  little  or  none  of  its  present 
claimed  powers.  Most  papers,  large  and 
.small,  enter  into  some  measure  of  com¬ 
petition  for  national  advertising  and  it 
is  not  believed  that  there  are  any  whose 
circulation  does  not  embrace  some  out- 
of-state  subscribers. 

Solicitation  of  advertising  beyond  the 
state  lines  would  not  of  itself  constitute 
“operating  in  interstate  commerce." 
lawyers  say,  relying  upon  the  similarity 
that  exists  between  that  business  and 
tbe  sale  of  insurance  policies.  The  Su¬ 
preme  Court  of  the  United  States  has 
ruled  that  insurance  solicitation  in  an¬ 
other  state  is  not  interstate  commerce, 
and  the  exjiectation  here  is  that  the  same 
determination  would  be  reached  in  a  case 
in'  olving  :ale  of  advertising  space. 

Richberg  has  not,  either  in  his  dis¬ 
cussion  before  the  Senate  committee,  or 
elsewhere,  definitely  stated  whether  he 
considers  newspaper  publishing  within 
or  outside  the  category  of  intrastate 
trades. 

In  his  first  conference  as  chairman 
of  the  XR.\  board,  he  refused  to  dis¬ 
cuss  the  subject  as  it  relates  to  news- 


E.  D.  Stair 

to  talk  on  the  interstate  angle,  with  the 
exception  )f  E.  1).  Stair.  Detroit  Free 
Press,  who  said  he  felt  the  Free  Press 
was  intrastate  in  that  it  is  published  for 
the  benefit  of  Detroit  and  Michigan 
■'iti'ers.  and  John  B.  Long,  of  the  Cali¬ 
fornia  Xewsi>aper  Publishers  .Associ¬ 
ation,  who  said  court  decisions  had  de¬ 
clared  newspapers  to  be  intrastate. 

Comments  of  the  publishers  follow : 

Wn.LiAM  Randolph  Hearst  —“I  be¬ 
lieve  that  newspapers  should  be  let  alone 
to  do  their  duty  to  the  public  in  their 
own  way  as  they  have  always  faith¬ 
fully  done. 

"I  believe  that  other  inrlustrics  should 
be  let  alone,  and  that  the  country  should 
he  allowed  to  recover  without  constant 
harrassment  from  a  lot  of  incompetent, 
interfering  politicians,  who  know 
nothing  about  business,  who  never  had 
to  meet  a  payroll  or  pay  for  equipment, 
or  pay  interest  and  dividends,  or  do  any 
sort  of  bard  and  intelligent  work  on 
behalf  of  their  institution  and  their  in¬ 
vestors  and  the  public. 

“I  do  not  think  there  should  be  any 
new  XRA. 


William  .-N.  White 


John  S.  Bryan 


G.  B.  Dealey 


E.  K.  Gaylord 


Harry  Chandler 

fairs  and  keep  its  interfering  and  in¬ 
fected  finger  out  of  the  eye  of  indus¬ 
try,  we  would  all  be  able  to  enjoy  not 
only  prosperity,  but  life,  liberty  and  the 
pursuit  of  happiness — the  forgotten 
ideals  of  American  independence  and 
individualism.” 

Col.  Robert  R.  McCormick,  pub¬ 
lisher.  ChicaflO  Tribune — “It  seems  to 
me  that  one  strong  organization  is  the 
best  defense  for  newspapers  in  defend¬ 
ing  the  freedom  of  the  press  against 
bureaucratic  encroachment.  A  number 
of  weak  organizations  would  be  likely 
to  fall  before  the  assault." 

E.  D.  Stair,  publisher,  Detroit  Free 
Press — ■■Xewspapers,  in  my  opinion, 
should  not  be  grouped  or  under  a  code. 
The  bree  Press  is  published  in  the  par¬ 
ticular  interest  of  Detroit  and  Michigan 
and  therefore  should  be  considered  an 
intrastate  enterprise,  in  my  opinion.” 

Harry  Chandler,  publisher,  Los 
.Uifieles  Fillies — “Two  years’  observa¬ 
tion  of  XR.A  working  has  strengthened 
my  conviction  that  the  best  interests 
of  the  press  as  a  whole  will  be  served 
by  its  complete  freedom  from  actual 
or  potential  regulation  under  govern¬ 
ment  codes  without  regard  to  the  fact 
that  newspapers  are  primarily  engaged 
in  rendering  a  public  service  under  pro¬ 
tection  of  our  fundamental  law  and  the 
further  fact  that  the  newspaper  busi¬ 
ness  is  in  large  part  intrastate  and 
hence  outside  federal  jurisdiction." 

Col.  Frank  Knox,  publisher,  Chicago 
Daily  Nc^os — “I  do  not  believe  news¬ 
papers  should  be  grouped  under  codes 
in  any  new  K’R.A  setup.  In  fact  I  do 
not  believe  there  will  be  any  NRA  after 
June  16th.  and  most  certainly  I  am  vio¬ 
lently  opposed  to  any  extension  of  the 
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Gave  Views  On  Code  Continuance 


ft' 


ft 


Linwood  Noyes  J.  David  Stern 

newspaper  ende  under  tlie  new  or  old 
NRA.  The  newspaper  code  lias  done 
absolutely  nothing  heneticial  to  the  pro¬ 
fession  and  was  an  inexcusahle  surren¬ 
der  prompted  chiefly  by  fear.  It  con¬ 
stitutes  a  chapter  in  .\inerican  news¬ 
paper  history  that  I  should  like  to  for¬ 
get. 

\Vii.i.i.A.M  .^LLEN  White,  publisher, 
Emporia  (Kan.)  Gacettc — "The  news- 
pajier  codes  should  be  entirely  rewritten. 
They  are  doing  no  good  and  are  gen¬ 
erally  ignored  or  winked  at.  But  on 
the  other  hand,  as  a  return  for  certain 
liberties,  the  newspaper  should  stop  their 
fight  on  the  child  labor  amendment.  It 
is  discrediting  the  newspaper  profession 
and  weakening  our  just  position  in  other 
matters." 

G.  B.  Ueai.ev,  publisher,  Dallas 
(Tex.)  X nos  and  Journal — "Newspapers 
probably  should  continue  to  operate  un¬ 
der  some  kind  of  code  if  only  to  keep 
in  existence  the  Newspaper  Industrial 
Board.  Deductions  from  what  is  going 
on  currently  in  Washington  seem  to  in¬ 
dicate,  however,  that  NR.\  will  be  lim¬ 
ited  to  interstate  operation,  which  might 
present  a  peculiar  problem  to  publishers 
if  they  desire  continuance  of  their  code.” 

E.  K.  Gaylorii,  publisher,  Oklahoma 
City  Oklahoman  and  Times — “If  the 
operation  of  newspaper  plants,  includ¬ 
ing  employment  of  labor,  is  a  local  in¬ 
dustry  not  subject  to  Congressional  leg¬ 
islation  relating  to  wages  and  hours,  then 
I  can  see  no  justification  for  extension 
of  the  newspaper  code  beyond  its  pres¬ 
ent  limit.  I  question  how  much  of  NRA 
legislation  was  ever  legal.” 

John  Cowles,  associate  publisher, 
Des  Moines  Register  and  Tribune — 
“Inasmuch  as  the  whole  future  of  the 
NRA  is  so  uncertain  that  no  one  is  able 
to  predict  with  any  confidence  what 
form  it  may  take,  we  think  the  best 
course  would  be  specifically  to  exempt 
newspapers  in  any  proposed  new  law. 
If  that  is  done  there  will  be  no  question 
about  freedom  of  the  press.” 

F.  C.  Withers,  general  manager, 
Columbia  (S.  C. )  State — “I  believe 
newspapers  can  operate  better  without 
a  code,  but  if  NRA  is  to  continue  I  do 
not  think  we  should  set  ourselves  up 
as  different  from  other  lines  of  business 
and  should  be  willing  to  accept  a  reason¬ 
able  code  in  an  effort  to  cooperate  to 
bring  back  prosperity.” 

John  Stewart  Bryan,  publisher, 
Richmond  (V'^a.)  News-Leader — “I  am 
not  sufficiently  familiar  with  the 
new  NRA  to  express  a  definite  opinion 
as  to  the  questions  you  asked.  Person¬ 
ally  I  do  not  believe  that  codes  are 
desirable  for  newspapers  except  so  far 
as  they  may  concern  wages  and  hours.” 

P.  L.  Jackson,  publisher,  Portland 
Oregon  Journal — “If  NRA  and  the 
National  Lalxir  Board  continue  on  a 
basis  where  newspapers  would  be  sub¬ 
ject  to  their  jurisdiction,  then  I  believe 
newspapers  should  be  grouped  under 
a  newspaper  code  as  a  protective 
measure.  I  believe  it  vital  for  the 
country  to  have  freedom  of  the  press, 
and  a  code  and  the  American  News¬ 
paper  Publishers’  .Association  are  the 
best  guarantees  of  maintaining  that." 

J.  David  Stern,  publisher.  New  York 
Post,  Philadelphia  Record,  Camden  (N. 
J.)  Courier  and  Post — “Our  newspapers 
are  opposed  to  continuation  of  codes  in 
alt  industry,  except  for  provisions  cover¬ 
ing  minimum  wages  and  maximum 
hours.  If  the  Wagner  bill  is  passed  by 
Congress,  as  it  should  be,  then  it  is  no 
longer  necessary  to  maintain  any  code.” 


Col.  Frank  Knox  Cranston  Williams 

Linwood  I.  Noyes,  publisher,  Iron- 
wood  (Mich.)  Globe,  president.  Inland 
Daily  Press  .Association — “Newspapers 
should  not  be  included  in  the  new  NR.A 
set  up.  Two  years  ago  they  joined  in 
the  President’s  recovery  program  but 
they  did  not  agree  to  permanent  reg¬ 
imentation  or  regulation.  The  decision, 
of  course,  must  be  made  by  each  pub- 
li.sher  individually  as  under  the  con¬ 
stitutional  guarantee  of  a  free  press 
Congress  is  without  power  to  classify 
newspapers  for  regulatory  purposes.” 

T.  M.  Storke,  publisher,  Santa  Bar¬ 
bara  (Cal.)  News  and  Press:  “The 
daily  newspaper  is  an  individual  unit, 
a  distinctive  entity  and  in  no  sense  an 
industry  capable  of  standardization  or 
unification.  No  two  newspapers  are 
alike  either  as  to  content,  character, 
purpose,  or  policy,  cost  of  production, 
or  in  competitive  relationship.  Codes 
cannot  increase  the  income  of  news¬ 
papers  ;  codes  only  increase  the  expense 
of  production  without  compensating 
revenues.  Newspapers  now  pay  the 
highest  wages  in  the  country.  Inter¬ 
state  or  intrastate  in  operation,  news^ 
papers  because  of  their  very  nature 
should  not  be  subject  to  code  regula¬ 
tion.” 

Cranston  Williams,  secretary  man¬ 
ager,  Southern  Newspaper  Publishers 
Association — “Since  I  will  likely  have 
to  represent  a  considerable  group  of 
publishers  in  shaping  whatever  policies 
are  finally  decided  upon,  regarding  the 
future  of  the  daily  newspaper  code,  it 
might  be  better  for  me  to  avoid  any  de¬ 
finite  public  statement  at  this  time  giv¬ 
ing  my  personal  views.  I  think  the  de¬ 
cision  involves  more  than  the  legal 
status  of  the  newspaper  with  respect 
to  interstate  commerce.  I  have  never 
felt  the  code  could  do  much  to  carry  out 
the  declaration  of  policy  in  Section  One 
of  the  National  Industrial  Recovery 
Act.” 

John  B.  Long,  manager  California 
Newspapers  Publishers  Association — 
“All  newspapers  should  be  grouped 
under  one  code  in  my  opinion.  Since 
court  decisions  have  already  been  ren¬ 
dered  regarding  newspapers  as  intra¬ 
state,  I  do  not  believe  this  question  is 
involved.” 

William  N.  Hardy,  manager,  Penn¬ 
sylvania  Newspaper  Publishers’  Asso¬ 
ciation — “Decision  as  to  whether 
newspaper  codes  should  be  continued 
should  not  depend  on  whether  pub¬ 
lishing  is  interstate  or  intrastate,  but 
on  the  broader  question  of  whether 
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April  3-4 — Ohio  Circulation 
Managers'  .Assn.,  spring  meeting. 
New  Secor  Hotel,  Toledo. 

April  5 — Northeast  Missouri 
Press  .Assn.,  convention,  Hanni¬ 
bal,  Mo. 

April  5-6 — Interstate  Advertis¬ 
ing  Managers'  Assn.,  spring  meet¬ 
ing.  Bethlehem,  Pa. 

.April  8 — Ohio  Select  List,  meet¬ 
ing,  Deshler-Wallick  Hotel,  Co¬ 
lumbus. 

April  10  —  Daily  Newspaper 
League  of  Illinois,  annual  meet¬ 
ing.  Springfield.  Ill. 

April  11-12 — American  Associ¬ 
ation  of  Advertising  Agencies, 
eighteenth  annual  meeting.  White 
Sulphur  Springs,  Va. 

.April  12-13  —  Southwestern 
Journalism  Congress,  annual  ses¬ 
sion,  Louisiana  State  University, 
Baton  Rouge,  La. 

April  13-  -.Allied  Daily  News¬ 
paper  of  Washington,  quarterly 
meeting.  Benjamin  Franklin  Ho¬ 
tel,  Seattle. 

April  14— West  Virginia  News¬ 
paper  Circulators,  quarterly  meet¬ 
ing.  Waldo  Hotel.  Clarksburg. 
W.  Va. 

April  16-17 — New  York  State 
Circulation  Managers'  Assn., 
spring  meeting,  TenEyck  Hotel, 
Albany,  N.  Y. 

April  18-20 — American  Society 
of  Newspaper  Editors,  annual 
meeting,  Washington,  D.  C. 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  23-26 — American  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

.April  26-27 — South  Texas  Press 
Assn.,  annual  convention,  St. 
Anthony  Hotel,  San  Antonio. 

April  29-May  4 — Journalism 
Week,  University  of  Missouri, 
Columbia. 
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the  government  should  attempt  to 
regulate  the  public  press.  Inasmuch 
as  many  daily  and  weekly  publishers 
report  no  benefits  from  the  newspaper 
codes  and  many  hardships,  it  would 
seem  advisable  to  drop  them.  However, 
some  publishers  think  codes  might  of¬ 
fer  relief  from  oppressive  labor  legis¬ 
lation.  Newspapers  have  done  so  much 
to  maintain  employment  and  high  wages 
during  the  depression  that  there  is  little 
more  they  can  contribute  to  a  recovery- 
program.  If  there  must  be  codes,  why 
not  make  thepi  voluntary  in  every  sense 
of  the  word?” 
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Non-Member*  Who  Have  Assented  to 
Dailies’  Code  May  Participate 
Because  of  “New  Problem* 
Facing  All  Newspapers” 


.Appro.xiinately  700  newspaper  pub¬ 
lishers,  who  have  assented  to  tlie  code 
for  the  daily  newspaper  publishing  busi¬ 
ness,  but  who  are  not  members  of  the 
.American  Newspaper  Publishers  .Asso¬ 
ciation,  have  been  invited  by  the  .A. 

P.  .A.  to  attend  the  annual  convention 
in  New  York  April  23-26. 

Many  acceptances  are  pouring  in  to 
the  A.  N.  P.  .A.  offices,  and  it  is  ex¬ 
pected  that  between  2(X)  and  300  non- 
members  will  be  present.  'Die  invita¬ 
tions  are  personal  and  non-transferable. 

In  his  letter  of  invitation  Howard 
Davis,  president,  said : 

“There  are  many  new  and  vital  prob¬ 
lems  confronting  all  newspapers  at  this 
time  and  for  that  reason  the  board  con¬ 
cluded  to  invite  assentors  to  the  daily 
newspaper  code  to  attend  this  year's 
convention. 

“Discussions  will  be  led  by  newspaper 
publishers  on  such  important  questions 
as  the  ‘Question  of  Extension  of  the 
Newspaiier  Code,'  ‘Freedom  of  the 
Press,’  ‘The  Promotion  of  Newspaper 
.Advertising,’  ‘The  Newsprint  Situation,’ 
‘The  Newspaper  Problems  Created  by 
Radio,’  and  ‘Labor  Costs  and  Prob 
lems.’ 

“I  hope  that  you  will  be  able  to  ac¬ 
cept  this  personal  invitation  and  feel 
certain  that  you  will  not  only  enjoy  the 
opportunity  affordeel  during  this  week 
of  meeting  your  fellow  publishers,  but 
will  profit  greatly  from  the  open  dis¬ 
cussions  and  exchange  of  views  on  the 
many  all-imixirtant  questions  confront¬ 
ing  us.” 

It  was  also  announced  this  week  that 
Col.  R.  R.  McCormick,  publisher  of  the 
Chicago  Trib'une,  will  speak  before  the 
•Advertising  Club  of  New  York  April 
25,  during  convention  week,  on  “The 
Freedom  of  the  Press.”  The  talk  will 
take  up  the  code  controversy,  and  will 
also  deal  with  libel  and  privileged  pub¬ 
licity. 


SMITH  PROMOTED  IN  F.  H.  A. 


CODE  MEETING  CANCELLED 

(St'crial  to  Editor  &  Puslisher) 
\V.\SHiNGTON,  D.  C.,  March  28 — .At 
the  request  of  the  code  authority  for 
the  stereotype  dry  mat  industry,  a  pub¬ 
lic  hearing  scheduled  for  April  17  to 
pass  on  the  application  for  NRA  ap- 
liroval  of  uniform  sales  contract  forms, 
has  been  cancelled.  The  applicant  code 
authority  has  withdrawn  its  proposal, 
it  was  announced. 


Former  Newspaperman  Now  Auist- 
ant  to  Administrator 

Robert  B.  Smith,  publicity  director 
for  the  Federal  Housing  .Administration, 
was  named  assistant  to  Administrator 
Moffett  this  week,  but  will  continue  to 
handle  press  relations  for  F.  H.  A. 

Smith  served  with  newspapers  in 
Massillon,  Canton  and  Cleveland,  Ohio, 
before  joining  the  Washington  Bureau 
of  the  United  Press  in  1914.  Later  he 
was  in  VV'ashington  Bureau  of  the  In¬ 
ternational  News  Service.  He  served 
as  Washington  correspondent  of  the 
Chicago  Tribune  and  was  correspondent 
for  the  Philadelphia  Public  Ledgtr 
when  he  entered  the  United  States  Gov¬ 
ernment  service. 


ASKS  HIGHER  TARIFF 


Protection  for  American  Newsprisl 
Plant*  Sought  by  Shipstead 

(Stecial  to  Editor  &  Publisher) 
Washington,  D.  C,  March  26— A  tar¬ 
iff  on  imported  pulpwood  and  rtews- 
print  paper  sufficient  to  protect  the  pro¬ 
ducers  in  Minnesota  and  elsewhere  is 
the  United  States,  is  asked  in  a  petition 
presented  to  the  Senate  by  Senator  Hen¬ 
rik  Shipstead. 

ReciprcKal  trade  agreements  hart 
permitted  huge  newsprint  importatioa 
and  lowered  the  market  price  to  thr 
extent  that  it  is  no  longer  profitable  W 
cut  wood  for  pulp,  the  petition,  whio 
was  drafted  by  the  Minnesota  legisla¬ 
ture,  complains. 


GRAFTON  WILCOX  RECOVERING 

Grafton  S.  Wilcox,  managing  edit* 
of  the  New  York  Herald  Tribune,  s 
recovering  at  his  apartment  in  the  Part 
Central  Hotel  from  a  serious  illn** 
that  has  kept  him  from  his  work  sev¬ 
eral  weeks.  It  is  thought  he  may  s* 
able  to  resume  his  duties  in  three  or 
four  weeks. 
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PUBLIC  GETTING  WALL  STREET  ‘INSIDE’ 

Financial  Editors  Want  Even  Less  Secrecy — Progressive  Element  in  Stock  Exchange  Blames  Aloof 

Attitude  for  Swing  of  Money  Center  to  Washington 


W'alcler,  linancial  editor  of  the  United 
Press  Associations,  feels  “there  is  an 
apparent  desire  on  the  part  of  the  Stock 


e 


Two  powerful  levers  in  the  hands  By  BICE  CLEMOW  W'alder,  linancial  editor  of  the  United 

of  the  public  are  prying  the  lid  of  Press  Associations,  feels  “there  is  an 

secrecy  off  Wall  Street  and  the  Stock  through  which  the  public  is  receiving  hue  up  W  all  Street  is  publicity  and  apparent  desire  on  the  part  of  the  Stock 

Exchange;  more  complete  and  reliable  “low  down’’  plenty  of  it.  Recently  he  made  known  Exchange  executives  to  give  the  news- 

First :  Newspapers,  in  response  to  an  on  what  is  happening  with  the  money  plans  for  a  national  drive  against  swind-  paper  more  facts.  However,  there  is 
increased  popular  demand  for  more  they  have  invested  in  Wall  Street ;  lers  through  fullest  publication  of  data  always  the  old-time  fear  that  things  will 

complete  coverage  of  the  financial  1.  Corporation  statements  —  long  on  stuck  racketeers,  made  available  in  be  released  prematurely  and  facts  often 
norld  because  of  quickened  interest  in  sought  after  by  the  Stock  Exchange,  a  complex  cross  file.  are  withheld  with  the  result  that  rumors 

money  affairs  since  the  1929  crash,  are  which  "cajoled,  coaxed,  begged  and  Erom  these  four  sources  financial  and  conjectures  dominate  the  newspaper 

running  a  larger  proportion  of  financial  .  reports  on  exchange  activities.  Finally, 

the  real  facts  are  released,  but  too  late 
to  prevent  the  printing  of  rumors. 

“The  Exchange  recently  changed  the 
name  of  its  publicity  department  to 
Public  Relations  Department.  What 
many  of  the  Wall  Street  reporters  who 
cover  the  Exchange  would  like  to  see 
would  be  another  change,  this  one  of 
‘News  Deparament.’ 

"If  the  Exchange  would  release  the 
facts  the  moment  they  are  available  on 
all  questions  of  news  value  regardless 
of  the  opinion  of  Washington  or  of  its 
own  membership,  the  demands  for  re¬ 
ports  would  be  less  insistent  facts  would 
be  printed,  and  the  need  of  a  high- 
power  publicity  agent  would  be  elimi¬ 
nated.”  ^ 

For  the  past  year  there  has  been  a 
constant  stream  of  publicity  men  with 
their  wares  for  sale,  plying  the  Wall 
Street  area.  Recently  Edward  Ber- 
nays,  publicity  expert,  was  invited  in 
to  give  his  point  of  view,  but  financial 
editors  interviewed  by  Editor  &  Pitb- 
LiSHER  this  week  were  of  one  mind  that 
the  Bernays  type  constitutes  no  panacea 

Joseph  P.  Kennedy,  chairman  of  the  Securities  Exchange  Commission,  enjoys  a  for  the  ills  of  the  Exchange, 
joke  with  reporters  in  his  Washington  office.  He’s  the  fountain  head  of  financial  That  Mr.  Whitney  is  concerned  over 
news  since  the  government  moved  into  Wall  Street.  the  need  for  a  “better  press”  is  shown 

in  a  recent  dinner  he  had  for  leading 

coerced”  (without  success)  for  com-  news  has  gotten  its  impetus.  What  financial  writers  in  which  he  asked  for 


news  with  many  more  intimate  details 
of  Wall  Street  operations. 

Second :  Politicians,  e.xpressing  the 
nill  of  the  people  through  Congression- 
il  enactments,  have  set  up  the  Securi¬ 
ties  Exchange  Commission  which,  in 
line  with  its  regulatory  powers,  has  an 
avowed  purpose  of  wider  publicity,  not 
inly  for  infractions,  but  for  the  ordi¬ 
nary  developments  in  corporate  activity. 

This  week  Editor  &  Publisher 
asked  many  leading  financial  editors : 

'How  far  off  has  the  lid  been  lifted? 

Is  the  public  just  peeking  in  a  narrow 
4it  or  is  the  Wall  Street  brew  pretty 
well  out  in  the  open?  Is  financial  news 
really  more  reliable?” 

Without  exception  these  well-in- 
hrmed  New  York  writers  agreed  that, 
ylatedly,  the  odds  are  in  favor  of  the 
public.  There  is  still  road  ahead,  they 
say,  but  the  press  is  virtually  out  of 
light  of  that  1906  day  when  B.  C. 

Forbes  pressed  for  an  answer  to  a 
question  at  the  New  York  Stock  Ex- 
.hange  by  pointing  out  that  it  was  a 
Mtter  of  public  interest. 

lu  none  of  the  public  s  damn  busi-  Joseph  P.  Kennedy,  chairman  of  the  1 
OM,  was  the  official  reply.  Mr.  reporters  in  his  Washington 

Forbes  vowed  never  to  cross  ,  the  news  since  the  governm 

•iireshold  at  11  Wall  Street.  Convinced 

jimore  recent  years  that  the  public-be-  coerced”  (without  success)  for  com 


Joseph  P.  Kennedy,  chairman  of  the  Securities  Exchange  Commission,  enjoys  a 
joke  with  reporters  in  his  Washington  office.  He’s  the  fountain  head  of  financial 
news  since  the  government  moved  into  Wall  Street. 


iamned  attitude  has  been  superseded,  pulsory  listing  with  the  Exchange,  but  is  left  to  be  desired  by  financial  editors?  concrete  suggestions  on  how  the  news 


3t  smoked  the  i^ace  pipe  with  Jason  which  now  are  assured  oy  the  govern-  .  ^  _  _  _  _  _ 

Htsterfield,  assistant  secretary  and  ment’s  simple:  “You  must.”  more  details  on  investigation  of  a  stock,  improved.  The  editors,  however, 

pablic  relations  head  of  the  Exchange.  2.  Holdings  and  transactions  of  the  princii«l  activity  of  the  Business  confined  their  suggestions  more  to  sug- 
_  Maintaining,  in  the  words  of  John  company  "insiders.”  Previously  these  Conduct  Committee  of  the  Exchange,  gestions  on  operation  of  the  Exchange 
.-oiTtst,  financial  editor  of  the  New  manipulators  could  “make  markets”  In  recent  times,  the  Exchange  has  than  to  ideas  for  “promotion.” 

Fort  Times,  that  there  is  still  room  artificially  by  adroit  purchase  and  sale  made  public  a  brief  summary  of  findings  George  E.  Roberts,  economic  adviser 
w  more  truthfulness  on  the  part  of  of  stocks  of  their  own  companies,  in  cases  where  an  investigation  of  stock  to  the  National  (Zity  Bank,  one  time 
At  Exchange,  the  financial  editors  Some  financial  editors,  notably  Ralph  manipulation  results  in  disciplinary  ac-  director  of  the  United  States  mint, 
'tdit  the  Securities  E.xchange  Com-  llendershot  of  the  .Wtc  York  World  tion.  There  arc,  however,  hundreds  of  and  speaking  as  a  former  newspaper 
sission,  set  up  last  year  to  supervise  Telegram,  point  out  that  while  this  af-  investigations  of  which  newspapers  never  man,  kid  this  week  that  complete  pub- 
'lill  Street  activities  for  protection  of  fords  a  protection  to  the  little  man,  it  hear,  despite  the  fact  in  many  cases  licity  would  be  a  safeguard  against  de- 
klic  interests  with  the  most  tangible  puts  a  stop  to  that  type  of  operation  W’all  Street  reporters  find  out  from  liberate  misrepresentation,  but  that 
'ovement  toward  the  removal  of  mys-  which,  during  boom  davs,  aided  the  friends  in  the  brokerage  business  that  “very  many  newspaper  reports  are  sen- 


In  the  lirst  place  they  would  like  paper  relations  of  the  Exchange  could 


be  improved.  The  editors,  however, 
confined  their  suggestions  more  to  sug- 


sission,  set  up  last  year  to  supervise  Telegram,  point  out  that  while  this  af- 


-ovement  toward  the  removal  of  mys-  which,  during  boom  days,  aided  the  friends  in  the  brokerage  business  tha 
!B)-  m  money  matters  since  the  Ex-  sweeping  flood  of  business  in  its  record  Such-and-Such  stock  is  being  investi 
'onge  was  organjzed.  climb.  He  says,  of  course,  that  this  gated. 


Although  the  SEC  has  put  a  curb  was  a  cause  contributory  to  the  crash.  The  Stock  Exchange  has  taken  the 
»  pool  operations,  set  new  minimum  so  that  the  new  regulation  tends  to  attitude  that  it  has  “gone  the  limit”  in 
marginal  requirements  and  made  other  make  the  Stock  Exchange  t  fairer  ther-  releasing  news  of  stock  investigations 
Aanges  in  Exchange  operation  which  moineter  of  business  conditions.  and  still  protecting  the  interests  of  the 

iwld  tend  to  eliminate  manipulation  Weekly  press  conferences  with  members  of  the  Exchange,  the  in- 


anges  in  Exchange  operation  which 
ittuld  tend  to  eliminate  manipulation 
oi  the  market  not  based  on  actual  busi- 
tss  conditions,  these  phases  have  not 
aide  as  much  news  as  liave  the  SEC 


President  Whitney  for,  mainly,  back-  vestors  in  the  particular  stock  and  the 


“very  many  newspaper  reports  are  sen¬ 
sational.”  For  that  reason  he  feels  that 
it  will  one  day  be  recognized  by  the 
public  that  the  Stock  Exchange  “has  a 
legitimate  service  as  a  great  market¬ 
place  of  securities.”  The  one-time 
owner  of  the  Fort  Dodge  (Iowa)  Mes¬ 
senger  and  the  Des  Moines  Register 
implied .  that  although  the  public  “lost 


ground  information  and  routine  an-  potential  buyers.  When  news  of  an  all  sense  of  proportion”  in  the  post-War 
nouncemcMits.  Many  financial  editors  investigation  leaks  out,  a  stock  usually  heyday,  it  was  wont  to  blame  Wall 
complain  that  these  confereiKes,  al-  breaks.  There  are  literally  thousands  Street  for  an  inevitable  crash.  This 
though  they  might  lie  the  best  possible  of  these  investigations,  ranging  widely  attitude  could  be  changed  by  progres- 
sonrcc  of  news,  are  so  routine  that  the  in  degrees  of  formality.  Some  are  dis-  jjve  trends  in  financial  circles. 


•tqnirements  for  compulsory  release  of  complain  that  these  confereiKes,  al-  breaks.  There  are  literally  thousands 
^ial  statements  by  corporations  and  though  they  might  lie  the  best  possible  of  these  investigations,  ranging  widely 
ii*  filing,  for  public  scrutiny,  of  the  source  of  news,  are  so  routine  that  the  in  degrees  of  formality.  Some  are  dis- 
’’Mings  and  transfers  of  stocks  by  of-  15  or  20  Wall  Street  men  who  cover  pensed  with  by  a  telephone  call,  others 
"«rs,  directors,  or  anyone  holding  ten  th.em  are  not  amply  rewarded  for  at-  take  weeks  of  works  by  many  investi- 
W  cent  of  the  issue  of  any  company,  tendance.  Incidentally,  there  are  but  gators.  At  present  the  Exchange  takes 


With  the  Stock  Exchange  group  of 
1,375  firms,  banded  together  for  their 


W  cent  of  the  issue  of  any  company,  tendance.  Incidentally,  there  are  but  gators.  At  present  the  Exchange  takes  own  profit,  struggling  to  maintain  an 

These  are  but  evidences  of  the  will  few  complaints  on  the  long-established  the  stand  that  when  a  questionnaire  is  essential  position  in  the  economic  frame- 

01  the  government,  whose  activities  are  piihlicity  bureau  of  the  Exchange,  whose  sent  to  all  brokers  on  a  certain  stock,  at  work  of  the  country,  newspapers  are 

^ly  shifting  the  money  capital  to  12  members  (including,  he  says,  the  sub-  that  point  the  investigation  becomes  increasingly  willing  to  print  news  of 

tar-  'l^ington,  to  use  newspapers  and  telephone  operator)  are  watched  over  public  property.  the  Exchange,  commonly  regarded  as 

•ws-  ^  media  for  eliminating  manipula-  hv  Charles  Klem,  working  under  Mr.  The  Exchange  points  to  the  fact  that  receiving  more  newspaper  publicity 

of  the  market.  Westerfield  and  Walter  L.  Johnson,  the  SEC  has  not  strictly  adhered  Jo  its  space  than  any  other  private  venture 


epr^  of  the  market.  Westerfield  and  Walter  L.  Johnson,  the  SEC  has  not  strictly  adhered  Jo  its  space  than  any  other  private  venture 

in  .  sources  of  news,  as  listed  by  chairman  of  the  Committee  on  Public  announced  policy  of  fullest  publicity  on  existence.  In  one  recent  instance, 
^*ocir1  editors,  include  those  created  Relations  of  the  Exchange.  Financial  all  investigations  as  indicative  of  the  the  financial  section  of  a  New  York 

•  Hen-  J  tctual  legislation  and  those  resulting  editors,  do,  however,  feel  strongly  on  “dynamite”  latent  m  the  simple  an-  morning  paper  was  eight  pages  in 

•nun  action  of  the  progressive  mem-  the  point  that  the  public  relations  de-  nouncement  of  an  investigation,  which  ^  32-page  paper.  With  two  exceptions, 

ha«  of  the  Stock  Exchange  because  partment,  whose  75  or  so  releases  per  in  many  instances  will  merely  result  in  the  financial  staffs  of  all  New  York 
"*r  feel  that  the  “bad  taste”  in  the  month  to  New  York  papers  are  con-  an  approval  of  the  movements  in  the  city  papers  are  larger  than  in  1929. 

to  tht  of  the  people  can  be  cleared  up  fined  to  routine  for  the  most  part,  is  particular  stock  investigated.  The  Ex-  Jn  those  two  exceptions  they  are  the 

to  I*  nail  Street  comes  out  into  the  so  hedged  in  by  the  lack  of  news  con-  change  fears  also,  if  it  gave  to  news-  same  size. 

whid>  I*®-  The  power  of  this  progressive  sciousness  on  the  part  of  the  Bourbon  lepers  an  announcement  _  “Such-and-  of  course,  much  of  this  news  is  in 

is_ expected  to  manifest  itself  in  majority  in  the  Exchange  that  it  serves.  Such  stock  has  been  investigated  and  it  the  broader  class  of  “business  news” 

W  nominatinn  n(  o  -ic  ■,  inctooH  has  been  found  to  have  undercrone  Tin  etvmrl  «-vt<4y*Vt  W7o eViinnr^/\n 


nomination  of  a  rival  candidate  to  at  times,  as  a  sergeant-at-arms  instead  has  been  found  to  have  undergone  no 

ue  Richard  Whitney,  conserva-  of  an  usher.  manipulation  prohibit^  by  Exchange 

Exchange.  Financial  4.  The  SEC  Washington  office,  which  rules” — because  that  is  as  far  as  the 
•  ■  "Of  surprised  to  see  issues  voluminous  daily  releases  under  jurisdiction  of  the  Exchange  extends— 

^  ^  Gay,  the  liberal  Whitney  the  editorship  of  Ted  Sheridan,  former  this  “white-washing”  might  easily  be 

ir  I  oust  Whitney — one  more  evi-  financial  writer  of  the  New  York  Times,  exploited  by  an  unscrupulous  firm. 

irfS,  wave  of  progressivism  is  an  increasingly  important  source  For  many  years  It  has  been  the  policy 

’fl'  put  Roosevelt  in  office  is  finally  of  financial  news.  Joseph  P.  Kennedy,  of  the  Exchange  to  issue  brief  state- 

u'ay  the  steps  of  that  citadel  of  cliairman  of  the  SEC,  who  has  regular  ments  when  a  member  is  disciplined. 

hr««  I?'!'  If’f  Stock  Exchange.  press  conferences,  can  be  classed  as  an  These  statements  could  be  enlarged 

nere  arc  some  of  the  avenues  .\1  news  source  since  his  cudgel  to  upon,  financial  editors  say.  Elmer  C. 


4.  The  SEC  Washington  office,  which  rules”— because  that  is  as  far  as  the 
issues  voluminous  daily  releases  under  jurisdiction  of  the  Exchange  extends— 


In  those  two  exceptions  they  are  the 
same  size. 

Of  course,  much  of  this  news  is  in 
the  broader  class  of  “business  news” 
and  much  of  it  comes  from  Washington. 
This  very  fact  is  regarded  by  several 
able  editors  as  contributing  to  the 
muddled  state  of  the  public  mind. 
Washington  correspondents,  trained  for 
political  reporting,  have  been  forced 
into  coverage  of  involved  financial 
moves  for  which  they  had  both  insuf¬ 
ficient  time  and  background.  Mr.  Hen- 
dershot  of  the  World-Telegram  regards 
(Continued  on  page  35) 
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KELLY  BLAMES  LABOR  SABOTAGE  FOR 
FAILURE  OF  N.  1,  B.  TO  FUNCTION 

Labor  Members  Wish  Appointive  Boards  Subject  to  Political 
Pressure,  He  Charges  In  Reply  to  Criticism  by  NRA 
Official — Defends  Bi-Partisan  Boards 


The  ■■individual  views"  of  Harvey  J. 

Kelly,  Chicago,  chairman  of  the 
Newspaper  Industrial  Board,  in  reply  to 
the  recent  critical  letter  of  W.  A.  Har- 
riman,  NRA  administrative  officer, 

Washington,  D.  C.,  were  released  this 
week  in  connection  with  Mr,  Kelly's  let¬ 
ter  to  Administrator  Harriman. 

Mr,  Harriman  had  previously  written 
to  Mr,  Kelly  as  chairman  of  NIB,  ask¬ 
ing  for  an  explanation  of  the  hoard’s 
alleged  failure  to  adopt  rules  of  proce¬ 
dure  to  exjtedite  handling  of  7-A  cases 
under  the  Daily  Newspaper  Code.  The 
administrator's  letter,  the  text  of  which 
appeared  in  Editor  &  Pi'blisher  March 
16,  indicated  that  inasmuch  as  the  board 
has  so  far  failed  to  agree  on  methods  of 
treatment  of  such  cases,  the  NRA  is 
becoming  increasingly  critical. 

Mr.  Kelly  categorically  atiswered  the 
Harriman  letter,  pointing  out  publisher 
members’  efforts  to  complete  the  panel 
of  impartial  chairmen.  He  defended  bi¬ 
partisan  boards  as  a  means  of  settling 
labor  disputes  within  the  newspaper  in¬ 
dustry,  based  on  34  years  of  past  ex¬ 
perience. 

Mr.  Kelly  expressed  the  opinion  that 
“any  politically  appointed  board  which 
numbers  among  its  members  any  one 
with  a  partisan  bias  can  not  qualify  as 
possessing  an  ‘impartial  personnel.’  ’’  He 
also  pointed  out  that  rules  of  the  News¬ 
paper  Industrial  Board,  under  the  news¬ 
paper  code,  do  not  require  that  they  be 
submitted  to  NR.\  for  approval. 

The  text  of  Mr.  Kelly’s  letter  fol¬ 
lows  : 

“Dear  Mr.  Harriman : 

.  “Your  letter  of  March  6  arrived  dur¬ 
ing  my  absence.  It  will  be  submitted 
to  the  Board  at  the  first  session  for  a 
formal  reply.  In  the  meantime,  I  offer 
my  individual  views. 

“First :  Publisher  members  of  the  heated  this  week  with  the 

N.I.B.  have  recorded  their  willingness  convention  date  a  month  away, 

and  desire  to  submit  to  a  9-man  board  Letters  discussing  the  question  have 

been  sent  by  Ernest  G.  Smith,  president 
of  the  Wilkes-Barre  (Pa.)  Times- 
Leader;  C.  H.  Heint/.elman,  publisher 
of  the  Coatesz'ille  (Pa.)  Record;  W. 
O.  Dapping,  Auburn  (N.  Y.)  Citizen- 
Adz'ertiscr,  and  J.  Noel  Macy.  president 
of  Westchester  County  Publishers,  Inc. 
Mr.  Smith,  who  is  one  of  the  com- 


‘‘Other  names  submitted  for  consider¬ 
ation  by  publisher  members  of  the 
board  are  Judge  D.  W.  O’Donohue  and 
Justice  Jennings  Bailey,  both  of  Wash¬ 
ington,  and  Judge  Williams  of  the  U 
S.  Court  of  Claims,  Washington.  Pro¬ 
fessor  Paul  H.  Douglas,  of  Chicago, 
was  proposed  by  Mr.  Baker.  Publishef 
members  indicated  him  as  accentable. 
but  he  subsequently  entered  the  ma>or- 
alty  race  at  Chicago,  which  will  in  all 
probability  disqualify  him,  even  though 
he  were  willing  to  serve. 

“Third :  There  are  objections  to  any 
officer  or  employe  of  NRA  or  of  any 
other  government  department  as  a 
member  of  the  panel. 

“Fourth:  Your  statement — ‘experience 
has  indicated  that  bi-partisan  investiga¬ 
tion  has  not  proved  as  workable  as 
impartial  personnel’ — is  entirely  at  vari¬ 
ance  with  the  experience  of  34  years  of 
this  industry  in  arbitration  procedure, 
which  has  demonstrated  the  desirability 
and  efficiency  of  bi-partisan  board.s 
made  up  of  equal  representation  from 
each  side.  The  members  know  the 
problems  of  the  industry  far  better  than 
can  a  layman.  Deadlocks  are  broken 
by  the  selection  of  an  impartial  member. 

“You  did  not  state  what  board  you 
had  in  mind  as  a  basis  of  comparison. 
In  my  opinion,  any  politically  appointed 
board  which  numbers  among  its  mem¬ 
bers  any  one  with  a  partisan  bias  can 
not  qualify  as  possessing  an  ‘impartial 
personnel.’  It  is  merely  another  type 
of  bi-partisan  board,  possessing  no 


more  virtue  than  any  other  which  sits 
with  an  impartial  odd  member  of  its 
mutual  choosing.  It  even  possesses  less 
virtue,  in  my  opinion,  because  the  odd 
member  may  have  leanings  to  one  side 
or  the  other  and  not  be  mutually  satis¬ 
factory  to  the  two  groups. 

“The  Newspaper  Industrial  Board 
will  function  as  successfully  as  other 
bi-partisan  boards  have  functioned  in 
the  newspaper  publishing  industry  for 
34  years,  when  certain  labor  represen¬ 
tatives  cease  their  efforts  to  sabotage 
procedure  and  prevent  its  operating  in 
an  orderly  and  effective  manner.  Their 
objective  is  to  get  their  cases  before 
appointive  boards  whose  status  offers 
more  hope  for  partisan  decisions 
through  political  pressure.  That  is  the 
sole  difficulty  in  the  present  situation. 
The  bi-partisan  board  cannot  be  made 
responsive  to  political  pressure. 

“I  am  not  impugning  the  integrity 
of  any  member  of  any  board  in  the 
government  service.  I  am  merely 
stating  that  if  {xilitical  pressure  be 
exerted,  it  can  be  applied  with  more 
hope  of  success  upon  members  of  an 
appointive  board,  having  no  relation  to 
an  industry,  than  upon  members  ol  a 
bi-partisan  board  organized  from  within 
an  industry.  Certainly  no  pressure  can 
be  applied  to  an  odd  member  of  a  bi¬ 
partisan  board  chosen  by  both  sides. 

“Fifth ;  .Approval  of  rules  adopted  by 
the  Newspaper  Industrial  Board; 
Copies  of  these  rules  were  previously 
supplied  to  Division  .Administrator  Tate 
and  to  the  Newspaper  Code  .Authority. 
I  have  searched  diligently  but  fail  to 
find  in  the  Code  a  requirement  that  the 
rules  be  submitted  to  NR. A  for  ap¬ 
proval. 

“Cordially, 

“(signed)  Har\t.y  J.  Kelly, 
Chairman, 

“Newspaper  Industrial  Board.” 


his  part  he  did  improve  the  makeup  of 
A.  B.  considerably.  His  plan  to  give 
the  smaller  papers  representation  on  the 
A.  P.  board  might  be  helpful  to  me, 
as  my  paper  cornea  juat  within  the  15,- 
000  population  figure. 

"But  1  cannot  agree  with  Mr.  Ney- 
lan’s  rather  general  condemnation  of 
so  much  that  the  -A.  P.  is  doing,  and  I 
fear  that  harm  to  -A.  P.  might  result 
from  giving  him  too  many  proxies.’’ 

Mr.  Dapping's  letter  to  A.  P.  mem¬ 
bers  in  upper  New  York  State  asked 
that  the  A.  P.  administration  be  sup- 
ixirted.  After  outlining  the  aims  of  tlw 
Neylan  committee,  he  said: 

"In  support  of  these  aims  some  rea¬ 
sonable  arguments  have  been  offered. 
But  there  are  many  arguments  in  refu¬ 
tation  that  certainly  should  be  heard  be¬ 
fore  any  member,  actuated  by  some  un¬ 
pleasant  experience  or  possibly  a  preju¬ 
dice  basetl  uixm  incomplete  information, 
gives  his  proxy  to  anyone. 

"Fully  aware  that  there  are  certain 
causes  tor  discontent,  but  not  unmind¬ 
ful  of  the  fact  that  the  -Associated  Press 
is  toda\  the  greatest  and  most  economi¬ 
cal  and  reliable  news  service  in  the 
world,  I  believe  the  administration 
should  be  supported,  leaving  to  evolu¬ 
tionary,  not  revolutionary,  acts  to  bring 
about  any  reforms  that  have  justice  and 
sound  experience  behind  them. 

“Therefore  I  appeal  to  our  members 
as  follows: 

“1.  Decide  to  attend  the  convention 
in  New  York  on  .April  22,  and  hear 
the  evidence.  Remain  in  the  room  and 
VOTE. 

“2.  If  you  cannot  attend,  send  your 
proxy  to  the  Administration  supporters, 
or  to  me  personally.” 

Mr.  Macy’s  letter  was  not  made  pub¬ 
lic. 


UNION  WINS  PAY  INCREASE 


Two-Year  Contract  Provides  Compul¬ 
sory  Arbitration,  15  Per  Cent  Rite 

WT  n  •  ••  i  Indianapolis  newspapers  have  nego- 

Unjair  Lompetition  Is  Lnarged  dated  a  new  contract  with  Typograph- 


Battle  for  A.  P,  Proxies  Heated; 


The  battle  for  proxies  in  the  .Asso¬ 
ciated  Press  VVirephoto  controversy 


cles  and  behind  the  closed  doors  of  our 
own  A.  P.  ccr-ventions. 

“If  the  A.  P.  is  so  frail  and  brittle 
that  a  vigorous,  honest  and  logical 
threshing  out  of  its  own  internal  policies 
among  its  membership  will  break  it, 
then  it  does  not  possess  sufficient  vital¬ 
ity  to  long  endure. 

“Loyal,  progressive  and  constructive 
agencies  within  our  membership  have 
their  arguments  to  present  to  the  court 
and  jury.  Others  have  the  same  op¬ 
portunity.  Is  it  not  a  manifestation  of 


any  and  all  disputes  involving  questions 
of  fact,  and  have  the  ninth  member  sit 
from  the  beginning  of  the  case.  We 
practice  that  procedure  in  our  Interna¬ 
tional  .Arbitration  Board  proceedings 
with  the  International  Printing  Press¬ 
men’s  Union,  a  7-man  board,  and  it  has 

proven  highly  satisfactory,  the  present  -  - - -  -  -  -  --  -  -  -  .  .  - 

form  of  International  .Arbitration  Agree-  mittee  organized  to  investigate  the  wis-  business  prudence  and  common  sense 

ment  being  on  its  third  S-year  term.  It  '  't-  <  • -  *  t,  -  ..  u - u  - r..i.  L.r — 

dates  in  prior  forms  from  1901. 

Second :  Panel  of  impartial  chair¬ 
men  :  May  I  invite  your  attention  to  the 
fact  that  ever  since  the  January  con¬ 
ference  at  Washington,  publisher  mem¬ 
bers  have  expressed  a  willingness  to 
reinstate  Judge  Fred  C.  Cause,  of  In¬ 
dianapolis-challenged  by  Claude  Baker, 
proxy  for  a  labor  member,  ‘for  a  tem- 
porary  purpose.’  as  he  subsequently 
stated.  What  the  purpose  was  or  why 
he  delays  a  favorable  vote  on  reinstate¬ 
ment  is  not  clear. 

“Also,  publisher  members  offered  to 
take  Dr.  Harry  Moskowitz,  first  pro¬ 
posed  by  Secretary  Marks  as  a  member 
of  the  International  Board  panel,  and 
who  was  warmlv  recommended  bv 
your  Dr.  Peck;  Federal  Judge  Knox. 

V  proposed  bv  Board 

Member  Volz,  representing  the  Photo- 
Engraving  Union:  Judge  Eli  Frank, 

.j'3ltiniore‘  a  respected  jurist  of  the 
Middle  .Atlantic  region,  agreed  upon 
by  Mr.  Marks,  secretary  of  the  Board, 
representing  the  International  Press¬ 
men’s  Union,  and  myself,  as  arbitrator 
in  the  case  of  Baltimore  Pressmen  vs. 

Baltimore  hezvs  and  American.  My 
attitude  is  not  altered  by  the  fact  that 
a  recent  award  of  Judge  Frank  in  that 
case  is,  I  consider,  contrary  to  the 
weight  of  the  evidence.  Publisher 
members  do  not  disqualify  as  an  arbi¬ 
trator  a  man  of  outstanding  reputation 
for  fairness,  simply  because  they  do 
not  like  some  of  his  awards. 

“The  four  men  named  would  complete 
the  panel. 


dom  of  Wirephoto  as  an  .A.  P.  enter¬ 
prise  and  to  provide  for  definite  repre¬ 
sentation  of  smaller  papers  on  the  .A.  P. 
Iioard,  said  that  the  aim  of  the  committee 
is  to  coordinate  discussion  “with  a  hope 
of  arriving  at  some  now  sadly  missing 
guarantees  of  protection  to  the  98  per 
cent  of  .A.  P.  membership  not  in  a  posi¬ 
tion  to  avail  themselves  of  Wirephoto 
service.” 

This  committee  was  organized  by 
John  Francis  Neylan,  acting  as  counsel 
for  Hearst  Newspapers. 

Another  aim  of  the  committee,  Mr. 
Smith  said  in  his  letter,  is  to  form  “a 
nucleus  of  defense  against  demonstrated 
activities  of  the  two  per  cent  in  using 
this  innovation  to  chisel  into  the  circula¬ 
tion  structures  of  smaller  city  pub¬ 
lishers.” 

He  charged  that  Wirephoto  members 
were  making  campaigns  to  increase 
their  circulation  in  the  territory  of  other 
newspapers,  using  the  “exclusive  Wire¬ 
photo  service,”  as  a  selling  point. 

The  letter  continued : 

“The  bugaboo  of  Hearst  held  up  to 
frighten  the  unwary  is  somewhat  be¬ 
neath  the  dignity  of  the  ruling  regime 
of  the  A.  P.  The  protestant  committee¬ 
men  in  question  may  have  joined  hands 
with  his  representatives  in  what  they 
consider  an  important  opposition.  But 
they  have  self-determination  and  the 
welfare  of  the  meal  tickets  of  them¬ 
selves  and  those  whom  they  may  repre¬ 
sent  as  responsibilities.  Nor,  for  one, 
am  I  concerned  with  the  ripples  or  even 
w'hirlpools  an  informative  discussion 
may  invoke  within  our  own  A.  P.  cir- 


to  hear  such  arguments  in  full  before 
jumping  at  a  conclusion?  .  .  .” 

He  pleaded  for  open-mindedness  on 
the  question,  and  asked  members  to  vote 
as  they  saw  fit  after  hearing  arguments. 
He  did  not  ask  for  their  proxies,  but 
requested  that  the  proxies  be  given  as¬ 
sociates  “whose  unbiased  and  unpreju¬ 
diced  judgment  you  trust.” 

Mr.  Heintzelman  wrote  to  Mr.  Ney¬ 
lan,  expressing  great  satisfaction  with 
the  .A.  P.  mat  service.  The  Hearst 
counsel  had  charged  that  the  regular 
.A.  P.  photo  service  was  deteriorating 
because  of  the  emphasis  placed  on  Wire¬ 
photo. 

In  addition,  Mr.  Heintzelman  also 
wrote  to  other  .A.  P.  members,  express¬ 
ing  the  opinion  that  “outsiders”  should 
not  interfere  in  .A.  P.  matters. 

“Mr.  Neylan,’’  the  letter  said,  “is  not 
exactly  an  outsider,  as  he  represents 
William  Randolph  Hearst,  who  is  an 
.A.  P.  member.  But  Mr.  Hearst  is  also 
the  moving  influence  of  I.  N.  S.,  a  di¬ 
rect  competitor  of  .A.  P.,  and  when  Mr. 
Neylan  and  his  associates  ask  for  prox¬ 
ies  from  A.  P.  members,  to  represent 
them  at  an  .A.P.  meeting,  it  looks  to  me 
just  exactly  as  though  I.  N.  S.  intended 
to  control  A.  P.  Maybe  I’m  wrong, 
maybe  I’m  right,  but  what  do  you  think 


ical  Union  No.  1,  March  20,  following 
a  strike  threat.  The  publishers  signed 
a  two-year  contract  with  provision  for 
compulsory’  arbitration  in  exchange  for 
an  11  per  cent  increase  in  the  hourly 
wage  for  day  work  the  first  year,  and 
an  additional  4  per  cent  increase  in  the 
hourly  wage  the  second  year. 

Judge  Robert  R.  Nevin  had  man- 
tained  the  status  quo  of  wages  in  a 
decision  in  arbitration  by  special  agree¬ 
ment  Jan.  19,  1935.  'The  differences 
presented  in  the  arbitration  covered  die 
periods  of  1933  and  1934. 

Following  this  decision  the  Union  re 
fused  to  arbitrate  a  new  contract  and 
when  seeking  strike  sanction  of  the  In¬ 
ternational  Typographical  Union 
brought  in  First  Vice-President  Claude 
M.  Baker  of  the  I.  T.  U.,  who  con¬ 
cluded  the  negotiations  with  the  pub¬ 
lishers. 


CHILD  LABOR  BILL  DEFEATED 

Connecticut  Rejectt  Meaiure — Total 
States  Ratifying  Now  Number  24 

The  16th  state  to  reject  the  child  labor 
amendment  to  the  Constitution  in  the 
11  years  it  has  been  making  the  rounds 
of  state  legislatures,  Connecticut 
through  action  of  its  representatives,  re 

jected  the  measure  March  26.  The 
rejection  caused  foes  of  the  bill  to  de 
dare  it  permanently  dead  in  Connecti¬ 
cut,  while  proponents  began  to  point  to 
the  next  session,  two  years  hence,  when 
they  intend  to  again  press  for  enactnient 

Four  states  ratified  this  year,  brii<- 
ing  the  number  of  approvals  up  to  ^ 
with  ratification  by  36  necessary  to  add 
the  amendment  to  the  Constitution. 

“It  is  clear  that  the  fight  will 
continue  anothei  two  years,”  said  MiS 
Katherine  Lenroot,  chief  of  the^  Chil¬ 
dren’s  Bureau  in  Washington.  “But  1 
am  not  at  all  discouraged.  I  am  sure 
that  in  the  long  run  the  .American 


iiiayuc  1  III  rigiii,  iiui  wiiai  uu  you  iiiiiiK  i-.ci,  m  . 

about  it?  What  would  Mr.  Hearst  and  people  will  not  w'ant  to  lose  the  gro^ 


Mr.  Neylan  say  if  Kent  Cooper  or  Jack- 
son  Elliott  tried  to  corral  proxies  for 
use  at  a  me-eting  of  I.  N.  S.,  assuming 
of  course  that  1.  N.  S.  was  not  a  close 
corporation  ? 

“I  have  much  respect  for  Mr.  Ney¬ 
lan  and  in  at  least  one  recent  move  on 


gained  under  the  NRA  codes,  whid! 
have  largely  eliminated  child  labor. 

CHICAGO  OFFICE  MOVED 

Kelly-Smith  Company, 
representative,  has  moved  its  Chicagt 
office  to  180  N.  Michigan  Avenue. 
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HUEY^S  NEWSPAPER  TAX  HELD  INVALID 

Special  Three- Judge  Federal  Court  Declares  Two  Per  Cent  Levy  on  Advertising  Unconstitutional 


-Freedom  of  Press  Issue  Not  Passed  On 


{Sfecial  to  Kditok  &  1’ublisher) 

New  ORLEANS,  La.,  March  25— 
Louisiana’s  newspaper  tax,  termed 
a  “spite  measure,”  directed  against  pub¬ 
lications  opposing  U.  S.  Senator  iiuey 
P.  Long,  was  declared  unconstitutional 
liarch  22  by  a  special  three- judge  fed¬ 
eral  court. 

Act  23  of  the  regular  session  of  the 
legislature  of  1934,  which  assessed  a  tax 
of  2  per  cent  on  the  gross  advertising 
revenues  of  all  publications  of  more 
than  20,000  copies  per  week  circulation, 
was  unanimously  declared  violative  of 
both  state  and  federal  constitutions. 

Federal  Judge  Wayne  G.  Borah  wrote 
die  opinion,  with  Circuit  Judge  Rufus 
E  Foster  and  Judge  Ben  C.  Dawkins 
of  Western  Louisiana  concurring.  They 
composed  the  court  that  heard  argu- 
inents  in  the  case  recently. 

Judge  Borah  did  not  pass  on  the 
freedom  of  the  press  issue  raised  in  the 
suit,  but  said  that  the  tax  was  uncon¬ 
stitutional  in  that  it  discriminated  against 
the  nine  plaintiff  companies,  thereby 
riolating  “Section  8  of  Article  10  of 
the  Constitution  of  this  state,”  and 
trespassing  “upon  those  rights  which  by 
the  Constitution  of  the  United  States 
are  secured  to  every  individual  against 
state  action.” 

The  publishers  may  be  forced  to  con¬ 
tinue  their  fight  on  the  newspaper  ad- 
rertising  tax,  because  of  the  court’s 
failure  to  rule  on  the  free  press  issue, 
in  the  opinion  of  Eberhard  P.  Deutsch, 
N'ew  Orleans  attorney,  who  made  an 
exhaustive  research  into  the  press  free¬ 
dom  question  and  argued  it  before  the 
court. 

“A  ruling  on  the  press  freedom  issue 
would  have  ended  the  newspaper  tax 
forever  in  Louisiana,”  said  Mr.  Deutsch. 
Tnder  the  decision,  however,  the  state 
can  amend  the  statute,  to  remove  the 
iscriminatory  feature.  Such  a  new 
statute  could  be  attacked  by  the  pub¬ 
lishers,  too,  because  the  court  left  un 
liecided  the  free  press  issue. 

“On  the  other  hand,  the  state  can 
appeal  the  entire  decision  to  the  supreme 
court  and  all  issues  can  then  be  re¬ 
opened. 

One  of  the  grounds  upon  which  the 
state  defended  the  tax  \yas  that  the  fed¬ 
eral  court  had  no  jurisdiction,  giving 
among  other  allegations  that  some  of 
tie  publishers  had  less  than  $3,000  in- 
rolved  in  the  case,  necessary  in  federal 
court  in  certain  cases. 

“Plaintiffs  denied  this  and  said  even 
if  it  were  so,  there  is  a  special  federal 
statute  dispensing  with  the  necessity  in 
cases  involving  attempted  redress  for 
Jeprivation  of  any  right.  Privilege  or 
•unity  guaranteed  by  the  Constitution 
"  the  United  States. 

“Freedoin  of  press,  we  contended,  is 
aright,  privilege  or  immunity,  guaran- 
^  by  the  Constitution  against  in- 
irnigement  by  any  state,  and  that  since 
ti*  tax  infringed  the  freedom  of  the 
oohlishers  involved,  they  were  entitled 
to  seek  redress  in  federal  court,  even 
n  they  didn’t  have  $3,000  in  tax  in- 
tolved. 

■  '*The  court  sustained  its  jurisdiction 

**  itll  publishers  without  giving  any 
^  brii*-  possible  that  the  juris- 

to  21  holding  involves  an  affirmative 

P  to  add  Ih^t  the  tax  impairs  the  free- 

^nn  1  press  guaranteed  by  14th 

'have to  of  the  Constitution.” 

1. .  ^(ijs  Assistant  Attorney  General 

1.1  QiS-  J-  Rivet,  arguing  in  favor  of  the 

“But  1  **'  ccontended  that  freedom  of  the 
(jort  oot  guaranteed  under  the 

j'  constitution  and  was  only  a  federal 
^ntee. 

*be  freedom  of  the  press  is  guar- 
toiteed  only  as  far  as  the  federal  gov- 
is  concerned,”  he  said.  “There 
“00  definite  guarantee  under  an  in- 
.  ,  ,^.'“1  state  constitution.  There  is 

state  constitution  which 
Cnicapi  j  from  absolutely  de- 

ue.  |«oying  the  press  and  saying,  ‘There 
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will  be  no  newspaper  published  in  this 
state.'  ” 

Among  the  eight  lawyers  appearing 
for  the  newspapers  at  the  original  hear¬ 
ing  were  lUisha  Hanson,  .A.N.P.A. 
counsel  and  Bennett  Clark,  L'.  S.  Sen¬ 
ator  from  Missouri. 

Counsel  for  the  plaintiffs  were  ex¬ 
pected  to  prepare  a  decree  and  present 
it  to  the  court,  in  accordance  with  the 
opinion’s  ruling.  The  plaintiffs  had 
asked  for  an  injunction  against  applica¬ 
tion  of  the  tax,  which  would  have  af¬ 
fected  all  the  metropolitan  dailies  in 
the  state,  about  two-thirds  of  the 
smaller  dailies  and  none  of  the  weeklies. 

“The  only  question  that  need  be  con¬ 
sidered,”  Judge  Borah  wrote,  “is 
whether  in  the  restraint  which  the  legis¬ 
lature  of  Louisiana  has  attempted  to 
impose  upon  the  plaintiff  companies,  it 
has  violated  Section  8  of  .\rticle  10 
of  the  Constitution  of  this  state  and 
trespassed  upon  those  rights  which  by 
the  Constitution  of  the  United  States 
are  secured  to  every  individual  against 
state  action. 

“VVe  think  that  Act  23  of  1934  not 
only  violates  the  Constitution  of  this 
state,  but  that  it  is  also  violative  of 
the  14th  Amendment  of  the  Constitution 
of  the  United  States,  in  that  it  does 
not  represent  a  legitimate  exertion  of 
the  power  of  classification,  is  purely  ar- 
hitrary  and  denies  the  equal  protection 
of  the  laws  to  those  against  whom  it 
discriminates. 

“Its  constitutionality  cannot  he  upheld 
on  the  theory  that  the  classification 
adopted  by  the  legislature  is  a  rational 
one  in  that  the  newspapers  in  Louisiana 
having  a  circulation  of  20,000  copies  or 
less,  constitute  a  class  of  country  jour¬ 
nals,  with  little  equipment,  few  em¬ 
ployes  and  small  assets,  which  use  meth¬ 
ods  of  operation  entirely  different  to  the 
metropolitan  newspapers  operating  in 
the  state  and  having  a  circulation  of 
more  than  20,000  copies  per  week.  The 
fact  that  there  is  a  difference  between 
the  urban  and  metropolitan  press  is 
not  sufficient  to  meet  the  requirement 
that  the  classification  always  ‘must  be 
reasonable,  not  arbitrary,  and  must  rest 
iqjon  some  ground  of  difference  having 
a  fair  and  substantial  relation  to  the 
object  of  the  legislation,  so  that  all  per¬ 
sons  similarlv  circumstanced  shall  be 
treated  alike.’” 

“While  recognizing  the  power  of  the 
state  to  classify  for  purposes  of  taxa¬ 
tion,”  the  opinion  continued,  “it  must 
also  be  remembered  that  the  equal  pro¬ 
tection  of  the  laws  is  guaranteed,  and 
that  such  equal  protection  is  denied 
where  as  here  the  .Act  makes  positive 
and  direct  discrimination  between  per¬ 
sons  engaged  in  the  same  class  of  busi¬ 


ness.  No  one  will  presume  to  say 
that  a  newspaper  whose  circulation  >s 
20,000  copies  per  week  is  not  doing  pre¬ 
cisely  the  same  business  as  one  whose 
circulation  is  slightly  below  that  figure.” 

Plaintiffs  in  the  suit  were  the  Amer¬ 
ican  Press  Company,  Inc.,  Lake 
Charles;  the  Capital  City  Press,  Baton 
Rouge;  the  Item  Company,  Ltd.,  New 
Orleans ;  the  Journal  Publishing  Com¬ 
pany,  Inc.,  Shreveport;  the  Lafayette 
■Advertiser  Gazette,  Inc.,  Lafayette ; 
McCormick  and  Company,  Inc.,  Alexan¬ 
dria,  the  News-Star-Herald  Publishing 
Company,  Inc.,  Monroe;  the  Times- 
Picayune  Publishing  Company,  New 
Orleans,  and  the  Times  Publishing 
Company,  Shreveport. 

Judge  Borah’s  opinion  follows: 

“This  is  a  suit  in  equity  attacking 
the  constitutionality  of  Act  23  of  the 
general  assembly  of  Louisiana  of  1934, 
and  seeking  to  enjoin  its  enforcement. 

“The  nine  plaintiffs  who  have  initiated 
this  action  are  Louisiana  corporations, 
each  of  whom  own  and  publish  one  or 
more  newspapers  in  various  cities  of 
this  state.  The  defendant  is  the  state 
official  who  is  charged  with  the  duty 
of  administering  and  enforcing  the  pro¬ 
visions  of  this  Act  and  of  collecting 
the  license  taxes  sought  to  be  imposed 
thereby.  On  motion  of  the  attorneys 
for  the  plaintiff  a  district  court  of  three 
judges  was  organized  and  convened  to 
hear  its  application  for  an  interlocutory 
injunction,  a  preliminary  restraining 
order  having  been  granted  after  notice 
and  hearing  because  of  the  danger  of 
irreparable  injury  being  caused  to 
plaintiffs  before  a  hearing  could  be  had 
and  the  matter  determined  on  said  ap¬ 
plication  for  said  interlocutory  injunc¬ 
tion.  -After  a  full  hearing,  at  which 
evidence  was  introduced  in  the  form  of 
affidavits  and  argument  had  by  counsel, 
the  court  is  of  the  opinion  that  de¬ 
fendants  plea  to  the  jurisdiction  should 
he  dismissed,  and  that  plaintiffs’  prayer 
for  an  interlocutory  injunction  should 
he  granted  and  makes  the  following 
findings  and  facts  and  conclusions  of 
law : 

FINDINGS  OF  F.\CT 

“The  verified  pleadings  and  affidavits 
filed  herein  show  that  the  nine  plain¬ 
tiffs  are  Louisiana  corporations,  each 
of  whom  own  and  publish  one  or  more 
newspapers  in  seven  of  the  principal 
cities  of  the  state.  In  the  aggregate, 
lifteen  newspapers  are  published  by  the 
plaintiffs  and  of  that  number  all  save 
two  have  a  circulation  of  more  than 
20.000  copies  per  week  within  the  state 
of  Louisiana. 

“There  are  no  newspapers,  magazines, 
periodicals,  or  other  publications  pub¬ 
lished  within  the  State  of  Louisiana 
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GET  THE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 

All  the  women  of  the  club 

L  Were  in  a  dither  of  excitement — 

The  President's  Daughter  was  coming  to  the  lea! 

Fittings  at  dressmakers. 

Sessions  with  milliners. 

Corsages  on  generous  hosoms  like 
Memorial  Day  at  the  Cemetery. 

Each  lady  member  striving  to 
Outshine  the  rest 

In  honoring  the  First  Citizen’s  first  daughter. 
Bracelets  twinkled.  Earrings  glittered. 

Velvets  shone  and  satins  glistened  on 
Overstuffed  models. 

And  when  the  Guest  of  Honor  sauntered  in. 

She  wore  the  same  casual  frock  she  had 
Pulled  on  when  the  sob  sisters  wakened  ber. 
Early  that  morning — 

A  print  that  any  one  of  the  ample  clubwomen 
Could  bave  bought  for  $9.85  in  the 
Nearest  department  store  basement. 


having  a  circulation  of  more  than  20,000 
copies  per  week,  except  the  13  news¬ 
papers  owned  and  published  by  peti¬ 
tioners.  However,  there  are  published 
within  the  State  of  Louisiana  four  daily 
newspapers  having  a  circulation  of  but 
slightly  less  than  20,000  copies  per  week 
and  these  newspapers,  with  but  one 
minor  exception,  compete  with  all  of 
the  newspapers  published  by  petitioners 
both  as  to  circulation  and  advertising. 
The  same  competition  exists  in  a  modi¬ 
fied  degree  with  reference  to  the  120 
weekly  newspapers  published  in  the 
state,  though  none  of  them  have  a  cir¬ 
culation  of  as  much  as  20,000  copies  per 
week.  In  fine  there  are  approximately 
163  publications  published  in  the  State 
of  Louisiana  that  are  engaged  in  the 
business  of  selling  and  publishing  ad¬ 
vertising,  and  of  that  number,  the  13 
newspapers  owned  and  published  by 
plaintiffs  are  the  only  ones  sought  to 
be  taxed  by  this  act. 

"The  bill  of  complaint  alleges  and 
the  affidavits  show  that  there  are  six 
principal  media  of  advertising,  and  that 
there  was  spent  throughout  the  United 
States  during  193^  for  such  advertis¬ 
ing  approximately  the  following: 

(1)  Newspaper  advertising  $453,000,000 

(2)  Magazine  advertising.  137,000,000 

( 3)  Radio  broadcast  ad¬ 

vertising  .  57,000,000 

(4)  Outdoor  advertising  .  40,000,000 

(5)  Street-car  card  ad¬ 

vertising  .  11,000,000 

(6)  Motion  picture  adver¬ 

tising — less  than  . . .  10,000,000 

Total  .  $708,000,000 

“It  further  appears  that  in  the  State 
of  Louisiana  the  revenue  derived  by 
these  various  media  of  advertising  is  in 
substantially  the  above  ratio. 

“The  newspapers  in  question  and  all 
newspapers  in  general  derive  their  rev¬ 
enues  almost  entirely  from  monies  paid 
by  regular  subscribers  or  purchasers  of 
said  publications  and  from  monies  paid 
for  the  insertion  of  advertisements 
therein.  Of  the  income  thus  realized, 
that  which  is  derived  from  circulation 
constitutes  a  substantial  part  of  the 
total  revenue  though  it  falls  short  of 
meeting  the  cost  of  production  and 
varies  materially  in  its  ratio  to  adver¬ 
tising  revenue  with  respect  to  particu¬ 
lar  publications.  While  it  is  undoubt¬ 
edly  true  that  volume  of  circulation  is 
a  factor  to  be  considered  in  fixing  ad¬ 
vertising  rates,  it  is  only  one  of  several 
factors.  The  character  of  circulation, 
the  competitive  conditions  in  the  par¬ 
ticular  territory  served  by  the  news¬ 
paper,  the  economic  conditions  prevail¬ 
ing  in  the  territory  and  other  factors 
are  of  great  importance. 

“The  statute  complained  of.  Act  23  of 
the  general  assembly  of  Louisiana  of 
1934,  provides  in  Section  1  (a), 

“  ‘That  every  person,  firm,  association  or 
corporation,  domestic  or  foreign,  engaged  in 
the  business  of  selling,  or  making  any  charge 
for,  advertising  or  for  advertisements, 
whether  printed  or  published,  or  to  be  printed 
or  published,  in  any  newspaper,  magazine, 
periodical  or  publication  whatever  having  a 
circulation  of  more  than  20,000  copies  per 
week  or  displai’ed  and  exhibited,  or  to  be 
displayed  and  exhibited  by  means  of  moving 
pictures,  in  the  State  of  Louisiana,  shall  in 
addition  to  all  other  taxes  and  licenses  levied 
and  assessed  in  this  state,  pay  a  license  tax 
for  the  privilege  of  engaging  in  such  business 
in  this  state  of  two  per  cent  (2  per  cent)  of 
the  gross  receipts  of  such  business.’  ’’ 

“It  further  provides  in  substance  that 
all  persons  subject  to  said  -Act  shall,  on 
the  first  day  of  October,  1934,  and  every 
three  months  thereafter,  file  with  the 
Supervisor  of  Public  Accounts  a  sworn 
report  showin.g  the  amount  of  gross  re¬ 
ceipts  for  its  business  during  the  pre¬ 
ceding  three  months  (except  that  the 
report  due  October  1,  1934,  shall  be  for 
the  period  from  August  1  to  Septem¬ 
ber  30,  1934)  and  shall  accompany  such 
report  witli  a  remittance  of  the  amount 
of  the  tax  due  as  shown  thereby.  The 
(Continued  on  page  38) 


10 


Editor  &  Publisher  for  March  30,  1  935 


FOOD-DRUG  BILL  NOT  ON  ‘MUST’  LIST 
OF  LEGISLATION  AT  THIS  SESSION 

Says 


Despite 


President's  Sharp  Message  Senator  Robinson 
Issue  Can  Wait — Copeland  Bill  Delayed — 
Mead  Bill  Reintroduced 
By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON.  1).  C,  March  27 
— Enactment  of  an  amended  pure 
food  and  drug  bill  at  this  session  of 
Congress  is  not  on  the  list  of  “must” 
legislation,  in  spite  of  the  fact  that 
President  Roosevelt  on  March  22  sub¬ 
mitted  a  strongly-worded  special  mes¬ 
sage  on  the  subject,  Senator  Joseph  T. 
Robinson  told  the  press  this  week  after 
a  conference  at  the  White  House. 

President  Roosevelt’s  message  on 
food  and  drug  legislation,  which  did 
not  specify  any  particular  bill,  made 
these  general  recommendations :  That 
controls  applicable  to  labels  should  be 
extended  to  advertising  also;  that  cos¬ 
metics  be  included;  that  a  cooperative 
method  of  setting  standards  be  estab¬ 
lished,  with  a  system  of  inspection  and 
enforcement ;  and  that  flexibility  in  ad¬ 
ministration  be  provided. 

The  message  said ; 

“To  the  Congress  of  the  United 
States : 

“Every  enterprise  in  the  United 
States  should  be  able  to  adhere  to  the 
simple  principle  of  honesty  without 
fear  of  penalty  on  that  account.  Hon¬ 
esty  ought  to  be  the  best  policy,  not 
only  for  one  individual,  or  one  enter¬ 
prise.  but  for  every  individual  and  every 
enterprise  in  the  nation.  In  one  field  of 
endeavor  there  is  an  obvious  means  to 
this  end  which  has  been  too  long  neg¬ 
lected;  the  setting  up  and  careful  en¬ 
forcement  of  standards  of  identity  and 
quality  for  the  foods  we  eat  and  the 
drugs  we  use,  together  with  the  strict 
exclusion  from  our  markets  of  harmful 
or  adulterated  products. 

“The  honor  of  the  producers  in  a 
country  ought  to  be  the  invariable  in¬ 
gredient  of  the  products  produced  in  it. 
The  various  qualities  of  goods  require  a 
kind  of  dissemination  which  is  not  at 
the  command  of  consumers.  They  are 
likely^  to  confuse  outward  appearance 
with  inward  integrity. 

“In  such  a  situation  as  has  grown  up 
through  our  rising  level  of  living  and 
our  multiplication  of  goods,  consumers 
are  prevented  from  choosing  intelligent¬ 
ly  and  producers  are  handicapped  in 
any  attempt  to  maintain  higher  stand¬ 
ards.  Only  the  scientific  and  disinter¬ 
ested  activity  of  government  can  pro¬ 
tect  this  honor  of  our  producers  and 
provide  the  possibility  of  discriminating 
choice  to  our  consumers. 

“These  principles  have  long  been 
those  on  which  we  have  founded  public 
policy.  But  we  have  fallen  behind  in 
their  practical  application.  No  compre¬ 
hensive  attempt  at  reform  in  the  regula¬ 
tion  of  commerce  in  food 
has  been  made  since  1906. 
point  out  to  you  how  much  has  happen¬ 
ed  since  that  time  in  the  invention  of 
new  things  and  their  general  adoption, 
as  well  as  in  the  increase  of  advertising 
appeals.  Because  of  these  changes 
loopholes  have  appeared  in  the  old  law 
which  have  made  abuses  easy. 

“It  is  time  to  make  practical  improve¬ 
ments.  A  measure  is  needed  which  will 
extend  the  controls  formerly  applicable 
only  to  labels  to  advertising  also ;  which 
will  extend  protection  to  the  trade  in 
cosmetics;  which  will  provide  for  a 
cooperative  method  of  setting  standards 
and  for  a  system  of  inspection  and  en¬ 
forcement  to  reassure  consumers  grown 
hesitant  and  doubtful ;  and  which  will 
provide  for  a  necessary  flexibility  in  ad¬ 
ministration  as  products  and  conditions 
change. 

“I  understand  this  subject  has  been 
studied  and  discussed  for  the  last  two 
years,  and  that  full  information  is  in  the 
possession  of  the  Congress. 

“No  honest  enterpriser  need  fear  that 
because  of  the  passage  of  such  a  mea¬ 
sure  he  will  be  unfairly  treated.  He 
would  be  asked  to  do  no  more  than  he 
now  holds  himself  out  to  do.  It  would 
merely  make  certain  that  those  who  are 


less  scrupulous  than  I  know  most  of  our 
producers  to  be,  cannot  force  their 
more  honest  competitors  into  dishonor¬ 
able  ways. 

“The  great  majority  of  those  engaged 
in  the  trade  in  food  and  drugs  do  not 
need  regulation.  They  observe  the 
spirit  as  well  as  the  letter  of  existing 
law.  Present  legislation  ought  to  be 
directed  primarily  toward  a  small  min¬ 
ority  of  evaders  and  chiselers.  At  the 
same  time  even-handed  regulation  will 
not  only  outlaw  the  bad  practices  of  the 
few,  but  will  also  protect  the  many 
from  unscrupulous  competition.  It  will, 
besides,  provide  a  bulwark  of  consumer 
confidence  throughout  the  business 
world. 

"It  is  my  hope  tliat  such  legislation 
may  be  enacted  at  this  session  of  the 
Congress. 

Er.anklix  I).  Rooskvf.i.t, 

“The  White  House, 
“March  22.  1935.” 
-Meanwhile  there  were  other  develop¬ 
ments  that  promised  delay,  if  not  shelv¬ 
ing  of  the  Copeland  Bill.  The  senior 
New  York  Senator,  whose  name  the 
measure  carries,  secured  a  favorable 
report  last  week  under  circumstances 
that  aroused  the  displeasure  of  Senator 
Bennett  C.  Clark  of  Missouri,  resulting 
in  the  Missourian  reserving  the  right 
to  file  a  minority  report,  dealing  with 
the  advertising  section.  Clark  said  this 
(Iocs  not  necessarilv  mean  that  he  will 
file  such  a  report  and  open  up  the  issue 
on  the  floor,  but  he  is  very  much  in 
favor  of  advertising  regulation  by  the 
Federal  Tr.ide  Commission,  as  against 
the  Department  of  Agriculture,  and 
may  do  so. 

Contrasted  with  the  weeks  of  hearing 
on  the  bill  last  year,  was  the  three-day 
hearing  this  year,  which,  in  Clark’s 
opinion,  savors  of  steam-roller  tactics. 
The  decision  to  report  the  measure 
without  further  consideration,  was  made 
by  a  vote  of  nine  to  six.  Senator  Clark 
suspects  advocates  “packed”  the  com¬ 
mittee  meeting  since  at  least  three 
•Senators  who  had  attended  no  other 
ctanmittee  meetings  were  on  hand  and 
voted  to  send  the  bill  to  the  Senate  to 
be  placed  on  the  calendar.  Had  these 
Senators  maintained  their  absentee  role, 
the  result  would  have  been  different. 

The  Missotii  i  legislator  made  it  clear 
he  does  not  oppose  the  revision  of  food 
and  drug  laws,  but  he  has  important 
pharmaceutical  manufacturing  interests 
in  his  state  and  desires  the  fullest  con¬ 


sideration.  He  may  even  vote  for  the 
Copeland  bill,  he  added,  but  there  was 
no  definite  committment. 

.Although  the  committee  action  was 
speedy.  Senator  Coi)eland  stated  he  does 
not  look  for  a  Senate  vote  for  “several 
weeks.”  He  forecasts  passage  in  that 
biKly,  and  that  seems  to  be  the  general 
opinion  in  Congress. 

On  the  Ht)use  side.  Representative 
James  M.  Mead  of  New  York  has  re¬ 
introduced  his  bill,  which  carries  the 
F'ederal  Trade  Commission  advertising 
control  section  favored  by  Senator  Clark. 
Some  minor  changes  were  made  in  other 
sections,  accounting  for  the  re-introduc¬ 
tion. 

Re-introduction  of  the  Mead  bill  is 
not  interpreted  to  mean  that  the  New 
Yorker  sees  “arbitrary  power”  in  the 
other  nroposed  enactment,  because  it 
was  presented  to  the  House  a  day  before 
the  Copeland  bill  was  reported  out,  aud 
its  content  was  not  then  generally 
known. 

The  Mead  bill  empowers  the  Fed¬ 
eral  Trade  Commission  to  proceed 
against  false  advertising  on  the  theory 
that  it  is  a  brand  of  unfair  competition, 
and  to  take  such  steps,  by  appropriate 
order  or  court  proceedings,  as  are  taken 
to  (piash  other  unfair  trade  practices. 

.As  reported  to  the  Senate,  the  Cope¬ 
land  bill  carries  the  following  advertis¬ 
ing  section: 

“No  publisher,  radio  broadcast  li¬ 
censee.  advertising  agency,  or  other 
agency  or  medium  for  the  dissemination 
of  advertising  shall  be  deemed  to  have 
violated  the  provisions  of  subdivisions 
(4)  or  (5)  of  paragraph  (a)  of  this 
section  by  reason  of  the  dissemination  of 
any  false  advertisement  when  such  dis- 
.semination  is  caused  by  the  manufac¬ 
turer,  packer,  distributor,  or  seller,  re¬ 
siding  in  the  United  States,  of  the  article 
so  adverti.scd :  but  such  manufacturer, 
packer,  distributor,  or  seller  shall  be 
amenable  to  the  prosecution  and  penal- 
any  false  advertisement  when  such  dis- 
(iivisions.  It  shall  be  unlawful  for  any 
publisher,  radio-broadcast  licensee,  ad¬ 
vertising  agency,  or  other  agency  or 
medium  for  the  dissemination  of  adver¬ 
tising  wilfully  to  refuse,  on  reasonable 
request  of  an  officer  or  employee  duly 
designated  by  the  Secretary,  to  furnish 
to  such  officer  or  employee  the  narnc 
and  postoffice  address  of  the  manufac¬ 
turer,  packer,  distributor,  or  seller  re¬ 
siding  in  the  United  States,  who  caused 
him  to  disseminate  any  advertisement; 
and  any  publisher,  radio-broadcast 
licensee,  advertising  agency,  or  other 
agency  or  medium  for  the  dissemination 
of  advertising  who  so  refuses  shall  be 
guilty  of  a  misdemeanor  and  shall  on 
conviction  thereof  be  subject  to  the 
lienalties  nrt scribed  by  paragraph  (b) 
of  this  section.” 


SHOPPING  NEWS  CASE 
ENTERS  NEW  PHASE 


Appellate  Court  !•  Overruled  an4 
Original  Decree  Restricting 
Method  of  Distribution  Is 
Reinstated 


Md'drasI  A.B.C.  Directors’’  Space  Expenditures 
I  need  no,  Totalled  $23,496,717  Dunng]1934 


TpHIRTEEN  firms  which  have  executives  on  the  Audit  Bureau  of  Circula- 
A  tions  Iward  of  directors  spent  $11,698,613  in  magazine  advertising  in  1934, 
$8,615,505  in  newspapers  and  $3,182,599  in  radio,  a  bulletin  of  the  Southern 
Newspaper  Publishers  Association  says. 

“These  13  directors  control  the  .A.B.C.,”  the  bulletin  says.  “The  expenditures 
in  dollars  for  new'spapers  are  arrived  at  by  using  30  cents  per  line  as  an  aver- 
a,ge  which  is  considered  by  Media  Records  as  fair  for  comparison. 


(Sfecial  to  Editor  &  Purlishek) 

Chic.\gu,  March  25 — Shopping  News 
Inc.,  and  Goldblatt  Brothers,  Inc.,  this 
week  found  themselves  again  confronted 
with  the  temporary  injunction  issued 
March  13  by  Superior  Judge  Harry  A 
Lewis,  as  a  result  of  an  order  Saturday 
by  Justice  Warren  H.  Orr  of  Rock 
Island,  a  justice  of  the  Illinois  Supreme 
Court,  overruling  the  .Appellate  Court 
and  reinstating  Judge  Lewis’  decree, 
stricting  the  method  of  delivering  shop¬ 
ping  news  publications  of  the  two  con¬ 
cerns. 

Samuel  .A.  Ettelson,  attorney  for  Carl 
J.  Hallberg,  apartment  building  owner 
who  brought  suit  against  the  Dozentom 
Shopfing  Mezes,  advertising  publication 
issued  twice  weekly  by  a  group  of  loop 
merchants,  and  Goldblatt  Shoppino 
Nezes,  published  weekly  by  Goldblatts 
department  stores,  obtained  the  Supreme 
Court  writ  on  the  contention  that  the 
new  legal  practice  act  of  1933,  which 
gives  the  Appellate  Court  power  to 
grant  such  stays,  was  unconstitutional. 
The  constitutionality  question  will  be 
argued  before  the  Supreme  Court  at  its 
next  term  in  April 

As  a  result,  the  two  advertising  pub¬ 
lications  will  again  be  “securely  fast¬ 
ened,”  as  provided  under  the  temporary 
injunction,  by  means  of  rubber  bamh 
attaching  the  advertising  papers  to  door¬ 
knobs  of  homes  and  apartment  buildings. 
The  defendants  had  previously  adopted 
this  method  of  distribution  following 
issuance  of  the  injunction,  but  had  aban¬ 
doned  it  again  as  soon  as  the  .Appellate 
Court  had  granted  a  writ  of  sui^ersedeas, 
suspendin.g  the  temporary  decree. 

Presaging  what  may  be  a  new  inva¬ 
sion  of  the  newspaper  field  by  shopping 
news  publications.  Downtown  Shopping 
News  on  Thursday  this  week  published 
a  six-column  display  ad,  asking  house¬ 
holders  to  tell  Loop  store  merchanu 
operating  the  shopper  what  types  of 
news  and  features  they  would  like  to 
have  included  in  the  paper. 

The  householder  is  asked  to  select  20 
features  or  types  of  news  they  prefer 
from  a  list  of  more  than  100  news  and 
feature  classifications  that  are  to  be 
found  in  the  average  metropolitan  news- 
jiaper. 

Attorney  Ettelson,  representing  Hall- 
berg,  a  local  property  owner  who 
charges  the  indiscriminate  distribution  of 
shopping  news  publications  in  his  apart 
ment  building  creates  a  fire  hazard,  a 
menace  to  public  health  and  litters  his 
property  with  paper,  now  has  three  legal 
proceedings  growing  out  of  his  client’s 
original  suit.  Besides  the  constitutional 
question  before  the  Supreme  Court,  there 
is  the  defendants’  appeal  on  the  tem¬ 
porary  injunction  granted,  which  the 
Appellate  Court  had  previously  sus¬ 
pended,  and  the  original  suit,  seeking 
permanently  to  enjoin  the  two  publica¬ 
tions  from  being  distributed  except  by 
lawfui  means,  to  be  heard  before  Master 
in  Ch:mcery  Charles  W.  Vail,  Jr. 


BILL  HITS  SECRET  REBATES 


NEWSPAPERS  MAGAZINES  RADIO 


New 


Lines 

Dollars 

Dollars 

Dollars 

.Armour  &  Co . 

17,315 

5,194.50 

51,157 

102,402. 

Borden  Co.,  The . 

848.993 

2.54.697.90 

319,150. 

437.780. 

DuPont  de  Nemours  &  Co. 

189,573 

56,871.90 

521,013. 

General  FHectric  Co . 

1.327.935 

398.380.50 

1.586,259. 

General  Foods  Corp . 

3,339,776 

1.001,932.80 

2,270,552. 

1,450,465. 

Lever  Bros.  Co . 

10,590.375 

3,177.112.50 

2,239,453. 

62,665. 

Marshall  Field  &  Co . 

*1.881.900 

♦564,570.00 

38,460. 

Procter  &  Gamble  Co . 

6,525,930 

1,957,779.00 

3,585,047. 

%9,236. 

Quaker  Oats  Co . 

1,022,021 

306,606.30 

508,135. 

76,588. 

Soconv-X’acuum  Corp . 

2,940,938 

882,281.40 

499,517. 

83,463. 

Tuckett  Tobacco  Co. 

(Canada)  . 

16,527 

4,958.10 

Western  Electric  Co . 

36,400. 

Willard  Storage  Battery 

Co . 

17,068 

5,120.40 

43,470. 

Total . 

28.718,351 

$8,615,505.30 

$11,698,613. 

$3,182,599. 

Measure  Would  Add  to  Trade 
Commission’s  Powers 

(SMi-'ial  to  Editor  &  Publisher) 

Washington,  D.  C,  March  27—.^ 
bill  wbich  would  empower  the  Feden 
Trade  Commission  to  proceed  against 
sellers  who  maintain  open  price  lists,  but 
who  make  advertising  allowances  to 
buyers,  has  been  presented  in  the  Houst 
by  Representative  Fred  L.  Crawford « 
Saginaw’,  Mich. 

The  bill  seeks  to  construct  a  federa 
statute  about  the  unfair  trade 
prohibitions  contained  in  many  NR-' 
codes.  It  would  require  strict  adher- 


*Local  or  retail  advertising  largely. 


cret  rebates,  advertising,  transportaPM 
or  storage  allowance  under  any_ 

.A  $5,000  penalty,  one  year  in  jail,  * 
both,  is  the  suggested  penalty  for  viola¬ 
tors. 
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RESTRAINED  COPY  PAYS  SEAGRAM’S 


Distillers  Who  Advertised,  “Drink  Moderately!”  Find  Sales  at  High  Level- 

and  Half  on  Newspaper  Space  in  1935 


Will  Spend  Million 
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D.wid  M.  Davies 


\  POLICY  of  restraint  in  advcrtis* 
ing  adopted  by  S'eagram  Distillers 
Corporation,  New  York,  has  proved 
tremendously  ef¬ 
fective  in  actual 
use,  David  M. 
Davies,  the  ad¬ 
vertising  m  a  n  - 
ager,  told  Editor 
&  Publisher  this 
week. 

So  effective  has 
it  proved  that  de¬ 
spite  an  advertis¬ 
ing  expenditure  of 
around  a  million 
and  a  half  dollars 
last  year,  the 
company  s  adver¬ 
tising  percentage 
to  sales  volume  proved  “abnormally 
low”  in  1934,  he  said.  This  year  Sea¬ 
gram’s  is  expected  to  spend  between 
two  and  a  half  million  and  three  mil¬ 
lion  dollars  on  advertising  in  all,  and 
is  counting  on  continued  increases  in 
-ales  without  resort  to  high-pressure 
copy. 

.-Ks  increased  distribution  is  obtained 
and  as  sales  rise,  the  firm  is  extending 
its  list  of  newspaiiers  on  its  schedules, 
but  as  a  matter  of  policy  refrains  from 
making  insertions  oftener  than  once  a 
week.  Crowding  of  a  newspaper  with 
liquor  advertising  is  something  that 
Seagram’s  prefers  to  avoid,  and  over¬ 
heavy  liquor  linage  in  a  newspaper — 
iar  from  being  considered  a  recommen¬ 
dation- -is  apt  to  be  prejudicial  to  its 
use. 

All  this  Mr.  Davies  explained  as  be¬ 
ing  in  line  with  the  ideas  outlined  by 
Seagram’s  in  newspaper  advertisements 
twice  in  the  last  six  months — first  in 
October,  under  the  heading  “We  who 
make  whiskey  say :  Drink  Moderately,” 
ud  again  in  January  under  the  head- 
“We  of  Seagram  recognize:  .\ 
Social  Responsibility.” 

Both  advertisements  brought  floods 
of  comments,  mostly  commendatory,  in 
the  form  of  newspaper  editorials  and 
letters,  both  from  men  in  public  life 
nd  from  unknown  individuals. 

"Do  you  think  those  advertisements 
have  caused  anyone  to  buy  less  of  Sea¬ 
gram’s  whiskey?”  Mr.  Davies  was 
isked. 

“\ot  a  bit,”  he  replied  calmly.  “We 
had  hundreds  of  letters  from  the  rank 
and  file  of  the  public,  in  addition  to 
those  from  better-known  persons,  and 
'udging  from  the  expressions  in  these 
letters,  the  common  reaction  to  our  ap¬ 
peal  for  moderation  was  this:  ‘When 
I  buy.  I’ll  buy  Seagram’s.’  Apparently 
the  public  agreed  with  our  theory  that 
our  interest  and  the  public  interest  are 
inseparably  bound  together.” 

Being  committed  to  this  policy  of 
restraint,  Mr.  Davies  is  quite  in  sym- 
Wthy  with  the  censorship  being  exer¬ 
cised  over  all  liquor  advertising  by 
the  Federal  Alcohol  Control  Adminis¬ 
tration. 

.  “We  find  the  censorship  very  use- 
inl,”  he  said.  “It  is  handled  liberally 
Jod  efficiently,  and  we  consider  the 
^trol  over  copy  is  to  our  advantage. 
;Ve  don’t  mind  submitting  our  copy 
tor  inspection  if  the  plan  will  prevent 
other  concerns  from  making  false  state- 
otents  in  their  copy. 

,  “We  find  no  production  difficulties 
ttt  the  operation  of  the  censorship,  and 
*e  do  not  have  to  prepare  our  adver- 
ttsements  farther  in  advance  than  we 
would  otherwise.  In  a  pinch  we  can 
submit  a  piece  of  copy  to  Washington 
one  night  and  get  an  answer  by  wire 
“enext  day. 

,  “As  a  matter  of  fact,  Seagram’s  goes 
f*rther  than  the  censorship  rules.  For 
“tstnuce,  we  won’t  use  any  pictures  of 
women  in  our  advertising — or 
oWw  women,  for  that  matter. 

1  think  the  liquor  industry  has 
®fned  enough  in  the  last  year,  so  that 
ns  advertising  may  be  expected  to  im- 


MANN 


prove  in  appeal  and  efficiency.  There 
is  no  reason  why  liquor  advertising 
should  not  be  as  fine  in  tone  and  char¬ 
acter  as  any  other  advertising.” 

It  is  around  the  retailer,  in  Mr. 
Davies’  opinion,  that  much  of  the  dif¬ 
ficulties  in  liquor  advertising  center. 
Too  much  retail  advertising,  in  his 
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This  copy  brought  commendation. 

view,  is  raucous  in  tone,  and  based  al¬ 
together  on  the  appeal  of  cut  prices. 
He  refused  to  concede  even  that  cut- 
price  advertising  is  a  potent  factor  in 
increasing  aggregate  sales  volume.  The 
imblic,  he  pointed  out,  realizes  that 
bootlegging  has  not  been  done  away 
with  despite  repeal,  and  buyers  are  apt 
to  grow  suspicious  about  the  authentic¬ 
ity  of  liquor  if  prices  seem  unduly  low. 

In  contrast,  he  cited  the  advertising 
done  by  John  David,  New  York  re¬ 
tailer,  who  also  operates  men’s  cloth¬ 
ing  stores,  as  an  example  of  restrained 
and  dignified  treatment.  The  John  Da¬ 
vid  store  gives  prominence  to  its  own 
“Cock-o’-the-Walk”  brands,  and  lists 
prices  for  both  these  and  nationally  ad¬ 
vertised  brands,  but  avoids  both  harsh 
typographical  display  and  deeply  slashed 
prices. 


By  ROBERT  S 

A  progressive  step,  Mr.  Davies  be¬ 
lieves,  is  that  taken  by  the  New  York 
State  Liquor  Authority  in  making  it 
illegal  after  April  1  for  retail  liquor 
dealers  to  receive  advertising  allowances 
from  wholesalers  and  manufacturers. 
This  may  be  extended  to  the  rest  of  the 
country  by  amendments  to  the  codes 
governing  liquor  industries.  The  sys¬ 
tem  has  been  chiefly  valuable,  according 
to  Mr.  Davies,  to  small  rectifiers,  un¬ 
able  to  do  extensive  advertising  of  their 
own,  who  allotted  their  advertising  funds 
to  retailers  for  mention  in  the  latters’ 
copy.  Larger  companies  were  forced 
into  the  system  of  allowances  in  order 
to  obtain  representation  in  the  retail  ad¬ 
vertising. 

But  while  the  ban  on  allowances  may 
reduce  some  retailers’  advertising,  the 
better-financed  dealers  will  continue 
their  advertising  so  that  the  problem 
of  the  manufacturer  in  preventing  use 
of  his  brands  as  footballs  is  still  far 
from  being  solved. 

Mr.  Davies  gave  credit  to  newspapers 
for  having  done  “a  wonderful  job”  in 
regard  to  the  liquor  industry  since  re¬ 
peal.  Newspaper  advertising  has  proved 
the  backbone  of  liquor  advertising  pro¬ 
grams,  while  editorials  and  news  articles 
liave  done  much  to  safeguard  the  public 
from  the  bootleggers  who  still  figure 
largely  in  the  business. 

'The  extent  to  which  newspaper 
space  dominates  in  liquor  advertising 
may  be  Indicated  by  these  figures  on 
Seagram’s  advertising  for  1935 :  On 
newspapers,  according  to  Mr.  Davies, 
the  company  will  spend  about  a  million 
and  a  half  dollars.  Expenditures  in 
national  magazines  will  be  something 
over  one-half  million.  No  radio  pro¬ 
grams  are  planned,  since  in  general  radio 
is  not  available  for  advertising  of  hard 
liquor.  In  outdoor  advertising  Sea¬ 
gram’s  will  go  in  for  a  few  spectacular 
showings  rather  than  many  small  ones. 
These  spectaculars  will  account  for 
more  than  a  quarter-million.  Total 
advertising  expenditures  probably  will 
pass  two  and  a  half  million  dollars  and 
may  approach  the  three-million  mark. 

“Some  liquor  advertisers  have  loaded 
their  advertising  with  an  impossible  task 
and  then  blamed  the  newspapers  for 
their  abnormally  high  advertising  costs 
in  relation  to  sales,”  Mr.  Davies  com¬ 
mented.  “They  have  tried  to  force 
distribution  with  advertising.  We,  on 
the  other  hand,  stayed  out  of  advertising 
long  enough  to  establish  our  distribution 
system  on  a  nation-wide  basis.  We 
have  been  liberal  with  our  newspaper 
advertising,  but  we’ve  spent  nothing  on 


it  carelessly.  When  a  dealer  or  even  one 
of  our  own  representatives  recommends 
addition  of  newspapers  to  the  list,  we 
check  the  governing  circumstances  our¬ 
selves,  and  we  may  also  call  on  the  local 
newspaper  for  a  report.  We  want  to 
know  what  Seagram  brands  are  sold 
locally,  and  through  how  many  stores, 
what  brands  are  proposed  to  be  fea¬ 
tured  in  the  advertising ;  what  sales 
volume  has  been  already  achieved  and 
what  the  anticipated  volume  is.  As 
our  distribution  grows  we  are  con¬ 
stantly  adding  new  cities  to  our  adver¬ 
tising  schedule,  and  new  newspapers  in 
the  cities  already  listed.  Our  campaign 
currently  is  appearing  in  some  200  news¬ 
papers.  But  no  new  cities  go  on  the  list 
until  we  have  a  thorough  check  from 
at  least  two  and  probably  three  sources. 

‘’Our  whiskey  advertising  runs  con¬ 
sistently  throughout  the  year,  but  dur¬ 
ing  November  and  December,  when 
sales  go  up,  we  are  more  liberal  with 
the  schedule.  Last  year  we  used  many 
full  pages  in  newspapers  before  Christ¬ 
mas,  and  we  went  into  colorgravure,  all 
of  which  proved  profitable. 

“On  the  other  hand  our  gin  adver¬ 
tising  is  more  sealional.  We  have  a  gin 
campaign  to  start  April  11  in  a  special 
list  of  newspapers  exclusively.  This 
will  be  increased  during  the  hot  summer 
months.” 

Mr.  Davies  pointed  to  the  gradual 
change  of  attitude  by  a  number  of 
newspapers  which  at  first  had  refused 
to  accept  liquor  advertising.  This,  he 
assumed,  meant  disappearance  of  a 
fear  lest  the  liquor  trade  might  “smell 
as  bad  as  the  old  bootleg  business.” 
.Apparently,  he  said,  these  newspapers 
are  finding  that  under  repeal  conditions 
the  industry  is  well  controlled  and  well 
behaved,  and  they  are  now  willing  to 
accept  it  as  a  legitimate  part  of  business 
life. 

The  Seagram  advertising  is  handled 
through  the  Blackman  Company,  New 
York  agency. 


Liquor  Interests  Charged  With 

Seeking  to  Control  the  Press 


CH.ARGES  that  the  liquor  industry 
is  attempting  to  control  newspapers’ 
editorial  policies  by  blanketing  the  press 
with  “lucrative,  generously  spaced  dis¬ 
play  liquor  advertising”  are  made  by 
Fred  D.  L.  Squires,  research  secretary 
of  the  .American  Business  Men’s  Re¬ 
search  Foundation.  Chicago,  in  report¬ 
ing  the  results  of  a  survey  of  news¬ 
papers  accepting  liquor  copy. 

He  states,  that  statements  were  ob¬ 
tained  from  796  dailies,  of  which  152 
refuse  beer,  wine,  and  spirits  advertis¬ 
ing,  and  273  reject  advertising  of  dis¬ 
tilled  liquors.  “Thus  423 — nearly  55 
per  cent,”  Mr.  Squires  writes,  “recog¬ 
nize  that  a  definite  responsibility  to  their 
readers,  either  ethical  or  economic,  or 
both,  is  involved  in  their  attitude  toward 
alcohol  advertising.” 

Mr.  Squires  listed  three  objectives  of 
li(|Uor  propaganda: 

“1.  To  control  public  sentiment 
through  every  possible  means  of  adver¬ 
tising,  of  economic  pressure  and  of 
political  intimidation. 

“2.  To  influence  or  cajole  owners  and 


managers  of  press,  radio,  and  other 
channels  of  publicity  to  soft-pedal,  or 
completely  suppress  facts  which  show 
the  detrimental  relationship  of  beverage 
alcohol  to  other  industry,  accidents, 
crime,  disorder,  destitution  and  prema¬ 
ture  deaths. 

“3.  To  boldly  profess  and  proclaim 
anew  the  inauguration  of  a  ‘temperance’ 
movement  to  substitute  so-called  ‘moder¬ 
ate  drinking’  for  abstinence  or  overin¬ 
dulgence. 

“Of  course  the  achievement  of  this 
triple  goal  is  self-evidently  prompted  by 
the  twin  desire  to  snare  a  rapidly  in¬ 
creasing  host  of  patrons  and  to  swell  the 
drink  trade’s  super-profits  to  new  and 
record  -  breaking  proportions,”  Mr. 
Squires  adds. 

“To  this  end,  the  relegalized  liquor 
traffic  in  the  United  States  has  called 
to  its  aid  a  most  astute  group  of  ad¬ 
vertising  experts,  masters  in  mass 
psychology  and  the  fine  arts  of  fact  dis¬ 
tortion  and  suppression,” 

Frank  E.  Gannett  is  listed  as  presi¬ 
dent  of  the  foundation. 


Reporters’  Love  Feast 
Honors  U.S.S.R.  Censor 

Some  leaving  their  “Moscow  grip” 
sick  beds  to  attend,  35  Moscow  corre¬ 
spondents  gave  a  dinner  March  26  hon¬ 
oring  a  retiring  government  censor, 
A'’acob  Borisovich  Podolsky,  who  was 
given  a  Vienna  diplomatic  post. 

Reporting  the  dinner  in  the  Nnv 
York  Times,  Harold  Denny  said  “Now 
it  is  safe  to  say  that  every  correspon¬ 
dent  who  was  present  hates  censorship 
and  believes  its  abolition  would  be  in 
the  interest  of  both  journalism  and  the 
Soviet  Union  itself.  But  they  do  not 
hate  the  censors  themselves.  In  fact, 
in  the  main,  the  relations  between  the 
censors  and  the  correspondents  have 
been  pleasant  and  courteous  even  when 
there  have  been  disagreements,  as  there 
usually  are.” 


In  Nanking  and  Peiping,  China,  ac¬ 
tion  of  the  Chinese  government  in  cen¬ 
soring  press  dispatches  filed  by  Amer¬ 
ican  correspondents  March  8  in  Shang¬ 
hai,  referring  to  an  alleged  attempt  to 
assassinate  the  Japanese  minister  to 
China,  is  receiving  the  attention  of  the 
American  legation  officials.  Corre¬ 
spondents  said  the  censors  did  not  in¬ 
terfere  with  dispatches  sent  by  Japanese 
newspaper  representatives. 


1,000  WILL  LOSE  JOBS 

Beginning  April  1  about  1,000  “non- 
-Aryan”  newspapermen  in  Germany  will 
find  themselves  out  of  jobs  when  their 
names  are  stricken  from  the  profes¬ 
sional  roster  as  the  result  of  a  new  out¬ 
cropping  of  anti-Semitism.  The  move 
represents  an  end  of  the  leniency  in  ad¬ 
ministering  one  of  the  Hitler  dictates, 
under  which  even  Aryans  rnarried  to 
non-Aryans  are  termed  ineligible  for 
newspaper  work. 


Editor  &  Publisher  for  March  30,  1  935 


Strike  Ends  In  Newark  As  Guild 
And  Ledger  Trustees  Sign  Agreement 

The  bitter  controversy  between  the  the  Newark  Newspaper  Guild  propose 
Mi’Zi-’ark  (,N.  J.)  Ledger  and  its  to  cooperate  fully  in  reestablishing 
striking  reporters  appeared  settled  March  good-will  toward  the  Ledger  through- 
28  when  the  paper’s  trustees,  George  out  the  territory  served  by  it.  It  is 
W.  C.  McCarter  and  Henry  S.  Puder,  understood,  however,  that  such  coopera- 
signed  an  agreement  with  the  Newark  tion  is  to  be  purely  voluntary  and  not  by 
Newspaper  Guild.  assignment. 

Both  the  guild  and  the  trustees  signed  _  1  he  Ledger  chapter  of  the  New- 

the  agreement.  .\t  a  late  hour  Thurs-  ark  Newspaix-T  Guild  shall  designate  a 
day  the  approval  of  \'ice-Cliancellor  M.  committee  of  its  osvn  choosing;  to  bring 
L.  Berrv,  necessary  to  make  the  agree-  to  the  attention  of  the  publisher  any 
ment  effective,  was  obtained.  grievances  of  its  membersliip  which  may 

The  settlement  calls  for  the  reinstate-  arise,  and  said  committee  shall  have  the 
ment  of  the  striking  editorial  men,  with  right  to  appeal  to  the  trustees  from  any 
the  exception  of  eight  discharged  em-  decision  made  by  the  pul)lisher. 
ployes,  and  the  discharge  of  all  news  "8.  Inasmuch  as  the  present  city  edi- 
department  workers  hired  after  Nov.  tor  is  filling  a  position  not  made  vacant 
17,  1934,  when  the  strike  started.  It  by  the  strike,  he  may  be  rehired  for  his 
also  prohibits  the  Ledger  management  position  should  the  trustees  so  desire, 
from  discharging  editorial  workers  be-  "9.  .•\11  (piestions  of  dismissal  notices 

cause  of  guild  membership.  An  arbi-  and  l)onnses,  vacations  and  sick  leaves, 
tration  committee  is  provided  for  to  wages  and  hours  will  be  left  to  an  arbit- 
settle  disputes  on  these  and  other  mat-  ration  committee  set  up  as  outlined 
ters.  above.  The  trustees  of  the  Newark 

The  agreement  is  in  effect  during  the  -Morning  Ledger  Co.  and  the  Newark 
life  of  the  trusteeship.  Newspaper  (iinld  agree  that  the  find- 

The  text  of  the  agreement  follows:  ings  of  said  committee  shall  be  ac- 
“This  agreement  made  the  28th  day  cepted  as  final  and  binding.  It  is  fur- 
of  March,  1935,  between:  tlier  agreed  that  Iwth  sides  will  select 

“George  W.  C.  McCarter  and  Henry  their  committee  member  within  Ls  days 
S.  Puder,  as  trustees  of  the  Newark  and  that  the  findings  ol  the  committee. 
Morning  Ledger  Co.,  parties  of  the  first  "dien  made,  shall  be  retroactive  to  the 
paj.{ :  date  of  the  signing  of  this  agreement. 

“And  Newark  Newspaper  Guild,  of  “10.  Unless  the  status  of  the  eight 
the  second  part;  for  the  purpose  ol  iiersons  discharged  just  before  the  strike, 
ending  the  strike  now  in  effect  by  the  I’an  be  immediately  adjusted  by  concilia- 
editorial  and  reportorial  department  em-  tion,  their  status  shall  be  decided  by  the 
ployees  of  the  Newark  Morning  Ledger  aliove  menti'ined  arbitration  committee,  it 
Co.;  and  for  the  purpose  of  stabilizing  l>eing  agreed  that  should  the  arbitration 
employer-employe  relationships  therein;  committee  decide  in  favor  of  the  em- 
and  in  consideration  of  the  covenants  ployes,  then  their  wages  shall  be  jiaid 
hereinafter  mutually  agreed  to.  from  the  date  of  this  agreement. 

“1.  -Ml  employes  now  on  strike,  with  "H.  This  agreement  shall  remain  in 
the  exception  of  the  eight  employes  full  force  and  effect  during  the  period 
discharged  prior  to  Nov.  17,  1934,  and  “f  the  trusteeship  of  the  parties  of  the 
hereinafter  referred  to,  shall  be  rein-  first  part.  It  shall  immediately  be  sub¬ 
stated  to  their  former  positions,  at  sal-  nutted  to  the  court  ol  chancery  for  rati- 
aries  not  less  than  they  were  receiving  lication,  and  shall  take  effect  upon  said 
on  Nov.  16  1934.  ratification.  Siniultaiiconsly  with  said 

"2.  .\11  editorial  and  reportorial  de-  ratification  all  strike  activities  are  to 

partment  employes  employed  on  and  cease  and  all  litigation  in  connection 
after  Nov.  17,  1934,  will  be  immediately  with  the  controversy  lietwccn  the  par- 
discharged  from  the  employ  of  the  New-  ties  shall  be  discontinued, 
ark  Morning  Ledger  Co.  "I''  witness  whereof  the  said  parties 

“3.  None  of  the  strikers  returned  of  the  first  part  have  hereunto  set  their 
to  the  employ  of  the  Newark  Morning  luinds  and  seals,  and  the  party  of  the 
Ledger  Co.  will  be  dismissed  for  a  second  part  has  caused  these  presents 
period  of  thirty  davs  from  the  date  to  Ih;  e.xecuted  by  its  proper  officers 
of  their  return  to  'work.  If  subse-  and  its  seal  to  be  hereto  affixed,  the  day 
quently  there  be  any  dismissal  for  the  and  year  first  above  written, 
purpose  of  economy,  the  said  dismissed  “Signed,  scaled  and  delivered  in  the 
employes  shall  be  rehired  before  new  presence  of  Morris  H.  Cohn, 
persons  are  hired  for  a  similar  class  ‘G.  \\ .  C.  McCarter,  L.S. 
of  work.  “Henry  S.  Puder,  L.S. 

“4.  There  will  be  no  demotions,  dis-  1  rustees  of  Newark  Morning  Led- 
charges  or  discriminations  in  respect  to  Go. 

anv  news  department  employes  because  Newark  Newspaper  Guild  By: 
of'Newark  Newspaper  Guild  member-  “President.  Emmet  Lrozicr;  Nathan 
ship  or  activity  or  because  of  activity  Goldberg,  secretary, 
during  the  present  strike.  If  an  em-  "Chairman  ot  Negotiation  Committ- 
iilnvp  fppls  that  lie  lia«  been  disrrimi-  CC.  Robert  t  .  King. 


The  bitter  controversy  between  the 
Mezi-’ork  (,N.  J.)  Ledger  and  its 
striking  reporters  appeared  settled  March 
28  when  the  paper’s  trustees,  George 
W.  C.  McCarter  and  Henry  S.  Puder, 
signed  an  agreement  with  the  Newark 
Newspaper  Guild. 

Both  the  guild  and  the  trustees  signed 
the  agreement.  .\t  a  late  hour  Thurs¬ 
day  the  approval  of  \'ice-Cliancellor  M. 
L.  Berry,  necessary  to  make  the  agree¬ 
ment  effective,  was  obtained. 

The  settlement  calls  for  the  reinstate¬ 
ment  of  the  striking  editorial  men,  with 
the  e.xception  of  eight  discharged  em¬ 
ployes,  and  the  discharge  of  all  news 
department  workers  hired  after  Nov. 
17,  1934,  when  the  strike  started.  It 
also  prohibits  the  Ledger  management 
from  discharging  editorial  workers  be¬ 
cause  of  guild  membership.  An  arbi¬ 
tration  committee  is  provided  for  to 
settle  disputes  on  these  and  other  mat¬ 
ters. 

The  agreement  is  in  effect  during  the 
life  of  the  trusteeship. 

The  text  of  the  agreement  follows: 
"This  agreement  made  the  28th  day 
of  March,  1935,  between: 

“George  \V.  C.  McCarter  and  Henry 
S.  Puder,  as  trustees  of  the  Newark 
Morning  l.edger  Co.,  parties  of  the  first 
part : 

“.•\nd  Newark  Newspaper  Guild,  of 
the  second  part;  for  the  purpose  ol 
ending  the  strike  now  in  effect  by  the 
editorial  and  reportorial  department  em¬ 
ployees  of  the  Newark  Morning  Ledger 
Co.;  and  for  the  purpose  of  stabilizing 
employer-employe  relationships  therein; 
and  in  consideration  of  the  covenants 
hereinafter  mutually  agreed  to. 

“1.  -Ml  employes  now  on  strike,  with 
the  exception  of  the  eight  employes 
discharged  prior  to  Nov.  17,  1934,  and 
hereinafter  referred  to,  shall  be  rein¬ 
stated  to  their  former  positions,  at  sal¬ 
aries  not  less  than  they  were  receiving 
on  Nov.  16,  1934. 

“2.  .\11  editorial  and  reportorial  de¬ 

partment  employes  employed  on  and 
after  Nov.  17,  1934,  will  be  immediately 
discharged  from  the  employ  of  the  New¬ 
ark  Morning  Ledger  Co. 

“3.  None  of  the  strikers  returned 
to  the  employ  of  the  Newark  Morning 
l.edger  Co.  will  be  dismissed  for  a 
period  of  thirty  days  from  the  date 
of  their  return  to  work.  If  subse¬ 
quently  there  be  any  dismissal  for  the 
purpose  of  economy,  the  said  dismissed 
employes  shall  be  rehired  before  new 
persons  are  hired  for  a  similar  class 
of  work. 

“4.  There  will  be  no  demotions,  dis¬ 
charges  or  discriminations  in  respect  to 
any  news  department  employes  because 
of  Newark  Newspaper  Guild  member¬ 
ship  or  activity  or  because  of  activity 
during  the  present  strike.  If  an  em¬ 
ploye  feels  that  he  has  been  discrimi¬ 
nated  against  in  respect  to  the  above, 
the  Newark  Newspaper  Guild  may  re¬ 
fer  his  case  to  an  arbitration  committee 
set  up  as  outlined  in  the  following 
paragraph.  The  findings  of  such  commit¬ 
tee  will  be  accepted  by  iKith  sides  as 
final  and  binding. 

“5.  The  arbitration  committee  above 
referred  to  shall  consist  of  three  persons, 
not  connected  with  the  Newark  Morn¬ 
ing  Ledger  Co.,  or  with  the  Newark 
Newspaper  Guild.  One  of  said  persons 
shall  be  selected  by  the  trustees  of  the 
Newark  Morning  Ledger  Co.,  and  one 
by  the  Newark  Newspaper  Guild.  The 
third  iierson,  who  shall  l)e  chairman, 
shall  be  Edwin  G.  Caffrey,  Esq.,  of  the 
city  of  East  Orange.  In  the  event  the 
third  person  named  shall  not  serve  for 
any  reason,  tlicn  the  two  selected  by  the 
parties  hereto  are  to  select  a  third  mem¬ 
ber  of  said  committee  to  act  as  chair¬ 
man.  .Should  the  said  two  members  of 
the  committee  be  unable  to  agree  upon 
a  third  member,  within  a  period  of  ten 
days  after  requested  to  do  so,  the  third 
memlier  shall  l)e  selected  by  the  parties 
hereto. 

“6.  Inasmuch  as  this  agreement  is 
entered  into  in  a  spirit  of  harmony,  the 
present  strikers  and  the  mcml)ers  of 


Vice-Chancellor  M.  L.  Berry  on 
■March  20  icserved  his  decision  after 
hearing  arguments  by  the  American 
Newspaper  Guild  and  the  Newark 
Newspaper  Guild  on  an  order  requir¬ 
ing  them  to  show  cause  why  the  tem¬ 
porary  injunction  granted  March  7 
against  striking  editorial  employes  of 
the  Newark  Ledger  should  not  be  made 
permanent. 

The  court  denied  the  petition  of  Hey- 
wood  Broun,  president  of  the  .\merican 
Newspaper  Guild,  for  the  removal  of 
the  dispute  to  the  federal  court. 

The  \’ice-Chancellor  announced  that 
he  was  “seriously  considering”  removal 
of  the  present  trustees  of  the  Ledger, 
Henry  C.  Puder  and  George  \V.  C. 
-McCarter,  who  were  appointed  in  Janu¬ 
ary  on  the  application  of  a  stockholder. 
He  stated  the  reason  for  this  was  that 
Ledger-hired  pickets  with  placards  say¬ 
ing  that  the  newspaper  employed  only 
union  lalxir  had  paraded  on  the  street. 
The  injunction  against  the  strikers  for- 
b.idc  them  to  carry  on  such  picketing. 

'I'he  court  said  during  the  hearing 
that  two  clausess  of  the  temporary 
injunction  were  “too  broad  and  should 
have  l)cen  restricted.” 


GUILD  REQUESTS  DENIED 

(Sfciial  to  Editor  i  Pcblisuer) 

Philadelphia,  March  25 — John  C. 
Martin,  publisher  of  the  Philadelphia 
Ez-eniug  Ledger,  told  the  Ledger  Nego¬ 
tiating  Committee  of  the  Philadelphia- 
Camden  Newspaper  Guild  last  week  that 
he  was  “not  prepared  at  present”  to  en¬ 
tertain  proposals  of  pay  cut  restorations, 
graduated  dismissals  and  a  minimum 
salary  scale  for  employes  of  that  news- 
paiier.  The  publisher  indicated  the  out¬ 
look  for  definite  action  on  the  Guild 
proposals  was  unlikely  before  fall,  be¬ 
cause  of  the  usual  summer  business 
slump. 

WAGES  bl^U^ED  AT 
NRA  CONFERENCE 

Tate  Says  “Parties  Are  Closer  to 
Agreement  Than  Ever  Before” 

— Hanson  and  Williams 
Represent  Publishers 

(Stocial  to  Editor  &  Publisher) 

\\  ASHiXGTOX,  U.  C.,  March  27 — The 
proposed  amendment  to  the  newspaper 
publishing  code,  setting  forth  wage 
rates  and  minimum  hours  of  labor,  oc¬ 
cupied  the  attention  of  NK.\  officials 
and  publisher  representatives  during  a 
three-hour  conference  here  Wednesday. 

Those  attending  were  Elisha  Hanson, 
for  the  .\merican  Newspaper  Publishers’ 
■Association,  Samuel  Williams  for  the 
code  authority  and  Ur.  Gustav  Peck  and 
Division  .Administrator  Tate  of  the 
NK.A  graphic  arts  division. 

Tate  announced  that  the  parties  are 
“closer  to  agreement  than  ever  before” 
on  this  amendment  but  that  certain  dif¬ 
ferences  as  to  geographical  and  popula¬ 
tion  differentials  as  regards  minimum 
wage  schedules,  and  hours  of  labor  still 
exist  between  the  newspaper  publisher 
interests  and  NR.A. 

“It  was  merely  a  check-over  of  detail 
matter,”  commented  Hanson  after  the 
conference. 

Both  parties  denied  that  the  future 
place  of  newsiiaper  publishing  under  a 
revised  NR.V  was  discussed. 

NEW  A.B.C.  MEMBERS 

In  addition  to  the  20  new'  advertiser 
memlKTs  elected  to  the  .Audit  Bureau 
of  Girculations  at  a  recent  meeting  of 
the  board  of  directors,  the  following 
other  new  memliers  were  announced: 
Newspapers:  Greemvieh  (Conn.)  Daily 
.A't'ii’j  (iraphie:  Henderson  (Tex.) 
Daily  Xezes:  Johnson  City  (Tenn.) 
Chroniele;  Xezv  Philadelphia  (O.)  Daily 
Times;  Pizrrside  (Cal.)  Enterprise; 
.S'arasota  (Fla.)  Daily  Tribune:  and 
W  alt  ham  (Mass.)  X  ezvs-Tribune. 
Weeklies:  Oak  Park  (III.)  Oak 

Leaz'es:  and  Virginia  (Minn.)  Range 
lacts.  Magazine:  Canadian  edition. 
Liberty,  Toronto.  Business  Papers : 
.Imeriean  Pusiness.  Chicago;  elrtny  and 
Xazy  RegisU'r.  Washington,  D.  C. ; 
(ieyer's  Stationer,  New  A’ork ;  Hard- 
zeare  World,  Chicago;  and  Spirits,  New 
A’ork.  .Advertising  .Agencies:  Albert 
M.  Ross.  Inc.,  New  A’ork:  Hommann 
Tafcher  Sheldon,  New  A’ork;  J.  Ster¬ 
ling  Getcliell,  Inc.,  New  A’ork. 

RULES  CLINIC  MUST  CLOSE 

Chief  Justice  Michael  L.  McKinley 
of  Superior  Court  has  ruled  that  United 
Medical  Service,  Inc.,  Chicago  low-cost 
clinic,  must  close.  The  chief  justice  has 
held  with  .Attorney  General  Otto  Ker- 
ner  of  Illinois  that  the  organization  is 
in  violation  of  the  state  law  prohibiting 
the  practice  of  medicine  by  a  corpora¬ 
tion.  Attorneys  for  the  clinic  have  an¬ 
nounced  they  will  appeal  to  the  state 
Supreme  Court  and  the  service  intends 
to  continue  in  operation  pending  out¬ 
come  of  the  appeal.  .A  bill  was  recently 
introduced  in  the  Illinois  state  legisla¬ 
ture  which  would  permit  the  practice  of 
medicine  by  a  corporation.  United 
Medical  Service  is  now  in  its  third  year 
of  operation  and  has  lieen  a  consistent 
user  of  newspaper  advertising  space. 

PAPERS  MARK  60TH  YEAR 

The  Halifax  (N.  S.)  Herald  and 
Mail  celebrated  their  bOth  ar.niversary 
March  12  with  the  publication  of  32- 
page  newspaiiers. 


LABOR  AND  GUILD  JOIN 
TO  PROTEST  THE  NRA 

Broun  Calls  Roosevelt  “Labor’s  Pub¬ 
lic  Enemy  No.  1” — Gorman  Ex- 

presses  Sympathy  with  Guild 

Movement — About  1,500  Attend 

Labor  unions  joined  with  the  News¬ 
paper  Guild  of  New  A’ork  March  24 
at_  a  mass  meeting  attended  by  about 
1,5UU,  to  protest  the  New  Deal  set-up 
adverse  to  labor. 

Heywood  Broun,  president  of  tlie 
.American  Newspaper  Guild,  presided. 
He  urged  the  guild  to  affiliate  with 
other  unions.  “We  must  be  a  part  of 
the  labor  union  movement  or  nothing 
at  all,”  he  said.  He  characterized 
President  Roosevelt  as  “labor’s  public 
enemy  number  one,”  and  William  Ran- 
dolph  Hearst  as  “labor’s  public  enemy 
number  two.” 

“The  NR.A  has  failed  us,”  Mr.  Broun 
said.  “Nobody  will  question  the  asser¬ 
tion  that  the  NR.A  has  fallen  far  short 
of  promises.” 

Francis  J.  Gorman,  vice-president  of 
the  United  Textile  Workers  of  .Amer¬ 
ica,  said  textile  workers  in  the  south 
“have  been  deprived  of  jobs,  homes  and 
relief  because  they  insisted  upon  the 
right  _to  organize  as  provided  by  Sec¬ 
tion  7.A”  and  charged  that  newspaper 
publishers  attempted  to  prevent  the  or¬ 
ganization  of  workers  in  the  newspaper 
industry. 

Charles  Vigorito,  president  of  the 
Paterson,  New  Jersey,  silk  and  dye 
workers,  gave  a  talk  full  of  caustic 
references  to  arbitration  boards,  fact 
finding  commissions,  and  “chambers  of 
comics.” 

W’illiam  Spang,  president  of  the 
Pittsburgh  district  of  the  -Amalgamated 
.Association  of  Iron,  Steel  and  Tin 
Workers,  announced  that  “the  slogan  of 
the  steel  workers  is  ’to  hell  with  all 
lalxir  boards’.” 

Harold  O.  Rugg,  professor  of  edua- 
tion  at  'I'eachers  College,  Columbia  Uni¬ 
versity,  told  the  audience :  “Teachers  are 
now  finding  that  their  place  is  with 
organized  workers.  Teachers  until  re¬ 
cently  have  been  a  lot  of  scared  rab¬ 
bits.  One  million  .American  teachers 
are  waking  to  the  recognition  of  their 
power,  just  as  you,  if  you  solidify  your 
forces.  A'ou  and  we,  newspapermen, 
teachers,  workers  of  hand  and  brain, 
these  are  the  .American  people.” 

Henry  S.  Berger,  vice-president  ol 
the  Paterson  'Typographical  Union, 
which  organization  has  been  on  strike 
for  ten  months,  came  out  strongly  for 
industrial  unionism. 

Jonathan  Eddy  discussed  briefly  the 
aims  of  the  guild,  the  need  for  cooper¬ 
ation  between  the  guild  and  trade 
unions,  and  the  possibility  of  labor  ana 
trade  union  publications  of  improved 
quality.  Eddy  said  that  the  guild  wjis 
the  logical  place  for  the  unions  to  get 
trained  editorial  workers  for  such  pub¬ 
lications. 

William  Galvin,  president  of  the  In¬ 
side  Bakery  W^orkers  Union,  wh()  has 
lieen  leading  a  strike  of  Uneeda  Biscuit 
W’orkers  for  ten  weeks,  asked  the  audi¬ 
ence  to  spread  the  slogan  “U  Don’t 
Need  a  Biscuit.” 

The  New  A’ork  guild  held  a  pre¬ 
liminary  collective  bargaining  confer¬ 
ence  March  25  with  M.  Preston  Good- 
fellow,  publisher  of  the  Brooklyn  Daily 
Eagle.  Both  the  Nezv  York  Times  and 
Xeze  York  Post  chapters  of  the  guild 
have  voted  for  collective  bargaining,  it 
was  announced  this  week. 

KIRBY  WINS  PEACE  AWARD 

RoIIin  Kirby.  Xezv  York  IVorld- 
Telegram  cartoonist,  has  been  awarded 
the  Peace  Prize  of  the  Universal  Peaee 
League  for  his  contribution  to  pen* 
education  in  his  cartoons,  the  league 
has  announced.  The  prize,  an  an¬ 
nual  presentation,  is  known  as  the  Annie 
FZ.  Gray  .Award,  in  honor  of  the  former 
leader  of  the  Women’s  Peace  Society. 
The  award  committee,  whose  honorary 
chairman  is  Romain  Rolland,  consists  ol 
Dr.  John  Haynes  Holmes,  Dr.  Harry 
Elmer  Barnes,  Erskine  Caldwell,  Sidney 
Howard,  Dr.  J.  Broadman  and  others. 
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Miss  Winifred  Mallon,  of  the  Neio  York 
Times,  who  was  elected  president  of  the 
Women’s  National  Press  Cluh,  Washing¬ 
ton,  last  week.  Miss  Mallon  is  one  of 
the  founders  of  the  cluh  and  is  a  mem¬ 
ber  of  the  Press  Gallery  and  the  White 
House  Correspondents’  Association. 


NEWSPRINT  LEGISLATION  PLANNED; 

VINING  ANSWERS  COFFIN  CRITICISM 

Honore  Mercier  Announces  Prospect  of  New  Law  to  End  Price 
Cutting — Answered  by  Opposition — N.  E.  M.  A.  C.  Elects 
and  Says  Hearst  Main  Did  Not  Tell  Full  Story 

(By  telegraph  to  Editor  &  Publisher) 

MOXTRE.AL,  March  27 — .\nnouce- 
nient  that  the  Quebec  provincial 
government  will  shortly  present  to  the 
legislative  assembly  legislation  devised 
to  end  price-cutting  in  the  newsprint 
indu.stry  was  made  in  the  House  last 
night  by  Hon.  Honore  Mercier,  Min¬ 
ister  of  Lands  and  Forests,  and  was 
countered  by  a  statement  from  the  leader 
of  the  opposition,  Maurice  Duplessis, 
that  his  party  would  not  assist  in  legis¬ 
lation  “of  a  blackmailing,  intimidatng 
or  unconstitutional  nature.” 

The  discission  arose  out  of  a  ques¬ 
tion  asked  by  Mr.  Duplessis,  who  wished 
to  know  if  the  Minister  had  any  in¬ 
formation  regarding  rumored  forthcom¬ 
ing  legislation  affecting  the  newsprint 
industry. 

Mr.  Mercier  said  the  position  was 
unsatisfactory.  Efforts  made  in  con¬ 
junction  with  Ontario  had  not  been 
successful.  The  newsprint  companies 
at  various  times  had  organized  agen- 
des  to  bring  about  uniformity,  also 
without  success,  he  said.  The  differ¬ 
ent  governments  did  not  have  the  neces¬ 
sary  power  to  impose  their  will  on 
the  companies,  and  oblige  them  to  take 
the  necessary  measures  to  stop  the 
strife.  It  was  claimed  in  some  quar¬ 
ters  that  an  agreement  on  prices  would 
come  into  conflict  with  such  legislation 
as,  for  e.xample,  the  Sherman  Act  in 
the  United  States;  that  regulation  of 
prices  was  too  radical,  and  should  not 
be  adopted  or  e.xercised  by  the  prov- 
inces. 

Yet,  continued  the  Minister,  if  one 
looked  at  what  was  going  on  in  Great 
Britain  and  the  United  States,  it  was 
quite  clear  that  the  governments  there 

had  not  hesitated,  after  using  all  ef-  - - ^ - -  - -  ' '  '  '  - - 

mmWtition°^o'^adS'  smTig^n^rnea-  Cameraman  Used  Smoke  as  Light 

sures. 

United  States,  continued  Hon.  Mr. 

Mercier,  had  not  hesitated  to  regulate 
the  production  and  price  of  oil.  The 
result  in  the  U.  S.  had  been  elimination 
of  disastrous  competition  in  the  oil 
market,  which  was  ruining  producers 
and  destroying  a  great  natural  resource, 
he  said,  adding  that  much  the  same 
method  had  been  used  in  England. 

“I  have  no  hesitation  in  expressing 
my  sentiment  on  the  question”  continued 
the  Minister.  “The  newsprint  manu- 
farturers  have  not  shown  all  the  good 
faith  they  should  have  shown  in  the 
settlement  of  this  question.  They  have 
or^nized  agencies,  such  as  the  News¬ 
print  Institute,  which  is  the  latest,  and 
committees  of  bankers  and  producers, 
and  had  gentlemen’s  agreements  in 
opffation  on  the  manufacture  of  news¬ 
print  but  some  of  them  have  failed 
to  keep  their  word  and  this  has  led 
to  the  suspension  of  these  organiza¬ 
tions.  The  government  for  a  long  time 
bas  hesitated  to  adopt  coercive  measures 
towards  the  companies,  to  force  them 
to  produce  at  a  rate  which,  while  not 
exorbitant  will  enable  them  to  secure 
lair  returns.  We  have  had  conversa¬ 
tions  with  the  companies  in  the  hope 
tbit  agreements  will  be  reached  and 
m  certain  cases  we  have  annulled  privi¬ 
leges  of  some  companies,  but  we  have 
lot  been  successful.” 


matters  with  the  governments  of  other 
provinces.” 

Mr.  Duplessis  said  it  was  apparent 
there  was  a  wide  gap  between  inten¬ 
tion  and  accomplishment.  The  govern¬ 
ment  had  a  law  to  place  before  the 
legislature,  but  did  not  know  what  it 
would  be,  or  when  it  would  be  ready, 
hoped  the  house  would  accept  but  ap¬ 
parently  believed  the  house  would  ac¬ 
cept  anything  blindly  since  there  was 
a  large  liberal  majority. 

He  concluded,  “We  of  the  opposi¬ 
tion,  want  to  do  all  possible  to  protect 
our  natural  resources  but  legislation 
which  is  blackmail  and  intimidation  is 
something  we  cannot  endorse. 

“The  government  should  work  to 
reduce  the  capital  of  the  companies  as 
much  as  possible  and  protect  the  for¬ 
ests.”  _ _ 

EXPORT  GROUP  MEETS 

(Special  to  Editor  &  Publisher) 

Montre.^l,  March  26 — The  annual 
meeting  of  the  Newsprint  Export 
Manufacturers  Association  of  Canada 
was  held  last  Friday.  The  proceedings, 
outside  of  the  election  of  an  executive 
committee,  was  confined  to  the  presen¬ 
tation  and  approval  of  the  financial 
statement,  which  will  not  be  made 
public. 

C.  A.  M.  Vining  was  re-elected  presi¬ 
dent  and  R.  K.  Martin  secretary. 

Present  were:  L.  J.  Belnap,  Consoli¬ 
dated  Paper  Corporation,  Ltd.;  G.  T. 
Clarkson,  Abitibi  Power  and  _  Paper 
Company,  Ltd.;  A.  R.  Graustcin,  Ca¬ 
nadian  International  Paper  Co.,  Ltd. ; 
R.  P.  Kerman.  Donnaconna  Paper  Com¬ 
pany,  Ltd.;  F.  R.  MacKelcan,  Great 
Lakes  Paper  Company,  Ltd. ;  A.  S.  Mc- 


that  the  newsprint  industry  in  Great 
Britain  has  doubled  its  productive  ca¬ 
pacity  since  1926,  but  has  managed  to 
secure  a  satisfactory  return  on  the  capi¬ 
tal  invested,”  Mr.  Vining  said.  “Mr. 
Coffin  inferred  a  criticism  of  Canadian 
newsprint  manufacturers  for  not  being 
euually  prosperous,”  the  statement  con¬ 
tinued. 

“If  one  is  to  base  criticism  of  the 
Canadian  industry  upon  a  comparison 
with  English  newsprint  manufacturers, 
the  information  should  be  added  that 
the  price  received  by  the  English  manu¬ 
facturer  is  considerably  above  the  price 
obtained  by  the  Canadian  manufacturer 
and  that  there  are  other  material  differ¬ 
ences  between  the  industries  in  the  two 
countries.  If  the  Canadian  newsprint 
industry  received  from  North  American 
publishers  the  same  price  which  the 
English  publisher  pays  the  English 
newsprint  manufacturer,  the  position  of 
the  Canadian  industry  today  would  be 
regarded  as  quite  satisfactory,”  he 
added. 

“The  present  market  price  of  English 
newsprint  for  delivery  in  London  at  a 
publisher’s  press  room  is  10  pounds 
sterling  per  long  ton  of  2,240  pounds. 
This  is  equivalent  with  exchange  at 
par,  to  $43.30  in  Canadian  money  for 
our  ton  of  2,000  pounds.  The  shipping 
cost  from  typical  English  newsprint 
mills  to  London  is  $2.43  per  ton,  giving 
the  English  newsprint  manufacturer  a 
net  price  at  his  mill  of  $40.87  per  ton 
of  our  weight.  ^ 

“The  present  price  of  Canadian  news¬ 
print  for  delivery  in  New  York  is  $40 
per  ton  at  railhead  or  dock,  which 
means  $41  per  ton  delivered  to  a  pub¬ 
lisher’s  press  room.  The  shipping  cost 
from  typical  Canadian  newsprint  mills 
to  New  York  is  $6.80  per  ton,  giving 
the  Canadian  newsprint  manufacturer  a 
net  price  at  his  mill  of  $33.20  per  ton. 
This  may  be  further  reduced  by  unfa¬ 
vorable  exchange. 

“The  English  newsprint  manufacturer 
thus  obtains  a  net  price  which  is  about 
$7.67  per  ton  higher  than  the  Canadian 
net  price.  In  other  words,  if  the  Ca¬ 
nadian  manufacturer  were  placed  in  the 
^  same  position  as  the  English  manufac- 

Filter  to  Get  Unusual  Fire  Photo  today  would  be  $47.67  instead  of  $40. 

Canadian  manufacturers  hoped  for  a 
price  of  $42.50  in  1935,  but  have  been 
unable  to  secure  even  that  moderate 
advance. 

“There  is  a  further  important  dif¬ 
ference  in  the  positions  of  English  and 
Canadian  producers.  The  English  man¬ 
ufacturer  operates  a  newsprint  mill 
only.  He  is  not  obliged  to  maintain 
pulp  mills  or  timber  limits  which  repre¬ 
sent  a  capital  investment  much  greater 
than  that  required  by  a  paper  mill  and 
which  are  subject  to  hazard  of  fire  and 
insect  ravage.  The  English  manufac¬ 
turer  obtains  his  pulp  at  low  prices 
from  Scandinavian  countries  where  the 
wage  rate  for  common  labor  in  the  mill 
is  7^2  cents  per  hour  compared  with  a 
rate  six  times  as  high  in  Canadian  mills. 

“The  Canadian  manufacturer  on  the 
other  hand  operates  both  pulp  and  paper 
mills  and  must  undertake  the  develop¬ 
ment  of  great  timber  limits.  The  Ca¬ 
nadian  industry  this  year,  to  obtain 
wood  for  newsprint  production,  will  em¬ 
ploy  some  75,000  men  in  the  woods  at 
wages  consistent  with  the  standard  of 
living  on  this  continent. 

"The  English  manufacturer  thus  has 
much  lower  production  costs,  much 
lower  capital  investment  and  much  less 
hazard  than  the  Canadian  producer.  At 
the  same  time  he  receives  a  net  price 


Nichols,  Lake  St.  John  Paper  Company, 
Ltd. ;  F.  J.  Sennsennbrenner,  Spruce 
Falls  Power  and  Paper  Company,  Ltd. 

The  executive  committee  will  meet  on 
April  4th  to  elect  a  chairman. 

Mr.  Vining  this  week  answered  the 
criticism  of  Canadian  newsprint  manu¬ 
facturers  made  last  week  in  Editor  & 
Publisher  by  J.  D.  Coffin  of  the 
Hearst  Newspapers. 

“Mr.  Coffin  is  reported  to  have  said 
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USING  billowing,  black  smoke  from  There  was  a  $100,000  warehouse  fire, 

a  fire  as  a  camera  lens  filter,  and  burning  rubber  tires  whipped  by  a  _ _  _ _  „  _ _ 

The  Minister  said  the  only  thing  was  Herman  C.  Bryant,  head  of  the  camera  stiff  wind  sent  dense  smoke  and  flames  which  is  $7.67  per  ton  better  than  the 

jo  give  the  government  or  an  appointed  staff  of  the  San  Francisco  News,^  re-  shooting  out.  The  sun  filtering  through  Canadian  manufacturer  is  able  to 

wdy  authority  to  impose  its  will,  with  cently  captured  a  fire  picture  acclaimed  the  clouds  of  smoke  lighted  the  scene  tain  from  his  customers.  A  comparison 

^penalty  sufficiently  strong  to  convince  by  local  photography  critics  as  a  work  on  one  side  in  a  brilliant  yellow  light,  of  these  circumstances  explains  why  Ca- 

we  newsprint  manufacturers  that  they  of  art  in  newspaper  picture-making.  ^ - '  - _  - r_.  - •  _  .  — 

®nst  cease  the  fight  they  have  been  Bryant’s  picture  drew  this  comment 
waging  among  themselves  in  the  pro-  from  P.  Douglas  Anderson,  University 
and  throughout  Canada.  In  the  of  California’s  noted  photography 
worse  of  the  session  the  government  teacher  and  exhibit  judge: 

bring  down  a  law  which  it  was  “Here  is  a  splendid  example  of  how 
“oM  would  be  adopted  by  the  House,  artistry  can  be  attained  by  newspaper 
which  would  give  the  necessary  cameramen  despite  the  pressure  under 


Wwers  to  regulate  the  industry  and  pro- 
oortion  of  the  mills. 

The  law  is  not  yet  ready,”  said 
Minister.  “In  a  measure  of  this 
it  is  essential  that  we  discuss 


which  they  must  work.  Bryant’s  pic¬ 
ture  has  composition,  a  spirit  of  action, 
balance  of  contract  and  lighting  values 
that  make  it  great.” 

This  is  the  way  Bryant  got  it : 


Bryant  sensed  the  chance  to  take  ad¬ 
vantage  of  the  smoke-sun  created  filter 
effect,  opened  his  lens  wide  to  F  5.6 
stop,  gave  it  1/75  second  exposure.  His 
picture  was  smashed  four  columns  on 
page  one  of  the  News’  next  edition. 

Requests  for  copies  were  received 
from  Fire  Chief  Brennan,  Fire  Marshal 
Frank  Kelly  and  art  editors  of  other 
papers.  Bryant  is  making  up  the  pic¬ 
ture  to  be  exhibited  at  the  California 
Pacific  International  Exposition  at  San 
Diego  this  year. 


nadian  newsprint  companies  today  are 
in  a  condition  of  impoverishment  and 
bankruptcy  which  permits  no  protection 
of  forest  resources  and  which,  if  con¬ 
tinued,  will  prove  to  the  disadvantage 
of  puWisher  and  manufacturer  alike.” 

RAINIER  PAYS  $1  DIVIDEND 

'The  Rainier  Pulp  &  Paper  Co.,  San 
Francisco,  declared  March  19  a  dividend 
of  $1  a  share  on  Qass  A  stock,  payaUe 
April  1  to  stock  of  record  March  28, 
leaving  $3.50  a  share  in  arrears. 
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NEWS  GROUPS  BIGGEST 
LEASED  WIRE  USERS 

Press  Association  News  Requirements 
Range  Between  15,000  to  More 
Than  100,000  Words  a  Day, 
Commission  Told 


lestiniony  at  the  Federal  Communi¬ 
cations  Commission  all-inclusive  tele¬ 
graph  inquiry  in  Washington  March 
25  revealed  that  American  press  asso¬ 
ciations  are  the  largest  individual  users 
of  private  line  telegraph  service. 

Testifying  before  a  crowded  hearing 
room,  C.  F.  Craig,  general  manager  of 
the  long  lines  department  of  the  Amer¬ 
ican  Telephone  and  Telegraph  Co.,  said 
that  the  United  Press,  the  Associated 
Press,  the  International  News  Service 
and  similar  organizations  distribute 
news  to  about  1,200  newspapers  in  800 
cities,  with  a  combined  circulation  of 
more  than  35,000,000. 

“These  papers  have  a  news  require¬ 
ment  ranging  from  15,000  words  to  well 
over  100,000  words  per  day,”  he  con¬ 
tinued.  “More  than  300,000  miles  of 
telegraph  circuits  are  used  in  operation 
of  private  line  telegraph  services.” 

Both  Western  Union  and  Postal 
joined  hands  to  accuse  t!ie  American 
Telephone  and  Telegraph  Company  of 
a  monopoly  threatening  the  existence  of 
the  telegraph  systems. 

Hardly  had  Mr.  Craig  taken  the 
stand  to  review  the  tremendous  growth 
of  teletype  and  leased  wire  business, 
when  opposition  developed. 

Mr.  Craig  said  that  from  one  private 
line,  in  1887,  the  leased  wire  service 
had  grown  to  more  than  1,000.  Morse 
and  teletype  machines  were  used  in 
practically  every  business  and  widely 
among  government  departments. 

He  denied  that  the  growth  of  this 
communications  service  had  interfered 
with  telegraph  business. 

Exception  to  this  statement  was 
voiced  by  Howard  L.  Kern,  counsel 
for  the  Postal,  and  later  J.  C.  Willever, 
vice  president  of  the  Western  Union, 
charged  misuse  of  the  leased  wire  prin¬ 
ciple.  He  said,  however,  that  his  com¬ 
pany  was  interested  only  in  correcting 
what  it  viewed  as  unfair  competition  by 
the  telephone  company. 

One  factor  that  permitted  the  tele¬ 
phone  company  to  take  over  the  leased 
wire  business,  he  said,  was  inadequacy 
of  rates. 

“That  company,  having  no  interest 
in  message  service  to  protect,  and  con¬ 
cerned  solely  to  develop  the  market  for 
its  large  reservoir  of  surplus  facilities,” 
he  continued,  “not  only  pre-empted  the 
natural  and  proper  leased  wire  field 
but,  in  total  disregard  for  the  effect 
upon  the  business  of  the  telegraph  com¬ 
panies,  it  set  about  to  create  additional 
markets  through  the  advocacy  of  joint 
leases.” 

Prospective  customers  who  repre¬ 
sented  that  their  needs  did  not  warrant 
a  leased  wire  were  urged  to  join  with 
others  in  a  lease  and  thereby  reduce  the 
cost  to  what  they  could  stand,  he  said, 
and  telephone  company  representatives 
undertook  to  find  correspondents  for 
such  joint  leases. 

He  declared  that  if  telegraph  com¬ 
panies  were  to  continue  to  render  a 
comprehensive  and  satisfactory  tele¬ 
graph  service,  they  should  “be  pro¬ 
tected  from  the  undue  dilution  of  their 
traffic,  which  can  only  be  done  through 
the  adoption  of  adequate  restrictions 
against  misuse  of  the  leased  wire  prin¬ 
ciple.” 

Giairman  Stewart  of  the  commission 
announced  that  a  study  of  the  press 
Irased  wire  system  would  not  start  un¬ 
til  after  that  on  private  leased  wire 
contracts  had  been  concluded,  probably 
not  until  early  next  week. 


MARYLAND  PRESS  ELECTS 

Samuel  E.  Shanahan,  editor,  Easton 
(Md.)  Star-Democrat  was  elected 
president  of  the  Maryland  Press  Asso¬ 
ciation  at  its  annual  meeting  in  Annap¬ 
olis,  March  9.  David  S.  Jenkins,  pub¬ 
lisher,  Evening  Capital  and  Maryland 
Gasette,  Annapolis,  was  elected  secre¬ 
tary  and  treasurer. 


Listeners  Continue  to 
Endorse  Radio  News 

Messages  continue  to  pour  in  on  the 
Press-Radio  Bureau,  New  York,  from 
listeners  to  the  authorized  news  broad¬ 
casts.  Listeners  were  solicited  to  state 
their  views  when  the  bureau,  spon¬ 
sored  by  the  Associated  Press,  United 
Press,  International  News  Service  and 
Universal  Service,  and  the  Publishers 
National  Radio  Committee,  marked  its 
first  anniversary  March  1. 

A  total  of  2,676  messages  have  been 
received,  James  Barrett,  editor  of  the 
bureau,  announced  this  week.  Of  these 
436  were  letters  and  the  remainder  post¬ 
cards.  The  National  Broadcasting 
Company  turned  in  2,497  messages  and 
the  Columbia  Broadcasting  System  169. 
Of  the  total  only  17  contained  adverse 
criticism. 

One  hundred  and  twenty-one,  favor¬ 
ing  the  broadcast,  asked  that  the  broad¬ 
cast  period  be  lengthened. 

The  southern  section  of  the  country 
was  extraordinarily  represented  in  the 
replies  received,  accounting  for  nearly 
half  of  the  total. 

One  reply  came  from  Walter  Lipp- 
mann,  special  writer  for  the  New 
York  Herald  Tribune  and  other  papers, 
who,  wiring  from  Bradenton,  Fla., 
praised  the  service  and  asked  for  more 
of  it. 


BOWMAN  TO  BAMBERGERS 


Newark  Managing  Editor  Takes  Re¬ 
tail  Store  Post  April  15 

Willard  E.  Bowman,  managing  editor 
of  the  Newark  Star-Eagle  for  13  years, 
has  been  appointed  publicity  and  adver¬ 
tising  director  for  L.  Bamberger  & 
Company,  succeeding  George  Bijur,  who 
resigned  recently. 

Mr.  Bowman,  who  takes  up  his  new 
duties  on  April  15,  was  born  in  Hart¬ 
ford  City,  Indiana,  where  he  received 
his  early  newspaper  training.  Later  he 
became  editor  of  the  paper,  the  Titnes- 
Gazette. 

In  1916  he  joined  the  staff  of  the 
Detroit  Journal  as  a  copy  reader  and 
serving  at  different  times  as  news  edi¬ 
tor,  make-up  and  editorial  writer.  He 
went  to  Washington  in  1920,  where  he 
corresponded  for  the  Detroit  Journal, 
the  Toledo  Blade  and  the  Star-Eagle. 


N.  Y.  MILK  BILL  ADVANCES 


Assembly  Expected  to  Continue 
State  Advertising  Campaign 

Albany,  March  27 — The  Assembly 
Rules  Committee  today  reported  out 
the  measure  continuing  the  state  milk 
publicity  drive  for  another  year.  It  car¬ 
ries  an  appropriation  of  ^00,000  to  be 
repaid  by  a  tax  of  1  cent  on  each  100 
pounds  of  milk,  to  be  shared  by  pro¬ 
ducers  and  distributors. 

The  bill  has  the  approval  of  Governor 
Herbert  H.  Lehman  and  Agricultural 
Commissioner  Peter  G.  Teneyck.  There 
is  every  prospect  that  the  bill  will  be 
approved,  despite  the  attack  recently 
made  on  it  in  the  name  of  the  Milk 
Research  Council,  New  York  City. 

The  Senate  today  passed  and  sent  to 
the  Governor  the  Streit  bill  prohibit¬ 
ing  dentists  from  advertising. 


MRS.  McHIE  RECOVERS  MONEY 

Mrs.  Isabel  McHie,  62-year-old 
estranged  wife  of  Sidmon  McHie.  pub¬ 
lisher  of  the  Hammond  (Ind.)  Times, 
March  23  won  a  court  battle  in  Battle 
Creek,  Mich.,  whereby  she  regained  a 
fortune  in  cash  and  jewels.  Greuit 
Judge  Blaine  W.  Hatch  ordered  Chief 
of  Police  Hugh  Gordon,  of  Battle 
Creek  to  restore  to  the  woman  jewels 
valued  at  close  to  $500,000  and  nearly 
$175,000  in  currency  which  had  been 
under  a  heavy  guard  since  Mrs.  McHie, 
apparently  suffering  from  a  nervous 
disorder,  was  removed  March  20  from 
a  Chicago-Montreal  train  at  Battle 
Creek.  Mrs.  McHie  identified  the 
jewels  in  court  and  accounted  for  hav¬ 
ing  the  money  in  her  possession  by 
proving  a  recent  sale  of  securities  in 
New  York. 


MISSOURI  MEETING  APRIL  5 

Henry  J.  Haskell,  editor,  Kansas  City 
Star,  and  H.  J.  Blanton,  editor,  Monroe 
County  Appeal,  will  be  the  principal 
si)eakers  at  a  banquet  to  be  held  in  Han¬ 
nibal,  Mo.,  April  5  as  a  part  of  the 
spring  meeting  of  the  Northeast  Mis¬ 
souri  Press  .Association. 


RISKED  MOB’S  ANGER 
TO  COVER  LYNCHING 


Two  Memphis  Press-Scimitar  Men 
Obtained  Pictures  and  Eye-Wit¬ 
ness  Story — Trailed  Car  to 
Secluded  Section 


Risking  injury  and  perhaps  death  to 
do  it,  two  Memphis,  Tenn.,  newspaper¬ 
men,  young  both  in  years  and  experi- 


some  quiet,  some  drunken,  some  .■>obcr, 
looked  on  grimly. 

Porteous  had  his  story  and  Rosen- 
bush  had  his  pictures — 10  of  them,  in¬ 
cluding  shots  of  the  victim  and  the 
crow'd— before  anyone  took  notice  of 
them. 

A  rough,  armed  man  walked  up  to 
them  and  demanded,  “What  are  you 
doing?”  Rosenbush  grinned:  “Having 
a  good  time  like  you  are.”  “Well,  you 
can  take  pictures  if  you’ll  send  us 
prints,”  the  man  said.  Several  pressed 
forward,  giving  names  and  addresses, 
and  Rosenbush  wrote  down  the  “orders". 
Then  the  temper  of  the  mob  suddenly 
changed  and  its  members  whipped  out 
pistols,  taking  shots  at  the  dead  negro, 
riie  newspapermen  left-quickly. 

It  was  at  4:10  p.  m.  that  the  lynching 
took  place.  Porteous  and  Rosenbush 
were  back  in  Memphis  at  5 :30  p,  m, 
Porteous  batting  out  his  story,  Rosen¬ 
bush  turning  out  iirints  for  his  own 
paper  and  other  served  by  NE.A. 

Of  the  mob,  Porteous  said,  “They 
were  typical  Mississippi  farmers,  ig¬ 
norant  but  not  violent.  Any  real  lead¬ 
er  who  could  have  reasoned  with  them 
could  have  stopped  the  lynching." 


Cl.AKK  Po»TEOU8  MeRVIM  RoSENBVSH 


ence,  came  through  recently  with  pic¬ 
tures  and  an  eye-witness  account  of  the 
Mississippi  lynching  of  a  negro. 

It  was  2:05  p.  m.,  Tuesday,  March 
12,  that  the  Memphis  Press-Scimitar 
office  was  notified  that  a  lynching  party 
was  getting  underway  near  Slayden, 
Miss.,  40  miles  away. 

The  two  men  chosen  for  the  assign¬ 
ment — Clark  Porteous,  24,  reporter,  and 
Mervin  Rosenbush,  22,  photographer, 
covered  the  distance,  including  16  miles 
of  gravel,  in  exactly  50  minutes.  At 
Slayden,  a  crossroads  with  a  store  on 
each  of  three  corners  and  an  open  field 
on  the  fourth,  they  found  an  angry, 
milling  mob  of  150  men.  The  mobsters 
were  going  from  one  store  to  another, 
talking  in  gruff  tones  about  how  Hardy 
Mackie,  45-year-old  state  highway 
worker,  was  shot  down  in  cold  blood 
five  days  previously  at  that  very  cross¬ 
roads  and  how  Ab  Young,  his  negro 
killer,  had  run  off  to  hide  only  to  be 
hunted  down  by  Mackie’s  friends. 

They  had  him  now — 29-year-old, 
black  Ab  Young,  and  they  were  arguing 
among  themselves  what  to  do  with  him 
— hang  him,  “bum”  him  or  turn  him 
over  to  officers  at  Holly  Springs. 

The  men  looked  suspiciously  at  the 
two  young  fellows  in  the  car  which 
bore  a  Tennessee  license.  Rosenbush 
promptly  faked  car  trouble.  He  and 
Porteous  “fooled  around,”  and  got  the 
lay  of  the  land.  Then  each  picked  a 
group,  mingled  with  the  men  and 
learned  what  had  already  transpired 
and  what  was  about  to  happen — stuff 
that  Porteous  was  later  to  write  into 
a  graphic  page  one  story. 

At  3:30  p.  m.  Rosenbush  noticed 
about  50  men  slipping  away  from  the 
main  mob.  He  went  out  a  side  door, 
got  into  his  car  and  started  trailing  a 
model-T  Ford  filled  with  would-be 
lynchers.  They  kept  looking  back  at 
him  so  he  passed  their  car,  continued 
down  the  highway  for  a  short  distance, 
then  doubled  back  only  to  find  he  had 
lost  the  other  car.  He  finally  spied 
fresh  tracks  on  a  dirt  side  road  and 
followed  a  backwoods  trail.  Two  miles 
further  he  came  suddenly  upon  a  clear¬ 
ing  about  a  countn^  school  house  where 
the  negro  was  being  held  prisoner. 

Rosenbush  then  sped  back  to  Slayden, 
got  Porteous,  and  returned  to  the  scene, 
arriving  as  they  brought  the  negro  from 
his  schoolhouse  prison,  fastened  a  rope 
noose  around  his  neck  and  led  him  be¬ 
neath  a  white  oak  tree.  They  heard 
him  pray  and  sing.  They  saw  the  white 
men  throw  the  rope  over  a  limb  of  the 
tree,  put  the  negro  on  the  trunk  at  the 
back  of  a  car.  They  saw  the  driver 
drive  out  from  under  the  negro,  swing¬ 
ing  him  into  the^  air  to  hang  there  gro¬ 
tesquely  while  his  lynchers,  some  noisy. 


NEW  LIQUOR  CAMPAIGNS 


Dubonnet,  Calvert  and  Other*  Ex- 
tending  Promotion 

Seeking  to  establish  a  popular  lunch¬ 
eon  drink,  and  thus  stimulate  sales  at 
a  time  of  day  when  hotels  and  restau¬ 
rants  now  make  only  10  per  cent  of 
their  liquor  sales,  the  Schenley  Import 
Company,  New  York,  will  begin  a 
twelve-month  campaign  next  week  in 
newspapers  of  several  large  cities  and 
in  13  magazines  for  Dubonnet.  As 
part  of  the  merchandising  plan  res¬ 
taurants  are  asked  to  have  their  waiters 
suggest  Dubonnet  as  an  aperitif,  light¬ 
er  in  effect  than  a  cocktail. 

Magazine  copy  will  tell  also  of  the 
use  of  Dubonnet  in  cocktails.  Lord  & 
Thomas,  New  York,  is  the  agency. 

Calvert-Maryland  Distilling  Com¬ 
pany,  New  York,  is  increasing  its  line 
for  1935,  offering  two  blended  Calvert 
whiskies  instead  of  one, — Calvert’s  Sp^ 
cial  Reserve  and  Calvert’s  Special— 
and  one  bonded  whiskey.  Lord  Calvert. 
Advertising  in  about  80  newspapers  will 
begin  early  in  April  and  appear  ever)’ 
week  for  a  year,  using  space  from  400 
lines  up.  Color  advertising  in  maga¬ 
zines  also  will  be  used,  as  well  as  spot 
broadcasting  and  painted  boards.  Heav) 
advertising  also  announced  for  a  cheap¬ 
er  blend.  Old  Drum.  The  agency  is 
Hommann,  Tarcher  &  Sheldon,  Inc.. 
New  York. 

Advertising  expenditures  for  Crab 
Orchard  whiskey,  which  ran  between 
$350,000  and  $400,000  last  year,  an 
experted  to  be  50  per  cent  greater  this 
year,  according  to  Robert  Barry,  pub¬ 
lic  relations  director.  National  Dis¬ 
tillers  Products  Corporation. 

Park  &  Tilford,  New  York,  this 
week  began  a  local  advertising  cun- 
pai^  on  Kentucky  Bred  straight 
whiskey,  through  Charles  M.  Storm 
Company,  New  York. 


•  STUDENT  EDITORS  STRIKE 

The  staff  of  the  Columbia  SpeeWor, 
daily  newspaper  for  undergraduates  of 
Columbia  University,  went  on  strte 
March  28.  The  paper  appeared  wiA 
columns  of  white  space,  the  only  printed 
matter  in  it  being  an  explanation  of  the 
reasons  for  the  strike.  Sixty-five  mem¬ 
bers  of  the  staff — the  entire  body,  m- 
cluding  those  connected  with  advertisfflj 
and  business  management — quit  beca» 
the  Student  Board  of  the  university 
issued  an  order  requiring  the  approval 
of  the  managing  board  of  the  pap® 
upon  all  articles  and  editorials  prior  to 
publication.  Those  decisions  have  beo 
in  the  hands  of  the  editor  alone. 


HTZGERALD  MIDWEST  SPEAKEK 

John  T.  Fitzgerald,  president  of  ^ 
Newspaper  Representatives  Associw 
of  Chicago,  has  been  invited  to  addres* 
the  Midwest  Advertising  Manartrt 
Association  meeting  at  Kansas  w 
Mo.,  March  31-April  1  on  the  general- 
retail  advertising  rate  question. 
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We  ENTERTAIN  the  kind  of  people  tobacco  sellers  like  to  know.  The  New 
York  Herald  Tribune  is  the  favorite  newspaper  of  the  very  people  who  are  the 
words  and  pictures  of  Tobacco  Advertising.  And  Tobacco  sellers  know  it.  They 
use  this  alert,  active  slice  of  America  to  sell  their  goods.  The  Herald  Tribune 
knows  it.  And  accordingly  builds  a  newspaper  for  the  getting-there  kind  of 
people  who  put  and  keep  a  good  product  on  top. 

Knowing  this.  Tobacco  Business  gave  the  Herald  Tribune  the  largest  adver¬ 
tising  gain  of  all  New  York  newspapers  last  year — a  boost  which  put  this  fast- 
moving  paper  second  in  tobacco  advertising  in  New  York  and  FIRST  for  the 
two  first  months  of  1935. 


Twice  winner  of  the  Francis  Wayland  Ayer  cup 
fer  typographical  excellence,  (1931  and  1934)- 


NEW  YORK 


NHV  YORK 
CHICAGO  . 
urnioiT  . 

ST.  LOUIS  , 
lOSTON  .  .  . 
SAN  FRANCISCO 
Paris  edition  . 


. Main  Office:  2  30  West  4 1  st  St. 

Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  360  North  Michigan  Ave. 
.  Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  General  Motors  Bldg. 
.  Guy  S.  Osborn,  Scolaro  &  Meeker,  Inc.,  Globe. Democrat  Bldg. 
Carrol!  Juetson  Swan  Organization,  926  Park  Square  Bldg. 

. John  B.  Woodward,  Inc.,  Russ  Bldg. 

. The  Sew  York  Herald,  2 1  Rue  de  Berri 
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LOUIS  WILEY  BURIED  IN  KENSICO; 
RABBI  DELIVERS  EULOGY 

1,800  Attend  Funeral  of  the  Late  Business  Manager  of  the  New 
York  Times  in  Temple  Emamu-El — Adolph  Ochs 
Leads  Funeral  Procession 

The  funeral  of  Louis  Wiley,  busi-  and  through  the  great  bronze  doors  of 
ness  manager  of  the  Ncu’  York  the  Fifth  Avenue  entrance.  Following 
Times,  who  died  March  20  at  the  age  the  rabbis  came  the  honorary  pallbear- 
of  65,  was  attended  by  more  than  1,800  ers  in  pairs,  led  by  Adolph  S.  Ochs,  pub- 
jjersons,  including  many  notables  in  va-  lisher,  and  Rollo  Ogden,  editor-in-chiei 
ried  professions  and  businesses.  of  the  Xew  York  Times. 

The  service  was  held  March  22  in  Two  cars  tilled  with  flowers  were  in 
Temple  Emanu-El,  Fifth  Avenue  and  the  automobile  procession  that 
66th  Street.  New  York.  Burial  was  in  from  the  temple  to  the  cemetery.  _  Lhe 
Kensico  Cemetery  in  Westchester  Coun*  rest  of  the  flowers  were  sent  to  hospitals, 
ty.  *  Close  relatives  of  Mr.  Wiley  who  at- 

Tlie  services  in  the  temple  were  sim-  tended  the  funeral  were  the  ^Iisses  Car- 
pie  and  brief,  beginning  at  10  o’clock  rie  and  Fannie  Wiley,  sisters;  Mrs. 
and  lasting  about  half  an  hour.  Abraham  Benedict,  sister,  and  her  hps- 

.\t  10  o’clock  the  temple  was  well  band;  Max  Wiley,  brother ;  Julian 
filled  when  the  honorary  pallbearers  filed  M iley,  brother,  and  Mrs.  Julian  Wiley 
in  from  one  side  and  stood  for  a  mo-  and  their  sons,  Julian  Wiley,  Jr.,  and 
ment  with  bowed  heads  facing  the  cof-  Louis  W^iley,  2d;  the  Misses  Regina  and 
fin  before  taking  their  seats  in  the  front  Maxine  Wiley,  nieces;  Mrs.  Irving 
pews.  Schwarzkopf,  niece,  and  her  husband; 

Covered  with  spring  flowers,  the  cof-  and  Mrs.  William  Mullestein,  niece,  and 
fin  rested  on  a  platform  on  the  marble  her  husband.  Mr.  Wiley  was  unmarried, 
floor  of  the  sanctuary  at  the  eastern  end  A,  large  delegation  from  v^ious  de- 
of  the  temple.  Above  it  was  the  ark  partments  of  the  New  York  Times  at- 
with  its  vari-colored  marble  columns.  tended.  _ 

As  the  chords  of  the  funeral  march  mcu/qpapfb*;  isinr  imi  ITIFS 

slowly  died  away,  the  black-robed  fig-  NEWSPAPERS  NOT  UTIUTIES 

ures  of  the  Rev  Dr.  Samuel  H.  Golden-  ^  Forced  to  Accept  Advertit- 

son,  rabbi  of  the  congregation,  and  of  i„  Chicago  Judge  Rules 

the  Rev.  Dr.  Nathan  Krass  rabbi-em-  Establishing  a  precedent  in  Illinois 
entus,  appea^d.  They  took  seats  at  newspapers  are  not  public  utilities, 

each  side  of  the  sanctuary  near  the  pul-  McGoorty  on  March  18  entered 

,,  ,  ,  .....  ,  an  order  dismissing  the  complaint  of 

Dr.  Goldenson  later  ascended  the  pul-  1244  North  Dearborn  Hotel  Com- 
pit  at  his  left,  and  repeated  the  verses  against  the  Chicago  Tribune  for 

of  the  Twenty-third  and  Ninetieth  The  complainant  was 

w-i  I  assessed  the  costs  of  the  action. 

Mr.  Wiley,  emphasizing  his  human  and  ^he  judge  had  earlier  denied  a  tern- 

personal  qualities  as  well  as  his  business  pg^ary  injunction  sought  by  the  hotel 

success.  ,  ,  to  restrain  the  Tribune  from  refusing 

In  his  eulo^  he  said:  ,  .  ,  its  want  ads  on  the  ground  that  the 

But-  a  little  while  ago  the  friends  paper  was  a  public  utility  and  such  a 
of  Louis  Wiley,  under  the  name  of  the  good  advertising  medium,  that  refusal  to 
Society  of  the  Genesee,  gathered  to  pay  accept  the  hotel’s  want  ads  prevented 
him  honor.  Only  a  few  weeks  ago  1  hotel  from  competing  with  other 
Little  did  they  think  on  that  joyous  hotels  and  amounted  to  an  unjust  dis- 
evenmg  when  they  heard  him  s^ak  with  crimination,  causing  irreparable  Injury, 
his  customary  vigor,  good  cheer  and  brief  filed  by  Kirkland,  Fleming 

pervasive  humor  that  they  and  hosts  of  Green  &  Martin  for  the  Tribune,  taken 
other  friends  would  so  soon  be  Rathered  Rceda  v.  Tribune  Company  in  the 

together  to  pay  a  tribute  to  his  cherished  Appellate  Court,  and  Journal  of  Corn- 
memory  and  to  offer  unto  his  bereaved  ^^g^gg  y.  Tribune  in  the  Federal  Cir- 
brothers  and  sisters  the  consomxons  of  Court  of  Appeals  establishes  that 

.  newspapers  in  Illinois  are  not  public 
.\las,  how  frail  is  man,  how  fleeting  utilities, 
is  life  and  how  shadowy  is  human  glory ! 

And  yet  behind  the  assembly  on  that 
happy  occasion  and  underneath  this 
great  gathering  on  this  sad  day  there 
was  and  is  something  that  transcends  the 
accidents  of  time  and  the  changes  of 
fortune.  That  something  is  expressed 
in  the  regnancy  of  spirit  over  body,  af¬ 
firmed  by  the  abiding  worth  of  moral 
purpose  and  manifested  in  every  endea¬ 
vor  to  transmute  the  mechanics  of  living 
and  the  vicissitudes  of  life  by  the  spirit 
of  wisdom  and  understanding. 

“We  have  gathered  in  this  sacred 
place,  not  to  recall  once  more  the  many 
achievements  of  an  unusually  gifted  man, 
not  to  tell  the  story  of  his  rise  from 
lowly  beginnings  to  high  estate,  nor  to 
enumerate  the  honors  paid  to  him  by  his 
associates,  the  degrees  conferred  upon 
him  by  colleges  and  universities  and  the 
decorations  with  which  the  nations  of 
the  world  have  adorned  him,  but  rather 
to  ponder  awhile  upon  the  reason  why 
men  delighted  to  honor  Louis  Wiley  and 
why  they  were  ever  ready  to  give  him 
praise. 

“The  answer  is  that  all  of  us  have  a 
stake  in  goodness  when  it  is  associated 
with  power.  Every  one  of  us  is  moved 
to  applaud  gentleness  of  spirit  whenever 
we  find  it  coupled  with  superior  and 
effective  mentality." 

After  the  closing  prayer.  Dr.  Golden- 
son  stepped  down  from  the  pulpit,  and 
the  organist  began  the  recessional.  'The 
two  rabbis  crossed  the  sanctuary  from 
their  seats,  met  in  front  of  the  coffin, 
and  descended  the  sanctuary  steps  to  the 
centre  aisle  of  the  temple  proper. 

The  entire  gathering  rose  and  re¬ 
mained  standing  while  the  two  rabbis  led 
the  funeral  procession  up  the  long  aisle 


Theatre  Upheld  In 
Unusual  Damage  Suit 

(.special  to  Editok  &  Publishki) 

Los  Angeles,  March  26— The  Uni¬ 
versal  Pictures  Corporation,  the  Pan- 
tages  Theatre  and  other  defendants 
were  not  negligent  in  showing  newsreel 
pictures  of  the  bullet-riddled  body  of 
“Baby  Face’’  Nelson,  Superior  Judge 
Joseph  P.  Sproul  ruled  yesterday. 
Judge  Sproul  instructed  the  jury  to  find 
for  the  defendants  and  dismissed  the 
$150,000  damage  suit  brought  by  Doris 
Preisler  and  her  husband,  Sidney  Preisler. 

The  plaintiffs  asserted  that  the 
shock  of  seeing  Nelson’s  naked  body 
on  the  screen  caused  premature  birth 
and  the  death  of  Mrs.  Preisler’s  ex¬ 
pected  child.  The  court  held  that  ad¬ 
vertising  and  lobby  displays  had  given 
the  theatre’s  patrons  sufficient  warn¬ 
ing,  and  further  observed  that  while 
the  scene  may  have  been  gruesome,  such 
exaimples  served  to  impress  the  public 
that  crime  doesn’t  pay. 

ILLINOIS  LEAGUE  MEETING 

The  Daily  Newspaper  League  of  Il¬ 
linois  will  meet  in  annual  convention  at 
Springfield,  Wednesday,  April  10,  A,  W. 
Shipton,  Springfield  Illinois  State  Jour¬ 
nal,  president  of  the  league,  announced 
this  week.  General  routine  business  of 
the  organization  will  be  transacted  and 
John  T.  Fitzgerald,  president  of  the 
Newspaper  Representatives  Association 
of  Chicago,  will  discuss  the  general- 
retail  advertising  rate  problem.  Pub¬ 
lishers  have  been  invit^  to  bring  ad¬ 
vertising  managers  with  them,  Mr. 
Shipton  stated. 


BETTER  HOUSING  CONTEST  | 

Three  Newspapermen  Are  Named  to 
F.  H.  A.  Committee 

(.Special  to  Editob  &  Publishbi) 

Washington,  D.  C.,  March  27- 
Howard  Davis,  Grove  Patterson  and 
Mark  Foote  are  members  of  a  com¬ 
mittee  to  conduct  a  National  Better 
Housing  Educational  Contest,  which  haj 
for  its  purpose  publicizing  the  campaign 
for  home  modernization  sponsored 
by  the  Federal  Housing  Administra¬ 
tion. 

The  contest  will  be  based  on  essays  to 
be  written  in  speech  form  not  to  exceed 
six  minutes  to  deliver  orally.  School 
and  district  eliminations  will  precede  the 
national  competition  for  prizes. 

Mr.  Davis  is  president  of  the  Amer¬ 
ican  Newspaper  Publishers’  Association, 
chairman  of  the  daily  newspaper  code 
authority,  and  business  manager  of  the 
Nezv  York  Herald  Tribune;  Mr.  Pat. 
terson  is  president  of  the  American  So¬ 
ciety  of  Newspaper  Editors  and  editor 
of  the  Toledo  Blade;  Mr.  Foote  is 
president  of  the  National  Press  Quli 
and  Washington  correspondent  for 
Michigan  newspapers. 

A.  B.  C.  GROUP  TO  MEET 

The  special  investigating  committee, 
appointed  by  President  P.  L.  Thomson 
of  the  Audit  Bureau  of  Circulations, 
was  to  meet  at  the  Stevens  Hotel,  Chi¬ 
cago,  Saturday  morning,  March  30, 
Chairman  Frank  S.  Newell,  Toledo 
Blade,  announced  this  week.  A  to 
draft  of  the  committee’s  recommenda¬ 
tions,  growing  out  of  a  general  study 
of  A.B.C.  rules  and  regulations,  is  ex¬ 
pected  to  be  made. 


MASSES  and 
CLASSES  read 
The  Telegram-Gazette 

Dividing  into  three  classes  according  to  buying  power  all 
Worcester  and  Worcester  suburban  (average  18-mile  radius) 
families  which  every  day  take  a  Worcester  daily  paper  in 

their  homes,  the  TELEGRAM- GAZETTE  COVERS 


PITTSBURGH  SHOPPING  NEWS 

The  Pittsburgh  Shopping  News,  with 
a  sworn  circulation  of  185,000  copies, 
is  being  published  each  Friday  in  Pitts¬ 
burgh  by  the  Pittsburgh  Shopping 
News  Publishing  Company,  1129-1131 
Wolfendale  street.  In  the  issue  of 
March  15  Sears,  Roebuck  &  Co.  had  a 
six-page  section  and  a  two-page  roto¬ 
gravure  insert.  None  of  the  large  de¬ 
partment  stores  of  Pittsburgh  patron¬ 
izes  the  publication,  which  contains  12 
to  16  pages  weekly.  The  Herbick  & 
Held  Printing  Company  print  the  paper. 


279,632 

w<s  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

FEBRUARY,  1935 

This  represents  A  GAIN  OF  10,820 
OVER  FEBRUARY,  1934  ..  .  The 
Sunday  Sun  circulation  averaged 
194,365  per  Sunday  for  February, 
1935 — a  gain  of  6,840  over  February, 
1934. 

Eoerything  in  Baltimore 
Reoolcea  Around 

THE  SUN 

Morning  Evening  Sunday 


80.75% 


of  CLASS  C  Families 
(Lowest  buying  power) 


85.97% 

of  CLASS  B  Families 
(Medium  buying 
power) 


94.01% 


of  CLASS  A  Faunilies 
(Highest  buying  power) 


The  ENTIRE  Worcester  Market  (city,  suburban,  classes, 
masses)  concentrating  within  an  average  18-mile  radius  a 
population  of  433,000,  is  effectively  covered  through  these 
newspapiers  ALONE. 

AVERAGE  N:ET  PAID  DAILY  CIRCULATION 


MORE 

THAN 


100,000 


FOR  OVER 
7  YEARS 


THE  TELEGRAM-GAZETTE 

Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Aasociatea,  National  Representatives 
New  York  Boston  Chicaso  Detroit  Philadelphia  San  Francisco  Loa  Anfele* 
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*  A 


MIAMI 


The  Miami  Herald  Was  Third  in  January, 
SECOND  in  February  in  Total  Advertising  in  U.S 

Business  is  30od  in  Miami.  Good  for  the  advertisers  who  placed  the  responsibility  for  Results  with 
the  Herald.  Good  for  the  Herald  in  volume  of  advertisins  and  gains.  That  Herald  advertising  does 
pay  big  dividends  is  borne  out  by  the  fact  that  during  January  1935  the  Miami  Herald  was  THIRD 
in  Total  Advertising  in  the  entire  U.  S.  —  AND  IN  FEBRUARY  ADVANCED  TO  SECOND  PLACE! 


LEADERS  IN  JANUARY 


LEADERS  IN  FEBRUARY 


POSITION  PAPER 


TOTAL  LINAGE 


GAIN 


POSITION 


PAPER 


TOTAL  LINAGE 


GAIN 


1.  Washington  Star  1,494,843  Lines  99,144  Lines 

2.  New  York  Times  1,440,597  Lines  52,394  Lines 

3.  MIAMI  HERALD  1,388,779  Lines  360,969  Lines 

4.  Chicago  Tribune  1,291,307  Lines  72,298  Lines 


1.  Washington  Star  1,461,640  Lines  160,676  Lines 

2.  MIAMI  HERALD  1,320,333  Lines  258,643  Lines 

3.  Detroit  News  1,273,134  Lines  134,536  Lines 

4.  New  York  Times  1,272,082  Lines  38,437  Lines 


SOUTHERN  ADVERTISING  LEADERS  BY  STATES  IN 


MIAMI,  FLA. 

New  Orleans,  La. 
Dallas,  Tex. 

Memphis,  Tenn. 
Louisville,  Ky. 
Richmond,  Va. 
Atlanta,  Ga. 
Birmingham,  Ala. 
Little  Rock,  Ark. 
Oklahoma  City,  Okla. 
Charlotte,  N.  C. 
Jackson,  Miss. 
Greenville,  S.  C. 


(HERALD) 

(Times-Picayune) 

(Times-Herald) 


MORNING 
aod  BUNDaY 
MORNING 
•od  BUNDAY 
EVENING 
end  BUNDAY 


(First  In  Florida) 
(First  In  Louisiana) 
(First  In  Texas) 


(Commercial- Appeal)  “2"d‘nday  (First  In  Tennessee) 


(Courier- Journal) 

(News-Leader) 

(Journal) 

(News) 

(Gazette) 

(Oklahoman) 

(Observer) 

(Clarion-Ledger) 

(News) 


MORNING 
end  BUNDAY 
EVENING 
ONLY 
EVENING 
end  BUNDAY 
EVENING 
end  BUNDAY 
MORNING 
end  SUNDAY 
MORNING 
end  SUNDAY 
MORNING 
end  SUNDAY 
MORNING 
end  BUNDAY 
MORNING 
end  BUNDAY 


(First  In  Kentucky) 
(First  In  Virginia) 
(First  In  Georgia) 
(First  In  Alabama) 
(First  In  Arkansas) 
(First  In  Oklahoma) 
(First  In  N,  Carolina) 
(First  In  Mississippi) 
(First  In  S.  Carolina) 


FEBRUARY 

1,320,333  Lines 
965,113  Lines 
900,704  Lines 
801,864  Lines 
793,731  Lines 
721,406  Lines 
677,306  Lines 
612,066  Lines 
529,809  Lines 
505,106  Lines 
491,218  Lines 
342,958  Lines 
304,108  Lines 


CKUliTIW 


of  the  HERALD  DURING  JANUARY  and  FEBRUARY  WAS 
THE  GREATEST,  for  those  two  months,  IN  ITS  HISTORY 


A  good  newspaper  always  prospers  when  its  trading  area  is 
prosperous — Metropolitan  Miami  IS  a  prosperous  community. 


The  Herald  has  been  First  for  fourteen  consecutive  years 
in  Advertising  and  Circulation  in  the  Miami  territory. 


National  Representatives: 

J-  P.  McKinney  &  son 

30  Rockefeller  Plaza,  New  York 
742  Market  Street,  San  Francisco 
4W  N.  Michigan  Avenue,  Chicago 


MEMBER  AUDIT  BUREAU  OF  CIRCULATION 

01fp  lltamt  ^pralii 

FLORIDA'S  MOST  IMPORTANT  NEWSPAPER 

FRANK  B.  SHUTTS,  Publisher 


Southern  Representative: 

GEO.  M.  KOHN,  INC. 

908  Wallon  Building 
Atlanta,  Georgia 
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A  record-breaking 


ALL-STAR  LIST 


including 


New  York  Mirror 
Philadelphia  Inquirer 
Cleveland  News 
Chicago  A  merican 
St.  Louis  Post  Dispatch 
Minneapolis  Journal 
Los  Angeles  Herald 
Topeka  State  Journal 
Fort  Wayne  News  Sentinel 
Boston  American 
Baltimore  News 
San  Francisco  Call  Bulletin 
Pittsburgh  Sun  Telegraph 
New  Orleans  Item  Tribune 
Detroit  Times 
Fort  Worth  Star  Telegram 
Richmond  News  Leader 
Washington  Times 
Dayton  News 
Seattle  Post  Intelligencer 
New  Haven  Register 
Cedar  Rapids  Gazette 

Oklahoma  City  Oklahoman 
and  Times 

Springfield,  Mass.  U nion 
Toledo  Blade 
Wilkes-Barre  News 
Milwaukee  News 


Louisville  Times 
Grand  Rapids  Herald 
Jacksonville  Times  Union 
Omaha  Bee  News 
San  Antonio  Light 
Atlanta  Georgian 
Rochester  Journal 
Syracuse  Journal 
Scranton  Times 
New  Britain  Herald 
Vancouver  Columbian 
Raleigh  News  and  Observer 
Springfield,  Ohio  News 
Erie  Dispatch  Herald 
Albany  Times  Union 
Holyoke  T ranscript 
Lewiston  Sun  Journal  ; 
Waterbury  Democrat 
Wabash  Plain  Dealer 
Madison,  Wise.  State  Journal 
Bloomington  World 
Superior  Evening  Telegram 
North  Adams  Transcript 
St.  Joseph  Gazette 
Oil  City  Derrick 

Pittsfield  Berkshire  Evening 
Eagle 

Torrington  Register 


I 


KING  FEATURES  SYNDICATE,  I 

The  Greatest  Circulat 
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for  America’s  phenomenal 

new  Star  Comic  Hit! 


or  wire  for 
fi  and  terms 


DAILY  STRIP  and  SUNDAY 
TABLOID  COLOR  PAGE  by 

Carl  Anderson 


yT  Unquestionably,  one  of  the  most  spectacular  achievements  in  cir- 
culation  annals  is  the  success  HENRY  has  scored  in  his  three  months  as 
a  newspaper  comic.  Not  only  has  he  gathered  a  record  number  of  papers  in  this 
amazingly  short  period,  but  the  list  reads  like  a  Blue  Book  of  American  jour* 
nalism.  Such  an  outpouring  of  editorial  enthusiasm  means  only  one  thing— rec¬ 
ognition  by  editors  and  publishers  that  HENRY  is  a  superlative  circulation 
attraction,  the  kind  of  star  feature  that  assures  the  vital,  essential,  day-after* 
day  reader  response  upon  which  permanent  circulation  is  built.  HENRY’s 
unique  brand-new  brand  of  humor  is  favorite  entertainment,  daily  and  Sunday, 
for  millions  from  coast  to  coast.  There’s  a  HENRY  following  in  your  territory 
awaiting  his  appearance  in  your  paper— start  him  now. 


E,  235  East  45th  Street,  New  York 

Combination  on  Earth 
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Retail  News  and  Notes 

Bj  RICHARD  WEBSTER 


The  concentration— or,  brtter,  the 
massing — of  business  in  cities  is  a 
phenomenon  that  everyone  knows,  but 
that  hardly  anyone  really  appreciates. 
Not  even  the  newspaperman  or  the 
department  store  proprietor,  though 
their  business  so  largely  depends  on  the 
fact.  Here  is  some  new  light  on  it. 

The  Department  of  Commerce  has 
just  published  an  analysis  of  the  re¬ 
turns  of  the  1933  Census  of  Retail  Busi¬ 
ness,  entitled  Stores  and  Sales.  (It  is 
side  stapled  and  the  text  and  tables  are 
reproduced  from  typewritten  matter — 
and  reduced.  Too  bad  that  anything  so 
important  must  be  put  out  in  such 
form!)  The  main  facts  are  capable  of 
summary  in  this  form. 

Cities  over  30,000  population  apiece 
had  a  total  of  38.8%  of  the  population. 
43%  of  the  retail  stores,  and  59%  of 
the  volume  of  sales. 

Cities  of  10,000  to  30,000  population 
had  8.8%  of  population,  11%  of  stores, 
and  11%  of  sales  volume. 

Places  between  5,000  and  10,000  had 
4.8%  of  the  total  population,  7%  of  the 
stores,  and  7%  of  the  total  sales  volume. 

In  places  under  5,000  population,  there 
was  47i)%  of  the  population,  39%  of 
the  number  of  stores,  and  23%  of  the 
sales  volume. 

So  places  of  over  10,000  had  almost 
exactly  the  same  part  of  the  total  pop¬ 
ulation  as  places  under  5,000 — 47.6%. 
But  they  had  70%  of  the  sales  volume 
and  the  places  under  5,0(X)  had  only 
23%.  3  to  1  superiority! 

(Note:  Population  figures  are  1930. 
Retail  statistics  are  of  1933.) 

The  report  gives  a  breakdown  by  11 
types  of  business  and  by  11  different 
size  groups  of  population  and  by  the  9 
standard  geographic  divisions  of  the 
country.  Places  under  2,500  each — the 
rural  group — had  43.8%  of  the  1930 
population,  33%  of  the  1933  number 
of  stores,  and  18%  of  the  1933  retail 
sales  volume.  The  1933  figures  agree 
in  percentages  of  distribution  very  close¬ 
ly  with  19^ — on  numbers  of  stores,  and 
on  sales  volume,  for  the  whole  country, 
for  different  individual  geographic  di¬ 
visions,  and  for  cities  of  the  same  size 
group. 

The  preliminary  income  tax  figures 
for  this  year — collections  for  March 
1-15 — show  in  an  exaggerated  form  the 
importance  of  the  big  center.  The  tax 
paid  in  three  New  York  City  districts 
was  almost  50^  millions — more  than 
three  times  as  much  as  from  the  whole 
state  of  Illinois.  The  increase  in  the 
tax  receipts  this  year  over  last  is  an¬ 
other  story.  It  was  29%  for  the  whole 
country — and  there  was  a  considerable 
decrease  in  the  total  from  the  three 
New  York  City  districts,  almost  13%. 

Another  current  clue  to  the  buying 
power  of  the  big  city — and  of  the  whole 
country — is  the  purchase  of  United 
States  Savings  bonds.  The  total  sale 
for  the  first  fortnight  was  a  little  over 
$23,000, 0(X).  Of  this  total  more  than 
7%  was  sold  in  New  York,  better  than 
5%  in  Chicago,  and  over  3>4%  in  De¬ 
troit. 

*  4i  * 

WHAT  about  the  sales  tax ?  Many 
of  the  answers  are  in  “Legislative 
Problems  Facing  Retailers,”  a  pamphlet 
that  gives  the  March  10  status  of  tax 
proposals  in  different  states.  It  is  pub¬ 
lished  by  the  Limited  Price  Variety 
Stores  Association,  and  was  prepared 
by  John  P.  Nichols,  assistant  to  the  as¬ 
sociation’s  president. 

The  New  York  sales  tax  is  having 
a  bad  effect  on  current  business— or  so 
its  critics  say.  How  can  you  otherwise 
explain  that  the  stores  in  the  city  had 
a  drop  of  11.2%  in  sales  for  the  first 
half  of  March  compared  with  last  year, 
but  in  Northern  New  Jersey  the  de¬ 
crease  was  only  5%?  One  other  ex¬ 
planation  is  greatly  decreased  relief  ap¬ 
propriations  in  the  City  of  New  York. 
And— as  has  been  said  before  in  this 
column— sales  a  year  ago  is  not  an  ideal 
or  a  practical  base  for  comparison. 
There  were  big  gains  last  March  and 


the  stage  of  come-back  was  not  the 
same  everywhere — not  precisely  the  same 
even  in  two  localities  so  close  together 
as  New  York  City  and  Northern  New 
Jersev. 

*  *  * 

For  the  third  week  of  March  busi¬ 
ness  gains  were  spotty — good  in  the 
Minneapolis,  Kansas  City  and  Atlanta 
districts,  and  fair  in  New  York  and  Chi¬ 
cago  territory.  Bonus  inflation  and 
other  domestic  uncertainties  as  well  as 
the  situation  in  Europe  is  certainly  bad 
for  general  business,  and  can  have  no 
good  effects  on  retail  trade. 

It  is  surprising — and  encouraging — 
that  the  third  week  of  March  saw  the 
biggest  output  of  automobiles  and 
trucks  in  the  United  States  and  Canada 
since  the  great  peak  in  July,  1930. 
when  102,000  units  w'ere  product.  The 
figure  for  the  week  in  this  month  is 
100,065.  And  in  the  same  week  the  in- 
dustrv  completed  its  first  million  units 
for  1935. 

For  the  week  ending  March  16  L'nited 
Parcel  Service  reported  deliveries  for 
260  retail  stores  in  the  New  York  Me¬ 
tropolitan  district  as  8%  better  than  a 
year  ago.  For  four  weeks  ending  the 
same  date  the  increase  over  last  year 
same  period  was  13%.  The  gain  is 
petering  out  a  little. 

4> 

ETAIL  sales  this  Februan.’  were 
better  than  for  any  February  since 
1932,  according  to  the  International 
Statistical  Bureau,  Inc.,  which  sets  the 
totals  at  $319,126,000  this  February, 
$299,794,000  a  year  ago,  and  $244,645,- 
000  in  1933.  Department  stores  sales 
were  also  higher  than  in  1933  or  1934— 
$176,165,000  this  February,  against 
$167,776,000  a  year  ago,  a  gain  of  5%. 
General  merchandise  chains  had  gained 
8.1%.  Mail  order  houses  showed  the 
huge  gain  of  15.7%  over  last  year. 
Sales  of  automobiles  are  estimated  to 
have  reached  $150,000,000  this  February, 
almost  50%  more  than  a  year  ago. 

The  government  estimates  also  show 
a  huge  gain  in  rural  sales  this  Feb¬ 
ruary’  to  parallel  the  mail  order  in¬ 
crease  seen  by  International  Bureau. 
Total  dollar  volume  of  general  merchan¬ 
dise  sold  in  rural  areas  was  12.5% 
more  this  February  than  in  1934,  and 
61.5%  more  than  in  February  1933. 
From  January  of  this  year  to  February 
the  increase  was  about  13% — much  bet¬ 
ter  than  the  usual  gain,  so  that  the  in¬ 
dex,  based  on  1929-M  monthly  average, 
was  90^^  for  February  against  87j^  for 
January. 

Chain  store  groceries  this  February 
had  a  gain  of  3^%  over  last  year  and 
about  13%  over  1933.  Compared  with 
January  the  increase  was  4’/^%,  against 
a  seasonal  average  of  4%. 

According  to  a  survey  made  by  the 
National  Industrial  Conference  Board, 
department  store  sales  for  February 
were  4%  better  than  a  year  ago  and 
5.6%  above  this  January. 


7,950 

Now  at  work  in  one  plant! 

DANVILLE,  VA. 

Our  Textile  Mills  give  regu¬ 
lar  employment  'to  this  num¬ 
ber  of  people 

No  labor  troubles  here  for  a 
number  of  years. 

THE  REGISTER  &  BEE 

Momini  •  Evcninf  •  Sunday 

THE  JOHN  BUDD  COMPANY 

National  Advafdiina  Repiatantatlyaa 


Retail  sales  in  Massachusetts,  esti¬ 
mated  from  reports  of  911  concerns  by 
the  Bureau  of  Commerce,  were  2% 
better  this  February  than  a  year  ago. 
All  groups  of  commodities  except  coal 
and  ice  showed  gains.  The  loss  in 
coal  and  ice  was  15J^%,  and  it  was  so 
big  that  if  this  one  line  were  left  out 
of  the  totals  the  total  gain  would  have 
been  5%  instead  of  2.  Lumber  sales 
were  up  almost  9%. 

0  0* 

HE  annual  reports  of  Sears  and 
Montgomery  Ward  are  at  hand. 
Both  big  and  healthy. 

Montgomery  Ward  sales  for  the  year 
ending  January  31,  1935,  were  $249,- 
805,721 — almost  exactly  one-third  more 
than  in  the  preceding  fiscal  year  ($187,- 
632,543),  and  more  than  in  any  year 
with  the  single  exception  of  1929,  when 
they  were  well  over  267  millions.  Each 
operating  division — retail,  mail  order 
and  factories — contributed  to  the  profit. 
The  net  for  the  year  was  $9,161,053 — 
more  than  four  times  as  much  as  in  the 
preceding  year  ($2,227,957).  The  re¬ 
port  describes  a  highly  competitive  price 
condition  in  current  business  and  an  in¬ 
creasing  tax  burden,  indicating  a  lower 
net  profit  for  the  first  half  of  the  com¬ 
ing  year. 

The  Sears,  Roebuck  &  Co.  consoli¬ 
dated  net  profit  for  the  year  ending 
Jan.  29,  1935,  was  $15,020,551.  In  the 
preceding  year  the  net  profit  was  $11,- 
429,295.  For  1935  there  were  huge  de¬ 
ductions  from  unearned  surplus — not¬ 
ably,  $9,999,999  to  write  down  goodwill 
to  $1 :  and  $2,000,(X)0  write-off  of  de¬ 
ferred  advertising. 

Business  appliance  and  machine  sales 
are  always  a  good  indicator  of  business 
conditions — not  so  much  a  forecaster  as 
a  record,  for  gains  in  these  items  usual¬ 
ly  follow,  and  at  a  considerable  interval, 
after  retail  improvement.  International 
Business  Machines  Corporation  had  a 
net  income  of  $6,597,362  in  1934— not 
strictly  comparable  with  the  1933  net  of 
$5,736,424,  because  there  were  heavy 
write-offs  in  1934  .  .  .  National  (Zash 


Register  Company  for  1934  had  a  oe 
profit  nearly  twice  as  large  as  the  ne 
loss  in  1933:  $1,115,631  profit  in  I934 
and  $579,623  loss  last  year  .  .  .  A(f 
dressograph  -  Multigraph  Corporatk* 
turns  in  a  similar  report — net  profit  h 
1934,  $465,829;  net  loss  in  1933,  $322,. 
496  .  .  .  And  Marchant  Calculatii^ 
Machine  Company,  after  a  loss  of  $357. 
270  in  1933,  had  in  1934  a  net  profit  of 
$102,320. 

*  0  * 

Advertising  men  need  what  ti» 

-  NRA  has — or,  the  NR.A  needs 
what  advertising  men  have.  One  or 
the  other!  Kenneth  Collins,  of  Gin- 
bel  Brothers,  New  York,  told  the  Ad¬ 
vertising  Club  of  Washington,  D. 
the  other  day  that  “NRA  has  done  1 
lot  of  practical  good  in  the  retail  bisj. 
ness,”  and  that  “the  advertising  man  of 
today  is  more  cluttered  up  with  inhibi¬ 
tions  than  a  Vermont  spinster.  This  is 
the  time  that  the  advertising  man  witl 
nerve  can  hit  the  high  spots  quickly  if 
he  will  only  get  going ;  for,  frankly,  ^ 
has  practically  no  competition.”  .  . 
But  Arthur  Price,  Hearn  general  nser. 
chandise  manager,  says  it  is  just 
other  way  around — “If  the  Brain  Tnsss 
of  President  Roosevelt  included  an  ad¬ 
vertising  man,  overproduction  would  not 
be  solved  by  destroying  commodities  but 
by  the  increase  in  consumption  throsiid. 
advertising.” 

And  two  similarly  opposite  views  art 
taken  of  the  outcome  of  the  poll  of  rt- 
tailers  by  the  Fairchild  publication  Rt- 
tailing  on  continuance  of  the  NRA.  The 
vote  so  far  has  split  just  about  ertsi 
What  does  that  mean  ?  The  quick  an¬ 
swer  is  based  on  the  fact  that  the  votcj 
against  continuance  are  mostly  from 
small  stores  in  small  towns.  So  tht 
NRA  must  have  been  working  an  in¬ 
justice  on  the  small  dealer!  There  is 
another  possibility,  say  the  editors  of 
Retailing.  Maybe  the  small  dealer  “b 
more  likely  to  kick.”  Or  perhaps,  tbt 
big  dealer  really  knows  better  about  a 
government  policy  as  well  as  about 
running  a  business. 
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THE  J\ew  «^TVRRET  TOP” 

This  is  the  way  the  new  Fisher  "Turret  Top" 
looks  —  a  single  seamless  sheet  of  tough 
drawn  steel,  steel  reinforced  with  steel  like 
a  battleship  turret— better-looking,  stronger, 
safe  with  the  safety  bf  solid  steel 


ADVERTISING 
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FULL  PAGES 


Tbe  strongest  structure  designed  by  man 
to  withstand  outside  shock — the  turret 
of  the  modern  battleship.  Wholly  of 
steel,  arched  and  crowned  for  strength, 
it  affords  utmost  protection  to  the 
men  who  serve  the  guns,  and  is  the 
highest  development  of 'the  principles 
utilized  by  Fisher  in  the  new  solid 
steel  ''Turret  Top"  for  closed  cars 
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The  Fisher  Body  Division  of  General  Motors  is  the  world’s  largest 
builder  of  automobile  bodies.  More  than  three  quarters  of  a  million 
1934  cars  had  Fisher  Bodies. 

Late  in  1934  Fisher  had  an  announcement  to  make — ‘4he  biggest 
news  in  the  automobile  industry  in  a  decade” — that  is  how  important 
they  thought  it. 

At  great  cost,  Fisher  had  developed  and  put  into  production  a  one- 
piece  solid  steel  “Turret  Top”  of  such  strength  and  sturdiness  as  the 
industry  had  never  known.  In  addition  to  far  greater  safety,  there 
was  added  beauty  of  design — a  sheet  of  solid  steeD^stamped,  pressed, 
and  drawn  into  the  sweep  and  contour  of  the  roof.”  There  was  added 
economy  in  absence  of  top  repairs  or  top  dressing.  There  was  more 
perfect  insulation  against  heat  and  cold,  and  against  rumble  and  drum. 

So  Fisher  turned  to  newspapers,  with  full  page  copy  in  leading  cities, 
during  the  months  from  December  to  March. 

Through  newspapers,  it  was  possible  to  reach  both  the  public  and 
dealers  quickly,  and  in  a  large,  dramatic  way. 

Newspapers  gave  immediate  effectiveness  to  “the  big  news”;  thousands 
of  General  Motors  dealers  were  supplied  with  sales  arguments,  and 
motorists  were  profoundly  impressed  with  this  vital  new  Fisher  con¬ 
tribution  to  greater  safety  and  comfort  in  motoring. 


Vi  1 
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HUEY  LONG  DEFEATED 

Huey  LOXG’S  spite  measure,  a  law  to  tax 
advertising  in  some  oi  the  newspapers  of 
Louisiana,  mainly  those  newspapers  that  had 
committed  lesc  niajeste  against  the  self-appointed 
King,  has  been  declared  unconstitutional  by  a  spe¬ 
cial  three-judge  Federal  court.  Details  will  be  found 
in  Cither  columns. 

The  action  of  the  court  is  based  on  the  undoubted 
fact  that  the  act  discriminated  against  certain  indi¬ 
viduals,  in  that  it  would  assess  a  tax  of  2  per  cent 
on  the  gross  advertising  revenues  of  those  news¬ 
papers  of  more  than  20,000  copies  per  week  circu¬ 
lation,  trespassing  on  rights  guaranteed  by  both 
Federal  and  state  constitutions.  But  there  was  a 
much  deeper  and  more  important  objection,  in  our 
view,  which  the  three- judge  court  did  not  act  upon, 
although  it  was  presented  in  crystal-clear  and  per¬ 
suasive  terms  by  counsel  for  the  publishers.  It  con¬ 
cerned  the  breach  of  free  press  rights  inherent  in  a 
law  which  undertakes  to  levy  special  taxes  on  the 
revenues  of  the  press.  By  such  process  a  Huey  Long 
easily  could  intimidate  newspapers  or  ruin  them. 
However,  we  note  the  court  did  not  view  this  con¬ 
tention  adversely,  leaving  the  record  open  for  a  de¬ 
cision  on  the  free-press  issue  if  the  case  is  appealed. 

Just  what  action  the  State  of  Louisiana  will  now 
take  is  in  doubt.  It  may  pass  a  statute  at  a  special 
session  to  cure  the  discriminatory  features  of  the 
law  which  is  now  declared  unconstitutional.  In  that 
case,  publishers  must  push  the  free-press  case  to  a 
finish.  The  infamous  principle  must  not  catch  root 
in  tliis  country. 

Heavy  Motuiay  trading  follows  big  Saturday 
afternoon  newspaper  advertising  in  the  experi- 
enee  of  the  K.  H.  Ster$is  store  of  Boston.  IVhy 
notf  Do  you  respond  to  advertising  imme¬ 
diately,  or  do  you  make  up  your  mind  at  leisure.^ 

THE  END  OF  THE  CODE 

Not  many  publishers,  in  large  or  small  com¬ 
munities,  but  will  agree  with  Senator  Carter 
Glass,  of  Virginia,  distinguished  both  as 
statesman  and  newspaperman,  that  “Congress  never 
intended  that  the  newspaper  publishing  business 
should  come  under  NR  A,”  and  that  if  NIRA  is 
continued  the  press  must  be  excluded.  It  doesn’t 
fit,  can’t  be  made  to  fit,  and  is  a  nuisance.  There 
should  be  an  end  of  it,  no  matter  whether  NRA 
considers  newspapers  in  interstate  or  intrastate 
trade.  The  point,  as  we  have  said,  is  that  the  news¬ 
paper,  for  many  special  reasons  which  do  not  bear 
on  money-making,  cannot  be  codified.  It  does  not 
rank  as  an  “industry.”  If  it  is  only  a  "business,” 
it  is  a  mean  one.  It  is  primarily  a  local  com¬ 
munications  service,  with  public  responsibilities  which 
are  as  vital  to  successful  popular  sovereignty  as 
many  branches  of  government  itself. 

The  newspaper  code,  owing  to  the  NIRA  license 
feature,  which  publishers  could  not  rationally  accept, 
stands  alone.  That  fact  in  itself  demonstrates  its 
impracticability.  It  has  not  been  successful,  has  borne 
heavily  on  publishers,  mainly  the  smaller  ones,  and 
has  created  no  end  of  confusion,  without  correspond¬ 
ing  benefits.  It  has  given  rise  to  the  organization 
of  a  radical  labor  union  among  a  minority  of  edito¬ 
rial  workers — a  union  which  is  also  a  misfit  and  is 
calculated  to  be  the  instrument  of  class-conscious 
propagandists  out  to  disrupt  the  independent  press. 

Organization  of  editorial  workers  probably  will 
not  be  halted  by  a  discontinuance  of  the  code.  A 
professional  organization  is  a  real  journalistic  need, 
and  may  be  the  source  of  valuable  mutual  benefits. 
The  objection  is  to  a  class-conscious  union  of 
writers. 

The  benefits  that  have  come  to  newspapermen  by 
reascMi  of  the  newspaper  code  are  so  insignificant 
as  to  be  ridiculously  out  of  proportion.  The  code 
was  accepted  after  long  debate,  hesitation  and  re¬ 
writing,  because  publishers  felt  disposed  to  assist 
any  plan  of  the  Administration  to  effect  recovery, 
despite  rational  disbelief  that  such  regimentation 
would  be  effective  in  this  field. 

It  is  true  that  there  has  been  a  degree  of  recovery, 
a  reflection  of  general  business  recovery,  but  little 
is  traceable  to  the  newspaper  code  itself.  Enemies 
of  the  press  sneer:  “The  publishers  want  it  for 
others,  but  themselves  will  not  take  the  medicine.” 
It  is  a  humorous  wisecrack,  but  doesn’t  happen  to 


Wisdom  crieth  without;  she  uttereth  her 
voice  in  the  streets. — Proverbs,  I;  20. 

mean  anything.  The  newspaper  business  is  a 
natural  exception  and  selfishness  is  not  involved. 

fair  trial  of  the  newspaper  code  has  indisputably 
demonstrated  the  fact.  We  are  of  the  belief  that 
the  majority  of  publishers  will  be  through  with  the 
code  on  expiration  of  NIR.\.  Interviews  with  prom¬ 
inent  publishers,  in  other  columns,  confirm  our  view 
that  it  cannot  be  continued  in  any  form. 

There’s  fantastic,  side-splitting  comedy  in  the 
leeird  social,  economic  and  political  paradoxes 
of  the  day — give  the  caitoonist  and  paragrapher 
ellnno  room! 

EXPERIENCE  REPORT 

PUBLISHERS  generally  are  willing  to  concede 
the  advantages  in  getting  greater  revenue  from 
their  circulations — a  suggestion  made  on  this 
page  months  ago. 

To  those  who  doubt  whether  such  a  move  can  be 
made  without  loss  of  readers  we  recommend  study 
of  the  statement  in  this  paper  from  H.  1.  Jenks, 
business  manager  of  the  Greenfield  (Mass.)  Re- 
eorder-Gazette.  The  Recorder-Gazette,  although  it 
has  no  rival  in  its  own  city,  faces  competition  from 
other  and  larger  cities.  It  is  in  a  state  and  territory 
where  the  2-cent  price  is  the  rule.  Yet,  moving 
carefully  “to  cause  the  least  disturbance,”  this 
paper  has  been  able  to  increase  its  circulation  revenue 
approximately  15  per  cent,  and  this  month  reports 
that  it  has  regained  all  circulation  lost  when  prices 
were  raised  last  June.  Home-delivered  prices  in 
the  city  area  had  been  lifted  some  time  ago;  in  the 
last  year  the  street  sale  price  and  home-delivered 
price  in  surrounding  towns  have  been  raised.  In 
time,  according  to  Mr.  Jenks,  the  delivery  price  will 
probably  be  increased  further,  to  a  flat  3-cent-a-day 
basis,  and  mail  subscription  prices  likewise  will 
probably  be  advanced  50  per  cent. 

These  tactics  may  not  fit  other  newspapers.  In 
.Alabama,  we  are  told,  an  agreement  among  most 
of  the  state’s  dailies  to  regulate  commissions  and 
to  eliminate  bargain  offers,  premiums,  and  overdue 
subscriptions,  has  increased  net  circulation  revenues 
by  20  to  40  per  cent  without  raising  published  prices. 
In  other  parts  of  the  nation,  varied  methods  have 
been  used. 

But  unless  a  publisher  candidly  believes  that  his 
newspaper  is  not  worth  3  cents  a  copy — in  which 
case  he  ought  to  be  concerned  about  making  a 
better  new'spaper — then  he  will  do  well  to  consider 
whether  action  of  some  sort  is  not  called  for. 

Average  citizens  must  realize  that  it  is  far 
better  to  pay  a  fair  price  for  a  competent,  free 
tiewspaper,  than  save  pennies  and  accept  the 
civic  curse  of  weak  local  journalism. 

A.  D.  CENSOR,  M.D. 

Anew  and  extremely  serious  threat  was 
directed  at  current  advertising  copy  practice 
in  the  report  published  this  week  by  the  Com¬ 
mittee  on  Foods  of  the  .\merican  Medical  Associa¬ 
tion.  This  organization,  which  grants  the  associa¬ 
tion’s  seal  of  approval  to  food  products  meeting  its 
standards,  this  week  withdrew  its  listing  from  two 
widely  advertised  food  products.  No  fault  is  found 
with  the  products  as  foods;  the  adverse  judgments 
were  rendered  in  one  case  because  the  manufacturer 
refused  to  submit  his  advertising  copy  in  advance 
of  publication,  and  in  the  other  because  copy  not  so 
submitted  was  inspected  by  the  committee  and  found 
not  acceptable. 

The  doctors  looked  at  the  advertising  of  “Ralston 
Wheat  Cereal”,  laid  several  hundred  words  of  copy 
on  the  operating  table,  decided  that  the  claims  of 
health  building,  appetite  stimulation,  preference  by 
physicians,  dietitians,  etc.,  were  vague  and  unproved. 


Their  verdict  was  that  the  “advertising  is  false  and 
misleading,  a  discredit  to  the  product  and  to  the  com¬ 
pany.  Advertising  standards  in  general  are  dis¬ 
rupted  and  lowered  by  advertising  of  this  character. 
Ralston  VV'heat  Cereal  will  therefore  no  longer  be 
listed  among  the  products  accepted  by  the  Commit¬ 
tee  on  Foods.” 

In  the  case  of  Wheatena,  acceptance  was  with¬ 
drawn  because  the  company  would  not  furnish  the 
committee  with  copy  of  all  pieces  of  new  adver¬ 
tising,  which  the  committee  deems  necessary  to 
assure  that  its  requirements  are  being  fulfilled. 

The  doctors’  committee  has  cut  out  a  job  for 
itself.  If  the  phraseology  of  the  Ralston  advertising 
is  objectionable  because  copy  designed  to  halt  the 
reader’s  eye  and  interest  his  imagination  is  not 
subject  to  scientific  proof,  and  some  80,000  members 
of  the  .\.  M.  are  warned  that  the  food  is  no 
longer  “acceptable”  on  that  account,  what  is  the 
next  step?  Must  manufacturers,  to  keep  A.  M.  A. 
approval,  rewrite  their  advertising  with  romance  and 
imagination  subordinate  to  chemical  analysis?  Can 
such  copy  compete  for  sales  with  advertising  that 
defies  factual  bounds  without  becoming  untruthful? 
Is  A.  M.  A.  approval  of  products  and  their  adver¬ 
tising  vital  to  public  acceptance?  Granted  that  the 
doctors  are  sincere  in  their  stand,  should  they  penal¬ 
ize  manufacturers  who  seek  their  approval,  as 
against  those  which  prefer  to  do  without  the  A.  M. 

seal?  Or  does  the  medical  profession  intend  to 
force  new  standards  of  advertising  upon  all  food 
manufacturers,  either  by  force  of  the  public  opinion 
it  can  generate,  or  by  legislative  program? 

Doctors  fighting  the  arrant  and  impudent  lies  of 
cheap  patent  medicine  firms  command  the  general 
support  of  reputable  advertisers,  but  doctors  who 
attempt  to  exercise  the  romance  and  overstatement 
that  custom  seems  to  have  justified  in  advertising 
may  be  told  to  clean  their  own  house  first.  Perfec¬ 
tion  is  seldom  found  in  food  or  food  advertising, 
as  it  is  seldom  found  in  medical  service  or  pharma¬ 
ceuticals.  Absolute  rules  of  procedure  are  as  use¬ 
less  in  one  as  in  the  other.  Reason  and  experience, 
by  the  doctors’  own  professional  standards,  should 
govern  their  progress  toward  advertising  reform. 

Editors  who  courageously  combat  tyrannical 
demands  by  powerful  interests  that  news  be 
colored  or  suppressed,  may  horve  nothing  to  show 
for  their  valor  but  self-respect,  but  self-respect¬ 
ing  people  sleep  well. 

QUICK  RESORT  TO  BOYCOTT 

The  Rev.  Ignatius  W.  Cox,  Professor  oi 
Ethics,  Fordham  University,  is  naturally 
deeply  concerned  with  current  birth  control 
agitation  and  this  week  made  the  charge  that  the 
United  Press  and  Associated  Press  had  distributed 
“biased  news”  and  “propaganda”  in  that  referena. 
He  issued  the  challenge  in  a  public  address.  His 
mind  quickly  leaped  from  an  assumption  of  guilt 
to  the  suggestion  that  Catholics  consider  barring 
“such  newspapers  from  their  homes.” 

An  investigation  shows  that  the  A.  P.  and  U.  P. 
reported  factually  surveys  made  by  several  profes¬ 
sors  of  the  Universities  of  Wisconsin  and  Penn¬ 
sylvania,  gathered  from  the  files  of  the  FERA, 
tending  to  show  a  higher  birth  rate  among  families 
on  relief  or  in  the  lower  income  groups  than  in 
the  general  population.  The  important  sociological 
conclusion  was  that  babies  are  arriving  at  the 
fastest  rate  in  classes  “least  capable  of  the  re 
sponsibility.” 

It  was  a  straight  piece  of  news  reporting,  as  fai 
as  we  can  see,  and  scarcely  warranted  Father  Cox's 
radical  idea  of  a  newspaper  boycott,  or  his  sarcastic 
reference  that  “of  course,  if  such  action  is  taken 
there  will  be  raised  high  the  cry  of  censorship 
the  liberty  of  the  press.”  The  clergyman  also  took 
occasion  to  allude  to  Heywood  Broun’s  wisecrack 
that  “the  liberty  of  the  press  was  a  nice  thing  ii 
we  had  ever  had  it.” 

Has  the  time  arrived  when  newspapers  may  not 
report  news  of  sociological  importance  without  the 
danger  of  boycott? 

Consider  the  peril  of  the  German  people,  being 
roused  to  hate  Lithuania  by  a  Hitlerized  press 
ivhich  dared  to  suppress  the  news  that  death  sen¬ 
tences  of  the  90  Nazis  of  the  Memel  territory 
were  to  be  commuted. 
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J.  H.  and  A,  R.  Sweet  of  Nebraska  City 
Devotees  of  ^PersonaV  Journalism 


PURELY  PERSONAL 


HUGH  S. 

OHNSON 


hrs  been  named  vice  J-  Sweet  Arthur  R.  Sweet 

he  Savannah  (Ga.)  Springtime  Activi-  OT  only  are  the  Sweets— father  Both  are  exponents  of  that  nearly 
ies  Commission,  recently  chartered.  -1-^  and  son — perpetuating  the  oldest  forgotten  thing — personal  journalism. 
.\mon  G.  Carter,  publisher.  Fort  newspaper  in  the  state  of  Nebraska,  but  J.  Hyde  writes  his  editorials — he  be- 
H'orth  (Tex.)  Star-Telegram  will  ad-  Arthur  R.  Sweet,  the  son,  represents  lieves  in  short  ones  and  lots  of  them — 
iress  the  annual  convention  of  the  second  generation  of  something  of  his  “Kick  Kolumn”  and  a  front  page 
iVestern  Oklahoma  Cliamber  of  Com-  ^  famed  Nebraska  newspaper  family —  editorial  column  which  he  calls  “Just 
inerce  in  Elk  City,  Okla.,  April  11.  meaning  J.  Hyde  Sweet,  the  father.  Things.”  Readers  argue  with  him  and 
.\.  N.  Liecty,  publisher,  Schenectady  Historians  prefer,  as  a  rule,  to  tell  want  to  fight  him  for  his  opinions,  but 
Qazette,  and  Carlos  Martinez  Aparicio,  story  of  things  as  they  are  and  then  they  are  widely  read  and  quoted, 
publisher  of  La  Frensa,  at  Barranquilla,  His  editorial  wars  on  individuals  and 

Colombia,  exchanged  greetings  by  short-  ^  Novmwr  theories  create  great  interest  and  call 

»ave  radio  March  24.  A  10-minute,  ^  newsp^er  appeared  at  Belle-  upon  him  the  wrath  of  many 

tuo-way  conversation  was  carried  on  vue.  Neb.,  near  Umaha,  the  Pa/mdium.  people  to  balance  the  praise  he  receives, 

between  VV2XAF,  the  General  Electric  .  A  few  days  later  it  moved  to  Ne-  vigorous 

conio3nv*s  experimental  station  in  braska  City  and  became  the  News,  An  i,  i_  u  u 

Senectady  and  HJIABB  at  Barran-  old-time  Washington  hand  press,  inked  ^out  how  a  newspaper  should  be 

iSla  at  Barran  ^  He  runs  his  newspaper  that  way 

Charles  R  Ingram  dean  of  Soring-  J-  Sterling  Morton,  its  editor,  News-Press  is  one  of  the  best 

Lharies  K.  Ingram,  dean  ot  spring  furnished  ^he  first  cooies  of  the  oaoer  dailies  in  the  state.  Two  years  ago  he 
fidd.  Mo.,  newspapermen  and  founder  ;  ^  ^  was  president  of  the  Nebraska  State 

of  the  first  daily  newspaper  there,  ob-  resmems  01  me  territory,  in  i»58  Press  Association 

«^ved  his  With  hirthdav  anniversarv  Peoples  Press  was  founded  and  for  ^ress  association. 

j2  y  y  something  like  62  years  the  papers  ran  Arthur  R.  Sweet  is  also  a  “shop- 

nr^iD  TJi  J  *  J  ur  U  along  side  by  side,  the  two  oldest  papers  trained”  newspaperman,  although  he 

Will  R.  Holmes,  editor  and  publisher,  later  went  to  the  University  of  Ne- 

Bngham  Ltty  (Utah)  box  Elder  jjj  akmt  1909,  however.  J.  Hyde  braska  and  received  a  degree.  He  was 

Journal,  has  returned  to  his  desk  after  s^eet,  known  to  most  of  his  readers  with  the  United  Press  for  two  years 

ming  as  a  member  of  the  Utah  State  as  JHS  and  to  intimates  as  Jack,  en-  and  six  years  ago  returned  to  the  Ne- 

»  diled  brSovTraor  BloJd  SSn  S' T"' S' r'""  ?"  °ly  »e»Wr. 

Ugis,a,u„  c«„v«.d  ,o  fill  a  ,ha“' hi"  SS'ViS'S 

ur  u  D  D  11  •  -J  a  f  *1.  dated  his  papers  under  the  name  of  the  facile.  He  is  also  an  amateur  pho- 

Walter  B  Reilly  vice-president  of  the  Nebraska  Daily  News-Press.  tographer  of  some  note.  Both  of  them 

i!!!  J  !  (:oMnor-C./iacn  was  Now  J.  Hyde  is  president  of  the  are  widely  read,  and  in  the  absence  of 
Lowell  Com-  company  and  editor  of  the  paper,  while  J.  H.,  Arthur  picks  up  the  pen  and 
mumty  Chest  Association,  Inc.,  March  Arthur  R.  Sweet  is  the  naner’s  man-  carries  on  bis  father’s  eriitnrial  ifntiee 


▼  ▼RITING  with  straight 
from-the-shoulder  force,  speaking 
with  straight-from-the-heart  sin¬ 
cerity,  and  aiming  his  points  with 
straight-to-the-bullseye  skill.  Gen¬ 
eral  Johnson  today  is  giving  two- 
score  progressive  newspapers  the 
most  stimulating  feature  they  have 
published  in  years. 

For  General  Johnson’s  articles  are 
getting  direct  response.  Many 
readers  agree  with  him.  Many  do 
not.  But  a  multitude  of  readers 
read  him — and  find  what  he  says 
of  such  vital  interest  that  they 
write  in  either  to  cheer  or  to 
challenge  it. 


Merle  Slane,  Evanston  (Ill.)  News-  = 

Index  publisher,  has  returned  from  )  Patriot  and  Evening  News,  has 
month  in  Miami  and  Ft.  Lauderdale,  j  oined  the  To/cdo  advertising  staff. 

L.  T.  Jones,  of  the  Columbus  (Ga.) 
Aousa  Ledger  advertising  staff  and  dean  of 


81st  birthday  March  22.  He  entered 
the  newspaper  business  in  1893,  when 


Neal  Van  Sooy,  publisher,  _ 

(Cal.)  Herald  has  been  appointed  as 
lecturer  in  journalism  by  Stanford  Uni¬ 
versity,  to  have  charge  of  courses  in 
business  management,  newspaper  ac¬ 
counting  and  cost-finding. 

IN  THE  BUSINESS  OFFICE 

Hugh  W.  ROBERTSON,  vice- 
president  of  the  Westchester 
County  (N.  Y.)  Publishers,  Inc.,  left 
4is  week  for  a  three-week  cruise 
through  South  American  waters. 

Elmer  A.  Krahn,  business  manager, 
Milwaukee  (Wis.)  Leader,  has  been 
oni^  a  candidate  for  the  school  board 
^ion  April  2,  to  take  the  place  of 
the  late  Elmer  H.  Baumann,  nominated 
the  primary  on  the  Socialist  ticket, 
TO  who  died  several  days  later. 

Thomas  L.  Ryan,  former  general 
^Mger,  St.  Louis  Star-Times,  has 
Jw  appointed  general  manager  of  the 
Missouri  Agricultural  Publishing  Com- 


(Confinued  on  next  page) 


Three  Good  New  Features. 

TODDY — by  George  Marcoux. 

A  daily  kid  strip  with  wide  appeal. 

FLOSSIE — by  Zere. 

A  two-column  humorous  daily  panel.  Sunda 
tab  page  coming. 


UTENERAL  JOHNSON’S  col¬ 
umn  is  a  daily  declaration  of  what 
one  of  the  nation’s  biggest  men 
thinks  of  the  nation’s  biggest  prob¬ 
lems — and  it’s  making  the  biggest 
kind  of  circulation-builder.  Get  it 
for  your  newspaper.  Write  today 
for  samples  and  for  terms  to 


FLIGHT — by  Tipton  and  MasonI 

Two-column  panel'on  aviation — up  to  the  minute ! 


PTOy,  St.  Louis. 

Hiilo  Bagg  has  been  named  man- 
of  the  merchandising  service  de- 
l®hment  of  the  Los  Angeles  Examiner, 
succeeding  S.  C.  Peters,  who  goes  to 
®e  display  retail  staff. 

Dwight  W.  Ludington  of  the  adver- 
“TOig  department  of  the  Harrisburg 


United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING 

Chiunnan  NEW  YORK,  N.  Y. 


CHARLBS  V.  McADAM 
Prendent 


Editor  &  Publisher  for  March  30,  1935 


PERSONAL 

(Continued  from  page  25) 

he  and  R.  \V.  Page  became  joint 
owners  of  the  Ledger.  Later  he  sold 
his  interests  to  Mr.  Page  and  joined 
the  business  office  staff. 

J.  C.  Mooneyham,  for  12  years  with 
the  Spartanburg  (S.  C.)  Herald-Jour¬ 
nal  advertising  department,  has  resigned 
and  opened  law  offices  there,  having 
passed  the  state  bar  examination  some 
time  ago. 

E.  H.  Patterson,  former  classified 
manager,  Ft.  Smith  (.\rk.)  Southxoest 
American  and  Times  Record,  has  joined 
the  classified  department  of  the  Port 
Arthur  (Tex.)  News. 

John  D.  Minter  of  Laurens,  S.  C., 
formerly  with  Durham,  N.  C.,  news¬ 
papers,  has  joined  the  Atlanta  (Ga.) 
Constitution  commercial  department. 

James  W.  Wear,  of  the  editorial  staff, 
Harrisburg  (Pa.)  Telegraph,  has 
joined  the  display  advertising  depart¬ 
ment  of  the  Harrisburg  (Pa.)  Patriot 
and  Evening  News. 

IN  THE  EDITORIAL  ROOMS 

RICH.-VRD  M.  CIL-VRLTON,  city 
editor.  Savannah  (Ga.)  Morning 
Nezi's,  has  been  re-elected  president  of 
the  123-year  old  Hibernian  Society  of 
Savannah  for  a  second  term. 

Richard  W.  Frankhauser,  of  the  Mar¬ 
shall  (Mich.)  Ezvning  Chronicle  edi¬ 
torial  staff,  and  Editor  &  Publisher 
correspondent,  has  recovered  from  an 
attack  of  influenza. 

EDITOR  &  PUBLISHER 

Including 

Fourth  Estate 
Newspaperdom  Journalist 

Titles  Petented,  Uegutered  atul  Contents  Cupyri»,'hted  by 
THE  EDITOR  &  PUBLISHER  CO..  INC. 

James  Wrlcht  Brown.  President  and  Publisher 
Suite  170( — Times  Buildinc — 42nd  Street  and 
Broadway — New  York  City,  N.  Y. 

Telephonet : 

Bryant  >-3052.  3053,  3054,  3055  and  3056 
THE  OLDEST  PUBLISHERS’  AND  ADVERTISERS' 

_ JOURNAL  IN  AMERICA _ 

Establsaked  bp  Allan  Forman  In  1884 _ 

Karlen  E.  Pew.  Editor;  Arthur  T.  Bohb.  Manaoing 
SiUor;  Warren  L.  Bassett.  A'nrs  Editor;  Robert  8. 
Mann.  Apooeitte  Editor;  John  W.  Perry,  feature  Editor. 
Charles  B.  Groomes,  Bastness  Manager;  Charles  T. 
Stuart,  Advertiting  Manager ;  James  Wrlcht  Brown, 
Jr.,  Berriee  Manager;  Georce  H.  Strata.  Cireulation 
Manager;  L.  P.  Likely,  Clauified  Manager;  Ellaabeth 
McMahon,  Cathier. 

London  Offlce;  c/o  The  Caxton  Magazine,  Grand 
Buildings,  Trafalgar  Sq..  W.  C.  2.  Allan  Dela- 
fons.  Manager.  Paris,  France,  Offlce:  7C  rac  dcs  Petite 
Champe,  Sydney  B.  Clarke,  Manager.  Paris  Editor: 
George  Leingriaan,  9  Rue  Jules  Dumlen.  Tokyo 
Correapondent,  Clarence  A.  Davies,  c/o  Japan  Adver- 
tiaer.  Washington  Correspondent:  General  Press 
Assn.,  National  Press  CM  Building.  Chicago  Office: 
HI  London  Ouarantee  and  Aerident  Building,  360 
North  Michigan  Arenac,  Telephone  Dearhom  6TT1, 
George  Brandenhurg,  Correspondent ;  Pacific  Coast 
Representatives;  Editorial:  Earl  Burke,  lt3t  Jones 
Btreet,  San  Francisco,  and  Ken  Taylor,  1115  North 
Hobart  Bout.,  Los  Angeles.  Advertising:  Fenger- 
Hall  Co.,  Ltd.,  San  Francisco,  t3S  Montgomery 
Btreet;  los  Angeles,  1151  B.  Broodioay;  Seattle. 
1005  Second  Avenue. 

Intomational  Year  Book  Number — Containing  circu¬ 
lations,  advertising  rates.  News  and  Feature  Ser- 
vieaa.  Names  of  Editors,  Publishers,  and  Depart- 
ascDtal  Eiecutives  of  more  than  2,000  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
■awspapers  of  the  World — last  Saturday  in  January — 
"A.N.P.A.''  numbers  last  two  Saturdays  in  .April — 
Advertising  Convention  number  first  Saturday  in  J  une — 
Advertising  linage  records  in  March  and  August — 
Newspaper  rates  and  circulations  in  January  and  July — 
Market  Guide  containing  standardized  mercbandlslng 
and  marketing  data  on  1,400  newspaper  markets 
third  Saturday  In  November — 

Size  of  type  page  8H  z  IS  Inches — 168  agate  lines 
(IIH  ems)  on  four  columns — total  of  672  agate 
lines  to  the  pag»— 

Largest  type  page  In  the  business  paper  field — 
Display  advertising  rates:  transient,  75e.  per  agate 
line,  or  series  of  insertions  as  follows: — 
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Tha  slngla  column  forty-two  line  rate  maker  card  at 
a  cost  of  tlO  per  week  earns  as  low  a  rate  on  a 
ll-tlma  basis  as  any  other  schedule,  namely,  8108 
per  cage;  |98  half  page:  855  quarter  page. 
Clauified  ratu:  fSe.  per  agate  line  one  time;  OOe. 
par  agate  Una  four  times. 

Situations  wanted:  56e.  per  agate  line  one  time: 
OOe.  per  agate  line  three  times  (count  slz  words  to 
the  line). 

Subscription  rates;  By  mall  payable  In  advance 
United  Statu  and  Island  Possnslons  84  per  year; 
Caruda  84.50;  Foreign  85. 

Charter  Mamkar  of  tha  Audit  Bureau  of  Circulations 
with  an  uTaeage  eertlfled  “A.B.C.**  as  follows: 

Slz  Montha  Not  Total  Dla- 

Kndod _  Paid  trlbutloD 

Doeombor  81,  1934 .  S.Sfil  lO.SOT 

“  ISSS .  8.825  9.810 

*  1932  .  9,337  10,488 

'  1931 .  10,116  11,120 

"  1930 .  10.403  11,417 

*  1929 .  10,180  11.684 

_ _ 1928 .  8,987  10.019 


William  J.  Carter,  turf  writer,  re¬ 
cently  with  the  Richmond  News-Leader, 
is  now  on  the  staff  of  the  Richmond 
Times-Dispatch. 

Thomas  Teackle,  telegraph  editor, 
Quebec  Chronicle-Telegraph,  has  re¬ 
tired,  completing  a  newspaper  career 
of  47  years,  20  of  which  were  spent 
with  the  Quebec  daily.  He  also  worked 
on  the  Halifax  Chronicle. 

William  T.  Rives,  formerly  of  the 
San  Antonio  Light  copy  desk,  has  joined 
the  Associated  Press  at  Dallas.  Jack 
Krueger,  formerly  Light  rewrite  man, 
was  moved  to  the  copy  desk. 

Dorothy  Battle  was  recently  named 
editor  of  the  Boys’  and  Girls’  Page 
of  the  Denver  Post,  succeeding  Mary 
Thompson,  resigned. 

Harold  .\lsworth,  reporter,  Buffalo 
Evening  News,  and  Mrs.  Alsworth  are 
the  parents  of  a  daughter  born  re¬ 
cently. 

Edward  Staples,  formerly  of  the 
St.  Louis  Globe-Democrat  editorial  staff, 
has  been  named  publicity  director  for 
the  St.  Louis  Cardinals  baseball  team. 

James  B.  Crane  has  left  the  Wash- 
in^on  office  of  the  Houston  Chronicle, 
to  become  an  independent  public  rela¬ 
tions  counsel. 

John  Dunlap,  for  the  past  two  years 
police  reporter  on  the  Santa  Ana  (Cal.) 
Register,  has  joined  the  United  Press 
at  Sale  Lake.  Wayne  Goble,  former 
city  editor  of  the  Register,  has  returned 
to  the  paper  to  take  Dunlap’s  place. 

Mason  Yould  has  been  named  news 
editor  of  the  Santa  Ana  (Cal.)  Reg¬ 
ister,  succeeding  Paul  Neff,  who  has 
been  assigned  to  other  editorial  duties 
on  the  paper. 

Kenneth  Moore,  formerly  of  the 
Binghamton  (N.  V.)  Press,  is  on  the 
.llbany  Times-l'nion  photographic  staff. 

Louis  Venator,  Manchukuo  and  Far 
East  correspondent  for  the  New  York 
Times,  sailed  for  the  Orient  from  San 
h'rancisco  on  March  21  after  spending 
a  month’s  vacation  in  the  States. 

Casper  S.  Yost,  editor  of  the  editorial 
page  of  the  St.  Louis  Globe-Democrat, 
and  Mrs.  Yost  were  hosts  at  a  recent 
meeting  of  the  St.  Louis  Writers’  Guild. 

Capt.  Frank  F.  Flaherty,  Inf-Res., 
city  editor.  Eureka  (Cal.)  Humboldt 
Standard,  is  serving  a  three-month  tour 
of  duty  at  the  Infantry  School  at  Fort 
Benning,  Ga.  .Accompanied  by  his  wife, 
Flaherty  made  the  trip  to  Georgia  via 
Oklahoma,  where  he  visited  his  parents. 
J.  Dwight  O’Dell,  former  editorial 
writer  and  political  reiwrter,  Humboldt 
Times,  is  acting  city  editor  in  Flaherty’s 
absence. 

William  Kowak,  member  of  the 
bowling  team  of  Polish  Everybody’s 
Daily.  Buffalo,  rolled  a  perfect  score 
of  300  in  a  recent  league  competition 
in  that  city. 

George  Dobbs,  formerly  on  the  Flor¬ 
ida  Times-Union,  Jacksonville,  for  some 
years,  is  now  on  the  Nashville  (Tenn.) 
Tennessean. 

James  Cannon,  columnist  and  feature 
writer.  New  York  Evening  Journal, 
has  resigned  to  join  the  copy  staff  of 
Erwin,  Wasey  &  (^.,  Inc.,  New  York. 

Mark  Shields,  who  resigned  last  week 
as  political  editor  of  the  Pittsburgh 
Sun-Telegraph,  has  been  appointed  pub¬ 
lic  relations  adviser  to  the  Pennsylvania 
Natural  Gas  Men’s  Association  which 
is  affiliated  with  the  American  Gas  As¬ 
sociation. 

PRESS  ASSOCIATION  NOTES 

Robert  j.  bender,  vice-presi¬ 
dent  and  general  news  manager  of 
United  Press  at  New  York  City,  landed 
in  Mexico  City,  D.  F.,  March  22,  after 
flying  from  New  York. 

George  Kirksey,  sports  editor  of  the 
Central  Division  of  United  Press  at 
Chicago,  arrived  in  California  last  week 
where  he  is  covering  the  training  sea¬ 
son  of  the  major  league  teams  on  the 
Pacific  Coast  and  writing  special  sports 
assignments. 

John  Dunlap  has  resigned  from  the 
Santa  Ana  ((^1.)  Register  to  join  the 
Salt  Lake  City  bureau  of  United  Press. 
Dunlap  succeeds  Wayne  Farley,  who 


FOLKS  WORTH  KNOWING 

J  LARRY  STACKHOUSE,  busi- 
•  ness  manager  of  the  Easton  Daily 
Express,  who  was  recently  elected  pres¬ 
ident  of  the  Penn- 
-  sylvania  Publish¬ 
ers  Association, 
was  born  on  a 
farm  in  Bucks 
county.  Pa.,  some 
40  years  ago.  He 
is  the  son  of  a 
son  of  a  long  line 
of  Pennsylvania 
farmers.  He  at¬ 
tended  the  Whar¬ 
ton  School  of 
Finance  of  the 
University  of 
Pennsylvania. 

J.  Lauky  Stackhouse  Upon  leaving 
the  Wharton  School,  Mr.  backhouse 
entered  the  employ  of  the  Amies  Road 
Company  of  Easton.  After  a  number 
of  years  in  this  pcjsition  he  joined  the 
then  small  but  rapidly  growing  Easton 
Daily  Express.  With  two  other  even¬ 
ing  newspapers  published  in  a  commun¬ 
ity  of  SO.OiOO,  all  spending  substantial 
sums  to  promote  circulation  and  adver¬ 
tising,  ^Ir.  Stackhouse  found  himself 
in  an  exceptionally  busy  environment. 
Today  Easton  has  one  daily  newspaper, 
the  Express. 

Mr.  Stackhouse  is  one  of  the  charter 
members  of  the  P.  N.  P.  A.  He  is  a 
member,  through  the  Express,  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  the  National  Association  of  Ad¬ 
vertising  Executives,  the  International 
Circulation  Managers  Association,  the 
Interstate  Circulation  Managers  As¬ 
sociation,  the  National  Press  Club  and 
the  New  Jersey  Press  Association.  He 
is  one  of  the  A.  N.  P.  A.  members  of 
the  code  authority  for  the  daily  news¬ 
paper  publishing  business. 

His  family  consists  of  Mrs.  Stack- 
house,  a  daughter  Helen,  a  student  at 
Duke  University  and  three  sons, 
Donald,  J.  L.,  Jr.,  and  William,  attend¬ 
ing  the  public  schools  of  Easton. 

has  been  promoted  to  manager  of  the 
Butte,  Mont.,  bureau. 

Nathan  Barkan,  of  the  New  York 
Associated  Press  office  and  Mrs.  Bar¬ 
kan  are  the  parents  of  a  second  daugh¬ 
ter,  born  March  22. 

Dwight  McCormack  of  the  Lincoln, 
Neb.,  .Associated  Press  staff  has  been 
promoted  to  the  newly  creat^  position 
of  state  news  editor.  Ed  Yinger,  for¬ 
merly  of  the  M’ichita  Falls  (Tex.) 
Times,  has  joined  the  staff. 

A.  Sydney  Roberts,  police  reporter, 
Sazamnah  (Ga.)  Morning  Ngws,  has 
resigned  to  join  the  Atlanta  bureau. 
Associated  Press. 

WEDDING  BELLS 

MISS  LYDIA  ROMBAUER, 
daughter  of  Mrs.  F.  Rudolph 
Meyer,  to  Benjamin  Harrison  Reese, 
Jr.,  son  of  Mr.  and  Mrs.  Benjamin  Har¬ 
rison  Reese,  in  St.  Louis  recently.  They 
sailed  March  27  from  New  York  for 
a  Mediterranean  cruise.  The  bride¬ 
groom  was  graduated  from  Yale  in  the 
class  of  1934  and  is  a  member  of  the 
staff  of  the  St.  Louis  Post-Dispatch, 
of  which  his  father  is  city  editor. 

Richard  Fischle,  office  manager  of 
the  Anaheim  (Cal.)  Bulletin,  to  Iris 
Hannah,  March  10,  at  Ontario,  Cal. 

David  L.  Gallup,  Jr.,  a  sports  writer 
on  the  South  Bend  (Ind.)  Tribune,  to 
Miss  Marcia  Anne  Case  of  South  Bend, 
March  20. 

SPECIAL  EDITIONS 

JUNEAU  (Alaska)  Daily  Alaska  Em¬ 
pire,  March  10,  Progress  Edition, 
40  pages,  five  sections,  including  an 
eight-page  rotogravure  section. 

Lazvrence  (Mass.)  Sunday  Star, 
March  24,  First  Anniversary  Edition, 
24  pages. 

Anaheim  (Cal.)  Bulletin,  12-page  tab¬ 
loid,  spring  style  special,  March  26. 

Union  City  (N.  J.)  Hudson  Dispatch, 
March  20,  Eighth  Annual  Baby  Edi¬ 
tion,  24  pages,  tabloid  size. 


TOPS 

again 


Eight  of  the  first  nine  were 
Chicago  Tribune-New  York 
News  comics — in  a  recent  reader- 
preference  survey  conducted  by 
a  large  newspaper  in  the  Pacific 
northwest,  now  under  new  iiian- 
iigeinent.  More  overwhelming 
proof  of  the  present-day  popular¬ 
ity  of  the  comics  that  have  tbe 
advantage  of  being  under  the  su¬ 
pervision  of  the  most  competent 
editorial  direction  in  America! 
Follow  the  figures  that  follow; 

Percentage  of  Potential  Scon 
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65 

Smitty 

54 

60 
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52 
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Oil  Tight  Houfing 
cover  cut  away  to 
illustrate  simplicity 
and  absence  of  com¬ 
plicated  mechanisms 


PERFECTED  /y  HOE 

. . .  tL  c  ctanL-^La^t-ti^iye  ink  dti 


Another  of  the  "points  of  printing  perfec¬ 
tion,”  incorporated  in  Hoe  Super-Production 
Presses,  is  the  crank-shaft-type  of  ink  distri¬ 
bution  drive. 

Most  sturdy,  simplified  and  modern  .  .  . 
entirely  rotary  in  operation  .  .  .  this  patented 
drive  insures  positive  staggered  vibration 
of  the  inking  cylinders  .  .  .  smooth  and  con¬ 
tinuous  .  .  .  without  idle  period  of  dwell  .  .  . 
in  combination  with  short  and  most  rigid 
rollers  providing  uniform  contact  with  plates 
and  inking  cylinders  over  their  entire 
length  of  body . your  assurance 


of  the  best  possible  ink  distribution. 

Many  moving  parts  .  .  .  complicated  cams, 
cam  rollers  and  vibrating  levets  are  elimi¬ 
nated...  the  new  Crank-Shaft-Drive  is  totally 
enclosed  and  operates  in  an  oil  bath  .  .  . 
operation,  oiling  and  maintenance  are  sim¬ 
plified  .  .  .  safety  and  convenience  of  opera¬ 
tion  materially  enhanced. 

One  more,  in  the  long  line  of  reasons 
which  provide  for  users  of  the  Hoe  Super- 
Production  Press  . . .  the  finest  possible  print¬ 
ing  at  all  speeds. 


•  general  Officet  • 
i^8lk  Si  .  ancf  C^asl  3^iver 

•  cAlew  ^ork  Giltf  • 


^  Ce., 
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Editor  &  Publisher  for  March  30,  1935 


Selling  The  Classified  Pages 


By  L.  P. 

F.  McUOWELL,  classified  ad- 
•  verttsing  manager  of  the  Lex¬ 
ington  (Ky.)  Leader,  crashes  through 
with  an  idea  that  reminds  one  of  a 
squeeze  play  at  the  bridge  table,  and  it 
looks  powerful  if  you  can  finesse  the 
first  trick. 

He  first  had  the  staff  solicit  moving 
and  storage  companies  for  30-time 
orders  to  app^r  in  the  Business  Ser¬ 
vice  classification.  This  initial  selling  is, 
as  you  shall  see,  the  wedge  of  the  opera¬ 
tion,  and  he  charged  a  high  rate  in  order 
to  accomplish  the  ultimate  aim. 

.\fter  this  the  next  step  was  to  offer 
all  of  these  advertisers  another  run  of 
30  insertions  free  of  charge.  This, 
quite  naturally,  appeals  to  any  adver¬ 
tiser,  but  right  there  is  where  the  news¬ 
paper  begins  to  hook  on  in  a  big  way. 

In  return  for  this  unexpected  and 
generous  offer  of  30  days’  free  advertis¬ 
ing,  the  moving  firms  agreed  to  supply 
Mr.  McDowell's  telephone  solicitors  with 
the  names  and  addresses  of  all  the 
families  they  had  on  schedule  to  move. 

With  these  valuable  tips,  the  phone 
room  got  busy  soliciting  for  sale  ads 
from  the  people  about  to  change  their 
residential  addresses. 

You  can  imagine  the  potential  want 
ad  business  in  store  for  a  phone  room 
which  knows  the  prospects  are  about  to 
move.  Old  or  cumbersome  furniture, 
obsolete  household  appliances,  discarded 
clothing,  unwanted  garden  implements, 
et  cetera,  are  some  of  the  things  people 
like  to  dispose  of  before  moving  to  a 
different  abode. 

*  ♦  w 

NATT  S.  GETLIX  is  director  of  the 
new  business  department  of  the 
Nezv  York  Post.  A  “Public  Notices’’ 
classification  recently  inaugurated  shows 
that  he  is  living  up  to  his  title. 

This  feature  has  nearly  40  commercial 
notices  as  a  foundation,  which  were  ob¬ 
tained  from  advertisers  on  a  long-time 
contract  basis  to  appear  thrice  weekly, 
on  Tuesdays,  Thursdays  and  Saturdays. 

The  ads  are  set  in  regular  want  ad 
style,  single  column,  with  the  exception 
that  the  first  line  of  each  message  is 
in  bold  face  caps.  The  block  is  made 
up  in  two  columns  under  a  ben-dayed 
heading  which  displays  “Public  Notices” 
in  the  center.  On  one  side  is  a  young 
man  scanning  an  open  newspaper,  while 
a  young  l.idy  similarly  reads  on  the 
other  side  of  the  cut. 


UKELY 

The  contracts  were  sold  with  the 
understanding  that  the  notices  would 
appear  on  page  two  of  the  Post. 

♦ 

Another  idea  of  Mr.  Getlin’s  is  a 
.  composite  listing  of  funeral  direc¬ 
tors  which  appears  each  day  below  the 
death  notices  on  a  news  page. 

Total  space  occupied  is  about  seven 
inches  single  column,  with  an  appropri¬ 
ate  border  surrounding  the  entire  ad. 

Centered  near  the  top  is  a  square,  one 
inch  illustration  of  the  undertaker  vari¬ 
ety,  with  about  two  indies  of  office 
copy  following. 

The  thought  from  one  ad: 

“your  interests  are  their  inter¬ 
ests." 

“When  grief  dims  the  reasoning  pow¬ 
ers,  you  would  like  to  feel  that  you  arc 
served  by  one  who  watches  your  inter¬ 
ests  in  every  detail.  These  neighbor¬ 
hood  funeral  directors  are  close  to  you 
and  to  your  interests,  an  assurance  of 
the  most  sympathetic  service  at  the  most 
reasonble  cost.  Confer  with  the  one 
nearest  your  home.” 

Below  this  are  16  two  and  three-line 
ads  set  in  agate  bold  face  upper  and 
lower,  and  separated  by  cut-offs.  They 
are  set  to  a  pica  measure. 

*  4>  * 

Many  classified  managers  and 
phone-room  supervisors  will  re¬ 
member  Mr.  Getlin’s  spell-binding  elab¬ 
oration  at  a  Phone  Room  Conference 
several  years  ago  as  to  how  he  began 
to  acquire  death  notice  business  for  his 
then  mid-western  paper. 

He  simply  dead-headed  all  the  death 
notices  he  saw  printed  in  any  of  the 
competing  papers,  BUT . he  omit¬ 

ted  the  place  of  the  funeral  and  the 
name  of  the  funeral  director  concerned. 
There  were  resulting  phone  calls. 

♦  *  ♦ 

MISS  VIRGINIA  STYPES  has 
joined  the  Per Ar/cv  (Cal.)  Gazette 
classified  department.  She  is  the  daugh¬ 
ter  of  A.  W.  Stypes,  vice-president  of 
M.  (3.  Mogensen  Co.,  publishers’  re¬ 

presentatives. 

«  *  * 

Dr.  HATHAWAY,  Schenectady 
•  Union-Star  classified  manager, 

publishes  a  Business  Service  Directory. 
There  is  nothing  unusual  about  the  ad¬ 
vertising  contained,  or  the  typography, 
but  the  volume,  yes. 

The  number  of  ads  and  sub-classifi- 


The  New  York  Times 
Choice  of  the  Choicest  Portions 
of  the  New  York  Market .... 

Mn  the  richest  market  in  the  world  there  are 
certain  districts  shown  to  be  its  richest  parts 
by  government  census  figures.  In  8  of  the  114 
districts  which  make  up  New  York  City,  the 
median  annual  family  expenditure  is  over 
^6,000;  in  17  districts  it  is  above  34,500;  in  73 
districts  it  is  more  than  33,000.  Here  lies  the 
wealth  which  makes  New  York’s  buying  power 
second  to  none. 

In  these  choice  portions  of  the  New  York 
Market,  The  New  York  Times  has  a  greater 
percentage  of  its  city  circulation  than  any 
other  newspaper. 

®Ilf  Npui  Work  OltmPB 

PREFERRED  IN  THE  PREFERRED  MARKET 


cations  is  worthy  of  special  mention. 
The  issue  at  hand  carries  68  individual 
ads  which  fall  under  33  separate  sub¬ 
heads. 

Nearly  three  dozen  various  service 
enterprises  arc  represented  in  the  direc¬ 
tory  which  indicates  the  existing  field 
for  consistent  business,  especially  after 
a  formidable  showing  has  been  made. 


Boy 


Risked  Gun  Fire  to 
Test  Reporter  Prowest 

Max  Ryser,  10-year-old  Salt  Lake 


Clarence  diffenderfer, 

classified  manager  of  the  Stockton 
(Cal.)  Record,  has  employed  Thomas 
J..  Kennedy  to  cover  the  outlying  busi¬ 
ness  sections. 


Great  is  the  number  of  classified 
managers  now  sliding  into  high 
gear  on  Easter  church  services  adver¬ 
tising. 

Morton  J.  McDonald,  classified 
manager,  Oakland  (Cal.)  Tribune,  has 
the  Eighteenth  Annual  Easter  Edition 
“in  process,”  to  be  published  in  eight 
pages  April  20. 

The  Tribune  has  been  running  church 
advertising  since  1912,  and  special  Easter 
sections  since  1918. 

Mr.  McDonald  reports  that  layouts 
for  200  churches  have  been  made  and 
submitted  m  time  for  March  action  by 
church  boards.  He  states  that  church 
advertising  should  be  sold  and  serviced 
with  circulation  and  reader  interest 
value  in  mind,  aside  from  the  oppor¬ 
tunity  for  linage  and  revenue. 


HW.  TUSHINGHAM,  Camden 
•  (N.  J.)  Courier-Post  classified 
manager,  staged  a  guaranteed  classified 
result  campaign  during  the  week  of 
March  10-16. 

The  plan  applied  to  all  transient 
seven-time  orders  placed  on  any  day 
during  the  campaign  week.  If  an  ad¬ 
vertiser  did  not  receive  results  frc»n  a 
seven-day  run  which  he  deemed  satis¬ 
factory,  the  ad  was  repeated  for  another 
seven  days,  making  14  insertions  in  all, 
for  which  the  customer  was  required  to 
pay  for  11  days.  In  other  words,  three 
free  insertions  were  given  where  ade¬ 
quate  returns  were  not  experienced 
during  the  first  week. 


City  boy  whose  experience  as  a  school 
reporter  had  given  him  a  strong  am. 
bition  to  be  a  regular  newspapermaj 
when  he  grows  up,  had  his  big  oppor- 
tunity  last  week. 

The  boy  was  walking  along  the  street 
and  heard  some  shots  fired.  He  wea 
into  a  store  and  found  a  wounded 
policeman  on  the  floor,  and  a  man  and 
woman  making  a  getaway.  He  fol¬ 
lowed  them,  watched  the  man  put  hii 
revolver  in  the  breast  pocket  of  hi, 
coat,  and  saw  them  enter  a  beer  garden 
in  a  hotel.  The  boy  went  out  and 
found  great  excitement  in  the  street 
He  told  the  police  where  the  man  and 
woman  had  gone.  One  policeman  went 
to  the  place  and  was  shot  in  the 
stomach.  Then  other  police  arrived 
and  the  desperado  was  captured  after 
he  had  been  shot  through  the  arm. 

Immediately  afterwards  Max  rushed 
into  a  cafe,  borrowed  paper,  wrote  his 
story,  and  rushed  to  the  Salt  Lake  Trib¬ 
une  with  it.  "There’s  your  piece  aboni 
the  big  shooting,”  he  said. 

The  Tribune  printed  Max’s  story, 
with  the  lower  case  first  person  singular 
pronoun  inviolate. 

Staff  members  asked  the  boy  if  he 
hadn’t  been  scared  during  the  shooting. 
"I’m  going  to  be  a  newspaper  reporter,” 
he  answered,  “and  a  reporter  has  got 
to  have  nerve.” 


NEW  ORLEANS  PRESS  CLUB 

Loren  R.  Brooks,  real  estate  editor, 
New  Orleans  Times-Picayune,  was 
named  temporary  president  of  the  New 
Orleans  Press  Club,  formed  March  20 
in  the  St.  Charles  Hotel,  where  head¬ 
quarters  are  to  be  established.  ()ther 
officers  named  are  Charles  H.  Campbell, 
New  Orleans  Item,  vice-president,  and 
J.  Hardee  King,  Times-Picayune,  sec¬ 
retary-treasurer.  Major  James  Evans 
Crown,  city  editor,  Netv  Orleans  Slata 
was  named  honorary  president  of 
organization. 
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People  —  Payrolls  —  Prospects 

MICHIGAN 


Has  These  Necessary  Requirements 


PeopI 


^ — Over  a  quarter  million  families  buy  Booth 
Newspapers  every  day.^. 


Payrolls 
Prospects- 


— Jobs  in  Michigan  factories  are  at  normal— 
Michigan  industries  lead  the  country. 


Because  of  these  jobs  and  increased 
payrolls  Michigan  people  are  excellent 
prospects  for  advertised  products. 


The  Booth  Newspapers  Cover 
The  Best  of  This  Market 

(Outside  of  Detroit) 


They  reach  the  homes  of  the  people  who  have  the  money  to  buy. 


These  eight  modem  newspapers  each  cover  a  properous,  con¬ 
centrated  section  of  the  great  Michigan  Market  without  waste 
or  duplication. 


Grand  Rapids  Press  pplint  Daily  Journal 
Saginaw  Daily  News  Jackson  Cirizen  Patriot  Muskegon  Gvonide 

Kalamazoo  Gazette  Bay  City  Daily  Tunes  Ann  Arbor  DaOyT^ews 


I.  A.  KLEIN,  Inc.,  Ea$Urn  RtpmmUUt* 
SO  East  42nd  St.,  New  York 


J.  E.  LUTZ,  WaUmRttuamMm’ 
180  North  Michigan  Are.,  Chicago 
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1,650  NEWSPAPERS  GET 
‘UVE  POWER”  COPY 

5tan<Urd  Oil  of  Indiana  Announces 
Huge  Spring  Campaign  Starting 
April  9 — Animal  Illustra¬ 
tions  Featured 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  March  28 — Timing  its  1935 
'live  power"  advertising  campaign  with 
arrival  of  spring  in  various  sections  of 
Its  territory  as  predicted  by  government 
jeather  maps,  Standard  Oil  Company 
d  Indiana  is  launching  its  current 
spring  drive  for  gas  and  motor  oil  sales 
ffl  metroiKiIitan  newspapers  throughout 
the  southern  belt  of  its  marketing  area 
April  9,  it  was  announced  here  today. 
Smaller  dailies  in  the  South  will  carry 
ie  first  copy  April  11  and  it  will  ap¬ 
pear  in  weekly  newspapers  the  week  of 
April  15.  _ 

The  1935  “live  power”  campaign  will 
sake  its  debut  in  the  central  area’s 
aetropolitan  dailies  April  16  and  in 
asrthern  districts  two  weeks  later.  A 
total  of  approximately  1,650  dailies  and 
weeklies  will  be  used  by  Standard  Oil 
a  its  spring  drive. 

Discussing  the  campaign  with  Editor 
i  PiBLisHER,  A.  N.  Steele,  Standard’s 
idvertising  manager,  said:  “We  again 
tHy  mainly  on  newspapers  to  carry  our 
-essage  to  the  public,  for  we  never  have 
otmd  any  other  medium  so  satisfactory 
a  presenting  the  many  phases  of  our 
story  directly  and  effectively.’’ 

.A  dramatic  feature  of  the  new  series 
vjl  be  graphic  illustrations,  drawn  by 
ooted  artists  in  cooperation  with  the 
Qiicago  Field  Mu.seum  of  Natural  His- 
nf)’,  of  striking  incidents  in  the  wild 
immal  kingrlom.  The  1935  campaign 
arries  the  “live  power"  theme,  which 
ns  so  successful  for  Standard  Oil  last 
var,  a  step  further,  showing  powerful 
aimals  in  actual  combat,  or  contesting 
9ch  other’s  relative  speed  character¬ 
ises. 

Standard  Oil  will  use  rotogravure 
idvertisements  in  Sunday  newspapers  to 
produce  a  new  phase  in  the  firm’s  ad- 
itrtising  stressing  “basic  ability”  of 
standard  products.  These  ads  will  take 
aotorists  “behind  the  scenes”  in 
standard  s  refineries,  lalsoratories,  etc., 
showing  exactly  what  material,  research 
Mts  and  checks  are  made. 

.Another  series  in  the  campaign  will 
dl  the  general  story  of  Standard’s  ser¬ 
vice,  supplemented  by  small  two-column 
ids  dwelling  on  each  specific  feature. 
Other  small  ads  boosting  products  will 
sridge  the  gap  between  large  product 
ads  occasioned  by  important  messages 
standard  wi.shes  to  present. 

The  inaugural  advertisement  urges  the 
Botorist  to  do  his  “spring  house-clean- 
Bg"  on  his  car.  Three  motor  oil  ads 
ioOow  this  in  rapid  succession.  News¬ 
paper  advertising  will  be  supplemented 
iy  display  cards  for  curb  signs  at  gas 
stations,  curiosity-arousing  lapel  badges 
aad  sales  literature. 


HAASE  REPORT  DISCUSSED 


“Last  Word”  Still  to  Be  Uttered 
Coast  Group  It  Told 

The  San  Francisco  Bay  Chapter  of 
the  Pacific  Association  of  Advertising 
.•Agencies  held  a  dinner  meeting  in  San 
Francisco  March  19  to  hear  Douglas 
.\lcPhee,  editor  of  IVcstcrn  Advertising, 
discuss  the  Haase  Study  of  Agency 
Compensation  made  for  the  .Association 
of  National  Advertisers  and  the  re¬ 
cently-issued  Analysis  and  Criticism  of 
that  study  made  by  the  .American  As¬ 
sociation  of  .Advertising  .Agencies.  Mr. 
MePhee,  after  summing  up  the  findings 
for  both  sides,  said  that  the  last  word 
on  this  controversial  subject  had  not 
yet  been  said. 

H.  O,  Blackman,  former  partner  in 
New  A’ork  agency  of  Blackman  &  Ross, 
one  of  the  founders  of  the  A.  .A,  A.  A., 
and  now  living  in  retirement  on  the 
campus  of  Stanford  University,  briefly 
discussed  the  situation  and  said  this 
problem  was  not  a  new  one,  that  it  had 
lieen  hotly  debated  many  years  ago  with¬ 
out  bringing  any  change  in  the  tradi¬ 
tional  metliod  of  agency  compensation. 

GILL  JOINS  CHURCHILL-HALL 


Former  Eastern  Air  Lines  Official 

Will  Head  Aviation  Department 

L.  Edwin  Gill,  formerly  vice-presi¬ 
dent  in  charge  of  traffic  for  Eastern 
•Air  Lines,  Inc.,  has  joined  Churchill- 
Hall,  Inc.,  New  A'ork,  as  vice-president 
and  will  be  in  charge  of  the  aviation 
department.  For  16  years  he  was  head 
of  his  own  advertising  agency  in  the 
South.  Coming  north  in  1930,  Mr.  Gill 
served  Eastern  .Air  Lines  as  advertis¬ 
ing  director,  then  as  director  of  public 
relations,  and  subsequently  as  vice-presi¬ 
dent. 


FRIGIDAIRE  BEGINS  DRIVE 

The  greatest  concentration  of  display 
and  selling  activity  ever  sponsored  by 
F'rigidaire  Corporation,  according  to 
I'rank  R.  Pierce,  sales  manager,  is 
marking  the  Frigidaire  Spring  Parade, 
which  began  on  March  21,  the  first 
day  of  spring.  The  sales  cam¬ 
paign  is  accompanied  by  large  news¬ 
paper  advertisements  and  double- 
page  color  spreads  in  magazines.  In  ad¬ 
dition,  the  company  launched  a  con¬ 
test  through  its  weekly  CBS  radio  pro¬ 
gram,  which  began  Feb.  13,  offering 
333  prizes  totaling  $16,000  in  cash  and 
refrigerators  for  10-word  slogans. 


C.  U.  FAUSTER  MEDIA  CHIEF 

Carl  U.  Fauster  has  been  appointed 
manager  of  the  media  department  of 
the  United  States  Advertising  Corpora¬ 
tion,  Toledo.  During  the  last  five  years 
he  has  been  with  the  advertising  de¬ 
partment  of  the  Owens-Illinois  Glass 
Company,  Toledo,  one  of  the  agency’s 
clients.  Harold  V.  Barrett,  for  several 
years  on  the  agency  staff,  has  been  ap- 
iwinted  assistant  space  buyer. 
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HEADS  SALES  EXECUTIVES 

Kenneth  M.  Cioode  has  been  elected 
jrtsident  of  the  Sales  Flxecutives’  Club 
d  New  York.  Other  officers  are :  Paul 
lyin,  Donahue  &  Coe,  Inc.,  vice-presi- 
tet;  F.  K.  Doscher,  sales  promotion 
«nager,  Lily-Tulip  Cup  Corporation, 
*rand  vice-president ;  J.  H.  Moore, 
president  of  London  House,  Ltd.,  sec- 
’Siry;  Frank  K.  Hummel,  general 
^  manager,  New  York  Telephone 
wmpany,  treasurer.  Newly  elected  di- 
'Wors  are ;  William  J.  Monaghan, 
manager.  Pioneer  Ice  Cream 
“WkIs,  Inc.;  Dr.  Paul  H.  Nystrom, 
M^r  of  marketing,  Columbia  Uni- 
L.  W.  C.  Tuthill,  president, 
Mill  .Advertisine  Agency:  and  Allen 
“»1,  vice-president.  New  York  branch, 
•wDonald  Bros.,  Boston. 


CRITCHFIELD  AGENCY  MOVES 

Critchfield  &  Co.,  Chicago  agency, 
has  moved  to  612  N.  Michigan  ave. 


m, 

afO 


BLOCH  APPOINTS  AGENCY 

Inc.,  Philadelphia,  manufac- 
l*tr  of  go-epts  and  children’s  furni- 
I?'’ M  appointed  Byren-Weil-Weston, 
I?;'  V^'lsdelphia  agency,  to  handle  its 
|«vtrti‘;ing. 


ISTHMIAN  CIRCULATION 

.Vccording  to  Nelson  Rounsevell,  pub¬ 
lisher  of  the  "Panama  American.”  bllineual 
mornini;  daily  newspaper  of  Panama  City, 
Republic  of  Panama,  the  "Panama  .Ameri¬ 
can"  has  a  net  paid  circulation  double  that 
of  its  closest  competitor  and  sreater  than  the 
combined  circulations  of  all  other  Isthmian 
publications,  both  in  Enslish  and  Spanish. 

This  superiority  of  the  "Panama  .Ameri¬ 
can”  is  constant  throuRhout  the  Republic 
and  Canal  Zone.  Eyen  in  such  remote 
places  as  David,  capital  of  the  interior 
Province  of  Chiriqui.  its  circulation  is  in 
excess  of  that  of  the  local  newspaiier. 

The  readership  of  the  "Panama  .Werican" 
is  about  evenly  divided  between  EnRlish 
and  Spanish  speaking  subscribers  and  it 
predominates  both  languaRe  fields. 

Kor  the  first  two  weeks  of  March.  Ib.tS, 
the  average  net  paid  daily  circulation  of 
the  "Panama  .American”  was  9,008  copies; 
on  Sundays.  11,000  copies. 

PANAMA  AMERICAN 

Pbimrm,  Republic  ol  Penanie 


Hepre^euted  abroad  exclusirelv  b\: 

JOSHUA  B.  POWERS,  INC. 

220  East  42nd  Street,  New  York 

London  Paris  Berlin 

Buenos  Aires  Rio  de  Janeiro  Sio  Paulo 


ALBANY 

Is  Rated  One  of  the  Richest 
Markets  in  the  U.  S. 

rit 

of  Albany  homes 
need  new  heating 
equipment 

of  Albany  homes 
need  mechanical 
refrigerators 

of  Albany  homes 
need  major  struc¬ 
tural  repairs 

70%  of  All  Albany  Homes  Are  in  Need  of  Some  Repairs 


ASK  US  WHAT  ALBANY  NEEDS  of 
THE  LINES  YOU  MAKE  OR  SELL 


When  the  depression  was  at  its  worst, 
Albany  was  rated  “the  one  bright  spot 
in  America”  by  Alexander  Hamilton 
Institute. 

Of  106  cities  surveyed,  only  Albany 
and  one  other  were  rated  good  in  sales 
and  in  credit,  by  the  National  Associa¬ 
tion  of  Credit  Men. 

Albany  has  the  highest  per  capita 
savings  bank  deposits  in  the  U.  S. 

Now  the  Real  Property  Inventory 
has  given  us  many  new  facts  about 
Albany — facts  important  to  you  who 
manufacture  and  you  who  sell. 


ALBANY  EVENING  NEWS 

'  First  in  Advertising  in  Albany  Consistently 
for  96  Months 


The  KNICKERBOCKER  PRESS 

One  of  the  Country's  Great  Morning  ami  Sunday 
Meirspapers 

Gannett  Newspapers 


New  York 


J.  P.  McKINNEY  &  SON 
National  Representative 

Chicago  San  Francisco 


Editor  &  Publisher  for  March  30,  1935 


AD-VENTURES 

Now  Comes  “Hair  Beauty  Week*’ — Trends  in  Magazine  Circulation 
— America  Corrupting  British  Advertising? 


By  ROBERT  S.  MANN 


NOW  conies  “Hair  Beauty  Week,” 
the  last  week  in  April,  designed  to 
mark  what  the  Venida  Company  hails 
as  a  definite  swing  toward  long  hair. 
Eager  to  welcome  this  movement,  so 
auspicious  for  manufacturers  of  hair 
lotions,  hair  nets,  shampoos,  etc.,  the 
Venida  Company  is  omitting  its  own 
name  from  display  material  for  dealers, 
and  is  inviting  other  manufacturers  in 
the  field  to  join  in  the  promotion.  The 
plan  is  based  on  evidence  that  sale  of 
hair  nets  in  this  country  increased  sub¬ 
stantially  during  1934  for  the  first  time 
in  11  years.  Donahue  &  Coe,  New 
York,  is  the  agency. 


An  upturn  in  magazine  total  net  p:iid 
.  circulation,  but  a  continued  loss 
in  newsstand  sales,  is  reported  by  the 
Association  of  National  Advertisers  in 
a  “Study  of  Circulation”  just  issued,  in 
which  an  analysis  is  made  of  the  re¬ 
ports  of  six  well-known  women’s  mag¬ 
azines,  five  weeklies  and  five  general 
monthly  magazines. 

Comparing  the  last  half  of  1934  with 
the  last  half  of  1933,  the  study  shows 
total  net  paid  circulation  for  the  whole 
group  gained  3.2  per  cent,  newsstand 
sales  lost  2.1  per  cent;  and  other  sales, 
principally  subscriptions,  gained  5.4  per 
cent.  The  advertising  rate  per  page 
per  1,(XK)  circulation  (black  and  white) 
dropped  1.7  per  cent. 

Comparing  the  last  half  of  1934  with 
the  last  half  of  1929,  the  figures  show ; 
Total  net  paid  circulation  decreased  3.9 
per  cent;  newsstand  sales  lost  30.7  per 
cent ;  and  other  sales  increased  12.2  per 
cent.  The  rate  per  1,000  circulation  de¬ 
creased  6.6  per  cent. 

While  the  point  is  not  stressed  in  this 
report,  advertisers  have  been  inclined 
to  put  emphasis  on  the  trend  of  news¬ 
stand  sales  as  indicating  voluntary  pur¬ 
chases  without  sales  pressure. 

The  report  also  makes  detailed  anal¬ 
ysis  of  the  methods  by  which  circula¬ 
tion  has  been  obtained  and  the  e.\tent 
to  which  special  inducements  have  been 
given  for  circulation. 

«  *  « 

PROTEST  against  attempts  to  elimi¬ 
nate  advertising  allowances,  dealer 
helps  and  other  special  promotion  aids 
through  code  provisions,  is  voiced  by 
Dr.  Paul  H.  Xystrom,  president  of  the 
Limited  Price  Variety  Stores  Associa¬ 
tion.  in  a  booklet  on  “Dangerous  Trends 
L'nder  the  XK.\,’’  copies  of  which  have 
been  sent  to  all  members  of  the  Senate 
Committee  on  Finance.  References  to 
advertising,  it  must  be  said,  constitute 
a  minor  part  of  the  argument,  which 
is  ctincerned  mainly  with  code  provi¬ 
sions  which  tend  to  facilitate  price-fix¬ 
ing.  But  restriction  or  prohibition  of 
such  allowances,  as  well  as  other  dis¬ 
counts  and  similar  practices,  has  almost 
always  increased  net  prices  and  in  many 
cases  is  an  effective  aid  to  future  price- 
fi.xing,  he  holds.  A  special  XR.\  order 
in  January  again  permits  use  of  adver¬ 
tizing  and  promotion  allowances,  sub¬ 
ject  to  restrictions. 

Despite  the  title  of  Dr.  Xystrom’s 
statement,  it  argues  strongly  that  the 
XR.A.  should  be  continued  at  lea>t  an¬ 
other  year,  being  “kept  strictly  to  its 


10XDOX  office  of  Erwin,  Wasey  & 

J  Co.,  operating  in  a  country  where 
no  broadcast  advertising  is  permitted, 
has  just  announced  establishment  of  a 
radio  department  headed  by  John  H. 
Winters,  formerly  of  the  firm’s  New 
York  office.  Gager  Wasey,  also  for¬ 
merly  of  Xew  York,  is  another  member 
of  the  department.  The  agency’s  pro¬ 
grams  are  broadcast  from  stations  in 
France  and  LuxemlK>urg  for  British 
listeners.  Clients  using  radio  include 
Thomas  Hedley  &  Co.,  Ltd.,  with  an 
“Oxydol  Quarter-Hour,”  Musterole  Fine 
Proclucts  Company,  Kissprot)f  lipsticks. 
Hoover  suction  cleaners  and  Goodyear 
tires. 

Incidentally,  press  dispatches  this 
week  announced  an  order  banning  broad¬ 
cast  advertising  in  Germany  after  Oct. 
1,  not  only  because  of  incompatability 
with  other  advertising,  but  to  permit 
concentration  on  the  cultural  tasks  of 
broadcasting.” 

«  *  * 

AXD  speaking  of  British  advertising, 
as  we  seemed  to  be  doing  a  mo¬ 
ment  ago,  we  find  a  reminiscent  sound 
in  the  speeches  of  advertising  men 
beyond  the  Atlantic,  plus  some  interest¬ 
ing,  even  if  doubtful,  generalizations 
alxjut  .American  advertising.  We  re¬ 
ceived  today,  for  instance,  a  summary 
of  an  address  by  W.  Buchanan-Taylor, 
publicity  and  advertising  manager  for 
J.  Lyons  &  Co.,  Ltd.,  im^rtant  food 
advertiser,  to  the  .Advertising  Club  of 
Birminghain.  .After  viewing  with  alarm 
certain  nuxlern  advertising  practices, 
Mr.  Buchanan-Taylor  said; 

"1  could  go  on  for  an  hour  reciting 
to  you  examples  of  the  stupid  verbiage 
which  is  the  very  newest  thing  in  ad¬ 
vertising. 

“Y’ou  may  be  wondering  whence  this 
craze  came.  .As  usual,  from  .America, 
where  we  get  nearly  all  our  English 
advertising.  Curiously  enough,  the 
people  who  adapt  and  adopt  .American 
methods  or  formulas  for  English  con¬ 
sumption  almost  invariably  select  the 
worst.  The  Cnited  States  has  some 
e.xcellent  magazine  advertising — as  good 
as  anything  in  the  world — l)ut  its  daily 
newspaper  advertising  is  sometimes 
cheap  and  nasty  to  a  degree.  .And 
that’s  the  kind  we  get.” 

.A  little  startled  at  this  clear-cut  class 
distinction  between  magazines  and 
newspapers,  we  turned  lack  a  few  pages 
to  confirm  cur  memory  about  the  pro¬ 
tested  practices.  Two  things  seemed 
especially  to  arouse  the  speaker’s  wrath : 
advertising  based  on  the  grave  personal 
consequences  of  wearing  smelly  under¬ 
wear,  and  so-called  comic  strips  depict¬ 
ing  the  transformation  of  des<jlate  dam¬ 
sels  into  tjeaming  beauties  through  the 
use  of  advertised  protlucts. 

Xeither  of  which,  of  course,  may  be 
seen  in  the  magazines  of  this  nation. 
Oh,  hum! 

ANNOUNCES  TWO  ACCOUNTS 

The  Chicago  office  of  Erwin,  Wasey 
&  Co.,  has  been  appointed  to  handle  the 
accounts  of  Midway  CThemical  Com¬ 
pany,  makers  of  Fly-Ded  Insect  Spray, 
and  Wizard,  Inc.,  household  specialties, 
both  of  (Thicago. 


FORTUXATELY,”  said  a  headline 
that  stopped  us  in  a  New  York 
newspaper,  "100,000,000  people  are  in 
want.”  The  “slow-ball”  copy,  occupj’- 
ing  1,200  lines  over  the  signature  of 
Ralph  H.  Jones  Company,  advertising 
agency  with  headquarters  in  Cincinnati, 
developed  the  idea  that  while  20,000,- 
0(X)  may  be  on  relief,  100,000,0(X)  others 
are.  “in  want”  but  with  increasing 
ability  to  satisfy  their  wants.  Statisti¬ 
cal  gains  were  cited  to  show  that  num¬ 
bers  of  persons  “want”  to  get  married, 
to  buy  electric  refrigerators,  automo¬ 
biles,  clothing,  radio  sets  and  insurance. 


TEXAS 

Properly  to  cover  thU  jreat  State  you  must 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
'THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD.  Inc. 

Nationai  ReprettfUcUitet 
New  York  Chieaco  Detroit  San  Francisco 


NORTHROP  JOINS  FREY 

L.  R.  Xorthrup,  for  the  past  five 
tears  account  executive  with  Batten, 
Barton,  Durstine  &  Osborn,  Chicago, 
has  joined  Charles  Daniel  Frey  Com¬ 
pany,  Chicago  agency,  as  vice-president, 
it  was  announced  this  week.  Mr.  North- 
rup  has  been  engaged  in  merchandising 
an^  advertising  for  21  years.  He  started 
with  the  Chicago  Tribune  in  1914  in 
market  development  work  and  later 
joined  Crowell  Publishing  Company  in 
a  similar  capacity.  For  12  years  he  was 
director  of  research  and  marketing  for 
Erw  in,  Wasey  &  Co.,  and  later  director 
of  service  on  national  accounts  for  the 
same  agency. 

RED  STAR  LINE  TO  RANKIN 

The  William  H.  Rankin  Company, 
Xew  York,  has  been  appointed  to  han¬ 
dle  the  account  of  the  Red  Star  Line, 
according  to  an  announcement  by  Capt. 
Thor  Eckert  and  J.  J.  Dwyer,  passen- 
.ger  traffic  manager.  .A  feature  of  the 
campaign  w  ill  be  a  'drive-im”  service  for 
passengers  who  take  their  cars  abroad. 
Xewspapers  and  magazines  will  be 
used.  The  Rankin  agency  is  also  han¬ 
dling  the  account  of  the  Parker  Herbex 
Corporation,  Xew  York,  which  seeks  to 
advertise  a  method  of  hair  and  scalp 
treatments  used  in  15,000  beauty  shops. 

MIDOL  SALES  BOOM 

General  Drug  Company,  a  division 
of  Sterling  Products  Uncorporated), 
reports  an  increase  of  32  per  cent  in 
its  sales  of  Midol  in  1934  over  1933. 
In  1934  forty-seven  states  showed  in¬ 
creases  up  to  60  per  cent.  Canadian 
sales  increased  06  per  cent.  Sales  for 
the  first  quarter  of  1935  are  expected 
to  exceed  those  of  a  year  before.  Larger 
advertising  exi)enditures  are  projected 
for  the  balance  of  1935,  according 
to  word  from  Thompson-Koch  Com¬ 
pany,  Cincinnati  agency  in  charge. 

ALLAN  ROOD  ELECTED 

Allan  Rood-  of  Fuller  &  Smith  & 
Ross,  Inc.,  Cleveland  agency,  has  been 
elected  president  of  the  (Cleveland  Chap¬ 
ter  of  the  American  Marketing  Society. 
Mr.  Rood  was  one  of  the  founders  of 
the  Cleveland  chapter.  Other  officers, 
newly  elected,  are  B.  J.  Brooks,  B.  F. 
Goodrich  Rubber  Company,  vice  chair¬ 
man,  and  O.  J.  Marsh,  professor  of 
marketing  at  Cleveland  College,  as  sec¬ 
retary. 

FINLAND  GETS  AD  PAPER 

Finland  has  recently  issued  its  first 
advertising  trade  paper,  modelled  on 
.American  lines  and  carrying  on  its 
cover  for  the  initial  issue  an  autographed 
portrait  of  President  Roosevelt.  This 
monthly  publication  is  titled  “Maino- 
staja”  and  is  published  by  W.  K.  Lat- 
vala.  Finish  advertising  executive  and 
managing  director  of  Erva-Latavala,  O. 
Y..  the  Helsingfors  branch  for  Erwin, 
Wasey  &  Co.  of  New  York. 

GERTH-KNOLUN  NAMED 

Gravelite,  Inc.,  Point  Richmond,  Cal., 
maker  of  a  lightweight  material  called 
“Gravelite,”  has  named  the  Gerth-Knol- 
lin  Advertising  Agency,  San  Francisco, 
as  merchandising  counsel. 

A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


ANGOSTURA  TO  F.  &  E. 

The  Angostura-Wuppermann  Cor^. 
ation,  sales  agency  for  the  UniM 
States  and  Canada  for  Angostura  Bit¬ 
ters,  has  appointed  Fletcher  &  Ellis, 
Inc.,  New  York,  to  handle  the  account 
effective  immediately.  Plans  for  this 
year  include  a  food  recipe  contest  in 
women’s  publications  in  addition  to  a 
trade  promotion  campaign. 

PHILADELPHIA  AGENCY  NAMED 

Jerome  B.  Gray,  Philadelphia  adver¬ 
tising  agency,  has  been  appointed  to  di¬ 
rect  the  advertising  of  the  Worcester 
County  Trust  Company,  Worcester, 
Mass.  This  agency  also  has  been 
named  to  handle  the  advertising  of  Sun¬ 
shine  Beer  by  Barbey’s,  Inc.,  brewers 
of  Reading,  Pa. 

LIBBY  IN  MIDWEST  TEST 

Libby,  McNeill  &  Libby,  Chicago, 
is  conducting  a  test  newspaper  campaign 
in  six  middle-western  cities  on  Libby’s 
Deep  Brown  Beans,  previously  success¬ 
fully  introduced  in  Chicago.  The  ac¬ 
count  is  placed  by  the  Chicago  office 
of  J.  Walter  Thompson  Company. 

NATIONAL  SUGAR  APPOINTS 

Xatiosial  Sugar  Refining  Company 
announces  the  appointment  of  Henry  J. 
Smith,  formerly  raw  sugar  buyer,  as 
general  sales  manager  of  the  company. 
He  will  be  succeeded  by  Earl  B.  Wil¬ 
son  as  raw  sugar  buyer. 

HUPFEL’S  BEER  TO  MATHES 

J.  M.  Mathes,  Inc.,  New  York  agency, 
has  been  appointed  to  handle  a  Hup- 
fel’s  Beer  campaign  which  is  schedule 
to  run  through  spring  and  summer 
months.  Plans  call  for  a  combination 
newspaper  and  outdoor  campaiga 


“I  know  you  will  be  pleased  to 
hear  that  our  second  annual  cooking 
school  closed  last  week  a  bigger 
success  than  the  first  one  . . .  and  the 
initial  effort  last  year  was  far  above 
what  we  had  anticipated." 

XFrom  a  Pennsylvania  Newspaper) 

HOME  ECONOMICS 

SERVICE  CORPORATION 

S47P«kAv«.  Nawyeik 

ESTABLISHED  If24 


There's  a  New  Inlercit 
in  Pictures 

SPEEDIER  methods  of 
transmission  have  in¬ 
trigued  the  public.  Competi¬ 
tion  is  setting  new  standards 
of  volume  and  variety.  Instead 
of  mere  instrument  for  illus¬ 
trating  the  news,  the  camera 
has  become  a  means  of  actual 
reporting. 

Whether  your  pictures  come 
by  wire,  by  airplane,  by  canal 
or  out  of  the  morgue,  you  want 
your  pages  to  present  the  ut¬ 
most  in  detail — in  clarity  of 
light  and  shade — in  short  such 
presentation  as  Certified  Mats 
afford. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  CitJ 

GlA£iii£A^\ 


FIVE  ARE  DISMISSED  IN  son  Shropshire  and  James  Barnes,  negro 

PRIQOIM  r'AQP  prisoners,  whose  feet  were  frozen  while 

»  undergoing  solitary  confinement  at  a 

T  ^  T  .  j  little  camp  near  this  city.  L.  Bogan,  a 

Doctor,  Two  Superintendent!  and  negro,  died  in  chains  at  the  same 

Two  Guards  Discharged  as  Re-  camp  last  August  while  undergoing 

suit  of  Investigation  Follow  similar  punishment.  Chairman  Waynick 

ing  Newspaper  Expose  recently  announced  abolition  of  "soli- 

_  ^  -  tary  lor  punishment  of  recalcitrant 

(By  If/i-iiruf/i  to  Editor  &  Publisher)  convicts. 

Charlotte,  N.  C.,  March  27 — Capus  A  report  from  the  joint  committee  of 

senate  and  house  of  representatives,  ap¬ 
pointed  some  three  weeks  ago  for  in¬ 
vestigative  and  recommendatory  pur- 
.  .  .  .  .  poses  is  e.xpected  in  Raleigh  the  latter 

dents  and  two  guards  as  a  result  of  the  part  of  this  week.  It  is  practically  as- 

. . . . . . _ investigation  recently  launched  into  state  sured  that  one  of  the  committee  recom- 

He  has  recently  been  vice-president  of  prison  conditions,  following  an  exposure  mendations  will  include  a  return  to  the 

the  Conrad  Razor  Blade  Company,  Inc.,  'n  the  Cluirlotlc  Xczcs.  Under  North  lash  as  a  medium  for  punishment,  all 
but  has  sold  his  interest  in  that  organ-  Carolina  law  all  prisoners  serving  over  whippings  under  the  direction  of  a 
ization.  30  days  are  under  supervision  and  direc-  physician.  North  Carolina  abandoned 

-  tion  of  this  state  department.  legal  lashings  a  decade  ago. 

MASSACHUSETTS  PRESS  ELECTS  Ur.  C.  S.  McLaughlin  was  the  camp  Superior  Court  Judge  Don  Phillips. 

The  Massachusetts  Press  Association  physician  severetl  from  the  payroll,  sitting  as  a  committing  magistrate,  will 

held  its  annual  meeting  and  election  of  Henry  C.  Little  and  T.  S.  Brown  were  hear  testimony  against  McLaughlin, 

officers  in  Boston  last  week.  Paul  A.  the  superintendents  dismissed.  Little  Little,  Brown,  Eudie  and  Rape  at  a 
Newsome,  editor,  IVeymoulh  Gazette,  was  a  veteran  ot  46  years’  experience,  term  of  criminal  court  scheduled  to  con- 
was  elected  executive  secretary.  Other  Guards  Eudie  and  Rape  accompanied  vene  in  Charlotte  on  .\pril  8.  Procedure 

officers  are:  Ralph  M.  Keller,  Pal-  their  superiors.  will  be  that  the  judge  hears  evidence  in 

mer,  president ;  Warren  Bremblecon,  Dismissal  was  based  on  findings  of  its  entirety  and  recommends  finding  oi 

Newton,  George  Adams  of  Wellesey  “infractions  of  commission  regulations  no  finding  of  true  bills  by  the  Mecklen- 

and  Clayton  Fairbanks  of  Needham',  covering  care  and  treatnient  of  con-  burg  grand  jury.  If  true  bills  are  found 

vice-presidents;  Robert  Osterholt  of  victs  ”  These  dismissals  followed  state-  criminal  proceedings  will  be  institutec 

Hudson,  treasurer,  and  Fletcher  W.  wide  repercussions  caused  by  double  immediately  against  the  men  before  J 
Twombly  of  Reading,  secretary.  amputations  of  feet  for  Woodrow  Wil-  jury  by  Solicitor  John  G.  Carpenter. 


PRITZKER  JOINS  GILLETTE 


1  T.  U.  OFFICIALS  TALK 
TELETYPESETTER 


Former  AutoStrop  Advertisng  Man-  PRISON  CA 

ager  Leaves  Conrad  Co.  - 

Appointment  of  Charles  -M.  Pritzker  doctor.  Two  Superint. 
as  advertising  manager  of  the  Gillette  Two  Guards  Disekarg 
Safety  Razor  Company  signalizes  a  suit  of  Investigation 

more  aggressive  publicity  program  for  Newspaper  E 

that  company,  according  to  announce-  -  - 

ment  this  week  by  the  Gillette  agency,  telcyraph  to  Editor  & 

Ruthrauff  &  Ryan,  Inc.,  New  York.  Charlo'^e,  N.  C.,  Mar 
Mr.  Pritzker  was  for  five  years  adver-  \\aynick,  chairman  > 
tising  manager  of  the  \’alet  .■\utoStrop  Carolina  State  High  way- 

over  jurisdiction  of  Safety  Razor  Company,  which  is  now  ' . 

ape  punching  unit.  part  of  the  Gillette  concern.  He  was 
.  Lindsay,  represent-  a  leading  figure  in  the  introduction  of 
d  Luther  O.  German,  Probak  razor  blade  by  AutoStrop. 

International  Typo-  J’  ‘  '  ' 


involved,”  Mr.  Lindsay  said. 

The  Courier  published  a  column  story 
in  its  March  26  issue  under  the  head¬ 
ing  “Local  Union  Caused  Strike,  Offi¬ 
cial  Says.”  This  story  indicated  that 
the  publishers  of  the  Courier  were  i 
puzzled  by  the  attitude  of  the  union. 
"Local  printers  had  previously  taken 
the  position  that  the  issues  were  raised 
bv  the  national  officers  and  that  the 
Champaign-Urbana  local  had  been 
forced  to  make  an  issue,”  Lindsay  said. 

The  March  27  AVti’j  Gazette  carried 
an  advertisement  signed  by  Champaign- 
Lrlana  TyiMigraphical  Union  which 
said  in  part  ‘Typographical  Union  444 
wishes  the  public  to  know  that  it  strong¬ 
ly  resents  the  Courier’s  statement  that 
die  printer  employes  of  any  one  office 
dominated  or  do  dominate  the  union.” 

That  evening  the  directors  of  the  Ur- 
bana  .Association  of  Commerce  heard 
the  striking  printers’  plea  that  "local 
labor  be  employed  in  the  Courier  com¬ 
posing  room.”  The  meeting  was  held 
at  the  request  of  the  printers.  The 
association  of  commerce  learned  of  the 
request  in  a  page  one  story  in  the  Sun¬ 
day  News  Gazette  that  announced  the 
meeting  for  Monday.  The  -Association 
of  Commmerce  decided  on  Monday  to 
hold  the  meeting  Wednesday  after  in¬ 
sisting  that  the  Courier  be  represented. 

The  printers  and  the  publishers  were 
heard  separately.  In  the  meeting  the 
publishers  of  the  Courier  offered  to 
irbitrate  the  issues  of  the  controversy. 
The  Courier  explained  that  it  had  felt 
that  It  was  bound  under  the  terms  of 
its  union  contract  to  arbitrate  disputes 
diat  arose  under  the  contract,  and  that 
its  newspaper  code  also  was  an  agree¬ 
ment  to  arbitrate  labor  disputes. 


There  are  any  number  of  ways 
for  a  person  to  drive  a  car,  and 
even  to  walk,  if  to  be  the  center  of 
attention  is  the  chief  desire  to  Ije 
attained,  no  matter  what  the 
price.  But  if  a  person  doesn’t 
care  much  about  liaving  the 
finger  of  ridicule  pointed  his  way, 
and  really  wishes  to  .stay  alive, 
there’s  not  a  great  deal  of  lati¬ 
tude  to  the  capers  one  may  cut. 

Some  of  the  “smarty”  types  of 
driving  an  automobile  are  shown 
in  a  new  Highway  Safety  Test 
issued  recently  by  The  Travelers 
in  connection  with  the  booklet 
“Thou  Shalt  Not  Kill.’’  Some 
drivers  have  yet  to  learn,  “he  is  a 
poor  player  who  struts  and  frets 


who  tries  to  see  beyond  the  crest 
of  a  hill,  just  to  mention  a  few. 

Pedestrians  often  tread  the 
way  that  surely  leads  straight  to 
destruction.  If  they  could  see 
themselves  as  others  see  them, 
what  a  difference  it  might  make. 
There’s  the  person  who  crosses 
the  street  much  in  the  fashion  of 
the  chicken,  but  before  the 
chicken  learned  better.  And 
what  about  the  pedestrian  who 
ought  to  be  equipped  with  a 
jjeri  scope? 

The  new  Test  is  not  one  of 
those  things  that  bores  one  nigh 
onto  death.  It’s  simply  an  easy 
method  by  which  a  p>erson  can 
find  out  who’s  it. 


his  hour  upon  the  stage  and  then 
is  heard  no  more.”  There’s  the 
fellow  who  rudely  cuts  in  on 
traffic,  and  the  human  giraffe 


1-  Place 

3,544,211 
line  gain 
in  1934 


Official  figures  of  Media 
Records  just  released  place 
News-Post  first  among  all 
U*  S.  Newspapers  in  1934 
lines  gained. 


Copies  of  the  New  Test  are  free. 
Ask  for  the  number  you  would  like 
to  have  to  do  a  little  classifying. 
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RAILROADS  UNITE  ON 
PROMOTION  DRIVE 


Newspapers  Will  Be  Major  Medium 
in  $450,000  Campaign  Stressing 
Modern  Note  in  Rail  Travel — 
280  Dailies  Slated 


tially  news  about  products  or  mer¬ 
chandise  and  certainly  the  place  to  tell 
the  news  about  the  rejuvenated  modern¬ 
ized  railways  of  the  west  is  in  the 
newspapers.  In  our  judgment,  there¬ 
fore,  newspaper  advertising  columns 
will  be  the  first  line  of  attack.” 


(Srccial  to  Editor  &  Publisher) 

Chicago,  March  27 — Newspaper  ad¬ 
vertising  will  be  the  major  medium  of 
one  of  the  most  concerted  and  com¬ 
prehensive  joint  advertising  campaigns 
ever  undertaken  to  acquaint  the  public 
with  modernized  train  passenger  ser¬ 
vice,  it  was  announced  here  this  week. 
.\  fund  of  $450,000  has  been  approved 
by  25  transcontinental  and  western  rail¬ 
road  companies  for  the  purpose  of  re¬ 
viving  railroad  traffic  and  recapturing 
business  that  has  drifted  away  to  other 
forms  of  transportation. 

Increased  speed,  air  conditioning, 
cleanliness  and  safety  will  be  the  key¬ 
note  of  this  dramatic  black-and-white 
newspaper  advertising  program  to  pro¬ 
mote  travel  west  of  the  Mississippi. 

"We  plan  to  carry  our  message  to  the 
traveling  public  through  the  best  me¬ 
dium  we  know,  the  advertising  columns 
of  newspapers  in  key  cities  of  the  west,” 
announced  Harry  Guy  Taylor,  chair¬ 
man  of  the  Western  Association  of 
Railway  Executives. 

.\11  newspapers  in  cities  of  more  than 
20,^  population  west  of  a  line  from 
Chicago  and  St.  Louis  to  New  Orleans 
will  be  used.  This  group  will  include 
approximately  250  dailies.  In  addition, 
about  30  eastern  metropolitan  newspa¬ 
pers  will  highlight  the  campaign  in  that 
section.  Newspaper  copy  is  scheduled 
to  break  about  .\pril  15  and  will  extend 
through  June,  according  to  present 
plans.  Leading  national  weekly  maga¬ 
zines  and  spot  radio  programs  on  75 
stations  west  of  the  Mississippi  will 
supplement  the  newspaper  program. 
Magazine  copy  will  appear  during  May 
and  June. 

.Assisting  Mr.  Taylor  in  supervising 
this  extensive  campaign  are  H.  W.  Sid- 
dall,  chairman  of  the  Transcontinental 
Passenger  -Associaition,  and  E.  H.  Mc- 
Reynolds,  assistant  to  the  president  of 
the  Missouri  Pacific  System.  Reincke- 
Ellis-Voungreen  &  Finn,  local  adver¬ 
tising  agency,  has  been  appointed  to  pre¬ 
pare  the  advertising  copy.  This  agency 
was  chosen  after  the  railroad  e.xecutives 
group  had  considered  proposals  sub¬ 
mitted  by  46  agencies. 

The  advertising  theme  will  be  espe¬ 
cially  directed  to  the  20,000,000  young 
people  who  ha\e  become  of  age  during 
the  expansion  period  of  the  automobile 
and  airplane.  .Air  conditioning,  improved 
equipment,  faster  schedules,  dependabil¬ 
ity,  safety  and  comfort  are  among  the 
copy  appeals  that  will  be  incorporated 
into  the  campaign. 

Commenting  upon  the  scope  of  the 
campaign,  Air.  Taylor  explained  to 
Editor  &  Piblisher  that  their  pro- 
IKJsed  advertising  messages  are,  in  the 
main,  statements  of  news  about  ad¬ 
vancement  in  railroad  equipment. 

"In  our  opinion,  advertising  is  essen- 


Intertype 

Wide  Tooth  Matrices 
Save  Money 


Blind  Permitted  to  Sell 


Papers  in  Post  Offices 

(Stccial  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  28-;- 
With  the  expressed  approval  of  Presi¬ 
dent  Roosevelt,  the  post  office  depart¬ 
ment  is  awarding  newspaper  selling 
[irivileges  to  the  blind  in  the  lobbies 
of  the  post  offices  in  the  major  cities 
of  the  country. 

F.  C.  Cornwell  of  the  P.  O.  mainte¬ 
nance  division  estimates  that  over  100 
of  these  concessions  have  been  let  so 
far  under  the  direct  supervision  of  the 
postal  authorities.  In  each  instance, 
before  a  blind  person  is  allowed  a  con¬ 
cession,  he  must  be  approved  by  a  com¬ 
mittee  of  three,  consisting  of  the  local 
postmaster  and  two  reputable  citizens 
one  of  whom  must  have  a  familiarity 
with  the  work  of  the  blind.  Also,  the 
concession  limits  privilege  to  one  per¬ 
son  in  each  building,  for  newspaper 
and  magazine  sales  only. 


CONTEST  DEADLINE  EXTENDED 


246  Entries  to  Date  in  N.  E.  A. 

Newspaper  Competition 

(.Hfecial  to  Editor  &  Publisher) 
Chic.vgo,  March  27 — Increased  inter¬ 
est  shown  in  this  year’s  National  News- 
l>aper  Contests,  sponsored  by  the  Na¬ 
tional  Editorial  .Association,  and  last- 
minute  requests  by  publishers  for  more 
time  to  get  their  entries  in,  have  resulted 
in  the  deadline  being  extended  from 
March  25  to  .April  5,  it  was  announced 
here  today  by  Harry  B.  Rutledge,  N. 
E.  .A.  managing  director. 

.A  total  of  246  entries  have  been  re¬ 
ceived  to  date  in  the  14  divisions  of  the 
.seven  different  contests.  This  repre¬ 
sents  the  largest  number  of  entries  in 
tlie  historv  of  the  contests. 


WHY 

NOT? 


\TRY 

MORLEYS! 


Put  them  to  every  test. 
See  how  easy  it  is  to  get 
perfect  reproductilons. 
Check  them  on  speed  and 
performance.  You’ll  un¬ 
derstand  why  Morley 
sales  are  steadily  increas¬ 
ing.  FREE  SAMPLES 
are  waiting  for  you. 
Write  for  them — today! 


MORLEY 

better 

MATS 


MORLEY  BUTTON 

MANUFACTURING  CO. 

Portsmouth,  New  Hampshire 
New  York  Office;  46  East  11th  St. 


KANE  SUCCEEDS  BERGENER 


Feature  Editor,  Cleveland  News,  It 
Named  Managing  Editor 

Hugh  Kane,  a  cub  reporter  on  the 
old  Cleveland  Leader  20  years  ago,  is 
the  new  managing  editor  of  the  Clez'e- 


desk  and  then  was  appointed  assistant 
city  editor. 

He  served  as  city  editor,  real  estate 
editor  and  feature  ^itor,  and  then  was 
appointed  managing  editor  of  the 
Leader-News,  the  Sunday  edition  of  the 
News  until  its  consolidation  with  the 
Sunday  edition  of  the  Cleveland  Plain 
Dealer. 

Kane  then  became  feature  editor  of 
the  News,  a  position  he  held  until  he 
was  appointed  managing  editor. 


SCRIPPS-HOWARD  CHANGES 


A.  E.  M.  Bercener  Hugh  Kane 

land  News,  succeeding  .A.  E.  M.  Ber- 
gener,  who  has  been  made  associate  ed¬ 
itor  and  special  Washington  represen¬ 
tative  to  make  a  survey  of  conditions 
and  policies  at  the  capital. 

The  reticent  Hugh  Kane,  according 
to  stories  told  by  veteran  Cleveland 
newspapermen,  was  advised  by  his  su¬ 
periors  to  forget  his  ambition  to  be¬ 
come  a  journalist  after  w'orking  for 
several  months  as  a  reporter.  He  had 
plenty  of  ability,  according  to  the  sto¬ 
ries,  but  his  disinclination  to  ask  ques¬ 
tions  worked  against  him. 

.A  period  on  the  police  beat  proved  to 
be  his  salvation,  and  he  rapidly  worked 
his  way  up  the  ladder.  .After  serving 
several  years  as  city  hall,  courthouse, 
criminal  courts  and  general  assignment 
reporter,  he  was  promoted  to  the  copy 


Two  Join  Chicago  Office — Peterton 
Goes  to  El  Paso  Herald-Post 

George  Williams,  advertising  manager 
of  the  Evansz'ille  (Ind.)  Press,  a 
Scripps-Howard  newspaper,  has  joined 
the  staff  of  the  Chicago  office  of  the 
national  advertising  department  of 
Scripps-Howard,  effective  March  25. 

Warren  Daniels,  formerly  associated 
with  the  Chicago  Tribune  and  until  now 
with  the  Chicago  Herald  and  Exam¬ 
iner,  also  joins  the  Scripps-Howard 
Chicago  office,  effective  April  first. 

Tom  Peterson,  formerly  with  the 
Chicago  office,  has  been  appointed  na¬ 
tional  advertising  manager  of  the 
Scripps-Howard  Pll  Paso  (Tex.)  Her¬ 
ald-Post. 


Dynamic  •  •  • 


in  interest... and  in 
circulation  results  ! 


VIBRANT  with  reader 
interest,  the  eireulation 
plans  owned  and  offered 
by  this  company  have  achieved 
unprecedented  success  for  ini- 
|K>rtant  newspapers  througfh- 
out  the  country.  Offered  on 
a  eost-per-subseription  basis, 
they  warrant  the  inquiry  of 
any  paper  desirous  of  in¬ 
creasing  or  stabilising  circu¬ 
lation. 


Publishers  Service 


CO.MPANY 


ISCORPORATEO 


75  West  Street 


New  York,  N.  \ 


STRONG  HONORED  AT  82 

The  Erie  (N.  Y.)  Dispatch-Herali 
on  March  17  issued  the  largest  Sunday 
edition  it  has  ever  published  on  the  oc¬ 
casion  of  a  joint  celebration  of  the 
115th  anniversary  of  its  founding  and  also 
the  82d  birthday  of  Charles  H.  Strong, 
owner  and  publisher. 


irs-!ni 


■  .* 


Editor  &  Publisher  for  March  30,  1935 


►UR  OVN  VOQiX) 
‘Of  LetTERS 


Mr.  Duranty  points  out  that  Soviet 
Russia  has  shelved  its  plans  for  world 


writer  for  the  Xezv  York  Evening  Jour¬ 
nal  has  just  had  her  third  novel,  “Salt 


revolution,  and  is  conducting  its  foreign  of  the  Earth”  published  by  Doubleday 
policy  on  the  same  lines  as  a  capital*  Doran.  ($2.) 

istic  state.  The  Soviet’s  support  of  the  In  “The  Woman  of  It”  which  ap- 
League  of  Xations  “revived  a  body  that  peared  in  the  Nezv  York  Evening  World, 


NEW  reprint  idea  has  taken  form  out  Europe,  and  then,  in  a  second  sec- 


seenied  nearly  moribund.”  Despite  the 
Soviet  view  tliat  revolutions  are  caused 
by  war,  Duranty  concludes,  Russia  is 


she  was  New  York’s  first  woman  col¬ 
umnist. 

"Salt  of  the  Earth”  has  for  its  set- 


in  the  publication  of  a  monthly  tion  headtd  “Nationalism  and  Inter-  sincerely  opposed  to  war  because  its  ting  Belltown,  in  New  Hampshire’s 
magazine  called  Column  Reviezv.  The  nationalism,”  analyzes  the  situation  as  national  reconstruction  might  be  de-  green  hills,  which  was  the  setting  of 
March  issue  reproduces  columns  of  34  a  whole.  layed  or  ruined.  Miss  Marshall’s  “None  But  the  Brave”, 

liters,  from  F.P.A.  to  James  J.  “it  Js  scarcely  an  exaggeration  to  say  “The  greatest  of  all  deterrents  to  war  .-\nd  here  again  are  those  two  salty. 
Walker,  former  mayor  of  New  York,  that  an  economic  war  is  already  in  present,”  the  author  concludes,  is  the  unforgettable  characters,  David,  pro- 
uho  now  contributes  comment  to  the  nroeress  which  involves  the  neutrals  revolution  in  any  European  prietor  of  the  general  store  and  Aunt 

lo,uion  Sunday  Dispatch.  Walter  as  well  ks  tllrbelligerems  of  1914-18,’’  country  that  is  involved  in  war.  “For-  Cora. 

Lippmann.  H.  I.  Phillips,  Arthur  Bris-  writes  Duranty.  “More  ominous  and  tunately,”  he  adds,  “the  greater  the  The  story  is  a  romance  of  a  modern 

jane,  Westbrook  Pcgler  are  amorig  the  significant  is  the  fact  that  nationalism  PO"cr,  that  is  to  say,  the  more  it  is  girl.  Mirth,  David’s  lovely  daughter, 
others  represented.  The  magazine  is  Js  being  fostered  culturally  by  every  industrially  developed,  the  greater  is  the  who  took  her  dying  mother’s  advice  and 
printed  in  attractive  size  and  format,  nieans  of  education  and  propaganda,  and  ^isk  of  social  revolution  following  war.  "went  to  life  for  an  education.” 


industrially  developed,  the  greater  is  the 
risk  of  social  revolution  following  war. 


The  first  issue  comprised  100  pages,  that  this  culture  is  essentiallv  militarist  If  >5  here  that  lies  the  essential,  and 

U-.  a\ _ _ t  /^_1 _  .  _ ..  _  _  *C\'i4 


It  is  published  by  the  National  Column 
Review,  Inc.,  545  Fifth  Avenue,  New 
York.  Bernard  Berger  is  publisher  and 


in  character.  The  rapid  and  dangerous 
increase  of  armaments  is  being  paral¬ 
leled  by  the  intensive  military  training 


favorable,  difference  between  1934  and 
1914.  Twenty  years  ago  the  great  pow¬ 
ers  of  Europe,  with  the  possible  excep- 


Maxwell  Lehman  is  editor.  Fifty  thou-  of  whole  peoples,  which  begins  with  1'°”  of  Russia,  believed  that  the  risk  of 
Sind  copies  of  the  first  issue  (March)  children  of  tender  years.  It  is  true  that  confined  to  the  alternative  be- 

«re  distributed,  according  to  Mr.  even  the  most  outspoken  apostles  of  tween  victory  and  defeat.  Today  they 
Lthman.  nationalism  have  not  vet  dared  to  sneak  know  that  there  exists  the  greater 


Lthman.  *  *  .  nationalism  have  not  yet  dared  to  speak  know  that  there  exists  the  greater 

,  ,  .  .  ,  openly  of  military  aggression,  but  some  of  revolution,  which  rnay  in- 

\lANi  harsh  words  against  the  of  them  have  referred  to  the  future  volve  Winners  and  losers  alike  m  com- 
M  press  are  flung  by  Newman  dUiny  of  their  mon  ruin.”-R.  S.  M. 

Ltty,  formerly  an  assistant  district  at-  can  hardly  be  interpreted  in  terms  of  *  *  * 

tomey  of  New  York  City,  in  the  April  national  defense.”  \  M  ARGUERITE  MOOERS  MAR- 

As  part  of  the  rise  of  nationalism.  M  SHALL.  eSumnist  and  feaUire 


Levy,  formerly  an  assistant  district  at¬ 
torney  of  New  York  City,  in  the  April 
American  Mercury.  He  describes  the 
“journalistic  orgy”  that  was  the  Haupt- 
mnn  trial,  and  believes  that  the  great 
tpread  of  publicity  that  attended  the 
trial  may  have  engendered  criminal 
traits  in  others.  He  is  not  sure  whether 
the  public  was  imposed  upon  by  the 
oewspapers  with  their  history-making 
average  of  the  trial,  or  whether  they 
aerely  printed  the  great  mass  of  detail 
in  response  to  public  demand.  “The 
Hauptmann  case,”  he  says,  “presented  a 
sorry  picture  of  contemporary  civiliza¬ 
tion.  ..  Yet  it  may  not  be  vain  to 
hope  that  those  who  are  jealous  of  our 
ational  self  respect  may  take  the  les¬ 
sons  of  this  fantastic  affair  to  heart, 
ad  profit  from  them  so  that  there  may 
DOt  be  a  repetition  in  the  future.” 

♦  ♦  ♦ 

The  story  of  the  newspaper  guild 
is  told  very  sympathetically  in  the 
April  Harper's  by  Isabelle  Keating,  for- 
Mrly  a  member  of  the  executive  ^ard 
of  the  New  York  guild,  under  the  title 
"Reporters  Become  of  Age.”  .  .  . 

Both  Harper’s  and  the  American  Mcr- 
■uri'  have  articles  on  the  new  industry 
of  bootlegging  coal.  The  Mercury  ar¬ 
ticle  is  by  Joseph  .Agor.  assicate  edi¬ 
tor  of  the  Shamokin  (Pa.)  Nezvs-Dis- 
fatch. 

*  A  * 

WALTER  DURANTY,  foreign 
correspondent  of  the  Xezv  York 
liiHM,  whose  dispatches  from  Russia 
increased  his  reputation,  has  written  a 
47-page  booklet  on  “Europe:  War  or 
Peace,”  which  has  just  been  published 
iointly  by  the  World  Peace  Founda¬ 
tion,  Boston,  and  the  Foreign  Policy 
.Association,  New  York. 

It  is  one  of  a  series  of  World  Af- 
hirs  Pamphlets.  ( Cloth  50  cents ;  pa¬ 
per.  25  cents.) 

’^e  volume  summarizes,  nation  by 
otion,  political  developments  through- 

■  ■■■■■■■■■■■■■■■■ 


I  The  Sun  Leads  all 

I 

I  New  York  Evening 
I  Newspapers  in 

I 

I  GENERAL 
!  ADVERTISING 


Marguerite  mooers  mar¬ 
shall.  columnist  and  feature 


Miss  Marshall’s  “None  But  the  Brave”. 
.-And  here  again  are  those  two  salty, 
unforgettable  characters,  David,  pro¬ 
prietor  of  the  general  store  and  Aunt 
Cora. 

The  story  is  a  romance  of  a  modern 
girl.  Mirth,  David’s  lovely  daughter, 
who  took  her  dying  mother’s  advice  and 
“went  to  life  for  an  education.” 

Miss  Marshall  says  she  wrote  “Salt 
of  the  Earth”  to  give  the  American  girl 
a  break  but  it  also  gives  fathers  a 
break. — C.  S.  Z. 

«  « 

CHARLES  ANGOFF,  editor  of  the 
American  Mercury  until  its  recent 
sale,  has  joined  the  board  of  editors  of 
The  Nation.  His  editorial  experience 
includes  two  years  as  reporter  and  ed¬ 
itorial  writer  on  Boston  newspapers, 
and  ten  years  on  the  American  Mer¬ 
cury,  first  as  managing  editor  and  in  the 
last  vear  as  editor. 


NEW  YORK 


I 


^oukytlant 


The  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or 
less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

The  EDITOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  adver¬ 
tising,  technical  and  circulation  premium  books  (discounts  on  quantities), 
offering  bargains  when  obtainable. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 
•  tated  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

Quoted  prices  include  cost  of  wTapping  and  mailing.  Address;  Book  Mart,  EDITOR  &  PUBLISHER, 
1700  Times  Building,  New  York.  Add  10%  Canadian  orders. 


Journalism 

TImberllne,  by  Gene  Fowler.  Story  baeed 
on  Denver  Post  legends.  Cloth ....  t3.M 
My  Own  Story,  by  Fremont  Older.  Ex¬ 
periences  ol  San  Francisco  Crusader. 

Cloth . ft. 5# 

City  Editor,  by  Stanley  Walker.  Just 
out:  brilliant  story  ot  the  workings  of 
big  time  journalism.  The  hit  of  the  day. 

Cloth . t3.M 

Modern  News  Reporting,  by  Carl  N. 

Warren . ft.M 

Behind  the  Front  Page,  by  Wilbur 
Forrest.  New.  Reviewed  as  season's  best 
story  of  reportorial  romance.  Cloth . .  tt.50 
Newspaper  Make-up  and  Headlines, 
by  Norman  J.  Rodder.  The  principles 
and  practice  of  newspaper. copy  heading 
and  make-up . $3.0# 


Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis. 

Cloth . tt.50 

The  Law  of  Newspapers,  by  Arthur  A 
Crosman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . t3.50 

Circulation 

Newspaper  District  Management,  by 

Lloyd  Smith.  A  textbook  for  men  In 
charge  of  newspaper  carrier  salesmen.  111. 

Cloth . 15.00 

The  Paper  Route,  by  Lloyd  Smith.  .fl.OO 


Special 


Adventure 


Brewer  Dictionary  of  Phrase  and 

Fable  (frequently  referred  to  as  the 
Editor's  Handbook)  standard  at  the  (7.50 
price,  offered  here  at  (3.50.  Half-morocco, 
1.440  pages,  over  14.000  references.  Frank 
H.  Vlaetelly,  Utt.  D..  says:  "Full  of  meat 
as  an  egg.  A  gift-book  not  to  be  over¬ 
looked. 

America’s  Young  Men,  edited  by  Dur- 
ward  Howes.  The  official  Who's  Who 
among  the  young  men  of  the  nation. 
Regular  price,  (12.50.  Special  price  to 
newspapers  and  libraries . (9.00 

Advertising 

Making  Millions  Bead  and  Buy,  by 

William  A.  Thomson.  New.  Expert  anal¬ 
ysis  of  marketing  through  newspaper 

advertising.  Cloth . (3.00 

2222  Retailing  Ideas,  compiled  by  Eman¬ 
uel  Lyons.  Successful  methods  used  In 
nearly  every  retailing  activity.  Can  be 
used  in  the  advertising  promotion  depart¬ 
ment  as  well  as  by  local  space  salesmen 

and  users  ol  space.  Cloth . (3.00 

History  and  Development  of  Adver¬ 
tising,  by  Frank  Presbrey.  Handsome 

volume.  600  pages.  Cloth . (2.50 

Making  Advertisements,  hy  R.  S. 
Durstine.  Able  exposition  of  general 

advertising  technique.  Cloth . (3.00 

Advertising,  Elements  and  Principles,  by 
George  H.  Sheldon.  Published  in  1925  but 
the  text  matter  Is  still  excellent  for  be¬ 
ginners  in  advertising.  Specially  priced 

at . (1.89 

Advertising,  Its  Economics.  Philosophy 
and  Technique,  by  Herbert  W.  Hess. .  (5.00 
Creative  Salesmanship,  by  Hess.  .(3.50 
Practical  Advertising,  by  King _ (2.50 


Bob  Davis  at  Large,  by  Robert  H. 

Davis  (new) . (2.50 

Jake  LIngle,  John  Boettlnger . (2.50 

Covering  Washington,  J.  F.  Essary. 


Adventures  in  Interviewing,  I.  F.  Mar- 

cosson . (5.00 

I  Cover  the  Waterfront,  Max  Miller. 

(2.00 

With  My  Own  Eyes,  Frederick  Palmer. 

(3.50 

New  Books 

Breaking  Into  Print,  by  F.  F.  Bond. 

(2.00 

Newspaper.  Desk  Work,  by  R.  M. 

Neal.  .: . (3.00 

Some  Newspapers  and  Newspapermen, 

by  O.  G.  Vllhu-d . (3.00 

Practical  Exercises  In  Newswriting  and 

Editing,  by  D.  W.  Miller . (2.24 

The  Advance  in  Science,  by  Watson 

Davis . (3.50 

The  Seven  Keys  to  Retail  ProBts,  by 
Clyde  O.  Bedell . (3.50 


Fiction 


Success,  S.  H.  Adams . (2.50 

Buchanan  of  the  Press,  Silas  Bent .  (2.50 
Galleger  and  Other  Stories,  R.  H. 

Davis . (1.75 

Not  for  Publication,  C.  H.  Hough.  (2.00 

Deadlines.  Justin  Smith . (2.00 

Caliban,  W.  L.  George . (1.00 

Young  Phillips,  Reporter,  H.  J. 

Smith  . (1.75 

Splendor,  B.  A.  Williams . (2.05 


SPECIAL  BARGAIN  OFFER 

t  Thousands  of  questions  are  answered  in  “The  Ijiw  on  Advertising,”  a  500-page  book  by  dowry  'Wi 
Chapman,  of  the  New  York  bar,  with  Introduction  endorsement  by  Ernest  Elmo  Calkins  The  11 
book  bears  the  date  1929  and  was  made  to  sell  at  (7.50.  Through  special  arrangement.  The  Book  I L 

Mart  offers  a  limited  number  while  they  last  at  (2.95.  Add  25c.  to  cover  postage.  If 

“Business  the  CIvUixer,”  by  Ernest  Elmo  Calkins.  "It  is  unnecessary  to  write  any  more  books  H 
about  advertising.  He  has  said  it  all.” — Ray  3.  Durstine  In  N.  Y.  Herald  Tribune.  Illustrated 
SPECIAL  AT . (1.29 

WORKING  NEWSPAPERMAN’S  SHELF. — Recommended:  History:  Main  Currents,  by  W.  G.  Bleyer,  (3.09.  Editorial 
Technique:  Newspaper  Reporting  of  Public  Affairs,  by  Bu.sh.  (3.00.  Newspaper  Writing  and  Editing,  by  Bleyer.  (2.25. 
Bights  and  Privileges  of  the  Press,  by  Rlebert.  (3.00.  The  Working  Press,  by  Sorrells.  (2.00.  The  Law  of  the  Newspapers, 
by  Arthur  A-  Crosman,  {3..50.  Newsjuaper  Reference  Methods,  by  Desmond.  (2.50.  News  Photography,  by  Price,  (2.00.  For 
inspiration:  Behind  the  front  Page,  Forrest,  (2.50.  Reference:  March’s  Thesaurus  Dictionary,  (9.00. 

Address:  Book  Mart,  EDITOR  &  PUBLISHER,  1700  Times  Building,  New  York,  N.  Y. 
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175  PAPERS  SLATED  FOR 
CLASSIFIED  DRIVE 

National  Want  Ad  Week  Promotion 
Expected  to  Reach  7,000,000 
Families — Education  of 
Public  It  Aim 

Preliminary  returns  received  by  H. 
W.  Manz,  cliairnian  oi  the  National 
Want  Ad  VV'eek  sponsored  by  the  As¬ 
sociation  of  Newspai)er  Classilied  Ad¬ 
vertising  Managers,  indicate  that  be¬ 
tween  175  and  200  papers  throughout  the 
country  will  i>articipate  in  a  drive  dur¬ 
ing  the  coming  week  (lieginning  March 
31)  to  further  educate  the  public  in  the 
use  of  want  ads. 

Nearly  150  cards  had  been  received 
this  W'eek  at  the  New  York  office  as¬ 
senting  to  participation  and  notifying 
that  they  will  use  all  or  part  of  the 
7, 350-line  promotion  camiiaign  sent  out 
by  the  A.N.G.A.M.  A  large  number  of 
papers  have  signified  the  intention  of 
using  the  seven  advertisements  “as  is.” 
Mr.  Manz  estimates  that  although  some 
papers  will  be  forced  to  omit  or  reduce 
some  of  the  ads,  the  number  of  papers 
"blowing  up”  the  promotion  series  and 
supplementing  with  their  own  copy  will 
swell  the  total  to  more  than  1,000  lines 
per  day,  addressed  to  approximately 
7,000,000  families. 

This  year’s  Want  Ad  week  differs 
from  previous  ones  in  that  it  is  sched¬ 
uled  for  a  mid-spring  rather  than  mid¬ 
winter  week,  emphasis  is  being  placed 
on  the  educational  side  rather  than  im¬ 
mediate  volume,  and  members  of  the 
association  are  being  asked  to  follow  a 
uniform  method  of  promotion. 

Mr.  Manz  said  that  “practically  every 
liaper  will  use  this  promotion  effort  as 
a  peg  on  which  to  hang  an  intensive  sell¬ 
ing  ciimpaign  which  will  translate  it 
into  business  for  the  newspaper  and  re¬ 
sults  for  the  advertiser.” 

N.  E.  PRESS  WOMEN  MEET 

RepresentatiTes  from  Boston  Papers 
Address  Gathering 

(Speciai  to  Editob  &  Publishes) 

Boston,  March  27 — Dr.  Albert  C. 
Dieffenbach,  editor  of  religion,  of  the 
Boston  Transcript,  was  principal  speak¬ 
er  at  a  meeting  of  the  New  England 
Woman’s  Press  association  in  the  Hotel 
Statler  today.  His  subject  was  “The 
Oxford  Group  Movement.” 

Miss  Agnes  Carr,  feature  editor  of  a 
Boston  Traz-cler,  and  a  well-known  New 
England  poetess,  presented  “Rhymes  of 
a  Reporter”,  supplemented  by  a  human 
interest  talk  on  her  experiences  in  ob¬ 
taining  subjects  for  her  many  poems. 
Mrs.  Frances  A.  Blanchard,  club  editor 
of  the  Boston  Herald,  presented  Bos¬ 
ton  newspaperwomen  to  the  meeting. 


JIMMY  COLUNS  KILLED 

Teat  Aviator  Intended  to  Take  Up 
Writing  After  La»t  Dive 

Jimmy  Collins,  test  airplane  pilot, 
whose  spectacular  career  has  been  the 
subject  of  articles  in  newspapers  and 
magazines,  was  killed  in  a  l0,0lXJ-foot 
crash  near  Farmingdale,  N.  Y.,  March 
22.  He  was  testing  a  navy  plane  at 
the  time,  and  was  making  a  iwwer  dive 
from  20,000  feet. 

Before  making  the  test  he  had  told 
friends  that  it  was  his  last  one,  as  he 
intended  to  become  a  writer.  He  had 
written  articles  for  newspapers  and 
magazines. 

The  New  York  Post  March  26  car¬ 
ried  an  article  by  the  aviator,  titled  “I 
.Am  Dead.”  An  editorial  note  explained 
that  last  October  Mr.  Collins,  at  the 
request  of  his  friend  .Archer  _  Winsten, 
Post  columnist,  agreed  to  write  a  col¬ 
umn  for  him.  The  aviator  was  on  his 
way  to  test  a  Navy  plane  in  Buffalo. 
He  wrote  the  article,  b^ause,  as  he  said 
in  a  letter  to  his  sister,  “I  got  to  think¬ 
ing  it  over  and  thought  maybe  I  wouldn’t 
come  back  because  it  was  a  dangerous 
job,  and  then  poor  Archer  would  be  out 
of  a  column.  So  I  playfully  wrote  one 
for  him  in  case  I  did  get  bumped  off.” 

FOX  WANTS  TAXES  REVISED 

Income,  Corporation  AtsesBrnenU  for 
Cartoonist  Total  $56,000 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  26 — 
Fontaine  Fox,  newspaper  cartoonist,  has 
filed  a  petition  with  the  U.  S.  Board  of 
Tax  Appeals  for  redetermination  of  his 
income  tax  for  1932,  and  another  for 
adjustment  of  taxes  of  Reynard  Cor¬ 
poration,  of  which  he  is  president. 

The  accounts  in  controversy  concern 
income  tax  for  1932  amounting  to  $35,- 
219  for  Fox,  and  tax  against  Reynard 
Corporation  totaling  $21,375,  for  the 
same  year. 

In  the  corporation  petition  Fox  con¬ 
tends  the  Commissioner  erred  by  con¬ 
cluding  that  the  $3,000  rental  value  of 
the  house  occupied  by  him  as  compensa¬ 
tion  for  services,  in  addition  to  his  sal¬ 
ary  of  $30,000  was  not  deductible  as  a 
corporation  expense  for  the  reason  that 
there  was  no  evidence  as  to  whether 
such  additional  compensation  was  rea¬ 
sonable. 

NEW  RICHMOND  PUBLISHER 

.\t  meeting  of  board  of  directors 
of  the  Richmond  (Va.)  Times  Dis- 
pateh  March  27,  Mark  Ethridge  was 
elected  president  oi  the  corporation  and 
becomes  publisher.  Mr.  Ethridge 
went  to  the  Times  Dispatch  as  general 
manager  in  December  from  the  Wash- 
ingfon  Post.  No  other  changes  were 
made. 


SHELL  WILL  DOUBLE 
SPACE  IN  DAILIES 

Larger  Copy,  Frequent  Intertions, 
to  Mark  Joint  Campaign 
of  Three  Related 
Companies 

-A  100  per  cent  increase  over  1934  in 
newspaper  linage  to  be  used  in  1935  is 
announced  for  the  three  Shell  oil  com¬ 
panies — Shell  Eastern  Petroleum  Prod¬ 
ucts  Corporation,  New  York;  Shell  Oil 
Compaip-,  .St.  Louis;  and  Shell  Petro¬ 
leum  Corporation,  San  Francisco,  as 
well  as  associated  companies — which  are 
this  year  for  the  first  time  to  carry  on 
a  nation-wide  cooperative  advertising 
program. 

The  campaign  also  will  include  use  of 
three  national  magazines  and  a  weekly 
broadcast  over  the  WE.AF  network, 
it  was  said  this  week  at  the  offices  of 
J.  Walter  Thompson  Company,  New 
York,  which  is  handling  the  whole  ad¬ 
vertising  program. 

The  increase  in  newspaper  linage,  it 
is  explained,  will  mean  the  addition  of 
some  newspapers,  but  principally  the  use 
of  larger  space  and  more  frequent  in¬ 
sertions.  More  than  180  newspapers 
throughout  the  country  are  on  the  Shell 
list.  ^  The  campaign  begins  this  week 
in  New  York  state  and  next  week  in 
New  York  City. 

The  advertising  is  planned  to  last  a 
full  year.  Sale  of  gasoline  is  no  longer 
a  seasonal  matter,  it  is  held,  since  only 
53  per  cent  is  sold  in  summer,  and  47 
per  cent  in  vvinter.  .A  newly  developed 
gasoline  with  balanced  power  is  to  be 
pushed. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  Old  Newspaper  Wrapper 
and  Hand  Addressing 
Have  Been  Left  Behind  X 

IMPROVE  !  ” 

is  the  demand  of  Progress  / 

Bisser  circulations  with  their  growins  lists  of  mail 
subscribers,  have  called  forth  many  changes  in 

mechanical  equmment.  Today's  newspaper  is  the  result  of  improvements  in 
all  directions.  The  stereo  department  equipped  with  Wood  Dry  Mats  is  one 

_ of  the  most  sensitive  to  the  demand  for  greater 

speed  and  higher  quality  in  production. 

"Improve  I"  it  the  Wood  keynote. 

RD  ®Ei&®F0RTS 

ilwbODti 


TO  TRADE  LINAGE  REPORTS 

Oklahoma  Press  Group  Forms  Bu¬ 
reau  to  Distribute  National  Figures 

An  exchange  .system  of  reports  on 
national  advertising  linage  which  will 
enable  advertising  managers  to  know 
what  other  Oklahoma  state  papers  are 
doing,  was  organized  at  the  spring 
meeting  of  the  Advertising  Managers’ 
division  of  the  Oklahoma  Press  Asso¬ 
ciation  in  Oklahoma  City  recently. 

Beginning  with  March,  each  publica¬ 
tion  cooperating  will  send  reports  to 
the  press  association’s  central  office  in 
Oklahoma  City.  There  the  figures  will 
be  assembled  and  distributed.  Any 
newspaper  in  Oklahoma  is  eligible  to 
participate,  but  only  those  sending  their 
own  figures  will  receive  those  of  others. 
The  idea  was  suggested  by  Clayton 
Finch,  advertising  manager  of  the 
Shaumce  (Okla.)  News  and  Star,  who 
presided  during  the  absence  of  J.  Hug’n 
Biles,  advertising  manager  of  the  Ada 
(Okla.)  Evening  News,  president. 

For  the  seventh  consecutive  year,  Mr, 
Biles  was  re-elected  president  oi  tht 
group,  and  Harold  Belknap,  Norman 
(Okla.)  Transcript,  was  re-elected  sec¬ 
retary.  Mr.  Biles  appointed  George 
Disipukes,  Chic  kasha  (Okla.)  Express, 
as  chairman  of  the  committee  whkh 
will  plan  the  fall  meeting  early  in  Octo¬ 
ber. 


RECEIVES  POWER  INCREASE 

The  Federal  Communications  Com¬ 
mission  has  granted  the  application  of 
WELL,  Battle  Creek  (Mich.)  Enqwrer- 
Neu's  radio  station  for  increased  power. 


PUBLISHERS 

AND 

NEWSPAPER  EXECUTIVES 


Advertising  •  Editorial  •  Circulation  •  Mechanical 


CIRCULATION  MANAGER 

X-9i  it  39  icilh  tS  yeart'  experience 
from  carrier  boy  right  on  up  the  ladder 
to  circulation  manager.  Pretent  tet-up 
unsatisfactory.  Location  unimportant. 
Salary  requirements  360-375. 

Of  him,  a  nationally-known  circulator 
toys,  "I  would  recommend  X-94  to 
anyone  who  it  seeking  a  good  home 
delivery  operator,  one  who  knowt  city 
and  tuburban  distribution.  X-94  it 
very  dependable." 

Full  Information  Upon  Request 


EDITOR  &  PUBLISHER  makes 

only  those  recommendations 
substantiated  by  our  own  inde¬ 
pendent  investigations.  This 
gives  you  assurance  of  a  high 
standard  of  competency  among 
those  recommended  by  us. 
Simply  apprise  us  of  your  needs, 
amount  of  remuneration,  number 
of  persons  desired  for  con¬ 
sideration  for  a  single  opening 
and  we  will  promptly  have 
complete  and  pointed  informa¬ 
tion  at  your  desk. 


As  an  employer  of  newspaper 
talent,  you  are  entitled  to  EDI¬ 
TOR  &  PUBLISHER  Personnel 

Service  without  any  cost  what¬ 
ever.  Write  or  wire  your  needs 
for  any  department.  Our  con¬ 
tacts  are  nation-wide,  and  some¬ 
where  there  can  be  found  just 
the  man  you  would  like  to  have 
in  your  organization. 

EDITOR  &  PUBLISHER  has  sup¬ 
plied  scores  of  men  and  women 
for  all  departments  during  recent 
months. 

BUSINESS  MANAGER 

T  ictim  of  a  merger  it  X-68,  tiiUil 
which  he  wot  general  manager.  Age  Ifi 
and  eix-feet-one,  he  poeteesee  an 
enviable  record  ae  a  top  newspaper 
executive  eince  1931. 

A  New  York  publiehert'  representative 
tayt  of  him,  “IFAen  X-66  went  tv 
(paper),  it  had  an  ABC  circulation 
of  6500.  In  lest  than  a  year's  time, 
the  circulation  was  11,500  ABC.  He 
ie  a  wonder  when  it  comee  to  developing 
circulation,  and  ae  a  producer  of 
newtpapere  it  about  all  that  could  be 
asked  for." 

Prefenthe  East  Minimum  wUry  S100 


“■  WOOD 

I  FLONG  CORPORATION 

VjaEB1E»Nlli  TAJ-  HOOSICK  FALLS.  N.Y. 

WOOD  DRV  MATS  ARC  NOW  USCD  BY  A  MAJORITY  OF  THC  OAILICS. 


New  York  interviews  during 
arranged  upon  request 


E  &  P  Personnel  Service 

Suite  1700  Times  Bidg.  Times  Square  New  York,  N.  Y* 
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PUBLIC  NOW  GETTING  ‘INSIDE’ 
WALL  STREET  NEWS 

{Continued  from  page  7) 


this  as  significant.  Recognizing  the 
ntrf  io'-  Wall  Street  background  in 
the  present  coverage  of  Washington, 
.ju.Veu’  york  Herald  Tribune  is  trans- 
ierring  its  Wall  Street  man  to  the  na- 
.’lon’s  capital  to  untangle  reporting  of 
complex  financial  maneuvers  ou  me  part 
of  the  government  which  are  over¬ 
shadowing  the  importance  of  Stock  Ex- 
hange  and  Wall  Street  developments. 
Noteworthy  also  is  the  experiment  of 
•ite  .V‘W  Tork  Post  whose  finan- 
jal  editor  is  Tracy  Trussed.  He  took 
Jhe  business  section  in  charge  when  J. 
Javid  Stern  took  the  Post  in  tow',  with 
•iiis apology;  "Tm  an  editorial  man,  Mr. 
>tern.  I  don’t  know  anything  about 
rnance.”  To  which  Mr.  Stern  replied. 
That’s  why  1  want  you.”  The  Post 
)5t  virtually  all  of  its  Wall  Street 
circulation  when  it  began  to  "human- 
■x"  business  news,  keeping  the  "deci¬ 
mal  stories”  to  a  negligible  minimum. 
Today,  says  Mr.  Trussed,  it  has  an 
even  greater  Wad  Street  circulation 
•jian  before  the  change.  This  portends 
j  change,  he  says,  not  only  in  the  scope 
■at  in  the  treatment  of  business  news 
a)  make  it  digestible  to  the  greater  mass 
f  readers. 

With  the  heightened  interest  in  finan- 
al  news  on  the  part  of  a  money-con- 
,dous  public,  the  question  arises  as  to 
ibat  use  is  being  made  of  this  curiosity 
pout  financial  aifairs.  Has  the  time 
jassed  when  repetition  is  possible  of  the 
iitercation  which  a  United  States  sena- 
M  had  with  the  New  York  Curb  Ex- 
iiaiige  when  he  tried  to  recoup  from 
it  Curb  losses  he  sustained  from  sell- 
jg  Hiram  Walker  securities  soon  after 
3t  purchased  them.  “Of  course,”  he 
aid,  “when  I  found  out  that  this  com- 
sny  was  engaged  in  handling  intoxicat- 
if  liquors,  of  course  I  had  to  sell  out, 
aid  at  a  loss.”  Tcxld  Wright,  financial 
tditor  of  the  New  York  News,  says 
it  days  are  over  when  he  received 
on  mail”  of  this  nature ;  “Dear  Sir 
I  have  just  bought  25  shares  of  Such- 
Bid-Such.  What  does  this  company 
4.?" 

United  Press’  Mr.  Walzer  says  that 
"utK  might  conclude  the  investor  would 
X  much  better  ofi  now  that  he  can  sc¬ 
are  detailed  information  on  any  cor¬ 
poration  from  government  sources.  The 
acts  prove  otherwise.  Indications  are 
that  the  material  is  not  being  used  to 
aivantage  by  many  persons.  It  is  too 
.'omplicated  for  the  average  person.  The 
*ealthy  man  who  can  afford  investment 
counsel  always  examined  prospective  in¬ 
vestments  in  detail  before  buying  them. 
He  does  the  same  today. 

"The  average  person  who  takes  a 
ciiance  on  a  st(x:k  purchase  proceeds  in 
ibe  same  old  way.  He  doesn’t  try  to 
and  out  the  facts.  He  hears  a  stock 
isdue  for  a  rise  and  all  he  thinks  about 
fi  the  price.  He  prefers  issues  ranging 
between  $5  and  $10  and  has  a  wide 
thoice  from  which  to  select.  After  he 
*ys  it,  he  finds  out  where  it  is  listed 
»  he  can  watch  the  daily  quotations  in 
bis  newspaper.  He  may  never  look 
®o  its  earnings  or  prospects,  but  if 

*  does  at  all,  it  is  a  good  bet  he  does 
i  after  making  a  purchase.” 

Finally,  the  discussion  of  better  finan- 
™  news  cannot  be  confined  to  a  study 
I  *  the  operation  of  the  Exchange.  It 
«a  Wall  Street  problem.  The  affairs 

*  corporation  without  the  jurisdiction 

*  the  Exchange  is  another  potential 
iwce  of  considerable  information. 
Hwetofore,  the  same  reticence  has  been 
tyident  as  was  noticeable  on  the  Ex¬ 
change. 

8c»vernment  has  stepped  into  this 
^  but  along  with  them  has  come  the 
wertising  agen^  publicity  evil,  which, 
according  to  Julius  G.  Berens,  financial 
Jbtor  of  the  New  York  American,  is 

*  racket  which  makes  it  almost  im- 
P^ible  to  get  to  the  original  source, 

you  say  you  have  a  certain 
*>ry  from  another  source  and  want  to 
^rm  it  with  the  corporation.  Vir- 
“^•y  every  big  outfit  has  its  agency, 


turning  out  “news”  about  its  client,  but 
so  handled  as  to  give  the  best  possible 
effect.  Naturally  these  handouts  make 
us  suspicious  and  we  always  make  an 
effort  to  go  beyond  them.  Sometimes 
a  statement  will  not  take  into  account 
some  big  item  of  non-recurring  profit. 
.\nother  time  it  wiil  be  indefinite  in  de¬ 
ducting  depreciation.  Of  course  there 
is  still  all  the  news  a  financial  editor 
wants  if  he  will  dig  tor  it,  but  I  think 
newspapers  should  be  on  their  toes 
about  this  agency  racket.  Some  of  these 
firms  are  saying,  ‘Why  should  we  take 
a  three-column  ad  14  inches  deep  when 
we  can  send  around  a  56-line  news  story 
and  get  it  in  free.’  That’s  why  financial 
advertising  is  getting  so  sca.-ce.  News¬ 
papers  ought  to  do  something  about  it.” 

Several  papers  have  adopted  a  policy 
of  running  these  releases  under  the  type 
of  heading  used  by  the  New  York  Sun. 
It  terms  reports  made  to  the  govern¬ 
ment  “Official”  and  those  from  other 
sources  ^‘Preliminary.”  Readers  are 
thus  warned  to  study  such  statements 
closely. 

-•Ml  of  which  is  legible  handwriting  on 
the  walls  of  Wall  Street.  A  statement 
attributed  to  the  elder  J.  P.  Morgan 
tells  the  tale:  “The  time  is  coming 
when  all  business  will  have  to  be  done 
in  .glass  pockets.” 


RICHBERG  SMILES  ON  PRESS 


Inaugurate*  “Open  Door’’  Policy  in 
New  NRA  Pott 

{Steeial  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  27 — Con¬ 
ducting  his  first  press  conference  as 
chairman  of  the  NRA  board,  Donald 
Richberg  told  correspondents  last  week 
it  will  be  his  aim  to  give  them  free  ac¬ 
cess  to  all  news  of  his  administration’s 
doings. 

“We  ought  to  have  a  clear  ‘open 
door’  policy,  and  that  will  be  my  definite 
recommendation  to  the  board — to  make 
the  NRA  as  available  to  the  press  as 
possible,”  he  declared. 

Weekly  press  conferences  are 
planned. 


Attending  the  i 
CONVENTION?  I 


The  Waldorf  Is  Official  Head¬ 
quarters  for  AP  Annual  meet¬ 
ing,  April  22...ANPA  Conven¬ 
tion,  April  23-26. 

★ 

The  Waldorf  caters  to  you,  the 
individual . . .  your  every  pref¬ 
erence  and  desire.  Rooms  have 
every  new-day  facility:  circulat¬ 
ing  ice  water,  at  least  two  win¬ 
dows,  and  wardrobe-fitted  clos¬ 
ets.  Restaurants  afford  a  wide 
variety  of  menus  and  prices. 
Special  room  rates  to  AP  and 
ANPA  members. 

THE 

WALDORF 

ASTORIA 

ParkAva  •  49th  to  50th  •  New  York 


NEW  LOUISVILLE  DAILY 


Democratic  Paper  Has  Several  State 
Officials  a*  Stock  Subscribers 

Articles  of  incorporation  of  the 
I.ouisz'ille  Daily  A’ews  and  Enquirer, 
a  new  daily  newspaper  with  an  author¬ 
ized  capitalization  of  $350,000,  were 
filed  in  Frankfort,  Ky.,  this  week.  The 
charter  was  approved  by  the  Secretary 
of  State  March  23. 

The  proposed  new  daily  will  be 
Democratic  in  its  politics,  accordng  to 
State  Treasurer  Elam  Huddleston, 
Louisville,  one  of  the  stock  subscribers. 
He  said  the  paper  will  be  published 
every  morning  and  possibly  in  the  af¬ 
ternoon  later  on.  Publication  will  start 
in  about  90  days,  Huddleston  stated. 
Several  state  officials  besides  Huddles¬ 
ton  have  subscribed  for  stock. 

The  new  publication  was  authorized 
to  issue  50,000  shares  of  preferred  stock 
at  $5.00  per  share  and  100,000  shares 
of  common  stock  at  $1.00.  A  debt  limit 
of  $500,000  was  approved. 


ACQUIRES  KENTUCKY  WEEKLY 

Flemingsburg  (Ky.)  Times-Demo- 
crat,  a  weekly,  has  been  purchased  by 
Walter  R.  Green,  formerly  assistant 
head  of  the  Cincinnati  Post  copy  desk. 
He  takes  charge  April  1. 


More  important  than  millions  of 
telephones  and  millions  of  miles 
of  wire  is  the  fundamental  pol¬ 
icy  of  the  Bell  System.  It  is 
founded  on  a  spirit  of  fair  deal¬ 
ing  with  the  public,  with  em¬ 
ployees  and  with  those  who  have 
invested  their  money  in  the 
business. 

•  •  • 

"The  fact  that  the  responsibility 
for  such  a  large  part  of  the  entire 
telephone  service  of  the  country 
rests  solely  upon  this  Company 
and  its  Associated  Companies 
also  imposes  on  the  management 
an  unusual  obligation  to  the  pub¬ 
lic  to  see  to  it  that  the  service 
shall  at  all  times  be  adequate,  de¬ 
pendable  and  satisfactory  to  the 
user.  Obviously,  the  only  sound 
policy  that  will  meet  these  obli¬ 
gations  is  to  continue  to  furnish 
the  best  possible  telephone  service 
at  the  lowest  cost  consistent  with 


A.  P.  PERSONNEL  CHANGES 

The  following  transfers  and  additions 
to  the  Associated  Press  were  announced 
this  week,  effective  April  1 :  Gordon 
G.  Gauss,  of  the  Shenandoah  (la.) 
Sentinel,  to  the  Denver  bureau.  A.  E. 
W'all  will  be  transferred  from  the  Chey¬ 
enne  to  the  Oklahoma  City  bureau.  John 
Jameson,  of  the  Oklahoma  City  staff 
will  become  correspondent  at  Tulsa.  R. 
M.  Cowell  will  be  transferred  from  Den¬ 
ver  to  Cheyenne.  Ovid  A.  Martin,  of  the 
Kansas  City  staff,  will  become  cor¬ 
respondent  at  Topeka,  Kan.  R.  G. 
Brown  will  be  transferred  from  Topeka 
to  the  Kansas  City  bureau  to  become 
Kansas  state  editor.  The  following  ap¬ 
pointments  became  effective  March  15 ; 
J.  B.  Crossley,  of  the  Jackson,  Miss., 
bureau,  has  been  assigned  to  the  New 
Orleans  bureau.  J.  P.  Dale,  of  the 
New  Orleans  staff,  became  correspond¬ 
ent  at  Jackson,  Miss.  Louis  Moore, 
staff  photographer,  transferred  from  the 
Cleveland  to  the  Los  Angeles  bureau. 

MOOBERRY  WITH  NEWARK  DAILY 

H.  E.  Mooberry,  who  was  “indefin¬ 
itely  suspended”  by  the  .'Nssociated  Press 
because  of  the  inaccurate  flash  on  the 
Hauptmann  verdict  joined  the  Nezuark 
(N.  J.)  Star-Eagle  this  week.  He  was 
N.  J.  chief  for  the  A.P. 


financial  safety.  This  policy  is 
bound  to  succeed  in  the  long  run 
and  there  is  no  justification  for 
acting  otherwise  than  for  the 
long  run.  .  .  . 

"Earnings  must  be  sufficient 
to  assure  the  best  possible  tele¬ 
phone  service  at  all  times  and  to 
assure  the  continued  financial  in¬ 
tegrity  of  the  business.  Earnings 
that  are  less  than  adequate  must 
result  in  telephone  service  that 
is  something  less  than  the  best 
possible.  .  .  . 

"The  margin  of  safety  in  earn¬ 
ings  is  only  a  small  percentage 
of  the  rate  charged  for  service, 
but  that  we  may  carry  out  our 
ideals  and  aims  it  is  essential  that 
this  margin  be  kept  adequate. . . . 
This  is  fundamental  in  the  policy 
of  the  management.” 

Quoted  paragraphs  from  an  address  by 
Walter  S,  iwifford,  president  of  the  Ameri^ 
can  Telephone  and  Telegraph  i^mpany^ 
at  Dallas,  October  20«  1927. 


BELL  TELEPHONE  SYSTEM 


MORE  IMPORTANT  THAN 
ANY  MATERIAL  THING 
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$7,000  EXTRA  SOOTHES 
RILED  CONTESTANTS 

J.  David  Stern  Adds  to  Cask  Prizes 

After  Answers  In  Pkila.  Record 

Contest  Appeared  Prematurely 
In  N.  Y.  Post 

(Stccial  to  Editor  &  Publisher) 

Philadelphia,  Mar.  26 — A  group  oi 
disgruntled  contestants  seeking  court 
action  to  enjoin  tlie  Fliiladclf'liici  Record 
from  awarding  more  than  $15,000  of¬ 
fered  as  prizes  in  its  "Famous  Names 
Contest”  because  of  premature  publica¬ 
tion  of  mo.<t  of  the  answers  in  the  .Vcie 
York  Rost,  accepted  a  compromise  which 
resulted  yesterday  in  the  payment  of 
nearly  $7,000  in  additional  awards  by 
the  Record. 

J.  David  Stern,  publisher  of  the 
Record  and  the  Post,  effected  the  com¬ 
promise  Friday  at  a  conference  with 
lawyers  representing  several  groups  of 
contestants  and  Judges  Millar  and 
MacN'eille  at  City  Hall. 

The  judges  acted  in  an  advisory 
rather  than  a  judicial  capacity,  assist¬ 
ing  the  conferees  in  arriving  at  a  solu¬ 
tion  considered  fair  by  all  concerned, 
without  resource  to  litigation. 

The  threatened  action  centered  around 
publication  at  noon  F'eb.  16  in  the  Post 
of  the  winning  captions  to  72  Peter  Arno 
cartoons  also  used  in  the  Record’s  84- 
cartoon  contest.  It  was  contended  any 
Record  readers  obtaining  copies  of  the 
Post  Feb.  16  were  able  to  gain  an  unfair 
advantage  by  submitting  the  72  correct 
answers  in  the  Philadelphia  contest  be¬ 
fore  midnight  of  the  same  date,  the 
deadline  for  latecomers  wishing  to  use 
reprints. 

Announcement  of  the  “settlement”  of 
$6,830  on  253  contestants  who  had  only 
the  first  72  answers  right  was  made  yes¬ 
terday  when  the  winner  of  the  $10,000 
first  prize  was  named,  and  the  list  of 
other  awards  was  made  public.  Some 
prize  winners  received  double  or  triple 
awards  for  taking  one-year  or  two-year 
subscriptions.  Among  these  were  the 
winners  of  second  and  third  prizes,  who 
received  $6,000  and  $3,000  respectively 
because  they  took  two-year  subscriptipns 
during  the  contest. 

The  adjustment  in  the  awards  was  ex¬ 
plained  in  a  page  one  box  in  the 
Record. 

DRISCOLL  TALKS  TO  BOYS 

Charles  B.  Driscoll,  editor  of  the 
McNaught  Syndicate,  Inc.,  spoke  before 
a  meeting  of  4,000  children  under  the 
auspices  of  the  Bridgeport  (Conn.) 
Timcs-Star  last  week  on  the  subject 
of  piracy  and  hidden  treasure.  The 
gathering,  held  at  a  local  theatre, 
launched  a  letter  contest  on  pirate  and 
pirate  lore.  Mr.  Driscoll,  who  has 
written  books  and  contributes  to  news¬ 
papers  on  piracy  subjects,  was  intro¬ 
duced  by  J.  L.  McGovern,  editor  of 
the  Times-Star. 

4,000  ENROLLED  IN  CLUB 

More  than  4.000  Atlanta  boys  and 
girls,  within  the  past  month,  have 
joined  the  Young  America  Club,  re¬ 
cently  started  by  the  Atlanta  Constitu¬ 
tion  with  a  view  to  stimulating  fresh 
intere.st  in  the  paper  among  its  young 
readers.  Each  Sunday’s  Constitution 
contains  an  entire  page  of  features  of 
special  interest  to  young  people.  More 
than  3,000  members  of  the  club  were 
present  March  16  at  the  first  theatre 
party,  held  at  an  Atlanta  theatre. 

DROPS  HORSE  RACE  FEATURES 

The  San  Antonio  Express  and  Even¬ 
ing  Nezes  recently  discontinued  printing 
of  horse  race  entries  and  selections. 
The  paper  explained  discontinuance  of 
the  two  features  with  the  statement 
that  unlawfully  operating  “bookies” 
made  use  of  the  information  and  the 
papers  refused  to  aid  such  gamblers. 
Printing  of  race  results  was  continued 
as  legitimate  news. 

SPONSORING  SPELLING  BEE 

The  Albany  Knickerbocker  Press  and 
Evening  News  are  sponsoring  the  Na¬ 
tional  Spelling  Bee  in  the  Albany  area. 


- _  _  _ _  2,000  AT  JOURNAL  MEET 

BASEBALL  PICTURE  DREW  BIG  CROWD  ^  r  m 

Women  Gather  in  Minneapolis — .Eg. 
_ _ dorse  Democratic  Government 

Minneapolis,  Miiui.,  March  25— 
plea  for  the  continuation  of  the  demo¬ 
cratic  form  of  government  in  the 
United  States  with  its  free  press  and 
free  speech  was  a  feature  of  the  second 
annual  Minneapolis  Journars  North- 
west  Conference,  which  drew  more 
than  2,000  women  from  all  parts  of 
Minnesota  and  surrounding  states 
March  22  and  23. 

Originated  by  the  Journal  at  the  re¬ 
quest  of  and  run  by  a  committee  of 
women  interested  in  affairs  of  the 
Northwest,  the  conference  had  as  its 
purpose  to  supply  exjiert  opinion  for 
w  omen  who  sought  enlightment  on  so¬ 
cial  and  economic  problems  of  the  day. 
The  majority  of  the  speakers  came 
from  the  University  of  Minnesota 
John  \V.  Dafoe,  editor,  IVinnipeg  Frti 
Press,  and  authority  on  Canadian- 
.Umerican  problems,  spoke. 

Urging  mature  people  to  get  over 
their  "jitters”  and  regain  confidence  in 
the  form  of  government  under  which 
Just  before  the  free  showing  of  “Play  Ball,”  all-talking  baseball  picture,  and  ijye.  Dr.  Lyman  Bryson,  Columbia 
appearance  of  George  Moriarty,  American  League  umpire,  some  of  the  1,600  University,  in  one  of  the  principal  ad- 
youthful  guests  of  the  Beverly  (Mass.)  Evening  Times  are  shown  in  a  local  dresses  of  the  conference,  stated  flatly 
theatre,  March  23.  Beverly  high  school  band  is  seen  in  foreground  playing  that  a  democracy  still  is  the  ^st  gov- 
music  to  quiet  the  large  gathering.  Lawrence  P.  Stanton,  city  editor  of  the  ernmental  form  for  youth. 

Times  conceived  the  idea  for  the  “baseball  school”  for  the  youngsters  of  .American  youth  today  is  looking  to 
Beverly  and  vicinity.  The  whole  program  cost  the  Times  only  $4,  that  for  Communism.  Fascism  and  Nazism  and 
transportation  of  Moriarty.  Lewis  R.  Hovey,  publisher,  was  given  an  ovation.  asking  for  regimentation  and  discip¬ 
line,  but  it  must  be  convinced  that  with 
these  European  makeshifts  comes  loss 
if  free  press,  free  speech  and  other  in- 


NEWS  REVIEW  PAGE  GIRLS  WIN  PRESS  TOUR  ;i;e';e“Eu;o;;an  mSiit7'‘com8  te 

Curtis  D.  MacDougall,  Ezmiston  On  their  way  to  visit  Hollywood  ,f  free  press,  free  speech  and  other  in¬ 
fill.)  Xezi's-Index  editor,  is  conducting  movie  studios  and  tour  California,  60  alienable  rights  with  which  .Vniericans 
a  new  course  at  Medill  School  of  Jour-  Washington  State  girls,  winners  of  the  are  endowed,  he  said. 

nalism.  Northwestern  University,  on  Washington  State  Press  .Association  _! - 

interpretation  of  world  news.  His  stu-  contest,  arrived  in  San  Francisco  COLOR  ROTO  FASHION  PAGES 

dents  are  making  practical  use  of  their  March  19.  The  girls  were  chaperoned  _ 

work  by  preparing  for  the  News-Index  by  J.  C.  Kaynor,  Ellensburg  (Wash.)  Two  pages  of  color  rotogravure  will 

each  Saturday  a  new  special  page,  op-  Record  and  Mrs.  Kaynor.  f* 


posite  editorial,  called  “It  Happened 
This  Week.”  William  L.  Thompson, 
telegraph  editor,  has  charge  of  this 
new  feature. 


“WHAT’S  WRONG”  CONTEST 

The  Harrisburg  (Pa.)  Telegraph  is 
conducting  a  “What’s  Wrong”  Contest. 
Each  day  a  statement,  illustrated  by  a 
drawing  is  printed.  Entrants  are  re- 


COLOR  ROTO  FASHION  PAGES 

Two  pages  of  color  rotogravure  will 
appear  in  the  March  31  issue  of  the 
Chicago  Sunday  Tribune,  featuring 
Paris  stvles  and  fashions. 


20,000  VISITED  DAILY’S  SHOW  drawing  is  printed.  Entrants 
More  than  20,000  persons  attended  the  qnired  to  check  the  statement. 
Modern  Home  Show  sponsored  by  the 
Muncie  (Ind.)  Ez’cning  Press  last 
week.  Fifty  exhibits  were  on  display. 

•According  to  W.  R.  Robinson,  assist-  |J  ^  ^ 

ant  business  manager,  the  newspaper  11  fl ||  11 C 

carried  nearly  50.000  lines  of  additional 
business. 


SPONSORING  AUTO  SHOW 

The  Winston-Salem  (N.  C.)  Journal 
and  Sentinel  will  sponsor  an  automo¬ 
bile  show  April  18-27. 


Bonus  and  Pension 


OFFERING  FIVE  SCHOLARSHIPS! 

The  Atlanta  Journal,  in  cooperation 
with  Emory  University,  is  offering  five 
scholarships,  totaling  more  than  $1,000, 
in  a  journalism  contest  to  be  conducted 
among  the  staffs  of  school  publications 
in  Georgia,  Florida,  Alabama,  Tennes¬ 
see,  Kentucky.  North  and  South  Caro¬ 
lina.  Virginia  and  Mississippi. 

USED  “CANDID  CAMERA” 

The  Detroit  Free  Press'  new  “candid 
camera”  was  introduced  recently  at  a 
delnitantces’  party  at  the  Hotel  Statler. 
Detroit.  The  re.sults  were  published 
on  the  first  page  of  the  I'ree  Press’  so¬ 
ciety  section,  Sunday,  March  24. 


NOW 

GUARANTEEING 
26%  MORE* 
CIRCULATION 

*95%  of  114.0441  net 
daily  as  re|>orted  to 
,4.  B.  C.  for  period  ernl- 
ing  Decemlier  31,  1934. 

Jorb  ^osit 

Founded  1801  by  Alexander  Hamillon 

WALTER  A.  YOUNG 
Advertising  Direetor 
PRl  DDEN,  KING  &  PRl  DDEN 
Western  Representatives 


Racket  Facts 

EDITORS!  You  may  obtain,  without  cost,  the  facts  about  the 
bonus  and  pension  rackets  which  organized  minorities  are  now 
staging  in  Washington. 

The  American  Veterans  Association, composed  entirely  of  veterans' 
believes  that  Federal  compensation  should  be  restricted  to: 

1 .  Those  wounded  in  combat. 

2.  Those  suffering  from  injury  or  disease  incurred,  in 
fact,  in  line  of  duty. 

3.  Dependents  of  those  Uilled  in  action  and  dependents 
of  those  who  died  of  wounds,  injury,  or  disease, 
incurred,  in  fact,  in  line  of  duty. 

Write  to  The  American  Veterans  Association  for  information  or 
material  for: 

1.  Special  Pages  on  the  Bonus  and  Pension  Rackets. 

2.  Editorials. 

3.  Sunday  Supplements. 

4.  News  stories  on  any  phase  of  pension  or  bonus  activity. 

GET  FACTS  -  NOT  PROPAGANDA! 


THE  AMERICAN  VETERANS  ASSOCIATION 

DONALD  A.  HOBART,  National  Commander 

4S0  Lexington  Avenue 
New  Yerk,  N.  Y. 
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HOMAS  McVElGH,  JR.,  DIES 


HdJ  •  Several  Important  Posts  in 

Ne  w  York  Metropolitan  Area 

Tho'^.nas  McVeigh,  Jr.,  67,  died  at  his 
lioffle  in  Nutley,  X.  J.,  March  25  after 
an  ''.ilness  which  lasted  a  year. 

'from  a  background  of  legal  training 
and  practice  in  Michigan,  Mr.  McVeigh 
join^  the  New  York  World  in  18%, 
organizing  its  metropolitan  section.  He 
left  the  World  in  1914  and  subsequently 
was  Sunday  editor  of  the  Philadelphia 
Pidilic  Ledger  for  six  years  and  gravure 
editor  of  the  Nezv  York  Ei'eitiiig  Post 
until  it  was  sold  by  the  Curtis-Martin 
interests. 

He  gained  repute  in  several  outside 
business  interests,  including  the  pres¬ 
idency  of  the  Old  Investment  Compaiiy 
of  New  York,  and  was  prominent  in 
Catholic  circles.  His  travel  motion  pic¬ 
tures  taken  in  Egypt  and  Palestine  were 
shown  before  President  and  Mrs.  Hard¬ 
ing  and  the  cabinet,  and  also  before 
Pope  Pius  X. 


Cl^bttuary 


CALVIN  M.  FEEZER,  79,  Illinois 
newspaper  man  for  ^  years  and 
for  43  years  editor  and  publisher  of 
Mount  Carroll  (Ill.)  Democrat,  died 
March  21  at  his  home  in  Mount  Carrol}. 

Louis  N.  Hofer,  71,  former  publisher 
of  the  Victoria  ('Tex.)  Advocate,  died 
March  17  of  heart  disease. 

John  P.  Balch,  71,  who  established 
the  Jackson  (Tenn.)  Times,  the  city’s 
first  daily  in  1889,  died  March  22  fol¬ 
lowing  a  long  illness. 

James  Henry  Rice,  Jr.,  67,  widely 
known  newspaperman  and  lecturer,  died 
at  his  home  near  Charleston,  S.  C., 
March  24.  Death  was  attributed  to 
heart  disease.  His  wife,  four  sons  and 
a  daughter  survive. 

Edwin  Walton  Voorhees,  82,  for 
many  years  advertising  manager  of 
Wanamaker's  Philadelphia,  and  the 
Malley  firm  of  that  city,  died  March  24 
in  New  Haven,  Conn.,  after  several 
weeks’  illness. 

Robert  C.  Paradis,  63,  sports  ^itor 
of  the  Lowell  (Mass.)  Courier-Citicen 
for  25  years  and  a  member  of  the  daily’s 
staff  for  40  years,  died  at  his  home  there, 
March  24.  He  was  actively  interested 
in  baseball  years  ago  and  at  one  time 
wrote  for  the  Boston  Herald  and  Globe. 
His  wife  and  a  daughter  survive. 

John  R.  Rison,  Sr.,  77,  former  pub¬ 
lisher  of  the  Paris  (Tenn.)  Post-Intel- 
ligencer  died  March  19  at  his  home  fol¬ 
lowing  a  long  illness.  He  had  been 
owner  of  the  paper  42  years. 

James  B.  Sansom,  58,  former  Pitts¬ 
burgh  newspaperman  and  later  active  in 
county  and  state  politics,  died  at  his 
home  in  Pittsburgh  March  24  after  a 
short  illness.  He  was  city  editor  of  the 
old  Pittsburgh  Commercial  Gazette  and 
later  was  political  writer  on  the  Chron¬ 
icle  Telegraph,  Dispatch  and  Post.  He 
served  for  some  years  as  secretary  of 
the  Allegheny  County  Planning  Com¬ 
mission.  Two  daughters  survive. 

WauAM  Andreas  Trenckmann,  75, 
editor  and  publisher  of  the  Austin 
(Tex.)  Das  Wochenblatt,  a  German 
language  newspaper,  died  March  22  at 
his  home  following  a  long  illness. 

J.  E.  Blair,  church  editor,  Birming- 
ham  News,  until  he  was  forced  to  re¬ 
tire  from^  active  duty  on  account  of  ill 
j  health  a  few  months  ago,  died  March  25 
!  at  his  home  in  Decatur,  Ala. 


Charles  J.  Kelly,  59,  copy  editor  of 
the  Atlanta  Georgian  died  March  19  at 
liis  home  there  following  a  heart  attack 
several  weeks  ago.  He  started  news¬ 
paper  work  on  the  Atlanta  Constitution 
and  served  on  tl.e  three  .Atlanta  papers, 
resigned  as  managing  editor  of  the 
Georgian  to  assume  a  similar  position 
with  L  ncle  J<cinus'  Magazine  published 
by  Joel  Chandler  Harris  and  others. 

\\  hen  the  magazine  ceased  publication 
he  rejoined  the  Georgian  for  several 
years,  then  became  advertising  manager 
lor  the  Tanlac  Company.  Returning  to 
newspaper  work  he  joined  the  .Atlanta 
Journal  stalf  for  a  year  and  then  re¬ 
turned  to  the  Georgian. 

Marvin  Randolph  Hiuhns,  chair¬ 
man  of  the  executive  committee  of  the 
Crown  Zellerbach  Corporation,  San 
Francisco,  controlling  Crown  William- 
ette  Paper  Co.  and  other  paper  sub¬ 
sidiaries,  former  State  Insurance  Com¬ 
missioner  and  a  founder  of  the  Christian 
Science  Benevolent  Association  of  the 
Pacific  Coast  and  its  sanitorium,  died 
late  Wednesday  night,  March  27,  at  his 
home  in  Palo  Alto,  Cal.,  following  a 
heart  attack.  Mr.  Higgins  was  also 
president  of  the  California  Cotton  Mills 
and  chairman  of  the  board  of  National 
.Automotive  Fibers,  Inc. 

Clinton  C.  Riley,  87,  dean  of  Amer¬ 
ican  turf  handicappers  and  editor  of  the 
Chicago  Racing  Porm  from  1894  until 
a  year  ago  when  he  retired,  died  March 
25  in  Chicago.  He  was  a  former  man¬ 
aging  editor  of  the  San  Francisco  Ex¬ 
aminer  and  the  Chicago  Inter-Ocean. 

Carleton  F.  Hodge,  57,  for  about  25 
years  connected  in  various  capacities 
and  in  various  cities  with  the  \Vestern 
Newspaper  Uniem,  died  in  Fort  Sam 
Houston  Hospital,  San  Antonio,  Tex., 
March  23. 

Leigh  Hoffman,  39,  former  Detroit 
newspaper  man,  died  March  24,  in  Paris, 
after  taking  an  over-dose  of  a  sedative. 
The  case  was  termed  a  suicide  by  Paris 
police.  Until  it  ceased  publication, 
Hoffman  had  been  with  the  Paris  edi¬ 
tion  of  the  Chicago  Tribune. 

Cornelius  Ford,  who  served  as  public 
printer  during  the  Wilson  administra¬ 
tion,  died  at  his  home  in  Washington, 
D.  C,  March  21. 

JoH.N  W.  Baker,  revered  corre¬ 
spondent  in  Pansy  community  for  the 
Wilmington  (O.)  News-Journal,  died 
March  15,  a  few  days  after  his  retire¬ 
ment  as  a  News-Journal  worker.  He 
was  82,  and  served  the  paper  62  years. 

Charles  M.  Tinney,  84,  former 
publisher  of  the  Virginia  (Ill.)  Gazette, 
died  recently  in  Springfield,  III.  He 
served  as  treasurer  and  president  of  the 
Illinois  State  Press  Association. 

Robert  H.  Harris,  publisher  of  the 
Tamaqua  (Pa.)  Evening  Courier,  died 
at  his  home  March  20  at  the  age  of  52. 
He  was  a  member  of  the  code  commit¬ 
tee  of  the  Pennsylvania  Newspapers’ 
Association  and  of  the  Graphic  Arts 
Code  Authority  for  Pennsylvania. 

Samuel  S.  Sherman,  63,  of  Denver, 
formerly  business  manager  of  the  Den¬ 
ver  Rocky  Mountain  News  and  of  the 
old  Denver  Times,  died  last  week.  Be- 
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fore  going  to  Denver,  Sherman  held 
various  positions  on  the  old  Chicago 
Interocean,  and  before  that  was  on  the 
Chicago  Tribune  staff. 

Leon  J.  Quick,  60,  publisher  of  the 
Croton-on-Hudson  (N.  Y.)  News,  one 
of  the  oldest  editors  in  Westchester 
county,  died  recently.  In  1893  he 
started  the  Hustler,  which  was  pub¬ 
lished  on  an  old  Washington  hand  pres.s 
and  which  later  was  called  the  Croton 
Journal,  the  forebearer  of  the  Croton 
News.  At  one  time  he  was  correspond¬ 
ent  for  the  New  York  World. 

SA.MUEL  Dreyfuss,  for  26  years  un¬ 
til  his  retirement  in  1924  a  police  court 
reporter  for  the  New  York  City  News 
Association,  died  March  22  in  an  At¬ 
lantic  City  hospital  at  the  age  of  77. 

Samuel  Judson  Gifford,  85,  pioneer 
Elgin,  Ill.,  resident  and  newspaperman, 
died  March  25  at  his  home  in  Elgin. 
In  earlier  years  he  was  engaged  in 
newspaper  work  with  the  late  J.  K. 
Le  Baron  on  the  old  weekly,  Eivry 
Saturday.  He  had  also  served  as 
special  correspondent  for  the  Chicago 
Tribune  and  had  been  a  member  of  the 
staffs  of  the  old  Elgin  Daily  Neivs  and 
Elgin  Daily  Courier. 

Harry  J.  Bell,  75,  dean  of  Leomin¬ 
ster  newspapermen,  died  at  his  home  at 
Leominster,  Mass,,  last  week, 

Leo  Michelson,  65,  secretary-treas¬ 
urer  of  San  Francisco  Typographical 
Union  No.  21  for  more  than  a  quarter 
of  a  century,  and  nationally  known  in 
labor  circles,  died  late  on  March  23  at 
his  San  Francisco  home  after  a  heart 
illness  of  several  months.  A  native  of 
Indianapolis,  Mr.  Michelson  came  to 
San  Francisco  nearly  40  years  ago.  He 
became  secretary  of  his  union  in  1909 
and  served  continuously  until  his  re¬ 
cent  illness. 

Chandler  R.  Clifford,  57,  president 
of  Clifford  &  Lawton,  publishers  of 
The  American  Silk  Journal,  The  Up¬ 
holsterer,  The  Interior  Decorator  and 
textbooks  and  annuals,  died  March  23 
in  New  York.  He  contributed  articles 
to  the  New  York  Herald  Tribune  Sun¬ 
day  magazine  and  the  Saturday  Evening 
Post. 

Ralph  J.  Young,  65,  former  general 
manager  of  the  Minnesota-Ontario 
Pulp  and  Paper  Company,  died  in  St. 
Paul,  Minn.,  March  23. 

William  T.  Hawkins,  who  was  in 
charge  of  the  linotype  machines  of  the 
New  York  Sun,  died  of  a  heart  attack 
March  27  at  his  home  in  Brooklyn. 


EUGENE  ZIMMERMAN 

Eugene  Zimmerman,  73,  noted  maga¬ 
zine  cartoonist,  died  March  26  at  his 
home  in  Horseheads,  near  Elmira,  N. 
Y.  His  signature,  “Zim,”  was  known 
to  thousands  of  magazine  readers.  At 
the  beginning  of  his  career  he  was  em¬ 
ployed  by  Puck,  and  after  three  years 
joined  Judge.  After  28  years  with  that 
magazine  he  retired  and  organized  a 
correspondence  school  for  cartoonists. 
"Zim”  was  the  author  of  two  books 
on  cartooning.  His  later  years  were 
devoted  to  free  lance  work  for  news¬ 
papers  and  magazines  and  in  turning 
out  a  half -page  weekly  cartoon  for  the 
Elmira  (N.  Y.)  Sunday  Telegram. 


WILLIE  PERCEVAL  MONGER 

Wille  Perceval  Monger,  formerly  with 
the  New'  York  Sun  and  Morning  Tele¬ 
graph,  and  for  seven  years  an  employe 
of  the  National  Broadcasting  Company, 
died  in  New  York  March  14. 
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HUEY’S  NEWSPAPER  TAX 
HELD  INVALID 


(Contimu'd  from  page  9) 


taxes  become  due  on  the  last  day  of  each 
quarter  and  bear  interest  from  their  due 
date  at  the  rate  of  one  percent  per 
month.  In  the  event  it  becomes  neces¬ 
sary  to  enforce  payment  of  any  tax  due 
under  the  Act,  the  Supervisor  of  Public 
Accounts,  is  authorized  to  institute  suit 
for  the  amount  of  the  tax  and  interest, 
and  may  also  include  in  such  suit  a 
demand  for  a  penalty  of  25  percent  of 
the  amount  of  the  tax  and  interest,  as 
attorneys’  fees,  which  penalty  is  im¬ 
posed  upon  any  taxpayer  apainst  whom 
it  is  necessary  to  proceed,  and  shall  be 
taxed  as  costs  and  included  in  the  judg¬ 
ment  rendered;  execution  of  which 
judgment,  shall  take  place  as  provided 
by  existing  laws.  In  addition  to  this 
I^nalty  the  Act  further  provides  in  Sec¬ 
tion  Nine  that, 

“  ‘It  shall  be  unlawful  for  any  person, 
firm,  association  or  corporation,  required  to 
file  a  report  or  to  pay  a  tax  by  this  Act  for 
by  any  regulation  issued  under  authority 
thereof,  or  any  managing  agent  or  officer  of 
any  such  firm,  association  or  corporation, 

“  ‘1 — To  fail,  neglect  or  refuse  to  file  the 
aforesaid  sworn  report  and  the  time  and  in 
the  manner  and  form  prescribed,  or  to  pay 
any  tax  due  under  this  Act  prior  to  its  be¬ 
coming  delinquent;  and 

“  ‘2 — To  make  any  false  statement  in  said 
sworn  report,  or  to  make  any  false  represen¬ 
tations  to  the  Supervisor  of  Public  Accounts 
as^to  any  tax  levied  by  this  Act. 

“  ‘And  any  person  violating  any  provision 
of  this  Act  shall  be  deemed  guilty  of  a  mis¬ 
demeanor  and,  on  conviction,  shall  be  fined  not 
exceeding  $500  or  imprisoned  not  exceeding 
six  months  or  both,  at  the  discretion  of  the 
court,  for  each  violation. 

“  ‘As  to  corporations  violating  this  Act, 
there  shall  be  recovered,  at  the  suit  of  the 
district  attorney,  an  amount  not  exceeding 
$500  for  each  violation.’  " 

“The  plaintiffs  contend  that  this  li¬ 
cense  tax  is  discriminatory  and  arbitrary 
and  imposes  upon  plaintiffs  burdens  that 
are  not  impost  upon  others  engaged  in 
like  business  in  the  State  of  Louisiana, 
and  that  because  of  the  imposition  of  the 
unreasonable,  arbitrary  and  discrimin¬ 
atory  license  taxes  provided  by  said  stat¬ 
ute  it  is  violative  of  provisions  of  Sec¬ 
tion  Eight  of  Article  10  of  the  Consti¬ 
tution  of  Louisiana,  of  1921  which  pro¬ 
vides  : 

“  ‘License  taxes  may  be  levied  on  such 
classes  of  persons,  associations  of  persons  and 
corporations,  pursuing  any  trade,  business,  oc¬ 
cupation,  vocation  or  professional,  as  the  leg¬ 
islature  may  deem  proper,  except  clerks,  labor¬ 
ers,  ministers  of  religion,  school  teachers, 
graduate  train^  nurses,  those  engaged  in 
mechanical,  agricultural  or  horticultural  pur¬ 
suits,  or  in  operating;  sawmills.  Such  license 
taxes  may  be  classified,  graduated  or  pro¬ 
gressive.’  ” 

“It  is  further  urged  that  the  statute 
is  in  conflict  with  Section  One  of  the 
Fourteenth  Amendment  to  the  Consti¬ 
tution  of  the  United  States  in  that  it 
denies  to  the  plaintiffs  the  equal  protec¬ 
tion  of  the  laws. 

“The  constitutional  invalidity  of  the 
statute  is  further  assailed  on  the  ground 
that  it  is  violative  of  the  provisions  of 
Section  Three  of  Article  One  of  the 
Constitution  of  Louisiana  of  1921  that 
‘no  law  shall  ever  be  passed  to  curtail 
or  restrain  the  liberty  of  speech  or  of 
the  press.’ 

“Furthermore,  that  it  is  violative  of 
the  provisions  of  Section  One  of  the 
Fourteenth  Amendment  to  the  Constitu¬ 
tion  of  the  United  States  that  ‘no  state 
shall  make  or  enforce  any  law  which 
shall  abridge  the  privileges  or  immun¬ 
ities  of  citizens  of  the  United  States,  nor 
shall  any  state  deprive  any  person  of 
life,  liberty  or  property  without  due 
process  of  law,’  which  .Amendment 
secures  against  state  action  that  free¬ 
dom  of  the  press  guaranteed  by  the 
First  Amendment  to  the  Constitution  of 
the  United  States. 

“We  find  it  necessary  to  consider  only 
the  first  and  second  grounds  of  attack. 

CONCLUSIONS  OF  LAW 

“Act  23  of  the  Louisiana  legislature 
of  1934  imposes  a  license  tax  on  persons 
engaged  in  the  sale  of  advertising.  The 
Act  in  terms  applies  only  to  those  pub¬ 
lications  within  the  state  having  a  circu¬ 
lation  of  more  than  20,000  copies  per 
week.  If  the  weekly  circulation  of  any 
publication  is  less  than  ffiat  amount,  it 
is  free  from  legislative  restriction.  It 
matters  not  what  publications  it  may 
affect  today  or  in  the  future,  the  express 


declaration  of  the  statute  is  that  publica¬ 
tions  having  a  circulation  in  excess  of 
a  certain  amount  shall  be  subjected  to 
this  regulation  and  that  all  others  hav¬ 
ing  less  circulation  shall  be  free  from 
its  provisions. 

"The  only  question  that  need  be  con¬ 
sidered  is  whether  in  the  restraint  which 
the  Legislature  of  Louisiana  has  at¬ 
tempted  to  impose  upon  the  plaintiff 
comianies,  it  has  violated  Section  Eight 
of  .Article  10  of  the  Constitution  of  this 
state  and  trespassed  upon  those  rights 
which  by  the  Constitution  of  the  United 
States  are  secured  to  every  individual 
against  state  action. 

“We  think  that  Act  23  of  1934 
not  only  violates  the  Constitution  of  this 
state  but  that  it  is  also  violative  of  the 
Fourteenth  .-\mcndment  of  the  Consti¬ 
tution  of  the  United  States,  in  that  it 
does  not  represent  a  legitimate  exertion 
of  the  power  of  classification,  is  purely 
arbitrary  and  denies  the  equal  protec¬ 
tion  of  the  laws  to  those  against  whom 
it  discriminates.  Its  constitutionality 
cannot  be  upheld  on  the  theory  that  the 
classification  adopted  by  the  Legislature 
is  a  rational  one  in  that  the  newspapers 
in  Louisiana  having  a  circulation  of  20,- 
000  copies,  or  less,  constitute  a  class 
of  country  jouinals,  with  little  equip¬ 
ment,  few  employes  and  small  assets, 
which  use  methods  of  operation  entirely 
different  to  the  metropolitan  news¬ 
papers  operating  in  the  state  and  having 
a  circulation  of  more  than  20,000  copies 
per  week.  The  fact  that  there  is  a  dif¬ 
ference  between  the  urban  and  metropol¬ 
itan  press  is  not  sufficient  to  meet  the 
requirement  that  the  classification  al¬ 
ways  ‘must  be  reasonable,  not  arbitrary, 
and  must  rest  upon  some  ground  of  dif¬ 
ference  having  a  fair  and  substantial 
relation  to  the  object  of  the  legislation, 
so  that  all  persons  similarly  circum¬ 
stanced  shall  be  treated  alike.’  Louis¬ 
ville  Gas  Company  vs.  Coleman,  277 
U.  S.  32.  The  Stewart  Drygoods  Com¬ 
pany  vs.  John  B.  Lewis,  et  al.  (decided 
March  11,  1935.)  If  the  state,  upon 
the  same  classification  which  it  is  seek¬ 
ing  to  uphold,  had  reversed  the  process 
and  taxed  the  country  journals  and  ex¬ 
empted  the  metropolitan  newspapers  the 
inequality  probably  would  be  readily 
conceded,  but  the  constitutional  infirm¬ 
ity,  though  more  strikingly  apparent, 
would  have  been  the  same. 

“While  recognizing  the  power  of  the 
state  to  classify  for  purposes  of  taxa¬ 
tion  it  must  also  be  remembered  that  the 
equal  protection  of  the  laws  is  gup- 
anteed,  and  that  such  equal  protection 
is  denied  where  as  here  the  Act  makes 
positive  and  direct  discrimination  be¬ 
tween  persons  engaged  in  the  same  class 
of  business.  No  one  will  presume  to 
say  that  a  newspaper  whose  circulation 
is  20,(X)0  copies  per  week  is  not  doing 
precisely  the  same  business  as  one  whose 
circulation  is  slightly  below  that  figure. 

“Let  a  decree  be  prepared  and  pre¬ 
sented  in  accordance  herewith.” 

“(Signed)  Rufus  E.  Foster,  U.  S. 
Circuit  Judge;  Ben  C.  Dawkins,  U.  S. 
District  Judge;  Wayne  G.  Borah,  U 
S.  Disrtict  Judge.” 


COURT  COVERAGE  CENSURED 


Law  Fraternity  Ask*  Help  from  Law 
AMociation,  A.  N.  P.  A. 

(Special  to  Eoitoi  &  Publishek) 

Los  Angeles,  March  25 — Containing 
a  statement  that  some  newspaper  re¬ 
porting  is  undermining  the  judicial  pro¬ 
cess  of  the  nation,  a  resolution  de¬ 
manding  that  papers  report  court  news 
“in  such  a  manner  as  to  command  re¬ 
spect  for  the  administration  of  justice” 
was  adopted  last  week  by  the  Los  An¬ 
geles  Alumni  Chapter  of  Phi  Alpha 
Delta,  national  law  fraternity,  and  for¬ 
warded  to  the  body’s  executive  board. 

The  resolution  recommended  that  the 
matter  be  brought  to  the  attention  of 
the  American  Bar  Association,  the  Am¬ 


erican  Newspaper  Publishers’  Ass^.j, 
tion,  and  other  organizations  intercity 
in  good  government.  It  was  adopts 
after  Harry  Carr,  Los  Angeles  Tins^ 
columnist,  had  assailed  sob-sister 
porting  of  court  news  and  deplored 
fact  that  judges,  under  the  ireie;; 
elective  system,  are  forced  to  public’?- 
themselves  in  order  to  obtain  and  rc J 
tain  their  positions  on  the  bench. 
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N.R.A.  NAMES  W.  P.  COOK 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  March  2t 
William  P.  (Took,  Jr.,  of  Garden  Cit\ ! 

N.  Y.,  has  been  appointed  administri-’i  ns  Edi 
tion  member  for  the  code  authoritits  I  deBsify, 
for  the  newspaper  printing  press  andthtj 
printing  equipment  trades. 


r 


For  Everything  Electric 
See  General  Electric 


The  compute  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


genebalAeisctric 


FOR  SALE— 

•quipp«d  with  burners  and  matal  pumw* 

R.  Hoe  S  col.  curved  *^***^* — —  • — 

water  cooled  Jacket. 


Man  V 

pro 
iaily  f 


R.  Hoe  automatic  curved  plate  Trimmiaf 
Shavingt  Cooling  and  Finishing  Machine*  idtk 
Westinghouse  S  h.p.»  D.  C.  motor. 


NORTHERN  MACHINE  WORKS 

Marshall  &  Jefferson  Sts.  Philadeiphis,  P«. 


GOSS 


FLAT  CASTING  BOX  No.  69E 


FASTEST 

MOST  EASILY  OPERATED 
BUILT  TO  LAST 


For  Sale 

AT  RIGHT  PRICE 

Goss  Presses 


from  plant  of  Cincinnati 
Times-Star 


Latest  Straightline  Type 
High-Speed 
Sextuple  or  Octuple 

a 

For  eomplnte  apecifications, 
coenenun/cata  with 

Wood  Newspaper  Machinery 
Corporation 

501  FIFTH  AVE.,  NEW  YORK 


Coont) 

nntra 

paper, 
portun 
cuh. 
Un  F 
Buildii 


Real  < 

live  c 
veekli 
em  Pc 
Shale, 


Mlddli 

1.000, 

aulpt 

Full 

US.OO 

Felghi 

Mich. 


F*r 

nwsp 

piper 


LEGlSLA-nVE  GROUP  ELECTS 

J.  Joseph  Gribbins,  of  the  Newark 
Star  Eagle  was  recently  elected  presi¬ 
dent  of  the  New  Jersey  I^islative 
Correspondents  Club,  succeeding  James 
P.  Higgins  of  Newark.  Others  named 
were:  George  Shick,  Trenton  Tinifs, 
vice-president  and  Chris  Messerschmidt, 
Legislative  Index,  secretary-treasurer. 
Samuel  G.  Blackman  of  the  Associated 
Press,  Edward  Gilroy,  Newark  News, 
Leonard  Norman,  Standard  News  Asso¬ 
ciation  and  Leo  Hershdorfer,  Union 
City  Hudson  Dispatch  were  named  to 
the  board  of  trustees.  Three  new  mem¬ 
bers,  Frank  Taylor  of  the  State  Gazette. 
Robert  Okin  of  the  A.P.  and  Lawrence 
Casey  of  the  Philadelphia  Inquirer  were 
elected. 


•  Quick  lock-up,  perfect  balance,  and 
heavy  construction  make  the  (xoss  the 
most  efficient  and  durable  flat  casting 
box  fw  scheduled  production. 

One  of  the  two  casting  members  remains 
in  the  pouring  position  while  the  othei 
member  is  easily  moved  upward.  A  new- 
design  lock-up  bar  allows  for  quick 
change  in  regulating  thickness  of  casts. 
Four-point  positive  lock-up  is  done  by  a 
^ple  movement  of  one  lever.  Casting 
members  will  not  crack  or  warp,  and 
accuracy  is  assured. 

Write  today  for  full  facts,  specifications, 
and  prices. 


DENTAL  BOARD  RESTRAINED 

Judge  Wilson  Warlick,  Asheville,  at 
the  request  of  three  dentists,  has  issued 
an  injunction  against  the  North  Caro¬ 
lina  State  Board  of  Dental  Examiners 
restraining  that  body  from  enforcing  an 
act  of  the  state  legislature  which  re¬ 
stricts  public  notices  and  advertising  by 
dentists. 


THE  GOSS  PRINTING  PRESS  CO. 
CHICAGO,  ILL. 


New  York;  SSO  E.  4Snd  Street 
San  FreneiKO:  707  Cell  Buildins 


The  Goss  Printing  Press  Company 
OF  England,  Ltd.,  LONDON  ENG. 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re* 
casts  as  far  as  possible. 


Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Woel  Moulders 
Thin  Wool  Moulders 

(AU  Siaee) 


Space  Packkig-Fdt  7 
4  Thiclmesiea — ^No.  25| 
No.  35,  No.  40,  No.  50 

Eaay  to  tmmr,  quick  to  place 


New  England  Newsp^MT 
Supply  Conqiany 
Worcester,  Mass.,  U.  S.  A. 

CaUe  Addroes  NENSCO 
Wereester,  Mass. 
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EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Onlar) 

1  Tima  —  par  Ime 

3  Timaa  —  .43  par  lina 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Tima  —  .7$  par  Ihia 

4  Timaa  —  .M  par  line 
Count  six  words  to  tho  lina 

White  space  charged  at  sama  rata  par  Una 
pw  insartion  as  aamad  hy  frs<)uancy  at 
iMsrtioa.  Minimum  space,  threa  linaa. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 

Public  Notices 


Foreign  Publications 

Oul-of-to«Ti  Newspapers  . 

Foreign  Magaiines  Periodicals 

SCHULTZ  NEWS  AGENCT 
112  West  44lh  St.  N.Y.C.  MEdalllon  3-9061 

Circulation  Promotion 


Situations  Wanted 


Situations  Wanted 


.\dvertising  Manager-Salesman  —  Married  Reporter,  ad  space  sales,  writes  versatile 
man,  29,  10  years  experience,  wants  to  copy.  Good  layouts.  Has  own  Graflex 
improve  present  position.  A  good  man  outfit.  Desires  small  town.  Start  low  sal- 
your  advertisers  will  like  and  respect,  ary.  Aggressive.  NOSE  FOR  NE^S. 
Exceptionally  clean  layouts  and  copy,  initiative.  Honest.  No  boozer.  No  gam- 
Has  a  fine  record  that  will  be  even  bet-  bier.  Age  30.  Has  car.  IDEAS?  Plenty 
ter  with  you  or  will  not  expect  to  stay,  of  original  ones.  Single.  Go  anywhere. 


Prefer  city  to  50,000,  California, 
E.  &  P.  Personnel  Service, 


Better  DaUy  Newspapers  in  every  section  — — -  .  - — - ; - - 

of  the  country  are  using  and  unreservedly  .4dverti8ing-NatI.  Man — 20  years’  exp.  sell 


Southwest  preferred. 
Publisher. 


B-662.  Editor 


mg°campfl|ni""morl^”thin“lvVrbX^^  record.  Fed  up  with  Chicago  and  New 
Fo*r  quick  definite  A.  B.  C.  circulation  in-  York  atmosphere.  Desires  to  connect  with  ^te  "'ala?y  B^687  EdUor'^t  pSbllsher^ 

rr”aR«  revardless  of  business  conditions  in  publisher  smaller  city.  Experience  and  ate  salary. a  bsi,  EUitor  K  yuoiisner. 

your  field,  write  or  wire  collect  The  Charles  alms  for  10  years  have  been  pointed  to-  asL-iw-  rI?  si 

Partlowe  Company,  Occidental  Building,  ward  this  end.  Permanency  and  oppor-  Mecbanical  Equipment  Psr  Smlfl 

Indianapolis  tunlty  more  important  than  salary.  B-689.  - - 

_ E  &  P  Personnel  Service. 


ing  metropolitan  newspapers  and  proved 

record  Ked  iin  with  chicao-o  and  New  sober,  experienced.  Knows  advertising. 


Partlowe’  Company,  Occidental  Building, 
Indianapolis. 


circulation  and  some  back  room.  Moder- 


Mechanical  Equipment  Far  Sale 


H.  DePrIest  A  Associates 
World’s  Record  Circulation  Builders  .Advertising  Solicitor — Experienced  display 
246  5th  Ave.,  New  York  City  advertising  solicitor  available  at  once. 

_ _ Capable  writing  own  copy,  handling  either 

Newspaperdom’sLeadingClrculatlonBullders  retail  or  national  accounts  and  well  versed 


Write  the  John  F.  Morrison  Company,  years  handling  all  classes  retail  merchants. 

Royal  Union  Bldg.,  Des  Moines,  Iowa.  Best  references  as  to  ability  and  char- 
_ —  acter.  B-691.  E  &  P  Personnel  Service. 

Profitable  System  of  Dlstrlbotion  for  Week-  Business  Manager — Newspaper  executive, 
ly  Publications.  An  opportunity  to  reduce  twenty  years’  all-around  experience  as  or- 
the  cost  of  distribution.  This  plan  of  ganizer  and  builder,  especially  in  advertis- 
house  to  house  delivery  and  collection  of  ing  and  circulation  promotion  fields,  de- 
optional  service  charge  by  Carrier  Boys  sires  connection  with  live  daily  as  general 
has  been  successfully  adopted  by  most  of  manager,  business  manager  or  managing 
the  larger  community  papers.  Further  in-  editor.  Thorough  knowledge  of  mechanl- 
formation  furnished  upon  request.  Ad-  cal  end  as  well.  Have  four  newspapers 
dress.  Optional  Payment  Plan,  12230  Nor-  to  my  credit  which  I  have  "doctored” 
mal  Ave.,  Chicago.  111.  back  to  health.  B-666,  E  &  P  Personnel 

_ _ Service. 


girbnrd  E.  Sinclair,  or  anyone  knowing  Morrison  Plan 

bis  whereabouts.  Ada  is  ill.  Write  B-681.  "The  Plan  that  Pays  and  Proves  It" 
Editor  &  Publisher.  Write  the  John  F,  Morrison  Company, 

=  — -  - -  -  --  ■  -  Royal  Union  Bldg.,  Des  Moines,  Iowa. 

Newspaper  Investments  ’ 

_ Profitable  System  of  Dlstrlbotion  for  Week- 

_ _  ly  Publications.  An  opportunity  to  reduce 

Man  With  $7,500  to  take  complete  charge  the  cost  of  distribution.  This  plan  of 
of  prosperous  weekly  being  forced  into  house  to  house  delivery  and  collection  of 
daily  field.  Gainesville  (Fla.)  News.  optional  service  charge  by  Carrier  Boys 

-  has  been  successfully  adopted  by  most  of 

the  larger  community  papers.  Further  In- 

Newspaper  Brokers  formation  furnished  upon  request.  Ad- 

_ _  dress.  Optional  Payment  Plan,  12230  Nor- 

Coonty  seat  weekly,  attractive  section  Ave.,  Chicago.  Ill. 

central  Tenn.,  city  of  3,500.  One  other  ■■  ■■  '  -  — = 

paper,  weekly.  Owner  retiring.  Fine  op-  , 

portunity  live  newspaper  man.  812,600  Insurance 

cash.  Terms  considered  if  half  down.  _ _ 

Len  Feighner,  Newspaper  Broker,  Pythian 

Building.  Nashville,  Mich.  Build  Circulation  that  sticks  with  News- 

-  ■■  ..  .  _  paper  Accident  Insurance  policies.  Write 

Real  ODDortunltlea _ Evening  naner  exclu  O-  Ferguson,  Newspaper  .Accident 

live  county  seat  field.  South.  Group  of  Division,  W^ashington  National  Insurance 

veeklies.  New  Jersey.  Weekly,  southeast-  Company,  Chicago,  Illinois.  _ 

em  Pennsylvania;  also  semi-weekly.  J.  B.  •  •  - '  ~  — -  —  —  — 

Shale,  Times  Building,  New  York. 

-  Help  Wanted 

Middle  West  Dally.  Only  paper  city  of 

IdOO.  north  of  the  Ohio,  east  of  the  Mis-  - - — ~  ~  ’ 

lisaippi.  Other  interests  necessitate  sale.  Advertising  Man  or  Woman  who  can  lay 
Full  information  to  responsible  parties,  out  attractive  copy  and  then  sell  it.  State 
145,000,  with  at  least  $16,000  down.  Len  experience,  education  and  past  accom- 


in  merchandising  methods.  Five  years’  ex¬ 
perience  in  promotional  work  and  two 


Insurance  Circulation  Manager,  assistant  or  super¬ 

visor.  Fifteen  years  experience  all  phases 

- - circulation.  Enviable  record.  Intelligent, 

Build  Circulation  that  sticks  with  News-  T  i  Want  connection  with 

paper  Accident  Insurance  policies.  Write  paramount 

Jim  G.  Ferguson,  Newspaper  .Accident  necessity.  B-685,  E  &  P  Personnel  Service. 
Division,  Washington  National  Insurance  ~  ; - 


Company,  Chicago.  Illinoia 


Help  Wanted 


Circulation  Manager— Now  employed.  Sev¬ 
eral  years’  experience  training  carrier  and 
adult  salesmen,  both  large  and  small 
dallies.  Over  20  per  cent  increase  in 
circulation  last  year.  B-673,  Editor  * 
Publisher. 


out  attractive  copy  and  then  sell  it.  State  ClassWed  Manager-— Took  linage  lead  on  2 


Fsr  Pacific  Coast  Dally  and  weekly 
uwspapers,  write  M.  C.  Moore,  News- 
piper  Broker,  Beverly  Hllla  Calif. 


IF  you  ARE 

SEEKING  A  POSITION 
ON  A  NEWSPAPER 


state  salary.  Position  open  now  in  un¬ 
usual  mid-western  city  of  18,000.  Perma¬ 
nent  to  person  who  can  qualify.  Our  de¬ 
partment  knows  of  this  advertisement.  B- 
675,  Editor  &  Publisher. 


145.000,  with  at  least  $16,000  down.  Len  experience,  education  and  past  accom-  wcond  papers  first  time  in  history.  Gained 
Mghner,  Pythian  Building,  Nashville,  plishments  In  full.  Send  snapshot  and  field  percentage  first  time  in  4  years  on 

state  salary.  Position  open  now  in  un-  annual  revenue  $235,000.  Re¬ 

usual  mid-western  city  of  18,000.  Perma-  duced  operating  cost  on  every  assignment, 
nent  to  person  who  can  qualify.  Our  de-  promotion  manager  on  Hearst 

partment  knows  of  this  advertisement.  B-  P^P®'"-  through  managetnent  change. 

«7K  PHifor  *  Publisher  Favorable  recommendation  from  every 

6.6,  Editor  &  Publisher.  employer.  Age  30;  family.  Afraid  of  NO 

- -  situation.  B-686,  E  &  P  Personnel  Service. 

A  young  man,  good  education,  newspaper  - - - - - 

experience.  Interested  in  assuming,  after  Composing  Room  Foreman  seeks  position 
training,  business  management  and  Pro-  afternoon  daily.  Aggressive,  so- 

S2g^z"inf  assorted  with* e”s7abUsheril7- 

erary  school;  publicity  also  involved.  n»ner. _ 

Salary  small  to  start.  Cultivated  associ-  „  ,  “  7T  IT  T  I  7 

ates.  Opportunity  for  advancement  to  Rooni  ExMmtlve— -Mechanical 

very  good  living,  though  no  quick  fortune  ‘’J’®*?  «xperlence  ayall- 

In  sight.  If  Interested,  state  education 
and  business  experience.  B-684,  Editor  * 

p„hiish„r  years  handled  difficult  labor  conditions — 

produced  fine  results.  Will  consider  posl- 

- -  tlon  on  trial  period  basis  or  will  accept 

Sales  Manager — For  retail  store  in  an  Ok-  temporary  work  of  making  survey  or  of 
lahoma  city  over  10,000.  Have  charge  ad-  straightening  out  difficult  composing  room 
vertlslng,  make  layouts,  write  copy,  trim  problems.  Substantial  references.  B-672, 


C_.  I-  »•  LI  I  p„hiiah„r  years  nanuiea  uinicuit  laoor  conaitions — 

write  at  once  For  application  blank.  Publisher.  produced  fine  results.  Will  consider  posl- 

Whon  rolurnino  it  tr,  iic  r  - -  41on  on  trial  period  basis  or  will  accept 

e  U  ning  it  to  us,  send  a  recent  Manager — For  retail  store  in  an  Ok-  temporary  work  of  making  survey  or  of 

pliotograph  (snapshot  or  reproduction  lahoma  city  over  lO.OOO.  Have  charge  ad-  straightening  out  difficult  composing  room 

1  ,  ,  vertlslng,  make  layouts,  write  copy,  trim  problems.  Substantial  references.  B-672, 

Will  SUttice,  but  one  must  be  included)  windows,  etc.  Furniture  inerchandlsing  Editor  &  Publisher  Personnel  Service. 

-  ooft  .....J  -1.1 _ L  _•  •  experience  helpful.  Salary  $150  per  month 

ana  a  zuu-woro  statement  giving  your  to  start.  Prefer  applicant  near  Oklahoma,  Editorial — Reporter  and  desk  man.  experl- 

reason  for  believino  «nii  ran  turrooA  “  personal  Interview  there  is  necessary,  enced  on  sports,  straight  reporting  and 

reason  ror  oeiieving  you  can  succeed  e  &  P  Personnel  Service.  copydesk.  29.  married.  Steady,  reliable. 

in  the  position  sought.  Also  write  a  .  .  .  ■  ■  College  traln^,  5  years’  experience.  Thor- 

j  I  1  ^  1  ough  knowledge  of  sports;  can  adequately 

50-word  classified  advertisement  stat-  Situations  Wanted  handle  police,  courts,  city  hall,  etc.,  edit 

...  ,L  .  oiluauons  wameo  copy.  Excellent  record  and  references, 

ing  your  claims,  to  appear  three  times  - - Will  go  anywhere.  B-688.  E  &  P  Personnel 

in  EDITOR  &  PUBLISHER.  We  Advertising  and  Business  Manager— Un-  S®*’^^®®’ _ 

...  .  ,  usual  background  of  Metropolitan  and  _ .i 

reserve  the  right  to  decline  acceptance  smaller  city  (all  around)  experience.  Par- 

..f  |.  ..  ...  ....  tlcularly  strong  in  Advertising.  Promo-  “"**""1®"”  re-write;  age  29,  Ameri- 

Of  any  application  without  stated  tlon  and  Production.  Now  Business  Man-  ®®J'®K®;..  Broad  experience  in  all 


as  personal  interview  there  is  necessary,  enced  on  sports,  straight  reporting  and 
Write  E  &  P  Personnel  Service.  copydesk.  29.  married.  Steady,  reliable. 

_ College  trained,  5  years’  experience.  Thor- 

■  ough  knowledge  of  sports;  can  adequately 

Sifuafinna  Wanted  handle  police,  courts,  city  hall,  etc.,  edit 

Situations  wanted  ,.„py  Excellent  record  and  references. 

- - Will  go  anywhere.  B-688.  E  &  P  Personnel 

Advertising  and  Business  Manager — Un-  Service. _ 

usual  background  of  Metropolitan  and  _ ,  T  TT  71  Z  I  7 

smaller  city  (all  around)  experience.  Par-  “nusual 

tlcularly  strong  in  Advertising,  Promo-  re-write,  age  29,  Ameri- 

tlon  and  Production.  Now  Business  Man-  '“J  ®*P*r}®"®e  *“ 

ager  small  Eastern  Dally.  Seeking  more 

desirable  opportunity.  Interview  at  A,  N.  Politan  papers.  Particularly  siUted  to  at- 


SeneJ  $5.(X)  check  or  money  or<der 
with  application  as  advertising  fee 
which  will  also  cover  registration 
service  and  a  three-month  subscription 
to  EDITOR  &  PUBLISHER,  or  an 
extension  of  your  present  subscription. 
None  but  EDITOR  &  PUBLISHER 
subscribers  may  register. 


P.  A.  Convention. 
Publisher. 


B-682.  Editor 


Advertising  or  Business  Manager 

or  both  now  available  for  city  of  40.-  heavy  annual  losses  and  during  recent  un-  xhe  sole  remaining  equipment  of  the  for- 

000  or  more.  10  years  with  present  favorable  years  showing  only  attractive  mer  New  York  World,  comprising  two 

publisher.  Age  42,  married,  good  hab-  profits  for  40j000  city  dally  newspaper,  in-  Hoe  color  presses,  one  eleven  and  one 

its.  Thorough  knowledge  of  retail  and  terested  in  General.  Business  or  Adver-  thirteen  cylinder  and  two  Hoe  Double 

civic  problems.  Outstanding  record.  tlslng  Management  connection  with  invest-  Sextuples  with  high  speed  folders  and 

Best  references.  B-690.  Editor  &  ment  or  would  consider  reasonable  salary  rubber  rollers  used  but  eleven  months 

Publisher.  propoMl;  20.000  to  after  complete  rebuilding  will  be  sold  at 

- -  ^  ^®*.j  Of  Pacific  CoMt  city  incredibly  low  prices  to  close  out.  All 

.  .  ,  prciorrcfl  out  consluQr&lioii  siven  to  Rood  Dr68S6s  21^  Incli  cut  off  &nd  oGulODod  wltti 

Advertising  Manager— Man— Thoroughly  opportunity  regardless  of  size  of  field  or  direct  current  drives  For  ’photogrroS 
experienced,  young  energetic  advertising  location;  owners  willing  to  sell  substantial  and  detailed  Inforniatlon  add^esaGtonn 
man.  now  employed,  seeking  change.  38  interest  and/or  requiring  services  of  ox-  I  Williamson  63  Park  Ro^w“  New  York 
years  of  age,  single.  Well  educated,  ex-  perienced  newspaper  manager,  one  who's  Pitv  *  ’ 

R'AltAnf  rArnril  nf  AoVitaVAYTllknt'.  #/\s>  -  - 


mosphere  and  color  stories.  Samples  of 
work  gladly  submitted.  In  or  out  of  New 
York.  B-657,  E  &  P  Personnel  Service. 

General  Manager — Credited  with  ending 
heavy  annual  losses  and  during  recent  un- 


NET  CASH  PRICES 
FOR  THESE  BARG.AIN8 
ARE  YOU  INTERESTED? 


Walnut  Directors  Table. 

4  ft.  by  10  ft.,  perfect  con¬ 
dition  .  $165.00 

Burroughs  Bookkeeping  Ma¬ 
chine,  13  columns  wide,  1$ 
inch  split  platen  carriage  for 
ledger  and  statement  posting, 
style  No.  6-1300,  complete 
with  electric  motor  and  stand  160.00 

Metal  ledger  tray  and  trans¬ 
fer  case,  movable  stand,  com¬ 
plete  with  lock  .  30.00 

Smatco  Mat  Moistner,  com¬ 
plete  with  motor,  good  con¬ 
dition  .  65.00 

Goss  Combination  Saw  and 
Trimmer  No.  68  B,  excellent 
condition,  used  only  one  year, 
complete  with  I'A  horsepower 

motor  .  550.00 

Model  22  Linotype  Machine 
No.  39443,  42  em,  with  2  main 
magazines,  5  split  main  mag¬ 
azines,  2  top  halves  for  main 
magazines,  3  auxiliary  split 
magazines,  1  upper  half  for 
auxiliary  magazine,  4  molds, 

9  fonts  of  mats,  very  fine  con¬ 
dition,  complete  with  electric 
pot  and  motor.  Sell  with  or 
without  mats.  Complete  with 

mats  .  3,450.00 

3  Goss  Steel  Newspaper 
chases,  8  columns,  perfect. 

each  .  32.50 

Oil-o-matic  Oil  Burner.  No. 

J  70372,  good  operating  con¬ 
dition  .  100.00 

Small  automatic  oil  burner 

complete — fine  condition  _  70.00 

Five  Ton  Hoe  Metal  Pot, 
complete  with  bowl  and  can¬ 
opy,  good  condition  .  200.00 

Linotype  re-melt  pot,  one 
ton  capacity,  complete  with  2 

bowls,  good  condition .  65.00 

Electric  Pyrometer  for  ster¬ 
eotype  pot,  made  by  Brown 
Instrument  Company,  com¬ 
plete  with  electrode.  In  ex¬ 
cellent  condition  .  45.00 

Meter  for  %-inch  oil  line, 

good  condition  .  6.00 

Three-elghths-lnch  Rotary 
Pump,  and  one-fourth  H.  P. 
motor,  complete  with  auto¬ 
matic  float  switch  for  start¬ 
ing  and  stopping.  Very  good 

condition  .  25.00 

Fifty  gallon  steel  oil  tank. 

Good  condition .  5.00 

Agitator  for  stereotype  pot. 

Fine  condition  .  20.00 

One-half  H.  P.  Fairbanks 
Morse  motor  with  gears  for 

agitator  .  12.50 

All  prices,  boxed  and  on  cars  f.  o.  b. 

Phoenix,  Arizona,  and  subject  to  prior 

sale. 

Terms  can  be  arranged  by  responsi¬ 
ble  parties. 

Write  or  wire 

Phoenix  Republic  and  Gazette 
Phoenix,  Arizona 


.  _  man.  now  employed,  seeking  change.  38  interest  and/or  requiring  services  of  ex- 

Kegistration  is  for  a  period  of  six  years  of  age,  single.  Well  educated,  ex-  perienced  newspaper  manager,  one  who's 

,,  .  ,  .  ,  cellent  record  of  achievement.  Reliable,  record  for  Integrity  and  ability  to  success- 

inontns.  /\n  additional  percentage  competent,  no  bad  habits,  equal  to  re-  fully  develop  newspaper  properties  along 

will  U-  _ — J  t  sponsibllitles.  excellent  references.  Com-  constructive  lines  will  stand  most  search- 

cnerge  Will  oe  made  wnen  and  it  a  petent  copy  writer  and  layout  man.  Un-  ing  scrutiny,  are  Invited  to  investigate;  not 

position  is  obtained  for  vou  derstandlng  merchandising  methods.  Pre-  in  any  haste,  holding  excellent  position 

KW  on  IS  ODiaineo  ror  you.  connection  with  dally  10.000-60.000.  now  but  in  the  merket  fni-  the  “rieht’*  en. 
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PERSONNEL 

SERVICE 


derstandlng  merchandising  methods.  Pre-  in  any  haste,  holding  excellent  position  - 

fers  connection  with  dally  10,000-60,000.  now  but  in  the  market  for  tho  “right’’  op-  Wanted — Used  Wood  Double  Junior  Auto- 

Capable  of  taking  complete  charge  of  portunity;  correspondence  and  interviews  plate.  Furnace  and  Autoshaver,  15-inch 

department.  B-674,  E  &  P  Personnel  strictly  confidential,  of  course.  B-678.  printing  diameter.  7/16-lnch  thick  plates. 

Service.  Editor  &  Publisher.  B-676,  Editor  &  Publisher. 


printing  diameter.  7/16-lnch  thick  plates. 
B-676,  Editor  &  Publisher. 


Advertising  Manager — Thoroughly  experi¬ 
enced,  young,  energetic  advertising  man, 
now  employed,  seeking  change.  24  years 
old,  married,  no  children.  Well  educated, 
keen  knowledge  of  merchandising,  sales 


,?i,***  winning  dally  will  pay  spot  cash  for  one  or  more  used 


In  13,000  city  seeks  editor  position  on  ag¬ 
gressive  daily,  or  large  weekly  needing 
local  news  development  and  typographical 
Improvement.  Active  in  community  proj¬ 
ects.  Ten  years’  experience,  university 


promotion  and  department  store  advertls-  graduate,  married,  31,  Protestant.  B-677. 
ing.  Excellent  fundamentals  of  swift,  E  &  P  Personnel  Service. 


Duplex  tubular  4-page  press  decks,  two- 
to-one  type.  Address  Post  Office  Box  6717, 
Cleveland,  Ohio. 


Photo-Engraving  Equipment  for  Sale 


simple  copy  and  original  layout's.  Mag¬ 
netic  personality,  no  bad  habits.  Reliable, 
competent  .equal  to  responsibilities.  Ex¬ 
cellent  references.  Prefers  position  on 
dally  paper  in  town  8,000  to  16,000  popu¬ 
lation.  B-617,  Editor  A  Publisher. 


dally  paper  in  town  8,000  to  16,000  popu-  curate  accounting,  unusual  collection  re¬ 
lation.  B-617,  Editor  A  Publisher.  suits  and  harmonious  cooperation  with  en- 

_  tire  organization.  Appears  energetic  man 

In  early  fifties,  but  Is  in  early  slxtiea 
Advertising  Manager — National  or  local.  Has  at  least  ten  years'  active,  loyal  ser- 


Olflce  Manager — Has  thoro^h  knowledge  Engraving  Department  Equipment,  all 
business  end  newspaper  Employer  may  standard  brands.  New  and  trade-ins.  Estl- 
rely  upon  eiucient  handllngr  of  detail,  ac-  mates  furnished.  G.  T.  Sullebarser  Co.» 
curate  accounting,  unusual  collection  re-  ng  John  Street,  New  York  City. 


Newspaper  Supplies 


ni  I  V.  Auverusmg  manager — xsaiionai  or  locai,  nas  at  least  ten  years  active,  loyai  ser-  '  * 

I  lUU  limes  bids,,  limesbflUfirC  available.  Forty,  married,  productive  vice  to  offer.  Has  held  high  newspaper  ■  ~  -  “ 

,,  i  ^  reeprd.  Fifteen  years’  experience  selling  positions.  Sound  judgment,  but  knows  that  Stereotype  and  Pressroom  HuppUes — Elec- 

Ngut  /ork  N  7  all  display  classifications  and  managing  de-  he  doesn’t  know  it  all.  Modest  salary  ex-  trie  Matrix  Scorching  Machines.  Amsrl- 

nartmant.  Emnlovad  nnw  'R.«92  RAP  nectatinna.  Wrila  'R-CSn  RAP  Parannnal  can  Publishers  Sunolv.  BoX  181.  West 


partment.  Employed  now.  B-692,  BAP  pectations.  Write  B-680,  BAP  Personnel 
Personnel  Service.  Service- 


can  Publishers  Supply,  Box  181,  West 
Lynn,  Mass. 
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By  MARLEN  PEW 


The  tinest  piece  of  newspaper  work 
I  have  noted  in  many  a  day  is  the 
expose  of  revolting  cruelty  in  North 
Carolina  convict  camps,  and  we  wish 
to  pin  a  badge  of  honor  to  the  coat 
lapel  of  William  Jones,  reporter  for 
the  Charlotte  Nen’s.  His  articles  have 
deeply  stirred  the  whole  South,  and 
four  separate  official  investigations  into 
the  scandal  are  under  way. 

In  the  face  of  denials,  threats  and 
adroit  attempts  to  cover  up,  Mr.  Jones 
brought  out  the  horrifying  facts  about 
the  two  Negro  convicts  who  were  found 
suffering  from  gangrenous  feet  as  a 
result  of  being  chained  to  cell  doors 
for  from  eight  to  ten  hours  each  day, 
necessitating  amputation.  Prison  au¬ 
thorities  attempt^  to  discredit  the  re¬ 
porter,  and  by  trickery  deceive  the  pub¬ 
lic,  but  Mr.  Jones  and  his  newspaj^r 
knew  the  facts  and  could  not  be  bullied 
or  bamboozled  by  any  cowardly  stuffed 
shirt  intent  upon  whitewashing  an  of¬ 
ficial  record  reeking  with  medieval  bar¬ 
barism.  Since  then  it  has  been  devel¬ 
oped  by  official  investigation  that  at 
least  one  convict  died  from  being 
chained  in  an  upright  position,  and  it 
is  believed  that  others  have  met  the 
same  fate.  Still  other  prisoners  were 
cruelly  beaten  with  clubs,  fists  and 
sticks,  and  some  (no  one  knows  how 
many)  died  from  being  long  confined 
in  solitary  dark,  damp,  cold  cells.  The 
good  people  of  North  Carolina  are  up 
in  arms  over  these  stories,  and  the  press 
is  demanding  that  the  scandal  be  aired, 
no  matter  who  may  be  disgraced.  The 
Raleigh  News  and  Observer  asks  that 
the  state  reward  Mr.  Jones  for  "the 
most  distinguished  piece  of  public  ser¬ 
vice  rendered  by  a  North  Carolina 
newspaperman.”  And,  my  friends,  Hey- 
wood  Broun  will  tell  you  that  "romance” 
has  faded  from  newspaper  reporting. 

*  *  * 

WHEN  it  was  announced  that  New 
York  Herald  Tribune  would  pub¬ 
lish  and  syndicate  a  series  of  articles 
by  Gertrude  Stein,  my  heart  went  out 
to  the  rim  man  who  would  be  asked  to 
write  the  headlines.  But  I  see  that  a 
member  of  the  Herald  Tribune  desk 
has  ^  found  some  headline  sense  in  the 
lady’s  amazing  verbal  sausage.  And  I 
hear  that  the  stuff,  which  is  now  being 
printed  in  eight  leading  newspapers,  is 
provii^  a  great  novelty,  although  the 
editorial  mail  bag  contains  many  in¬ 
quiries  as  to  what  Miss  Stein  is  mean¬ 
ing  to  say  in  her  articles. 

During  the  week  the  lady  has  been 
writing  her  observations  on  the  Amer¬ 
ican  press.  Here  is  a  sample:  “Re¬ 
porters  are  nice  they  are  nice  they  are 
sweet  they  often  are  young  and  though 
they  are  supposed  to  ask  questions  they 
do  like  to  talk,  and  I  like  to  question 
and  I  like  to  listen  to  any  one  who  an¬ 
swers  questions  so  I  get  the  reporters 
to  talk  that  is  to  tell  me  what  they  are 
and  they  are  reporters  and  they  know 
what  reporters  are  but  they  are  all  nice 
reporters  and  they  all  tell  me  what 
they  are.” 

All  very  good.  Miss  Stein,  but  we 
have  known  some  reporters  who  were 
not  young,  and  did  not  like  to  talk, 
and  were  not  sweet,  if  you  know  what 
we  mean. 

*  *  * 

An  intelligent  young  fellow  in  Madi- 
■  son,  Wis.,  labor  editor  of  one  of 
the  local  dailies  that  some  months  ago 
accepted  the  Guild  as  a  closed  shop 
union,  writes  that  he  disagrees  with  my 
theory  that  a  reporter  affiliated  with 
a  guild  tmion  would  not  prove  a  de¬ 
pendable  writer  of  impartial  news  ac¬ 
counts.  He  says  he  is  a  Socialist,  but 
does  not  work  socialistic  propas^da 
ihto  his  news  stories.  He  says  he  is  an 


agnostic,  "almost  an  atheist,”  but  prides 
himself  that  he  can  cover  a  religious 
assignment  with  the  sympathy  and  com¬ 
prehension  of  the  average  reporter. 
“When  I  cover  a  strike,  my  personal 
opinions  are  thrown  overboard,  and  I 
do  my  utmost  to  present  both  sides 
with  equal  weight,  reporting  merely 
what  hapi)ens,”  he  says. 

1  accept  his  sincerity  of  purpose,  but 
also  think  him  exceptional. 

«  «  « 

All  I  have  ever  said  on  this  sub¬ 
ject  is  in  manifold  confirmed  by 
an  article  appearing  in  the  current  issue 
of  Harper's  Magazine.  It  is  titled  "Re¬ 
porters  Come  of  Age,”  and  is  the  writ¬ 
ing  of  Isabelle  Keating,  an  enthusiastic 
supporter  of  the  Guild  as  a  labor  union. 
She  was  one  of  the  founders  of  the 
New  York  Guild,  and  formerly  was 
employed  on  Brooklyn  Eagle.  In  Har¬ 
per’s  Miss  Keating  pretends  to  give  a 
factual  report  of  the  development  of  the 
Guild.  The  result  is  a  reckless,  self- 
serving  distortion  of  facts.  One  is  left 
with  the  unhappy  thought  that  a  good 
reporter  has  been  converted  into  a  de¬ 
ceitful  and  bitter  propagandist,  using 
fine  talents  to  muddle  public  informa¬ 
tion. 

«  * 

MISS  KEATING  is  far  from  being 
a  termagant;  rather  she  is  known 
as  a  gentlewoman.  But  in  the  Harper 
story  she  is  so  overwrought  by  cause 
spirit  that  she  simply  cannot  hang  her 
facts  straight  on  the  line.  This  is  illus¬ 
trated  time  and  again,  but  nowhere  in 
her  article  is  it  more  obvious  than  in 
her  scornful  references  to  the  free  press 
issue  involved  in  the  newspaper  code. 
She  presumes  to  review  the  fight  over 
the  NRA  newspaper  code,  but  does  not 
dei^  to  mention  the  prime  reason  for 
initial  publisher  resistance  to  the  code. 
It  was,  of  course,  the  license  feature. 
It  may  be  debatable  whether  license  was 
a  free  press  menace,  but  no  fair  per¬ 
son  can  ignore  it.  A  reader  of  Miss 
Keating’s  article  is  left  to  believe  that 
ignorant,  venal,  brazen  publishers  forced 
NRA  and  the  President  to  yield  privi¬ 
leges  to  the  press  which  were  wholly 
unwarranted.  No  principle  was  involved 
in  the  code  transaction,  she  would  have 
you  believe.  Miss  Keating  rails  at 
newspapers  as  big  business — “one  of 
the  biggest  in  the  country.”  And  she 
quotes  the  Guild  as  saying  that  when 
publishers  “cracked  down  on  Mr.  Roose¬ 
velt,  the  President  cracked  t^.” 

It  was  all  right  for  the  (juild,  led 
by  Mr.  Broun,  to  walk  out  of  NRA 
headquarters  when  a  decision  was  against 
the  Guild,  but  when  the  A.N.P.A.  threat¬ 
ened  to  call  a  convention  to  consider 
a  withdrawal  from  NRA,  if  the  letter 
and  spirit  of  the  accept^  code  were 
violate.  Miss  Keating  is  unrestrained 
in  sarcastic  condemnation. 

*  V  « 

MISS  KEATING  alleges  that  “many 
news  writers  found  themselves 
suddenly  without  jobs  because  they 
joined  the  Guild.”  She  says  “in  many 
cases  news  writers  were  told  flatly  they 
had  been  discharged  because  they  had 
joined  the  Guild,  (jenerally,  however, 
economy  was  the  reason  given  for  dis¬ 
charge.”  Her  readers  are  left  to  won¬ 
der  how  many  are  “many.” 

Nowhere  in  her  article  does  Miss 
Keating  take  account  of  the  fact  that 
newspaper  advertising  revenue  had 
fallen  away  almost  one-half  at  the  time 
of  the  code  negotiations,  and  she  is  not 
fair  enough  to  acknowledge  the  real  fact 
which  is,  that  newspaper  staffs  were 
better  kept  intact  in  the  period  of  deep 
depression  than  probably  any  other  class 
of  employes  in  this  country.  There 
were,  without  doubt,  instances  of  the 


discharge  of  employes  because  of  Guild 
activity,  but  in  my  opinion  most  of  them 
were  victims  of  their  own  impudence 
and  disloyalty,  .\fter  all,  editors  still 
rind  it  necessary  to  maintain  a  degree 
of  discipline  in  news  offices  where  the 
perils  of  libel,  contempt  of  court,  inac¬ 
curacy  and  staff  disloyalty  hang  like 
the  sword  of  Damocles  over  every  ex¬ 
ecutive  desk. 

*  *  * 

WITH  the  fervor  of  a  public  rela¬ 
tions  counselor,  rather  than  with 
the  fairness  of  an  impartial  writer. 
Miss  Keating  absurdly  credits  the  Guild 
with  practically  all  the  higher  wages  and 
restored  jobs  that  followed  the  recov¬ 
ery  of  newspaper  revenues.  She  does 
not  tell  her  readers  that  restored  pay 
cuts  and  reemployment  in  the  editorial 
office  were  equally  shared  in  the  busi¬ 
ness  office  where  there  is  no  union. 

My  own  attitude  in  reference  to  the 
Guild  as  a  labor  union  is  held  up  as 
inconsistent  because,  eight  years  ago, 

1  addressed  the  Scranton  Union  of 
Newswriters,  composed  of  many  old 
friends,  and  received  from  them  as  a 
courtesy  an  honorary  card  in  their 
union. 

Miss  Keating  repeats  the  false  and 
now  well  repudiated  statistics  of  the 
Guild  that  “the  average  newspaperman 
must  work  20  years  to  attain  a  salary 
of  $38  per  week.”  Other  misrepresen¬ 
tations  and  misinterpretations  in  her 
article  are  too  numerous  to  mention 
here,  but  the  logic  of  her  plea  is  that 
the  Guild  movement  is  praiseworthy  in 
that  it  has  developed  among  a  large 
number  of  reporters  (she  says  10,000) 
a  growing  spirit  of  hard-boiled  cyn¬ 
icism,  money-mindedness,  class-con¬ 
scious  agitation,  impudence  and  bitter 
hatred  of  publishers.  The  lady  takes 
satisfaction  in  noting  “direct  action” 
disloyalty  and  the  breaking  of  old  ties 
with  the  journalism,  which,  with  all  its 
faults,  remains  the  best  the  world 
affords. 

*  «  * 

WRITERS  who  cannot  state  a  con¬ 
troversial  case  fairly  and  accu¬ 
rately  do  not  belong  in  newspaperdom. 
It  is  well  known  that  Editor  &  Pub¬ 
lisher  has  never  hesitated  to  e.xpress 
the  belief  that  reporters  have  a  right 
to  organize  for  their  own  benefit.  We 
did  support  the  Guild  as  a  professional 
body.  We  believe  a  professional  or¬ 
ganization  would  be  of  infinite  benefit 
to  journalism  and  newspaper  workers. 
Among  other  things,  it  would  fix  stand¬ 
ards  that  would  eliminate  from  the  re- 
portorial  office  a  type  of  non-journal- 
istic  writer  who,  having  no  aptitude 
or  feeling  for  the  work,  clutters  the 
scene  and  deceives  himself  into  think¬ 
ing  that  he  can  rise,  meanwhile  depriv¬ 
ing  real  talent  of  natural  opportunity. 
Many  years  before  Broun  Md  Miss 
Keating  were  shouting  about  inequality 
of  editorial  pay,  Editor  &  Pubusher 
had  a  fixed  ^itorial  policy  in  that  ref¬ 
erence. 

It  seems  to  me  Harpers  Magazine 
owes  an  apology  to  its  readers,  and 
after  perusing  Miss  Keating’s  tirade  I 
am  more  than  ever  convinced  a  union 
of  news  writers  would  demoralize  the 
editorial  craft  and  work  a  major  public 
injury.  The  right  of  the  reader,  of 
newspaper  or  magazine,  to  the  funda¬ 
mental  facts  in  a  controversy  can  scarce¬ 
ly  be  questioned.  ^  ^ 

PHYSIOLOGICAL  RIM  WORK 

By  John  L.  Bowen 
Copy-desk,  Newark  (N.  J.)  Star-Eagle 

SMALL  wonder  if  numy  copy  readers 
are  beginning  to  distrust  ffieir  own 
hitherto  dependable  esoph^,  dia¬ 
phragms  and  similar  anatomical  equi¬ 
pages,  what  with  the  remt^kable  vol¬ 
ume  of  copy  from  all  points  of  the 
compass  having  to  do  with  inverted 
stomachs,  wind-pipeless  babies,  liver- 
less  dowagers  and  intestineless  nonage¬ 
narians. 

Indeed  a  veritable  carnival  sideshow 
with  an  inexhaustible  supply  of  freaks 
has  here  of  late  been  added  to  the  “big 
show”  of  current  events  (legitimate 
news).  And  it  has  exercised  its  inevi¬ 
table  influence  upon  our  headlines. 


The  other  day  I  handled  a  scribblij 
to  this  effect:  ^ 

Name  of  City,  March  00 — Little 
blue-eyed  So  and  So  left  the  Such 
and  Such  Hospital  today  following 
a  successful  operation  by  Dr.  Sv 
and  So  to  correct  a  peculiar  case 
of  anatomical  disarrangement. 

Little  So  and  So’s  stomach,  in¬ 
testines,  spleen  and  left  kidney  had 
forced  their  way  into  the  left  chest 
cavity  through  a  hole  in  the  dia¬ 
phragm.  The  heart  was  pushed 
into  the  right  chest  cavity.  The 
liver,  bladder  and  right  kidney  were 
the  only  organs  remaining  in  the 
abdomen. 

On  the  evening  of  that  date  I  looked 
over  a  half-dozen  Newark  and  Net 
York  papers  for  headline  comparison 
on  the  item  above.  Only  two  are  wortk 
mentioning  here: 

GNARLED 

INNARDS 

RIGHTED 

and 

PHYSICIANS  FIT 
PIECES  IN  BOY’S 
JIG-SAW  STOMACH 
Neither  an  e.xample  of  aesthetic  head¬ 
line  compounding.  I’ll  say.  Flippant? 
Yes.  Offensive?  Well,  a  hyperseni- 
five  person  might  think  so.  Humorom? 
Hardly,  unless  of  a  sardonic  type.  Wh# 
would  I  have  done  as  a  slot  man  or 
news  editor  called  upon  to  pass  on  the 
heads?  I  would  have  given  them  the 
O.K.  Why?  Because  in  each  easel 
would  have  felt  that  the  copy  readtf 
was  overcoming  difficult  circumstanoa 
in  following  the  No.  1  principle  of  ha 
creed  which  is  to  compress  within  a 
limited  space  as  much  strong  and  in¬ 
terpretative  language  as  is  humanly  pos¬ 
sible. 

News  of  today,  more  so  than  ever 
before,  is  putting  the  copy  reader  to 
the  test  of  ingenuity.  And  the  copy 
reader  is  meeting  the  test.  He  is  com¬ 
pelled  to  find  a  “squeezing”  device  to 
fit  not  only  expansive  thoughts  but  ex¬ 
pansive  terms  into  narrow  boundariet 
Scarcely  a  week  passes  that  the  copy 
reader  does  not  encounter  a  streptococci 
victim,  a  misplaced  esophagus  or  a  ca« 
of  hypospadias.  There  is  the  Esteoma- 
lacia  Deformis  gentleman  who  is  shrink¬ 
ing  into  an  ape.  There  is  the  boy  who 
is  turning  to  stone ;  the  woman  whom 
bones  are  oxidizing  into  egg-shell  thin¬ 
ness. 

They  constitute  extraordinary  sitm- 
tions.  To  identify  them  by  their  med¬ 
ical  terminology  in  a  headline  would  be 
impossible  because  of  type  limitation. 
(Try  Esteomalacia  Deformis  in  a  two- 
line  head  counting  nine  letters  to  the 
line.)  It  would  be  injudicious  as  well 
as  impossible.  Readers  would  reseot 
reading  about  the  “hypospadia  bojr." 
So  the  headline  writers  give  'em  the 
“stone  boy,”  the  “invert^  girl,”  the 
“ape  man”  and  the  “egg-shell  womn." 

Oftentimes  in  writing  a  caption  for 
a  picture  of  a  man  or  woman  inv(d*ed 
in  an  alienation  of  affections  suit,  the 
copy  reader  uses  the  simple  device  of 
the  question  mark  in  the  followhl 
manner: 

STOLEN? 

Thereby  the  paper  is  not  committed 
to  the  statement  that  So  and  So’s  hat¬ 
band  has  been  stolen  by  another  womii 
but  the  inference,  qualified  by  the 
is  there. 

Copy  readers,  sensing  the  trend  i 
popular  thought,  are  given  to  paraiJwe- 
ing  titles  of  popular  books  and  sonfi 
In  New  York,  for  instance,  Ae  txA 
of  a  man  who  had  died  in  his  apari 
ment  and  lain  on  the  floor  for  » 
months,  was  discovered  through 
inquisitiveness  of  a  mail  carrier.  0® 
paper  heralded  the  event: 

THE  POSTMAN  ALWAYS 
RINGS  TWICE  .  . 

Far  be  it  from  me  to  criticize^ 
boys.  They  may  go  astray  occasioow 
but  when  it  comes  to  condensing  ^ 
guage  and  thought  they  are  perfonW 
a  job  of  sheer  magic.  May  we  ns* 
return  to  the  days  when  Cliit0 
Evening  Journal  top-lined  the  brO 
story  on  the  great  Chicago  fire  »» 
THE  GREAT  CALAMITY 
OF  THE  AGE 


i 


